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Box-Office Records Fall 
As McCartney Wraps Tour 



BY RAY WADDELL 

NASHVILLE— Paul McCartney 
wrapped his SO-date North Ameri- 
can arena tour Oct. 29 at America 
West Arena in Phoenix, having 
grossed about $100 million, and left 
a trail of house records in his wake. 

A critical and financial winner, 
the tour will likely end up the top- 
grossing trek of 21)02. averaging 
about S2 million per night. "No- 
body goes out |on tour| to lose 
money, but the main thing is the 
audiences are having fun," McCart- 
ney tells llillhtxird. "In some ways, 
[the response] has reminded me of 
the early Beatles tours." 

Longtime McCartney tour direc- 
tor liarrie Marshall of London- 
based Marshall Arts was equally 
(Continued on page 82) 



Portable Players Await Yule Joy 

Digital Devices Get Smaller, Capacity Crows; Will Consumers Respond? 



BY BRIAN GARRITY 

NKW YORK — Five years after their introduction 
into the marketplace, portable digital-music play- 
ers still have not found a home in the psyche of 
most consumers 

Manufacturers including 
Apple Compter. Sonic- 
Blue. Sony. Panasonic, 
and RCA are hoping to 
change that with a new gen- 
eration of products this holiday 
season. The new players tend to 
be smaller and lighter yet have 
increased capacity to store mus- 
ic. Depending on their features, 
the players range in price from 
under $100 to about S500. 

There are three primary categories of digital-music 
players, each presenting a different approach to the 
issues of size, price, and storage capacity. This array 
of choices could work against consumer adoption of 




digital-music players in much the same way that 
multiple-format issues thwarted other new music 
configurations in recent decades. 

What's more, there are 
compatibility issues. While 
all of the portable devices 
can play back unsecure MP3 
files — the primary use of 
such products— they are not 
all capable of playing the 
music being offered through 
legitimate channels in such 
formats as Real Audio and 
Windows Media Audio. 
v . 1 ' Consumer ac- 

ceptance of the por- 
table devices is of strategic 
importance to the music industry, which is attempting 
to build up its digital-music offerings via subscription 
businesses like MusicNet. Pressplay. and Rhapsody and 
(Continued on page 84) 



Inspired By Tragedy JLC Survivors Carry On 



LISA'LEFT EYF LOPES. TIONNE T-B0r WATKWS, AND ROZONDA CHILLI' THOMAS 



BY GAIL MITCHELL 

LOS ANGELES — There was a point when 
Arista considered compiling a TLC greatest- 
hits package and adding on the new songs that 
the trio had recorded before the untimely death 
of Lisa "Left Eye" Lopes in April. But that 
notion was tabled. 

"When Lisa passed, it was so tragic for all of 
us." Arista president 'CEO Antonio "I. .A." Reid 
recalls. "We had already started to record the 
album. Immediately after the accident, we just 
kind of left things alone and didn't respond to 
calls aboul it. But then this momentum kicked 
(Continued on page 81) 



Tropical Music Falters 
Despite Latin Boom 



BY LEILA C0B0 

MIAMI— Amid the grow- 
ing attention to all things 
Latin in the U.S., tropical 
music — the style that de- 
fined the Latin sound for 
the better part of the 20th 
century — has fallen into a 
serious sales decline that 
has prompted labels to 
trim their tropical rosters 
(Continued on page 83) 
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This is how we remind you of the incredibly special song 
that catapulted NICKELBACK to super-stardom, 
leading to 2 additional #1 Mainstream Rock tracks in 2002, 
"Never Again" and "Too Bad" - together selling 7 million copies of Silver Side Up. 

"HOW YOU REMIND ME" 

NICKEL3ACK 

respectfully submitted for consideration as 

RECORD OF THE YEAR 



THE STA TE "HOW YOU REMIND ME" StL VER SIDE UP 



Management: Bryan Coleman lor Union Entertainment Group 



2002 Roadrunner Recordv Inc 
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Recently reissued 
first album 



Over t million 7 million 

Certified Gold sold worldwide sold worldwide 



www.nickelback.com 
www.roadrunnerrecords.com 
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Artist-Rights Law Introduced In N.Y. 



BY GAIL MITCHELL 

The push to limit the length of recording 
artists' contracts has moved east, to New 
York. The Artistic Freedom Act (Bill A11926). 
introduced Oct. 28 in the New York State 
Assembly in Albany, would give unrepresent- 
ed artists the right to terminate their record- 
ing contracts at the end of three years, while 
artists represented by qualified legal counsel 
would earn termination rights at the end of 
seven years. 

The Recording Industry Assn. of America 
opposes the measure. A spokesman said: "The 
recording industry is an extremely important 
economic driver for the state of New York. We 
do not believe the legislature will do anything 
to further harm an industry that is experi- 
encing difficult business times, particularly 
if it means creating a new law to regulate con- 
tracts between private parties." 

The bill, introduced while the Assembly is 
not in session, is sponsored by a group of 
Democratic lawmakers, including state 
Assembly Speaker Sheldon Silver (Manhat- 
tan! and Assembly member Roger Green 
(Brooklyn). In a statement Silver said of the 
legislation: "Locking aspiring artists into 
exclusive contracts that can last for decades 
creates a situation where these individuals or 
groups are exploited and taken advantage of 
for their entire music-making careers." 

Observers see the bill as a symbolic book- 
mark for full debate on the issue of artists' 
contracts in Albany next year. 

Among its supporters are the American 
Federation of Television and Radio Artists, the 
American Federation of Musicians, and the 
Artist Empowerment Coalition (AECI, which 
kicked off the first in a national series of Artist 
Power fundraising concerts at New York's 
Beacon Theatre on the date that the legisla- 
tion was introduced. 

Hosted by Doug E. Fresh and Free of BET's 
106 & Park, the three-hour inaugural concert 
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presented a diverse array of music, from gospel 
to rap, featuring performances by Stevie Won- 
der, Faith Evans, DMX, Montell Jordan, I lezeki- 
ah Walker, Roberta Flack, and Naughty by 
Nature. Monies raised are earmarked to fund 
the AEC and to raise awareness of artists' issues. 

"Naughty by Nature is on the front line of 
this," member Vincent "Vinny" Brown says, 
"because artists deserve better-structured 
deals. Artists also need to have more control 
of their music and understand the business 
end of this industry." 

According to AEC general counsel L. Lon- 
dell McMillan, a New York-based entertain- 
ment attorney, the organization is planning 
more concerts in different cities for 2003. 
McMillan declined to give any specifics. 

In tandem with the tenets behind the pro- 
posed Artistic Freedom Act, the AEC's con- 
certs are "part of a movement to showcase the 
diversity and power of our culture, while 
advocating artists' rights," McMillan says. He 
stresses the need for such an organization, 



saying that, in some cases, "manufacturers, 
distributors, labels, and promoters are paid 
more money than the creative sources of the 
music. What's going on in this industry is 
ludicrous, creatively and economically. It's all 
backwards, especially in black music" 

The AEC, a nonprofit organization based in 
New York and Washington, D.C., comprises 
recording/performing artists, musicians, song- 
writers, artist representatives, and music sup- 
porters. Among its key priorities are ownership 
of masters and music publishing, pensiotvhealth 
benefits, diversity and equal opportunity, and 
limitations on long-term recording contracts. 

AEC is similar to other organizations, such 
as the Recording Artists' Coalition (RAC). The 
RAC is a major supporter of recording-artist 
legislation introduced by Calif, state Sen. 
Kevin Murray (D-Culver City) in Sacramen- 
to that is similar to the Artistic Freedom Act. 
The proposed Murray bill, on hold until the 
new session next year, aims to repeal portions 
of a California law that states an artist can be 
held liable for damages on undelivered 
albums if he or she chooses to leave his or her 
label at the end of seven years. 

RAC co-counsel Jay Cooper believes the 
RAC will support the New York effort, "be- 
cause it fits pretty closely with our goals." 

But other artists' rights advocates, who had 
not yet seen the actual text of the legislation, 
privately expressed reservations, questioning 
the bad timing of the bill's introduction, 
which comes at the session's end and short- 
ly before elections. There was also concern 
about enforcing the provision in the legisla- 
tion that would allow artists to jump con- 
tracts after three years if they were legally 
unrepresented or represented by a lawyer 
inexperienced in the music industry. 

Additional reporting by Bill Holland in Wash- 
ington, D.C.; Rashaun Hall in New York and 
Erik Gruenwedei in Ims Angeles. 



Esposito To 'Build On History' In New WEA Role 



BY ED CHRISTMAN 

NEW YORK— Returning to the distribu- 
tion fold as WEA Corp. president (Bill- 
board Bulletin, Oct. 29), John Esposito 
says that his goal is to "build on WEA's 
rich history and tradition but also to drive 
the company into today's reality." 

Esposito says 
that the music 
industry's cur- 
rent trouble 
mandates that 
there will be a 
transition period 
before the indus- 
try can evolve. 
WEA Inc. CEO 
Jim Caparro 
wants to design 
WEA Corp. so 
that it will be "at 
the vanguard" of 
where the industry is headed. The business is 
"in need of shaking up." Esposito says, "and 
we intend to take some risks." 

Technically, Esposito's title is president of 
New York-based WEA Inc., but his respon- 
sibilities are for Los Angeles-based WEA 
Corp.. the distribution arm of WEA Inc. In 
addition to WEA Corp., WEA Inc. includes 
WEA Manufacturing and Ivy Hill, the pack- 
aging and graphics company. All three are 
under Caparro, 




The hiring of Esposito was expected (fl/7/- 
board. July 27). as he has been closely asso- 
ciated with Caparro. As then-president of 
PolyGram Croup Distribution (PGD), 
Caparro hired Esposito away from the 
Wiz — where he was COO for the chain's 
music and movies operation — to become 
PGD's head of catalog. When Caparro 
moved over to become chairman of the 
Island Def Jam Music Group, Esposito 
joined him there as executive VP/GM. Both 
exited that company last December. 

Esposito says that no matter what 
changes are eventually made at WEA Corp., 



"we will start with the cash register and 
understand what the consumer is trying to 
tell us with when, where, how, and why they 
buy music." Moreover, he says that it is 
important to listen to the marketplace, 
retailers, and WEA employees so that any 
changes made will be "as a result of that 
feedback and reading the tea leaves." 

The experiences of Caparro and Esposito at 
Island Def Jam will help them build a compa- 
ny that is sensitive to artists and labels. "I have 
always strived to combine creativity and com- 
mercialism," Esposito says. "They don't always 
have to be thought of as being incompatible." 



ASCAP Creates White Award 



BY CAROLYN HORWtTZ 

NEW YORK— The annual ASCAP Deems 
Taylor Awards — which celebrate print, 
broadcast, and new-media coverage of 
music — will this year introduce the Tim- 
othy White Award for outstanding musi- 
cal biography. Planned as an annual honor, 
the award is named for the Billboard edi- 
tor in chief, who died in June at age 50. 
This year's recipient will be Charles R. 
Cross, for his book Heavier Than Heaven: 
A Biography of Kurt Cobain (Hyperion). 



White, the winner of four Deems Taylor 
Awards, wrote acclaimed biographies of Bob 
Marley, Brian Wilson, and James Tavlor. 

The 35th annual ASCAP Deems Taylor 
Awards will be presented during a recep- 
tion Dec. 4 at Lincoln Center in New 
York. Other winners include the NPR pro- 
gram Fresh Air, named in the radio 
broadcast category; the Evening at Pops 
program "Fiddlers Three" for TV broad- 
cast; and musicalamerica.com for out- 
standing Web site. 



BILLBOARD NOVEMBER 9. 2002 



www.billboard.com 



3 



mr Billboard NO. 1 ON THE CHARTS 



ARTIST ALBUM PAGE 

■ THE BILLBOARD 200 JJJJJJJJ] 



Shaman 



SOUNDTRACK 0 Brother, Where An Thou' 



RENEE FLEMING 



OAKENFOLD 



Cry 



THE DONNAS 



Spend The Night 



TRANSPLANTS 



Transplants 



DIANA KRALL 



NORAH JONES 



Come Away Wrth Me 



KIDZ BOP KIDS 



Kill; Bop 2 



LAS KETCHUP 



Las Ketchup 




American Idol: Greatest Moments 



LT CONTEMPORA 



AVRIL LAVIGNE 



KEITH URBAN 



HOT LATIN TRACKS 



LAS KETCHUP 

:' .J=1.I:MIIJ!I.! 



■ i-'i'l,.". 



TITLE PAGE 



Complicated 



Somebody Uke You 



Some Hie Ego {Remixes) 



MISSY "MISDEMEANOR" ELLIOTT Work h 
You Know You're Right 



You Know You're Right 

■ 



TITLE PAGE 








o 


SCOOBYOOO 




M-'M 

fct»H 


WINDTALKERS 




Vi 


INSOMNIA 










ARTIST ALBUM 



DELBERT MCCLINTON 



Room To Breathe 



MICHAEL W. SMITH 



Worship Again 



KIRK FRANKLIN The Rebirth 01 Kirk Franklin 







VARIOUS ARTISTS Reggae Gold 2002 

THE CHIEFTAINS Dun The Oil Plank RouThi Njthi-. « Sessains 



l»-lll 1 


® 


NOVEMBER 9, 2002 • VOLUM 


E 114, No. 45 



Top of the News 

6 Renowned producer/engineer 
Tom Dowd dies at 77. 

Artists & Music 

« Enadfat Tnmtahlp- K»yln 

Law is promoted to seniorVP 
of A&R/staff producer for Uni- 
versal Records. 

11 Country band Tri ck Pony is 
'On a Mission' with its new 
album. 

12 Craig David explores new 
sounds on his sophomore Wild- 
star/Atlantic release. 

12 The Beat N'E'R'D takes 
home the second Shortlist Prize. 

1 6 Soundtracks: S-Curve cele - 
brates the Baha Men's success 
with Greatest Movie Hits. 

17 The Classical Score: Vio - 
linist Maxim Vengerov goes solo 
on his latest EMI Classic set. 

18 Touring: Celebrity bands 
tour to build credibility as viable 
music acts. 

19 Boxscore: Billy loel and 
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Elton lohn do it again, grossing 
more than S13 million from 
seven sellout shows. 
22 Reviews & Previews: San - 
tana.Tori Amos, and Jaheim are 
in the spotlight. 
25 RftB: Npwrnmpr Vivian 
Green steps into her own on her 
Columbia debut. Love Story. 
27 Wofds & Deeds: Ms. Dyna - 
mite has dominated the British 
music-awards scene recently. 
29 Beat Box: V2 Records 
shutters its dance imprint, MTA. 
3 1 Country: Country hopefuls 
get a shot at the big time, cour- 
tesy of Nashville Star. 
3* Latin Noias: Ckselle takes 
a pop turn on her latest BMC 
U.S. Latin disc. 

AH Ian Notes: DrummerTerri 
Lyne Carrington returns as leader 
on Real Life Story: Sazz Is a Spirit. 

49 Songwriters It Publishers: 
Songwriters gather for the 18th 
annual Frank Brown International 
Songwriter's Festival. 

50 Studio Monitor: Nashville's 
the Sound Station serves as a 
haven for country acts. 



International 

51 This year's Australian Music 
Day places the focus on the coun- 
try's Independent acts. 

52 Hits of the World: Foo 
Fighters debut atop three inter- 
national albums charts. 

53 Global Music Pulse: Nor - 
wegian rock band Madrugada 
plays a live show In Berlin. 

Merchants & Marketing 

57 Opposition may sink Liquid 
Audio's proposed merger with 
Alliance Entertainment. 

58 Declarations of Independents: 
Industry veterans Marshall 
Blonstein and lohn Snyder 
launch new imprints. 

59 Retail Track: Compact Disc 
World executives discuss CD 
burning at a recent convention. 
6Q Home Video: D A Pen- 
nebaker's Monterey Pop makes 
its way to DVD. 

Programming 

66 Country radio expresses dis - 
appointment over Faith Hill's al- 
leged move away from the genre. 
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Anniversary 
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67 Music & Showbiz: Mick 
Fleetwood's rock'n'roll survivor 
story finally comes to the 
small screen. 

Features 



65 Update/Good Works: The 

Bill & Melinda Gales Foundation. 
Paul G. Allen Charitable Founda- 
tion, and Levi's leans sponsor an 
HIV/AIDS awareness concert. 
69 Brtwwn the Bullrts: SlVa - 
man conjures up Santana's first 
No. 1 debut on The Billboard 200. 
»5 Billboard.com: What's 
online this week. 
86 The Billboard BackBeat 



At a Glance 

75 Chart Artist liutex 
HO Chart Song Index 




HER WORD IS HER BOND: Madonna's latest single continues to 
rewrite the history books. I ler James Bond theme "Die Another Day" 
(Warner Bros.) makes an 18-8 leap on The Billboard Hot 100, giv- 
ing Mrs. Ritchie her 35th top 10 hit. That pushes her past the 34 
top 10 hits racked up by the Beatles and puts her just one top 10 hit 
away from matching Elvis Presley's total of 36. 

"Die Another Day" set another record only two weeks ago, when 
it became the 44th top 40 hit of Madonna's career. That's the most 
top 40 hits by any solo female artist, just ahead of the 43 top 40 hits 
collected by Aretha Franklin. Madonna has an impressive ratio of 
hits: Her 44 top 40 hits come from a field of only 48 chart entries. 

"Die Another Day" is Madonna's highest-charting song since 
"Don't Tell Me" marched to No. 4 in February 2001. When it comes 
to Bond themes, this "Die" is cast well. It's already the highest-rank- 
ing 007 song since Duran Duran's. which is the only Bond tune to 
reach the top. "A View to a Kill" spent two weeks in pole position in 
July 1985. 

SMOOTH MOVE: While it may seem like yesterday, it's been three 
years and 10 days since a Santana album moved into the No. 1 slot 
on The Billboard 200. Supernatural advanced to the summit the 
week of Oct. 30, 1999. and had a 12-week reign. This issue. Shaman 
(Arista) becomes the highest-debuting Santana album of all time, as 
it enters in pole position. Supernatural opened at No. 19. 



HAD TO BE HIM: Another artist with a high-debuting album this 
week is Rod Stewart. His debut on CUve Davis' J imprint, U Had to 
Be You.. . The Great American Songbook. is new at No. 4. It's Stew- 
art's 30th chart album and his highest-ranking set since Ikiplugged 
. . . and Seated went to No. 2 in June 1993. 

// Had to Be You and Unplugged are Stewart's highest- 
ranking albums of the past 22 years. To find a Stewart album 
that reached a higher position, you'd have to go back to Feb- 
ruary 1979, when Blondes Have More Fun spent three weeks 
at No. 1. 

If you list Stewart's 30 albums in order of chart ranking. // Had 
to Be You would place seventh. 

TWO MUCH: Gerald Levert's The G Spot (Klektra) is No. 2 on Top 
R&B/Hip-I lop Albums for the second week. Amazingly, it's the sev- 
enth Levert album in a row to peak at No. 2. the longest string of sec- 
ond-place finishers in the history of this chart. 

The run started in September 1994, when Groove On went to 
No. 2. Unlike Creedence Clearwater Revival — which had five 
No. 2 singles on The Billboard Hot 100 without ever going to 
No. 1 — Levert's first solo album. Private Line, spent two weeks 
on top in April 1992. 

Afore Fred Branson each week at www.blllboard.com. 
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LAVA RECORDS AND KREBS COMMUNICATIONS 

would like to thank all at radio and retail for making 






the hottest new Live Holiday Family Attraction 
and making their CD's a Top 10 Holiday Record year after year. 

TSO is one of only a handful of musical artists today that not only has a proven track record with younger Rock listeners 
and the older Adult Contemporary listeners, but also espouses a positive message for all in its rock operas. 





CHRISTMAS EVE & OTHER STORIES 

CERTIFIED PLATINUM 



CHRISTMAS ATTIC 

CERTIFIED COLD 



ALSO AVAILABLE 

THE GHOSTS OF CHRISTMAS EVE available on DVD/VHS 
BEETHOVEN'S LAST NIGHT available on CD/CASS 

* Radio Airplay increased at all Formats from 6,000 spins to over 1 0,000 spins in 2001 . 
* This year PBS will be doing a NATIONAL fund raising event using "The Ghosts of Christmas Eve." 
# Good Morning America appearance confirmed for December. 
$ Major Print campaign starting in November. 



EAST COAST DATES 



WEST COAST DATES 



11/22: Toledo. OH @ Stranahan Theater 
11/23: Columbus. OH @ Veterans Memorial 
11/24= Dayton.OH @ Memorial Aud. (2 Shows) 
II/25, 11/26: Akron. OH e EJ Thomas Theater 
11/27= Grand Rapids. MI & Van Andel Arena 
11/29: Cincinnatti. OH @ Aronoff Center 
11/30, 12/OI: Detroit. MI & The Opera House 
12/03= Youngstown, OH @' Powers Auditorium 
I2/04-. Buffalo. NY @ Sheas 
12/05: Erie. PA @ Warner Theater 
12/06: Pittsburgh. PA^Palumbo Center Theater 
12/07. 12/08: Cleveland. OH 0 CSU 
12/10: Hampton. VA @ Hampton Rhodes Col. 
12/11: Washington. DC @ Constitution Hall 



12/12: Richmond. VA @ Carpenter Center 

12/13: Hershey, PA @ Giant Center 

[2/14: Camden. NJ ® Tweeter Center 

12/15: Wilkes- Barre. PA @ First Union Arena 

12/I7t Toronto, Canada ® Massey Hall 

!2/l8: Rochester. NY ■ Aud Theater 

12/19: Syracuse. NY<5' Landmark Theater 

12/20: Wallingford, CT @ Oakdale Music 

12/21. 12/22. 12/23: NYC, NY ® Beacon Theater 

12/26: Baltimore. MDfl Symphony Hall (2 Shows) 

12/27: Portland. ME (P 1 Cumberland 

12/28: Lowell, MA @' Tsongas Arena 

12/29: Scheneciady, NY 6 Proctor's Theater (2 Shows) 

12/30: Providence RI PPAC 



11/22: Minneapolis, MN ® Target Center I2/I2: 

11/23: Green Bay. Wl @ Brown County Arena 12/13 = 

11/24= Milwaukee. Wl @> The Riverside 12/14: 

11/25: Madison. Wl @ Alliant Energy Center IS/15: 

11/26: Chicago. IL @ Cadillac Theater tX/lJi 

11/27= Kansas City. KS @ Memorial Hall I2/l8: 

11/29: St. Louis. MO® Fox Theatre 12/19= 

I2/01 : Colorado Springs. CO ©World Arena 12/20 1 

I2/02: Denver, CO @ Magness 12/21: 

12/04: Boise. ID @ Bank of America Centre 12/22, 

12/05: Spokane. WA @ Opera House 12/26: 

12/06. 12/07: Seattle. WA @ Mercer Arena 12/27: 

!2/o8: Portland. OR @ Rose Garden 12/28. 

I2/IO: San Jose, CA @ Flint Center 12/30 = 
12/11: Sacramento, CA @ Memori 
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San Diego. CA @ Cox 

Los Angeles, CA @ Universal Amph. 

Us Vegas. NV @ Aladdin 
Tucson. AZ © Tucson Convention Center 
Albuquerque, NM @> Kiva Auditorium 
El Paso, TX @ Haskins Center UTEP 
Amaritlo. TX (?■ Civic Center 

San Antonio, TX @ SBC Center 
Dallas. TX@ Next Stage Theater 

12/23= Houston, TX @ Ariel Theater 

Orlando. FL @ UCF Arena 

Boca Raton. FL 0 The Misner Amph. 

12/29= St. Petersburg. FL @ Mahaffey Theatre 

Atlanta. CA @ Fox 
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Tom Dowd, Revered Innovator, 



BY CHRISTOPHER WALSH 

NEW YORK — Renowned producer/ 
engineer Tom Dowd, who crafted an 
extraordinary number of classic 
rock, pop, soul, and jazz recordings, 
died Oct. 27 in Aventura, Fla. He was 
77 and had battled respirator)' dis- 
ease for two years. 

In a career spanning more than 
50 years, Dowd worked with such 
acts as Ray Charles. Aretha Franklin, 
John Coltrane. the Allman Brothers 
Band. Lynyrd Skynyrd, Eric Clapton, 
the Modern Jazz Quartet. Wilson 
Fickett. and the Young Rascals. For 
more than 20 years, he was an inte- 
gral component of Atlantic Records, 
recording and co-producing artists 
at the label's New York studio. Later, 
his technical and creative skills 
made him a highly sought inde- 
pendent producer. 

"Tommy was a wonderful, won- 
derful person," says Ahmet Ertegun. 
Atlantic Group co-chairman/co-CEO 
and Atlantic Records founder. "He 
really spent his life serving others. 
He was very self-effacing. That's why 
he was such a great person in the 
studio — he accommodated all the 
wishes of the artist and became a 
great friend to them." 

Dowd first came to Ertegun's 
attention in 1947, when Ertegun 
and partner Herb Abramson em- 
ployed the services of Apex Studios 
in Manhattan, where Dowd was an 
engineer. "As Tom was working for 
me and Ahmet in the '50s," former 
Atlantic partner and producer Jerry 
Wexler recalls, "it soon became ap- 
parent that he had musical talent as 



In The News 

• The Recording Industry Assn. of 
America, the National Music Pub- 
lishers' Assn., the Songwriters 
Guild of America, and the Motion 
Picture Assn. sent a letter to 1.000 
top U.S. corporations, urging them 
to take steps to ensure that their 
computer networks are not being 
used to infringe copyrighted works. 

• Clear Channel Communications 
reported third-quarter net income 
of $212.5 million, or 34 cents per 
diluted share, compared to a net 
loss of $232.2 million, or 39 cents 
per diluted share, in the same peri- 
od last year. The San Antonio media 
company benefited from a new 
accounting rule that eliminates 
goodwill amortization. Revenue 
ticked up 2% to $2.34 billion. How- 
ever, revenue in the entertainment 
division (formerly SFX) slipped 
16% to $789.8 million, as event- 
attendance declined. The division's 
earnings before interest, taxes, 
depreciation, and amortization 
(ebitda) fell 18% to $78.9 million. 
Radio revenue rose 11% to $964.1 
million, and ebitda was up 18% to 
$418 million on stronger ad sales. 



well as engineering. It was just a 
matter of time until we turned him 
loose and he became a significant 
producer. Although I was technical- 
ly his boss, in a way he was really a 
mentor for me." 




Wexler refers to his autobiogra- 
phy. Rhythm and the Blues: A Life 
in American Music (Knopf): " Back 
in the '50s. Tommy had put us 
years ahead when he had us buy an 
eight-track Ampex . . . |We| were 
the first record company to go 
eight-track, enabling us years later 
to put out sides from the vault in 
true stereo. In association with 
MCI — not the mega-corporation 
but a Florida-based high-fidelity 
outfit — Dowd also helped develop 
a dramatically improved eight- 
track in the '60s.' " 

By 1967. Dowd was recording and 
mixing one hit after another at 
Atlantic Studios. Paired with the 
recently signed Franklin. Dowd and 
Atlantic producers Ertegun, Wexler. 
and Arif Mardin formed a team that 
seemingly couldn't miss. With 
Franklin's unrivaled vocals and 
piano; Mardin's string, horn, and 
woodwind arrangements: and the 
spare but funky rhythm sections. 
Dowd captured moments that are 
revered today, setting a standard for 
generations of recording profes- 



sionals. Ertegun recalls. "He was a 
major part in the creation of what 
we called 'the Atlantic Sound.' " 

Between Feb. 8 and Dec. 17. 1967. 
Dowd recorded and mixed Franklin's 
"Respect," "Chain of Fools," "Baby, 
1 Love You," and "Since You've Been 
Gone," all of which topped the Bill- 
board R&B chart. "(You Make Me 
Feel Like) A Natural Woman" and 
"Ain't No Way." also recorded in 
1967, reached Nos. 2 and 9. respec- 
tively. Later highlights included the 
Allmans' Lire at the Fillmore Last, 
Clapton's 461 Ocean Boulevard, and 
Rod Stewart's Atlantic Crossing, all 
of which Dowd produced. 

"The advanced technology of 
today imitates what Tom Dowd did 
in the studio with his bare hands 
then," Mardin says. "The great 
records that he created are a result 
of this pioneering spirit and the 
intense love and knowledge of 
music. While doing that, he spread 
warmth around him and received 
love in return. Tom was my friend 
and mentor. He taught me every- 
thing. I shall miss him." 

In 1992. Dowd shared a Grammy 
Award for the notes on Franklin's 
Queen of Soul — The Atlantic Rec- 
ordings. This year, he received the 
National Academy of Recording Arts 
and Sciences' (NARAS) Trustees 
Award. "Tom did landmark work with 
multitracking and was a ground- 
breaking technician in the studio," 
reads a statement from Garth Fundis, 
chairman of the NARAS hoard of 
trustees. "The academy truly has lost 
a brother and a soul mate. He will be 
sorely missed." 

"He taught me everything," says 
engineer/producer Al Schmitt. who 
began working with Dowd at Apex in 
1950. "My career would not be where 
it is today if it wasn't for Tommy 
Dowd. He was my mentor; he was a 
confidante and a dear, dear friend. 
I'm going to miss him terribly." 



DVDs Lead Sony Gains 
In Second Quarter 



BY MATTHEW BENZ 

NEW YORK— Sony Corp.'s music 
division had revenue of 147.9 billion 
yen ($1.21 billion) in the second 
quarter ended Sept. 30, up 6.9% from 
the same period last year. U.S.-based 
Sony Music Entertainment (SME). 
which generated 71% of the divi- 
sion's sales, saw revenue rise 15%, as 
DVD manufacturing for Sony's film 
and game units increased. Sales at 
Sony Music Entertainment Japan 
(SMEJ). which accounts for the 
remainder of the division, fell 5%. 

The music division had an operat- 
ing loss of 5.6 billion yen ($46 mil- 
lion), compared with a loss of 5.3 bil- 
lion yen ($43 million) one year ago. 
SME's U.S. market share for the 
quarter was 16.2% — up from 14.6% 



one year ago — according to Nielsen 
SoundScan, though its operating loss 
rose as a result of costs associated 
with restructuring and talent. In 
addition, in August, SME acquired 
Acuff-Rose Music Publishing for $157 
million in cash. SMEJ posted an 
operating profit, vs. a loss last year, 
thanks in part to lower expenses. 

Overall, Sony Corp. reported a 
0.5% increase in revenue to 1.79 tril- 
lion yen ($14.5 billion). Net income 
was 44.1 billion yen ($359.5 million), 
compared with a loss of 13.2 billion 
yen ($107.6 million) in the same 
period last year. But Sony chair- 
man/CEO Nobuyuki Idei warned of 
further deterioration in consumer 
confidence and said the company 
will look to cut costs. 



A LOOK AHEAD 



Eminem's SMUe ToDebutAtNo. 1 



BY GEOFF MAYFIELO 

LOS ANGELES-On next issue's 
Billboard 200, Eminem's acting 
debut will add a No. 1 album to his 
resume — his second in less than 
half a year — as the soundtrack from 
H Mile appears on course to surpass 
675,000 units in its first week. 

Based on first-day sales culled from 
retailers, some sales executives believe 
the multi-act S Mile album will even 
exceed 700.000 units, which would he 
one of the year's six-biggest sales weeks 
and the largest since Dixie Chicks' 
Home led The Billboard 200 with 
780.000 units in the Sept. 14 issue. 

The rapper's latest studio album. 
The Eminem Show, had the year's 
largest sales frame — 1.3 million — 
in its first full week at retail and 
has sold 6.3 million to date. Now 
No. 7, it has never ranked lower 



than No. 9 in 23 chart weeks. 

Other releases primed for big 
starts from the "Super Tuesday" slate 
of Oct. 29 are the latest from Christi- 
na Aguilera (RCA) and a long-await- 
ed Nirvana anthology (Geffen/lnter- 
scope). Chart prognosticators figure 
the former's Stripped will open in the 
neighborhood of 300.000-325.000. 
while the simply titled Xirrana will 
hover at around 250.000 units. 

The most startling arrival on next 
issue's charts may be the sophomore 
album by Lyric Street/Hollywood's 
Rascal Flatts. An executive close to 
the project thinks the group's Melt 
will start at 175.000 units, but a 
sales chief at a rival label thinks it 
will top 200.000. Tori Amos' first 
album for Epic and the solo debut 
by Backstreet Boy Nick Carter (Jive) 
should each exceed 100,000, 



Market Watch 

A Weekly National Music Sales Report 



YEAR-TO-DATE OVERALL UNIT SALES 


2001 2002 


Total 


590,755,000 514,088,000 


(-013.0%) 


Albums 


563,019,000 503,693,000 


l°10JMH 


Singles 


27,736,000 10,395,000 


1 62.5%) 


YEAR-TO-DATE SALES BY ALBUM FORMAT 


2001 2002 


CD 


522,162,000 477,726,000 


(08.5%) 


Cassette 


39,762,000 24,680,000 


( ■ 37.9%) 


Other 


1,095.000 1,287.000 


(o17.5%) 


OVERALL UNIT SALES 


This Weak 


10,974,000 


13.058.000 


Last Weak 


11,410,000 


<>1(L0% 


Change 


3.8% 




ALBUM SALES 


This Week 


10,778,000 


12.666.000 


Last Week 


11,234,000 


14.9% 


Change 


"4.1% 




SINGLES SALES 


This Weak 


196,000 


392,000 


Last Week 


176,000 


50.0% 


Change 


»->11.4% 




■ TOTAL YTD CD ALBUM SALES BY GEOGRAPHIC REGION! 


2001 2002 


Northeast 


27,865.000 26.046,000 




Middle Atlantic 


72.049,000 63.095,000 


(°12jMt) 


East North Central 


78,771,000 72,104.000 


(°&5%) 


West North Central 


33.066.000 29,942,000 


(' '9.4%) 


South Atlantic 


100,190,000 91,182,000 


(<>9J3%) 


South Central 


76,740,000 69,830,000 


(°ao%) 


Mountain 


38,769,000 35,445,000 


(^8.6%) 



Pacific 



ROUNQC01 SOKES 



94,711,000 



90,082,000 



-4.9%) 



Competed from a natural sample of retail store and reck sales reports cotected, compfed. and prowled by ^^ne" 
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Run-D.M.C Co-Founder Jam Master Jay Killed In Studio 



BY RASH AUN HALL 

NEW YORK— The hip-hop commu- 
nity has lost one of its pioneers with 
the death of Jam Master Jay (aka 
Jason Mizell), who was shot and 
killed Oct. 30 in 
his Queens. N.Y., 
recording studio. 

According to 
police reports, two 
men were buzzed 
into the second- 
floor studio short- 
ly before shots 
were fired at 7:30 
p.m. Jam Master 
Jay, a Queens na- I ■Uilil 
tive. was shot once 

in the head in the studio's lounge and 
died at the scene. Another victim, 25- 
year-old Urieco Rincon, was shot in the 
leg. Although there were others 
reported to be in the studio at the time, 
none were hurt. At press time, no 
arrests had been made. 

Born Jan. 21, 1965, Jam Master Jay 
joined Joseph "Run" Simmons and 
Darryl "D.M.C." McDaniels to form 
Run-D.M.C. in 1982. The trio signed to 



Profile Records and released its first sin- 
gle, "It's Like That," a year later. The 
single peaked at No. 15 on the Billboard 
Hot R&B/Hip-Hop Singles & Tracks 
chart The group went on to score hits 
with such singles 
as "My Adidas." 
"King of Rock," 
and "Down With 
the King." The 
group's biggest 
chart success came 
via its cover of 
Aerosmith's "Walk 
This Way" — fea- 
turing the Boston- 
i2JLiJJ»l I based rock act — 
which peaked at 
No. 8 on the Hot R&B/Hip-Hop Singles 
& Tracks chart and No. 4 on The Bill- 
board Hot 100, arguably re-igniting 
Aerosmith's career. 

Run-D.M.C. achieved a number of 
firsts for a rap act. Its eponymous 
debut album was the first rap album 
to be certified gold. The group was also 
the first rap act to appear on American 
Bandstand. Saturday Night Live, and 
the cover of Rolling Stone. 





RECORD COMPANIES: Kevin Law 

is promoted to senior VP of A&R/ 
staff producer for Universal 
Records in New York. He was VP 
of A&R/staff producer. 

Sue Wildish is named VP of 
international for the Atlantic 
Group in New York. She was sen- 
ior director of marketing for Warn- 
er Music International. 

Mike Sarkissian is named senior 
director of video production for Epic 
Records in Santa Monica, Calif. He 
was executive producer of music 
videos for A Band Apart Music Videos. 

Karen Gruning is named di- 
rector of international marketing 
for RCA Records in New York. 
She was marketing director for 
Edel Entertainment. 

Adam Levin is named director 
of A&R for Waxploitation Rec- 
ords in Los Angeles. He was head 
of college-radio promotion for 
MCA Records. 

Steve S trout is named radio pro- 
motions manager for Reunion 
Records in Nashville. He was program 
director for WHMX Bangor, Maine. 



PUBLISHING: Glenn Middleworth is 

named VP of creative for Famous 
Music in Nashville. He was senior VP 
of creative for EMI Music Publishing. 

Cathleen Murphy is named East 
Coast senior creative director of EMI 
Music Publishing in New York. She 
was director of A&R for Epic Records. 

Brentwood-Benson Music Pub- 
lishing promotes John Ouellette to 
director of business affairs and 
Tanya Stanley to production/mar- 
keting coordinator in Nashville. 
They were, respectively, director of 
copyrights and royalties and choral 
sales representative. Brentwood- 
Benson Music Publishing also 
names Helen Shy, previously a Mas- 
ter's College student, as choral 
inbound sales representative: Jason 
Band, previously a youth pastor, as 
choral outbound sales representa- 
tive; Mollis Helms, previously an 
intern for Essential Records, as 
copyright administrative assistant; 
and Shannon Ford, previously a 
physical-therapy technician, as 
third-floor receptionist. They are 
based in Nashville. 



In addition to his success with Run- 
D.M.C, Jam Master Jay also had an ear 
for talent The DJ/producer was respon- 
sible for the early success of Onyx, 
whom he signed to his JMJ imprint He 
also produced much of the group's 
debut set Jam Master Jay also worked 
closely with Shady/Aftermath/lnter- 
scope recording artist 50 Cent 



Run-D J4.C. recently experienced its 
own career revival, touring with Aero- 
smith and Kid Rock. Arista/BMC Her- 
itage released a Greatest Hits set, which 
debuted at No. 56 on the Billboard'Xon 
R&B/Hip-Hop Albums chart Last year, 
the act released its Arista debut, Crown 
Royal, its first studio set in eight years. 
That set debuted at No. 22 on the same 



chart. The group was said to be plan- 
ning a new album for next year cele- 
brating 20 years in music. 

Jam Master Jay is survived by his 
wife and three sons, as well as a host 
of family and friends. There are plans 
to establish a scholarship fund for his 
children. At press time, funeral ar- 
rangements had not been finalized. 



Coalition Asks EU For Help To Deter Piracy 

Film, Musk Industries Lobby For 'Enforcement Directive' To Strongly Penalize Perpetrators 



BY LEO CENDROWICZ 

BRUSSELS — A coalition from the music and film indus- 
tries met in Brussels Oct. 29 to lobby the European 
Union (EU) for stiffer penalties to help deter piracy. 

The International Federation of the Phonographic Indus- 
try (IFPI). the Motion Picture Assn. (MPA). the International 
Video Federation ( IVF). and the International Federation of 
Film Producers' Associations said the current plans for an 
EU "enforcement directive" on copyright should contain 
concrete measures to stamp out the illicit trade. 

Brussels is in the final process of drafting the much- 
delayed directive, and it should be 
unveiled in December. The cross-indus- 
try union pleaded in Brussels for a tough 
political message from the European 
Commission (which serves as the execu- 
tive body of the EU). with particular 
emphasis on the countries hoping to join 
the 15-nation EU. 

The IFPI warned, "The problem threat- 
ens to get worse as the EU enlarges to 
include countries with extremely high 
levels of piracy." 

"We need strong measures now so that 
they can be adopted by the countries 
coming in." MPA VP Dara MacGreevy 
said. "We want to see genuinely deterrent levels of dam- 
ages." He noted that pirates are increasingly ingenious, 
putting up to 18 different language tracks on the DVDs 
and up to five different films on one disc. 

The draft directive is aimed at instructing EU countries 
to set proportionate and dissuasive penalties. At the same 
time, the commission plans to update its customs Riles, 



allowing officers to seize goods even if they are merely sus- 
pected of being counterfeit. The IFPI's regional director. 
Frances Moore, added that piracy blighted culture and was 
a drain on economies, saying, "We need a directive that 
deals with sanctions across the board." 

IFPI trade advisor Yolanda Smits says new technolo- 
gies help boost piracy. "High-speed CD-burner towers 
can produce |CDs| on a large commercial scale," she said, 
pointing to industry estimates of some 950 million pirate 
CDs sold last year. "This is often linked to organized 
crime, which uses the profits from piracy to finance 
drugs and arms trafficking." The IFPI 
has pushed for a mandatory use of a 
source identification code to be planted 
on CDs and DVDs. 

IVF director general Charlotte Lund 
Thomsen said it was not enough to look 
abroad and blame imports. "The problem 
is also about applying the rules. There are 
already some good laws on the books. But 
in, say. Italy, they can do seizures but let 
the perpetrators go free when it reaches 
the courts." 

The IFPI's latest global pirate report 
indicates world sales of pirate music 
discs rose about 48% and were worth 
$4.3 billion. Commercial CD-R pirate sales tripled in 
2001 to 450 million units. Approximately 95 million 
counterfeit or pirated articles with a legal EU market of 
more than 2 billion euros ($1.96 million) were inter- 
cepted at the EU's external borders in 2001. according 
to statistics published by the commission in July {Bill- 
board Bulletin. July 29). 



VU Net And Sister UMI Strike Wireless Deal 



BY JULIANA KORANTENG 

LONDON— Universal Music Interna- 
tional (UMI) has established a stand- 
alone subsidiary devoted to exploiting 
its recordings and other content for 
wireless distribution. 

VU Net for Mobile, a joint-venture 
with sister company Vivendi Universal 
Net. will license UMI recordings to cell- 
phone operators and wireless-music 
service providers selling ring tones, 
band logos, anniversary dedications, 
and personalized voice-mail messages. 

The venture kicks off in Europe, 
where, according to UMI, consumers 
are using 350 million mobile phones. 
Some 70 million users are in the 
much-coveted 12-24 age group and, 
next year, Europeans will pay to down- 
load an estimated 150 million ring 
tones and 110 million cell-phone 
greetings and dedications. 

VU Net for Mobile's Paris-based 
CEO, Cedric Ponsot, says, "VU Net for 



Mobile is very similar to a 'mobile 
radio station,' creating new 'programs' 
and services on a daily basis and 
updating these at regular intervals." 

Ponsot will be working with 
Richard Ganter, VU Net for Mobile's 
London-based content and market- 
ing director, and Bert Cloeckaert. 
UMI senior VP of strategic market- 
ing and commercial affairs, to set up 
VU Net for Mobile's first localized 
units in the U.K., the Netherlands, 
France, Germany, Spain, and Italy. 

This arrangement gives a frame- 
work to the informal relationships 
UMI already has with lOmajor Euro- 
pean mobile operators, including 
Telecom Italia Mobile {Billboard Bul- 
letin, March 13). 

UMI's involvement is different be- 
cause, to date, the publishing arms 
licensed music to service providers, 
as monophonic ring tones are con- 
sidered to be arrangements of the 



original recordings. 

But the advent of polyphonic ring 
tones and the ability to re-transmit 
full tracks have advanced the record 
labels' roles. "The master-use rights 
for [music dedications and music 
greetings] reside with the recording 
arm," a spokesperson explains. "In 
addition, as technology permits 
increasingly sophisticated ring tones, 
it will also apply to ring tones." 

Other wireless products to be of- 
fered include multimedia messaging 
and wireless games linked to musi- 
cal recordings and other such con- 
tent as blockbuster movies. VU Net 
for Mobile already has a year-long 
European deal with movie distribu- 
tor New Line Cinema for Austin 
Powers in Goldmember. 

After Europe, the company plans 
to set up units for Africa and the Mid- 
dle East before considering other 
international markets. 
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How did RCA Records 
bring the #1 single to market 

in just 9 days? 




RCA Records 



Under pressure for fast-track delivery during the 
summer's top-rated TV talent show, American Idol, 
RCA Records chose DMOD Workspace software for 

an unprecedented secure, end-to-end digital workflow. 

Across seven cities on two continents, RCA's team 
used DMOD Workspace to transfer pristine, uncompressed 
digital audio, via the public Internet, not only during production, 
but to manufacturing, duplication and radio distribution as well. 

From studios to A&R, from mastering to pressing. 
i country just 10 hours after the winner was announced. 



Try DMOD Workspace on your next project. 



To inquire about our 



offer, visit 
Or call DMOD at (617) 254-1024 today. 



no overnight deliveries • no couriers • less travel • less money 

total control 



©2002 DMOD. Inc AH Rights Reserved DMOD is a registered trademark and DMOD Workspace is a trademark of DMOD. Inc 
All other trademarks, service marks, product names, company names and logos are the property ol their respective owner*. 
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RAP/HIP HOP #2 



Billboard's latest Rap/Hip Hop spotlight examines the 
trends and new directions in this genre. We check out 
the status of female MC's, look at Billboard Rap/Hip 
Hop listings and report on activity in various markets 
around the world. Plus we've got an exclusive interview 
with Irv Gotti of Murder Inc. Don't miss out! 



dosing 
novi 

European Quarterly #4 
New Zealand 

can today! 



HARD MUSIC/METAL #2 



Billboard's latest Hard Music/Metal spotlight zeros in on mar- 
keting strategies, edgy, innovative packaging and additional 
features such as DVD video, bonus tracks and web links. 
Plus we take a look at how hard music fared this year on 
the concert circuit and metal/hard music trends in Europe. 

Don't miss out on this rockin' special! 

issue date: dec 7 
ad close: nov 8 

Joe Maimone 646.654.4694 • jmaimoneebillboard.com 



LAS VEGAS 



publication date: dec 7 
ad close: nov 8 
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Warner's Trick Pony Is 'On A 
Mission 9 To Prove Its Versatility 



BY DEBORAH EVANS PRICE 

NASHVILLE — With its eponymous debut. 
Trick Pony burst from the chute as one of 
country music's most successful new acts 
while establishing a reputation as one of the 
industry's premier party bands. With its soph- 
omore effort, On a Mission, the Warner Bros, 
trio is looking to prove there's more than one 
side to its musical personality. 

"We don't want to get pulled into the party- 
band thing." says lead voc- 
alist Heidi Newfield. who 
along with Keith Burns 
and Ira Dean makes up 
Trick Pony. "With the sin- 
gles we've put out so far, 
they've been somewhat 
light-hearted, fun. ener- 
getic singles, but that's 
not all we are about. There 
is certainly more to us 
than that." 

Still, Newfield admits, 
the new album has its 
share of lighter fare. "This 
record is a lot of fun. A 
perfect example is the first 
single |the title track]. It's 
a good-time, kind of per- 
fect-morning show song. 
The thing that differs on 
this album is we experimented a little more. I 
feel like there was a little more confidence 
about all three of us. both instrumentally and 
vocally. 1 felt more confident and like my feet 
were underneath me a little more." 

Warner Bros. GM/senior VP of marketing 
Chris Palmer says the success spawned by the 
first album — including an American Music 
Award for favorite new country artist, gold 
sales status, three hit singles, and a coveted 
slot on Brooks & Dunn's Neon Circus tour — 
provide a strong launching pad for the group's 
sophomore effort. "You have to ask if it's going 
to be tough to have a new artist like Trick Pony 
releasing when Faith Hill. Shania Twain, and 
Tim McGraw and all the heavy hitters are also 
coming out." Palmer says. "I don't believe it's 
a bad thing to be out in the marketplace com- 
peting when you have so much great music 




driving people to retail to buy music. I'm glad 
we have the Trick Pony record on the shelves." 

Each member of Trick Pony (they all have 
co-publishing deals with Warner/Chappell 
Music) contributed — in varying configura- 
tions — to nine of the album's 12 tracks, thus 
investing more of an emotional stake in this 
record than the previous one. Dean and David 
Lee Murphy co-wrote a compelling song about 
alcoholism. "The Devil and Me." on which 
Dean sings lead vocals. 

"We've grown on this 
album." says Newfield. 
who co-wrote two cuts. "I 
feel like we've raised the 
bar a little bit." 

On a Mission continues 
what Newfield hopes will 
become a Trick Pony tradi- 
tion — featuring a special- 
guest artist. "We are going 
to try to do that on every 
album to come." she says. 
"It's our way of paying trib- 
ute to people we grew up 
listening to and their influ- 
ence on us and their mus- 
ic. The first album (fea- 
tured) Johnny Cash and 
Waylon Jennings. 
"This time, it's Willie 
Nelson, because we talked about the kind of 
artist that seems to keep getting better, and 
Willie was the first name out of our mouths." 
she continues. "We thought of all the great 
songs that he's cut. which one we should do, 
and in the same breath, all three of us said 
'Whiskey River.' even though he didn't write 
that. It is a Johnny Bush song, but INelson has| 
been opening his show with that for years." 

Managed by Herb Graham and Chuck 
Howard, the group will benefit from expo- 
sure on CMT and Great American Country as 
well as in-store appearances during street 
week at Wal-Marts in six key markets. Trick 
Pony also recorded a cover of the Vogues' 
"Five O'Clock World," which will be featured 
on The Drew Carey Show. (Since it was 
recorded after the completion of the album, 
the song will not appear on the set.) 



Ja Rule Offers 'Last Temptation' 

November's The Month For Murder Inc./DefJam Artist 



BY RASHAUN HALL 

NEW YORK— Will Smith may be "Mr. July." 
but in a few weeks Ja Rule may be dubbed "Mr. 
November." With the release of his fourth 
Murder lnc/Def Jam set. The Last Temptation, 
Nov. 19. and the debut of his first starring role 
in Sony Pictures' Half Past Dead Nov. 15. Ja 
Rule could follow in the footsteps of collabo- 
rator Jennifer Lopez and become the second 
musician/actor to top the charts and the box 
office in the same week. 

"The movie comes out 
four days before |the al- 
bum's! release, so that will 
put him in a new light in 
the public's eye." Def Jam/ 
Def Soul head of market- 
ing Deidre Graham says. 
"He's going to be intro- 
duced to a new audience 
with this movie; [co-star] 
Steven Seagal alone brings 
a different consumer to 
the table." 

In addition to his on- 
screen exposure, Ja Rule is 
also attracting attention on 
the airwaves with lead sin- 
gle "Thug Lovin." which 
features Bobby Brown. 
Ironically, the idea for the 
single came from Brown's 
own film career. 

"I was sitting at home watching.4 Thin Line 
Between Lore and Hate, and IStevie Wonder's 
"Knocks Me off My Feet"] comes on." says Ja 
Rule, who publishes through Slavery Music 
(ASCAP). "I started getting this idea for a hook, 
and there on the screen appears my man 
Bob — it was perfect!" 

Having issued four multi-platinum al- 
bums in as many years — with the last two 
debuting at No. 1 on The Billboard 200— 
Ja Rule is a franchise artist. And Def Jam 
has crafted a marketing campaign worthy 
of his stature. 

"Ja has achieved a lot of accolades, and now 
our goal is to get him a Grammy." Graham 
says. "We want to put him in that popular set- 
ting. He needs to be in that Grammy world. 
He consistently sells records, as well as hav- 



ing written hits for Jennifer Lopez and Mary 
J. Blige. Now it's his time." 

Ja Rule will be featured as the Yahoo artist 
of the month for November, while The Last 
Temptation will be featured on bet.com's Get 
It First page. The rapper will also appear on a 
host of TV programs throughout November, 
including Saturday Night Lire. BET's Access 
Granted. MTV's Spanking New Music Week, a 
live Total Request Live performance with 
Bobby Brown, and 106 & Park. 

Murder Inc. CEO Irv 
Gotti believes that like 
his previous albums. 
The Last Temptation 
will mark the next step 
in Ja Rule's career. 

"Venni Vetti Vecci sold 
2 million worldwide. Rule 
3:36 sold 4 million world- 
wide, and Pain Is Love 
sold 6 million worldwide, 
so I'll take 8 [million],' 
Gotti says with a laugh. 
"All jokes aside, this al- 
bum is humongous." 

Managed and booked by 
Ron "Gutta" Robinson for 
New York-based Murda 
Management. Ja Rule re- 
cently wrapped a brief 
European tour with Ashan- 
ti that testified to his star power overseas. "It was 
a nine-day tour, and we sold out everywhere with 
10,000 people or more." Gotti says of the jaunt, 
which included stops in London: Manchester. 
England; and Amsterdam. He's scheduled to 
return to Europe later this month to promote 
the album, which will be released Nov. 18 there. 

"We found something out when went over- 
seas — the people love this music, but a lot of 
U.S. artists don't go over there." Gotti notes. 
"The people who do travel there are appreciat- 
ed by the fans, and as a result our |album| sales 
skyrocketed. With Pain Is Love. Ja sold over 2 
million records outside the U.S. lie sold over 
1 million units in the U.K. alone." 

According to Gotti. there are also plans for 
a worldwide Murder Inc. tour featuring Ja 
Rule. Nas. Ashanti. Charli Baltimore, and Fat 
Joe. beginning in early 2003. 
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David Moves To Keep U.S. In Pocket 

Sophomore Set For Atlantic Features Cover/Collaboration With Sting 



BY PAUL SEXTON 

Few British chart stars have crossed 
the Atlantic in recent times as suc- 
cessfully as Craig David. 

His critically heralded debut. Bom 
to Do It, was still yielding U.S. singles 
only a few months ago, leading seam- 
lessly into the Nov. 19 American 
commencement of phase two 
in David's story, the new col- 
lection Slicker Than Your 
Average. That's eight days 
after the U.K. and interna- 
tional release of the set, con- 
sidered to be one of the key 
sophomore sets of 2002. 

The R&B-pop writerAiocal- 
ist, who hails from Southamp- 
ton on England's south coast, 
swiftly became one of the 
U.K.'s hottest properties with 
a series of hit singles includ- 
ing the No. 1 hits "Fill Me In" 
and "Seven Days." 

Rom to Do It was already 
a major best seller by its U.S. 
release in July 2001, and the 
album was charting on The Bill- 
board 200 as recently as the Oct. S 
survey, its 62nd chart week. Unlike 
the divide between domestic and 
U.S. sales for many of David's 
British peers, the U.S. market has 
made a significant contribution (of 
1.5 million units, according to 
Nielsen SoundScan) to the album's 
worldwide tally, put by Wildstar at 
7 million. 

"That was pretty darn respectable." 
says Atlantic VP of marketing David 
Burrier of the U.S. scorecard. "Even 
better than that, everyone that 



bought the record is a real fan." 

Burrier emphasizes that David's 
label and his audience are, like the 
artist himself, in it for the long haul. 
"I've seen plenty of artists who've sold 
a million, 2 million, and who cares? 
But I've seen Craig at enough differ- 
ent |U.S. | events, and once the van 




turns the corner, there are literally 
hundreds of kids chasing him down 
the street." 

A FORTUITOUS DELAY 

David says that the later U.S. 
release of Bom to Do It proved to 
be fortuitous. 

"1 was lucky enough, the way it 
worked out. to be able to stay |in 
Americal and live there for a peri- 
od of time, because [you] would be 
very naive to think you can go there 
and people would embrace you 
straight away." 
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With uncommon maturity for a 
2 1 -year-old, whose achievements also 
include six Brit Award nominations 
in 2001 and three MOBO (Music of 
Black Origin) trophies. David adds, "I 
know if I don't make this one happen, 
the third one will be so difficult; it'd 
be like starting all over again. 

"I've experienced the myth' 
of being able to take on Amer- 
ica, and I've come back the 
wiser." David continues. "I've 
got a lot more composure this 
time — I'm not running around 
like a headless chicken. It's a 
British album, still represent- 
ing British music." 

Leading off the album is 
"What's Your Flava?," which 
debuted at U.K. radio Sept. 2.1 
and .swiftly became an airplay 
hit. It's ably supported by a 
videoclip themed around 
David's favorite film, 1971's 
Willy Wonka and the Choco- 
late Factory. Burrier notes 
that by assiduously servicing 
U.S. radio, within a week it was a new 
"Flava" at some 30 "mainly pop" sta- 
tions. The single was due in U.K. 
stores Oct. 28. 

A HANDS-ON ROLLOUT 

That early delivery in the U.S. is 
indicative of a hands-on rollout by 
Atlantic, which has already hosted a 
week of promotion in the market by 
David. Burrier says further plans 
include TV bookings on Live With 
Regis & Kelly and CBS' weekend 
Early Show. Nov. 21 and 23, respec- 
tively. Press coverage in such maga- 
zines as DetaiLi. People, and the "Brit 
Beat" supplement of Vanity Fair's 
November music issue is confirmed. 
Also, a two-week U.S radio tour is 
planned for December. 

David's manager. Colin Lester of 
Wildlife Entertainment in London, 
applauds the label's approach. 

"The history of Atlantic is all about 
career artisLs." he says. "They've helped 
create the very same environment for 
Craig by continuing to operate with 
conviction and integrity." 

Another key track on Slicker Than 
Your Average is "Rise & Fall," which 
not only samples Sting's "Shape of 
My Heart" acoustic-guitar motif, but 
it is also a fully fledged collaboration 
between the two artists. 

"It was the perfect collaboration 
that I'd always wanted to do with 
someone," David says, "but I didn't 
want to do it for the wrong reasons. 
This one just seemed to be natural." 

David, who plans local and inter- 
national touring next year, is booked 
in the U.K. by Pete Nash of Helter 
Skelter and in the U.S. by Cara Lewis 
at William Morris. I lis songs are pub- 
lished by Windswept Pacific. 

"The only way I see it in songwrit- 
ing terms is that my last song is my 
best song," David concludes. "It rep- 
resents where I am at the moment." 




DOWN TO ONE: By the time N*E»R*D 
collected the Shortlist Prize for Artis- 
tic Achievement in Music for its Virgin 
album In Search Of. . . Oct. 29 at Los 
Angeles' Henry Fonda Theater, there 
was no doubt that the second annual 
ceremony had accomplished its aim: 
moving the award closer to its goal of 
becoming the U.S. equivalent of the 
U.hVs prestigious Mercury Prize. 

The growth from the inaugural 
event was primarily evident through 
the move from last year's ceremony, at 
the much smaller Knitting Factory, to 
the larger venue, which was sold out. 
Additionally, founders Tom Sarig and 
Greg Spotts had to spend precious lit- 
tle time explaining the genesis of the 
awards, as most of the attendees 
seemed to understand the idea behind 
the contest. 

The Shortlist Organization heralds 
albums that generally fall outside of 
the mainstream. The nominees, select- 
ed by 24 listmakers, including U2's 
Larry Mullen. Beck, Iggy Pop, and 
directors Baz Luhrmann and Spike 
Jonze mast have been released no ear- 
lier than July 1, 
2001, and must 
not have been 
certified gold for 
sales of more 
than 500,000 
units at the time 
of its nomination. 
This year's win- 
ner was selected by nine of the list- 
makers in a dinner before the cere- 
mony. The Neptunes' Chad Hugo and 
Pharrell Williams, who make up two- 
thirds of N*E*R*D. served as listmak- 
ers in the first two rounds but were not 
allowed to vote for the winner. 

Cee-Lo. whose Cee-Lo Green and 
His Perfect Imperfections was one of 
the nominees, opened the evening 
with a spirited set that effortlessly 
weaved rock, rap, and old-school RA1B. 
Cee-Lo's voice can go from strident on 
the musically menacing, yet com- 
pelling "Live (Right Now)" to surpris- 
ingly sweet with traces of A] Green 

DJ Shadow performed selections 
from his nominated The Private Press. 
as well as reaching back to material 
from more than a decade ago. The 
highlight was the performance of trib- 
al, hypnotic single "Six Days." I le drew 
one of the evening's biggest laughs 
when he described the nominees, him- 
self included, as "all the people who 
couldn't go gold; the best of the worst." 

N*E*R*D's high-octane set was 
short-circuited by Williams' tiresome 
berating of the audience for not 
reaching the level of "pandemonium" 
he required. A little seasoning will 
hopefully teach him that great per- 
formers know they can't dictate an 




audience's reaction. 

The evening ended with an electri- 
fying performance by listmaker Pop, 
who was backed by the Hives' Pelle 
Almqvist and Mike Vigilante (them- 
selves nominees), bassist Mike Watt, 
and Pete Yorn. who filled in on drums. 
The set included down and dirty ver- 
sions of the Stooges' "I Wanna Be Your 
Dog" and "No Fun." 

The winner received a trophy, a 
$3,000 gift certificate from Guitar Cen- 
ter, and $3.(X)0 from towerrecords.com 

MUSICAL CHAIRS: VHl's Save the 
Music Foundation, which has donated 
$21 million in instruments to more 
than 900 schools since its inception in 
1997. will launch a new fundraising 
effort this month. 

Songwriters in the Round: Genera- 
tions, Volume 1 will take place Nov. 20 
at New York's Bottom Line. The 
evening will feature top songwriters 
performing acoustically and talking 
about the inspiration behind some of 
their best-known hits. 
The evening, which will be mod- 
erated by Bemie 
Taupin, stars 
Matchbox Twen- 
ty's Rob 
Thomas, Jewel, 
the Neptunes. 
and Jimmy Jam. 
Each writer will 
play two of his or 
her hits, as well as a song the writer 
wishes he or she had written. The 400 
tickets for the event are $750 and 
include an afterparty. 

"The idea was to create something 
different, something unique," says Bob 
Morrison, executive director of Save 
the Music. "By keeping it small, it gives 
everyone in the room the sense that 
they're a VIP." 

Morrison credits EMI Music Pub- 
lishing executive VP of creative for 
North America Evan Lamberg for cre- 
ating the evening's concept. Lamberg. 
who is co-chair of the evening, says, 
"The No. 1 goal is to bring awareness 
back to the New York area for VHl's 
Save the Music Foundation, and also 
to raise some money for the cause." 

"The intention is for it to be an on- 
going series," adds fellow co-chair 
Michael Lippman. who also manages 
Taupin and Matchbox Twenty. 

There aren't any plans to put out 
an album from the event; however, 
Save the Music is one of the benefi- 
ciaries of For the Kids, an album out 
Tuesday (5) on Nettwerk America. 
The project features Sarah McLach- 
lan. Darius Rucker. Barenaked 
Ladies, and Semisonic's Dan Wil- 
son, among others, singing classic 
children's songs. 
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The Pretenders 9 Artemis Debut Bears The Fruits Of Free Agency 



BY CHRIS MORRIS 

After more than 20 years and 
seven albums with the majors, the 
Pretenders make their indie-label 
arrival Nov. 12 with the Artemis 
release Loose Screw. 

Artemis executive VP Michael 
Krumper sees it as reflective of a larg- 
er trend. He notes, "You look at exam- 
ples of any number of acts that have 
returned to indies after having been 
at majors . . . It's not like they stopped 
making good records years ago — it's 
that people stopped noticing." 

RETURN TO FORM' 

Since its debut in 1980, the 
band — which today includes found- 
ing vocalist Chrissie Hynde and 
drummer Martin Chambers, gui- 
tarist Adam Seymour, and bassist 
Andy Hobson — had been part of the 
Warner Bros, family, via their asso- 
ciation with the Sire imprint. 

"Well. Warners dropped us," Hynde 
says. "My manager said. 'Look, if 
you're not that interested, let us go.' 
In the cold light of day, I would say 
they dropped us. to simplify things. 

"Artemis feels a lot more like Sire 
did when they signed us in the first 
place, [before the label] got con- 
sumed by Warners," she continues. 
"It's feeling like a return to form 



with us. We had a very happy rela- 
tionship with Warners for years. But 
toward the end. not only did I not 
know where their headquarters 
were, but 1 didn't know who was in 
the company or anything about it 
anymore. We weren't selling bucket- 
loads of records, and corporations 
don't like that, so they drop you." 

Hynde says that the group's free- 
agent status brought it a remarkable 
amount of freedom in the studio. 

"We made this record before we 
were signed." she says, "so we knew 
we could make the record we want- 
ed, how we wanted, and if anyone 
liked it enough, they'd want to sign 
us. And Artemis was the company 
who liked it enough." 

Cut with producers Kevin Bacon 
and Jonathan Quarmby, Loose Screw 
returns to the classic, sleek Pre- 
tenders pop sound. But it also in- 
cludes reggae-inflected numbers and 
tunes with a strong R&B feel. 

Hynde says, "We [alwaysl wanted 
to make a sort of reggae-influenced 
record. What Warners would have 
said is, 'In America, they don't know 
what reggae is, so don't do it.' But 
we were free at last. I've been want- 
ing to make a reggae album ever 
since I heard reggae for the first 
time in 1974. when I went to Eng- 



land. By no means is this a reggae 
album — there are three tracks on 
there which are like reggae songs." 

A strong R&B orientation can be 
heard on the tracks 'Time'' and "Kinda 
Nice, I Like IL" Hynde says. "1 kind of 
messed around with it on 1 1986's| Gel 




Close. 1 was in an R&B band in Cleve- 
land in 1975. 1 moved to London, and 
then back to Ohio, and I was in an 
R&B band called Jackrabbit. We were 
doing Isley Brothers songs and stuff. 
That's really when I learned how to 
sing, and that was by listening to 
Candi Staton and the singers of that 
time. I've kind of downplayed that — 
not as much as I've downplayed my 



natural country voice, which 1 would 
hope that no one ever hears." 

COVERING ALL THE BASES 

Artemis' promotion of the album 
includes a strong Internet component, 
according to Krumper "We're launch- 
ing a gorgeous player, where people 
will get to hear the whole of the 
record. It's on pretendersband.com. 
We've also hired an independent Inter- 
net marketing company called Special 
Ops to get this out there everywhere 
they can. We set up a promotion with 
Amazon where people can stream the 
record if they buy it in advance." 

The direct-response route is also 
being incorporated. "We're doing a 
postcard campaign with Time-Life." 
Krumper says. "Time-Life has a huge 
database of people who bought clas- 
sic-rock compilation records over 
time. We're doing a postcard mailing 
to tens of thousands of buyers who 
bought through them, with people 
being able to buy the Pretenders 
record through this mailing, and 
order it through Time-Life." 

Indie stores are being targeted. 
Artemis has hired Flea Marketing, 
the indie marketing firm headed by 
ex-Warner executive Jo Lenardi, to 
push the album with retailers who 
buy from one-stops. 



Krumper adds. "Chrissie is going 
to be answering a big batch of ques- 
tions submitted to her by indie retail 
stores all across the country that buy 
from Alliance Entertainment Corp., 
and that's going to run in their 
Amped newsletter." 

Major chains are not being ig- 
nored. Krumper says. "Barnes & 
Noble is giving away a sampler we've 
got, called This Is Our Art. at the 
beginning of November, with two 
tracks each on it by the Pretenders. 
Susan Tedeschi, Josh Joplin. and 
Steve Earle." 

The Pretenders, who are managed 
by Gail Colson of Gail Force Man- 
agement and booked by Barbara Sky- 
del of the William Morris Agency in 
New York, plan a January 2003 tour 
of theaters to promote the album. 

But the group has already done 
what Hynde describes as an "awe- 
some" eight-show stint with the 
Rolling Stones in September. 

"It's been amazing." she says. "The 
audience has been generous to us. They 
haven't told us, 'Fuck off and go home, 
we want the Stones,' although I would- 
n't blame em if they did. It's a com- 
patible audience, our audience and the 
Rolling Stones' audience. 1 don't think 
those people feel put out that they have 
to listen to as for 45 minutes." 
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DISC MAKERS 



* Recording microphone package / /VjiL At least one band member must reside in AK, AZ, CA, CO, HI. ID, NM, NV, OR, TX. UT, WA, or WY. 

* Complete DJ system / / /^^rjt WT^L If you do not live in any of these states, you can pre-regetef (or the event coming to your region in 2003. 

* And more! / / / '^^C^t^t^ Must be 18 or older to enter. All styles of music accepted. 

Submit your demo The top six acts will showcase before fans and music industry on 

by November 15th Thursday, January 1 6th at the Knitting Factory in Los Angeles! 

Register online at wujw.discmakers.com/bb/imujs to be eligible to win a Fender Strat 



mline at www.discmaUers.cor 



to be eligible to win a Fender Strat! 
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Audra Gets Happy. Famed musical- 
theater performer Audra McDonald 
offers songs from the Depression 
era on her Nonesuch set, Happy 
Songs. "Performing songs by great 
composers like Howard Arlen and 
Irving Berlin was a joy," she says. 
'They wrote songs that were evoca- 
tive of the time, yet so hopeful." 




Cot Loudermilk? DreamWorks band Loudermilk is currently promoting its 
debut. The Red Record, a rock collection produced by George Drakoulias (Tom 
Petty, the Black Crowes). Singer Davey Ingersoll says the title was chosen 
because "red is the most volatile color. It represents love, rage, jealousy, and 
warmth. It's a color that definitely reflects the subject matter of this record." 
Pictured, from left, are band members Mark Watrous, Issac Carpenter. Inger- 
soll, and Shane Middleton. 




Tracks 



BARKING AT MOVIES: As a long- 
time fan of the Baha Men, it has 

been fun to watch the group 
evolve from its Bahamian junkanoo 
musical roots into a straight-up 
pop outfit. 

We admit to preferring the act's 
earlier material, though there's no 
denying that tunes like the mas- 
sively successful "Who Let the 
Dogs Out" are wildly infectious — 
not to mention good business. 



f m 

fm 



The song was everywhere, from 
dance clubs and pop radio to base- 
ball stadiums and TV shows. The 
act was everywhere, too. 

"The night the San Francisco 
Giants won the pennant." vocalist 
Rick Carey recalls, "we played 
The Star-Spangled Banner' and 
'Who Let the Dogs Out' at Candle- 
stick Park in San Francisco. We 
performed at a Subway Series 
game, with the Mets and the Yan- 
kees at Shea Stadium. We were the 
first act ever to perform live on 
ESPN." 

The title became part of the 
American pop-culture vernacular, 
incorporated into comedy mono- 
logues, TV newscasts, and news- 
paper headlines ("Who Let the 
Boss Out," "Who Let the Mets 
Out." ad infinitum). Even Time 
magazine noticed the Baha Men's 
influence, stating "the song and 
the group have stoked thoughts of 
an island-music resurgence to 
match the influence of Harry 
Belafonte in the 1950s and Bob 
Marley in the 70s." 

From there, the Baha Men 
made an interesting shift, becom- 
ing a highly visible entity in the 
field of film soundtracks. In fact, 
they've contributed to enough 
motion pictures to warrant the 
release of Greatest Movie Hits (S- 
Curve). a compilation of their 
tracks that have appeared on film 
soundtracks. 



by Larry Flick 



Of course, the set opens with 
"Who Let the Dogs Out," which 
was featured in both Rugrats in 
Paris and Men in Black II. 
Beyond that track, much of the 
set comprises stadium-styled 
chant jams, as evidenced by "Best 
Years of Our Lives" (from Shrek), 
"Move It Like This" (from Big Fat 
Liar), "Get Your Party On" (from 
Miss Congeniality), and "Get 
Your Head in the Game" (from 
Like Mike). Each song is etched 
with peppy, island-spiced rhythms 
and air-punching choruses that 
have lent energy to numerous 
film scenes. 

The Baha Men have shown 
signs of exploring new avenues 
with "Scooby D." (from Scooby- 
Doo), which has a sharper hip- 
hop flavor. Also extra appealing 
is the group's funk-fortified revi- 
sion of Elton John's "Crocodile 
Rock" (from Crocodile Hunter: 
Collision Course). 

In all. Greatest Movie Hits is 
lightweight fun that leaves the lis- 
tener wondering where the Baha 
Men will turn up next. 

"I only hope that American 
audiences will continue to em- 
brace the Baha Men as a group the 
way they embraced 'Who Let the 
Dogs Out' as a song," Carey says. 
"We love what we do — all of what 
we do — and we want to get the 
people into it." 

SOUNDTRACK HONORS: Howard 

Shore's score for The Lord of the 
Rings: The Fellowship of the Ring 
won awards during the second 
annual World Soundtrack Awards. 
Both the 180-plus members of the 
World Soundtrack Academy and 
film music enthusiasts from all 
over the world voted Shore's score 
best soundtrack of the year. 

In addition to soundtrack of the 
year, Shore also won the public 
choice award. Soundtrack and 
film music fans worldwide were 
invited to cast their vote for their 
favorite movie-related music of 
the past 12 months (for any film 
released between July 1, 200], and 
June 30, 2002). Votes were cast at 
worldsoundtrackawards.com. 

Also honored were Patrick Doyle 
(composer of the year for Gosford 
Park), Randy Newman (best orig- 
inal song written directly for a 
film, for "If I Didn't Have You" 
from Monsters Inc.), and Klaus 
Badelt (discovery of the year, for 
The Time Machine). A lifetime 
achievement award was presented 
to legendary producer/composer 
Sir George Martin. 



• 96 Input SSL Axiom MT Digital Console 

• Fiber Optics To Remote Mic Pre's 

• 48 Track- 24 or 1 6 Bit Recording 

• Genelec Surround Sound Monitoring 

• Large Control Room with Client Lounge 





1-800-672-3220 • www.sheffieldav.com 



Acts Recorded Include: >*> ■ ' ■wn 

Sting, Melissa Etheridge, Mariah Carey, Kirk Franklin, The Hives 
Yolanda Adams, India Arie, Boston Symphony, Aaron Tippin, 
Bruce Springsteen, Luis Miquel, String Cheese Incident, 
Superbowl / NFL Films, Clarence Clemons, Jimmy Eat World 
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SOLO FLIGHT: Of all the perform- 
ance formats available to a violin- 
ist, playing solo must certainly be 
among the most daunting chal- 
lenges. The soloist must fly alone 
without the support of an accom- 
panist or ensemble, much like a 
trapeze artist performing without a 
net. For violinist Maxim Vengerov. 
however, the challenge is more 
than offset by the opportunity to 
demonstrate his instrument's 
capabilities to their fullest. The 
Siberian-born virtuoso — who was 
crowned artist of the year at the 
2002 Gramophone Awards this 
month — embarks upon solo flights 
composed by Bach, Eugene Ysaye. 
and Rodion Shchedrin on his lat- 
est disc, due out Tuesday (5) on 
EMI Classics. 




"There are many notes, as you 
can imagine!" Vengerov says with 
a laugh. "And there is nowhere to 
hide — the spotlight is on you 
alone. You can say that this can be 
a disadvantage, but I don't think of 
it that way, because you can create 
so much beauty in this way, too. 
You can create a fantastic atmos- 
phere, establish a more intimate 
contact with the audience, and tell 
a great story with the violin while 
showing what it is capable of doing 
on its own." 

In creating the program for his 
disc, Vengerov used Bach as his 
lodestone, as did many of his pred- 
ecessors, both violinists and com- 
posers alike. Instead of recording 
one of Bach's familiar sonatas or 
partitas, however, Vengerov opted 
for one of the composer's most 
famous pieces, the Toccata and 
Fugue in D minor for organ. Re- 
cent scholarship has suggested 
that the ubiquitous work might 
actually have originated as a vio- 
lin sonata; here, Vengerov makes 
his recorded debut on a period 
violin in a recreation of that hypo- 
thetical sonata, arranged by Bruce 
Fox-Lefriche. 

"I'm not trying to create doubt 
or start a revolution," Vengerov 
says of the unusual repertoire 
choice. "Whatever the facts are, it 



by Steve Smith 



sounds good on the violin, and it's 
a privilege to be one of the first to 
actually add something to the solo 
Bach repertoire." 

Turning to his modern instru- 
ment, Vengerov performs four solo 
sonatas by Ysaye, who was himself 
a virtuoso violinist and dedicated 
each of his sonatas to a star per- 
former. Bach was never far from 
Ysaye's mind when he wrote his 
sonatas; his Sonata No. 2, which 
opens the disc, begins with both a 
Bach quote and the plainchant 
melody "Dies irae." The composer 
makes incredible demands of the 
soloist; Vengerov responds impul- 
sively, revealing the drama, joy, and 
beauty in Ysaye's pieces. 

Completing the program are two 
works by contemporary Russian 
composer Shchedrin (whose Con- 
certo Cantabile was on Vengerov's 
EMI debut disc in 2000), the ingen- 
ious Echo Sonata, which also 
quotes Bach, and the delightful 
encore piece "Balalaika." Aside 
from being a crowd pleaser, the 
encore selection has an even deep- 
er significance for Vengerov, who 
played it during a recent trip to 
Uganda as an honorary Envoy for 
Music for the United Nations Chil- 
dren's Fund (UNICEF), a position 
he has held since 1997. 

"1 met with children that had 
been abducted by the Sudanese 
Army," he says, "and they were 
completely traumatized. I spoke to 
them, but they could hardly speak. 
So I took my violin and played 'Bal- 
alaika' and immediately saw the 
most wonderful smiles on their 
faces. It proves that music can 
break all boundaries, whatever you 
can imagine." 

Opening a North American tour 
at New York's Carnegie Hall on Fri- 
day (8), during the coming weeks 
Vengerov will perform his solo 
recital in Chicago, Washington, 
D.C., Seattle, Vancouver, and San 
Francisco. After that, he plans to 
take a little time off from the violin 
. . . but only in order to learn an 
entirely new instrument for his 
next EMI recording. 

"I've already recorded Britten's 
Violin Concerto," Vengerov says, 
"and we had been discussing what 
the pairing should be." Fellow 
British composer William Wal- 
ton's violin concerto was suggest- 
ed as a possible disc mate, but 
Vengerov demurred. "Then a crazy 
idea came to me: Why not record 
Walton's Viola Concerto? I person- 
ally prefer it musically; to me, it 
has more depth. So since May, I've 
had to learn to play the viola." 
Mindful of the mirth that sur- 
rounds his newly adopted axe, he 
adds, "You can imagine all the 
jokes already!" 



Jaheim Keeps 
It 'Ghetto' On 
Divine Mill 

BY GAIL MITCHELL 

With R&B singer Jaheim having 
completed a headlining stint on the 
Seagram's Gin Live tour, Divine Mill/ 
Warner Bros, execs are banking that 
the 24-city trek has heightened 
awareness of the R&B singer's new 
set, Still Ghetto, out Tuesday (5). 

Warner Bros, marketing director 
Denise Williams notes, "Since 
Jaheim was going out on this tour 
(Sept. 17-Oct. 18], we decided to 
maximize it as a promotional tool. 
One of our crucial aims was to make 
sure that every person in the vari- 




ous 1,000- to 1,500-seat venues 
walked out knowing there was a 
new Jaheim release." 

In addition to Jaheim (ne Hoagland) 
performing the uplifting anthem/ 
lead single "Fabulous" (now at No. 
21 on the Hot R&B/Hip-Hop Singles 
& Tracks chart) plus album cut 
"Backtight" on the tour, the label 
mounted an aggressive campaign 
that included pre-release streamers, 
enhanced samplers, a countdown 
calendar for retail, and ongoing Web 
updates at jaheimmusic.com. 

Working again with Divine Mill 
CEO KayGee and BLACKstreet's 
Eric Williams (as well as other pro- 
ducers, such as Malik Pendleton. 
Eddie F., Darren l.ighty, and NO 
I.D.), Jaheim says Still Ghetto "tells 
more of my own stories; how things 
were for me as I came up. That's my 
stamp: I'm every aspect of the ghet- 
to, everything in that garbage can 
and in the corner store that you 
love. 'Ghetto' is just a beautiful 
word. They put us here, we've sur- 
vived it, and now we're sharing it 
with the rest of the world." 

It's a message the singer/song- 
writer punches home visually on 
the "Fabulous" video, directed by 
KayCee and Darren Grant. Casting 
family, friends, and neighborhood 
kids, the song's video accompani- 
ment underscores, in Jaheim s 
words, how "fabulous these ghetto 
kids are and how fabulous my life 
was and is." 

Jaheim uses music to transcend 
the challenges of ghetto life, and he 
makes contemporary R&B the rich- 
er for it. "I'm just making records," 
he says humbly, "reaching back to 
the old school and bringing it into 
today's music." 



Spend a romantic 
evening with us. 

(Don't worry, you get your own room.) 

HI 



You and your special someone 

will be welcomed to your Premier King guest 
room with a bottle of chilled champagne and a platter of 
fine French cheeses, bread and fresh fruit. Enhance the 
mood with a couple of romantic movies from 
our Movie Library and awake to fresh juice, 
coffee and croissants served in 
your room the next morning. 
Romance Package 
$255 per 
night* 

THE GRACIELA 

BURBANK 

The Media District's newest upscale 
boutique hotel, offering 101 casually 
elegant guestrooms and suites. 

322 North Pass Avenue 
Burbank, CA 91505 

Phone 818.842.8887 
Reservations 888.956.1900 
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Celeb Bands Reach For Stars 

Acts Work Hard And Tour Heavily To Help Transcend Novelty Status 



BY SUSANNE AULT 

LOS ANGELES — Although already 
adored by a batch of fans, celebrities 
embarking on musical careers ironi- 
cally have a tough time moving from 
novelty to maiastream act 

Yet several celeb-infused bands that 
have released debut albums during the 
past year, like 30 Seconds to Mars, 
fronted by teen heartthrob Jared \xUr, 
Phantom Planet, with cult-film hero 
Jason Schwartzman (Rushmore) on 
drums; and Deadsy, featuring Cher and 
Gregg Allman's son, Elijah Blue, on 
vocals, are rising commercial stars: 30 
Seconds wrapped an opening arena gig 
with Incubus in September. Phantom 
Planet opened for Elvis Costello for sev- 
eral September and October dates. 
Deadsy was part of Kom's 2002 sum- 
mer festival, Tour With No Name. 

In hooking up such acts with estab- 
lished talent. Minneapolis-based Clear 
Channel Entertainment (CCE) talent 
buyer Rich Best says, "You don't put 
artists on dates that musically don't fit 
and aren't artistically viable. It's defi- 
nitely helping them. It makes |them| 
look credible." 

Granted, such Hollywood acts as 
Billy Bob Thornton. Keanu Reeves' 
Dogstar, Kevin Bacon's the Bacon 
Brothers, and Russell Crowe's 30 Odd 
Foot of Grunts (TOFOG) have head- 
lined a number of clubs around the 
U.S. during the past couple of years. 

Still, "an artist like 30 Seconds to 
Mars has the potential to develop out- 
side a 400-seat venue and do arenas. 
That's very different from a Dogstar or 
Billy Bob," explains Best, who promot- 
ed 30 Seconds' first show in the mar- 
ket in August at Minneapolis' 400-seat 
Ascot Room. "Somebody like a Dogstar 
or Billy Bob — you can bring these 
artists out every 10 to 18 months and 
do maybe 500-1,000 people. But you 
couldn't do that every other week, 
because it would get stale. (Their 
musici feels like a hobby for them." 

Best, who also publicized Phantom 
Planet's first Minneapolis show at the 
Ascot in March, adds, "But Phantom 
Planet and 30 Seconds to Mars don't 
seem like hobbies to me. It's almost 
like a second career. It's a much dif- 
ferent animal." 

Actually, celeb bands are in some 
ways hindered before they get off the 
ground. They are often eaten up by 
critics who believe that they won label 
deals not with their sound but with 
their recognizable faces. "Someone 
with my situation comes with a nega- 
tive automatically," Blue says of his 
goth rock-minded band. "My whole life 
I never made mention [about being 
the son of famous parents]. The gate- 
keepers frown and say. Why should I 
help this kid who obviously comes 
from privilege' when they can help 
some kids from the Midwest?" 

Then, stars spend much of their 
time in production on film and TV 



projects, making a long touring sched- 
ule (often a requirement in developing 




baby bands) out of the question. With 
Reeves currently locked up filming 
sequels for The Matrix, for instance, 
Dogstar has not been able to tour the 
U.S. at all this year. And Chrissie Hynde 
has been quoted as saying she'd like 
TOFOG to open for her anticipated Pre- 
tenders tour early next year. But a 
spokesperson for Artemis Records, the 
label for both acts, points out that that 
depends on whether TOFOG's Crowe 
can squeeze the tour into his busy film- 
ing schedule. 

Plus, the fact that stars can get paid 
as little as $250-$ 1 ,000 for a club gig— 
a small fraction of what they'd make 
from a movie or TV role — leads the 
record industry to view their music 
ambitions as purely a side project 




Blue combats the stigma against 
celeb groups through plain hard work. 
He asks. "The funny thing is, why 
would I do anything different?" 

Deadsy's two straight sold-out Sep- 
tember shows at Los Angeles' Roxy 
were filled "with miniature golf stuff on 
stage. It was really elaborate." remem- 
bers the building's booking director 
Nikki Sweet It was unusual, she says, 
for a stripped-down club atmosphere. 
"They wanted it to be very cool." 

Celebrity projects are guaranteed a 
good amount of curiosity factor while 
on the road, giving them somewhat of 
an advantage. In fact. Best says 30 Sec- 
onds would not have sold out its Ascot 
appearance without Leto front and 
center. But concert promoters note 
that bands need something else to 
keep people coming back for more. 



"Your name helps get you in the 
door, but talent will override anything 
else." says New York-based CCE talent 
buyer Randy Henner, who worked on 
several of Phantom Planet and 30 Sec- 
onds' respective Costello and Incubus 
openers. "You shouldn't necessarily 
have to push a celebrity name." 

Seattle-based House of Blues talent 
buyer Adam Zacks says of the celeb fac- 
tor in certain bands, "I think it hurts 
more than it helps — They are Dogstar 
before anyone hears them. It's like a 
celebrity marriage: There are a lot of 
collisions before you get started." 

Tellingly, not only Deadsy but Phan- 
tom Planet and 30 Seconds also seem 
to actively work to swipe the stars out 
of their fans' eyes. A picture of 30 Sec- 
onds' Leto never appears in any of the 
band's show promotional materials. 
Henner and Best say. Plus, neither Leto 
nor Phantom Planet's Schwartzman 
are prominently featured on the 
groups' Web sites. 

And glancing at album sales, people 
do seem to be legitimately growing 
fond of the music. Phantom Planet's 
The Guest has sold 123.000 units since 
its February release, debuting and 
peaking at No. 133 on The Billboard 
200; Deadsy's Commencement, 70,000 
units since May, debuting and peaking 
at No. 1 00; and 30 Seconds' eponymous 
CD, 40,000 units since August, debut- 
ing and peaking at No. 107. (In con- 
trast TOFOG's latest September 2001s 
Bastard Life or Clarity, has moved 
13,000 units and has never charted.) 

From a touring standpoint, there is 
a lot to like about visiting stars, espe- 
cially if they plug spots far from Holly- 
wood into their routing. "In secondary 
markets, it's great getting a celebrity 
onstage. If you don't live in LA, here is 
your opportunity where you can see 
one," says Jeff Parks, president of Beth- 
lehem Musikfest Assn., which promot- 
ed the Bacon Brothers' Oct 25 show at 
Allentown, Pa's Symphony Hall. 

Pleased with that dates' ticket sales 
($25-$30 each), Parks says he couldn't 
care less about whether the Bacon 
Brothers are taken seriously musical- 
ly. 'They are exposing themselves in a 
totally different light— it takes a lot of 
guts to do that Critics do what critics 
do, but this is entertainment And that's 
the business we're in." 

Even in Los Angeles, a star can be 
counted on to reel in bodies — but only 
if it's the right star. Roxy club owner 
Nic Adler explains. "They need to be sex 
symbols . . . Russell, Billy Bob," he says. 
"Screech [TVs Saved by the Bell nerd 
played by Dustin Diamond) came out 
with a band, really tried to push it, and 
it never broke." 

Also, the Roxy has completely 
passed on hosting bands headed by for- 
mer child stars Corey Feldman and 
Corey Haim. Adler explains. "They still 
have to be cool. Music is a lot cooler 
than film." 



Joel/John Still Jumping 

Record-Breaking Run Grosses More Than S65M In 2002 



BY RAY WADOELL 

NASHVILLE — In what has become 
the most successful touring package 
of all time. Billy Joel and Elton John 
have completed yet another run. this 
time of 34 arena dates that grossed 
about $fi5.7 million. The tour 
wrapped Oct. 13 at the Nassau Coli- 
seum in Uninndale, N.Y. 

Born as a stadium tour of Aus- 
tralia. Japan, and North America in 
1994, Joel/John has developed into a 
boomer franchise for arenas, averag- 
ing about $2 million per night at the 
box office. The co-headlining trek — 




which began playing arenas in 1999 
— features top-notch but unobtru- 
sive production elements, gross- 
boosting 3(>0-degree seating, and the 
kind of well-heeled demographic that 
makes arena managers and promot- 
ers alike salivate. 

"We're thrilled." says 1 Inward Rose 
of the Howard Rose Agency, hooking 
agent for John. "This show is very 
audience-friendly. The buildings have 
loved us being there, and 1 think the 
audiences luve li rved us being there." 

Indeed, this co-headlining trek has 
been one of the few bulletproof enti- 
ties in an unstable touring market- 
place. This lour was the first real big 
test after 9/1 1 and has proved to be 
one of the ultimate shows that the 
buildings and communities want." 
says Dennis Arfa. president of Artists 
Croup International and Joel's book- 
ing agent "These artists work very 
well together. This is one of the few 
times that one plus one equals five." 

They also equal big box office. 
Concert-goers have not balked at 
tickets priced $35- $85. with gold-cir- 
cle ducats in the $175 range. "We 
charge the same for the arena shows 
as we did the stadium shows in 1 994. 
except for the gold-circle seats." Arfa 
says. "And the most expensive seats 
sell first, from Greensboro |N.C.| to 

Syracuse |N.Y.|." 

The Joel/John tour, promoted in 
each market by Clear Channel Enter- 
tainment in 2002. is that rare tour- 
ing entity capable of sitting down in 
a market for multiples, resulting in 
some grosses that are nothing short 
of remarkable. The $13 million from 



six sellouts at the First Union Center 
in Philadelphia is destined to be the 
year's top concert engagement, and 
the duo also notched record-setting 
runs in several other markets. 

"We broke the state records in 
Pennsylvania. Florida. Massachu- 
setts, and Connecticut for the biggest 
concert grosses ever in those states." 
Arfa says. "We sold out three Office 
Depot Centers [in Sunrise. Fla.|. six 
First Union Centers, five FleetCen- 
ters [in Boston |, and four Hartfords 
|Conn., with $6.8 millionl. on top of 
nine New York-area shows." 

The six-night play in Boston— 
which spanned nearly two weeks 
(Feb. 13-24) — worked on every level, 
according to First Union Center CM 
John Page. "It was a great audience, 
we knew what to expect, and we had 
a lot of repeat customers." I"age says. 
"It was an unbelievable event for us. 
We just kept selling shows. We knew 
they could both sell on their own. so 
it was just a matter of finding out 
what they could do together — and it 
turns out it was six." 

Likewise, the five sellouts at the 
FleetCenter tix>k in close to $10 mil- 
lion. "I think this is one of the best 
shows in the business." FleetCenter 
president/CEO Richard Krezwick 
says. "Where else can you sit down 
and see 100 hits performed by two of 
the biggest names in the music busi 
ness? We sent 20,000 people a night 
home happy." 

Krezwick is not surprised that 
the tour rang up five sellouts in 
Boston. "I pushed to have a sixth 
added, and 1 believe we could have 
sold it out. as well. Now we're hop- 
ing for a return engagement" 

Krezwick may get his wish. Arfa 




and Rose say discussions are under 
way for Joel and John to go out 
together again in 2003, beginning in 
February. Arfa says. "This was our 
fourth straight year, and we still 
haven't played all the arenas in 
North America" 

Rose adds. "We're still putting it 
together, hut we re looking at doing 
30 dates. We're trying to give audi- 
ences what they want" 
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GROWING KORN IN NEW YORK: 
Horn's sold-out concert at New 
York's Hammerstein Ballroom, dig- 
itally simulcast to movie theaters 
across the U.S. on the eve of the re- 
lease of its new album, Untouch- 
ables, will be released as the KORN 
Live DVD (Epic/Immortal) Nov. 19. 
The DVD showcases the group's 
June 10 performance in its entire- 
ty. "It was quite the epic event — a 
stadium-level show in a ballroom," 
says Mike Donovan, senior talent 
buyer for Metropolitan Entertain- 
ment, which produced the show 
with Epic Records and Korn's man- 
agement company, the Firm. "It 
was the most over-the-top techno- 
logical feat for that room; a 24/7 
work effort for an entire weekend 
from the Firm, Epic, and Metropol- 
itan Entertainment." 

Donovan says Korn lived up to its 
end of the bargain. "They were so 
on. Watching them come out and 
slam was fun after all that work." 
Meanwhile, Korn is in the midst of 
its Pop Suxl tour of primary and 
secondary markets. Presented by 
MTV and PlayStation 2 and spon- 
sored by Pony, the tour features 
Disturbed and TRUSTcompany and 
wraps Nov. 22 at the World Arena in 
Colorado Springs. Colo. 




Independent promoter Jon 
Stoll's Fantasma Productions pro- 
moted Korn's Oct. 21 show at Teco 
Arena in Estero. Fla. (near Fort 

Myers) and an Oct. 24 date at the 
Ice Palace in Tampa, Fla. "They 
both did very well," Stoll says. "We 
did over 9,300 at the Ice Palace 
and over 5,000 people in Fort 
Myers on a Monday night. This is 
a good package; Disturbed really 
helps. And keeping ticket prices 
under $40 also helps." 

Stoll obviously applauds Korn's 
decision to work with individual 
promoters on a market-by-market 
basis. "That's what made sense," he 



says. "Independents can give more 
attention to the advertising when 
it's their dollars." 

BOCA SHED: The aforementioned 
Fantasma's new $6.5 million, 5,000- 
capacity Mizner Amphitheater in 
Boca Raton, Fla. {Billboard, Aug. 
10), will open Nov. 22 with the 
Strokes and Jimmy Fallon. Other 
shows on the books at the shed 
include Kenny G (Dec. 6), the 1 ran 
Siberian Orchestra (Dec. 27). K.C. 
& the Sunshine Band with the Vil- 
lage People (Dec. 29), and a New 
Year's Eve show featuring Meat Loaf. 
January 2003 bookings include Jose 
Carrera, the B-52s. Judy Collins/ 
David Crosby, and the Pretenders. 

ROUTEBOOK: Michelle Branch. 
Paula Cole, Deborah Cox, Sheryl 
Crow, Norah Jones, Reba McEntire, 
Joni Mitchell, Stevie Nicks, Susan 
Tedeschi, and Trisha Yearwood will 
join Don Henley for Stormy Weath- 
er 2002, a benefit for Walden Woods 
Nov. 13 at the Wiltern Theatre in 
Los Angeles. Accompanying the per- 
formers will be the 64-piece El Nino 
Orchestra. Henley is executive pro- 
ducer of the concert, which benefits 
the Walden Woods Project and the 
Thoreau Institute at Walden Woods. 

Kelly Osboume. daughter of Ozzy 
Osbourne and one of the stars of 
MTV reality-TV series The Osboumes, 
has signed a deal with Marsha Vlasic 
of MVO for exclusive booking repre- 
sentation in North America. Kelly 
Osbourne's debut album, Shut Up!, 
is due Nov. 26 on Epic. 

The Blind Boys of Alabama — 
who collaborated with Peter Gabriel 
on two songs from his new album, 
Up — will open for Gabriel on his 
North American tour, beginning 
Nov. 12 at United Center in Chica- 
go and concluding Dec. 17 at Key- 
Arena in Seattle. 

The Irish Tenors will take out 
their third consecutive Christmas 
Spectacular tour again this year, 
beginning Nov. 23 at Ruth Eckerd 
Hall in Clearwater, Fla., and con- 
cluding Dec. 21 at the Mohegan 
Sun Arena in Uncasville, Conn. The 
Irish Tenors are booked by Nat 
Farnham at Evolution Talent. 

Singer/songwriter Shannon Mc- 
Nally will follow her summer sup- 
porting slot opening for John Mel- 
lencamp with two weeks of solo 
acoustic dates in November. The tour 
begins Nov. 1 at Luther's Blues in 
Madison, Wis., and includes a dozen 
shows in the Midwest and Northeast, 
including two dates opening for 
Rhett Miller. 
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HOB Entertainment 
Off The Market 

BY RAY WADDELL 

NASHVILLE — House of Blues (HOB) 
Entertainment is being pulled off the 
market, sources at the multifaceted 
entertainment company say. 

On the block for most of the last 
year, the company had retained in- 
vestment banking firm Allen & Co. 
to find a buyer for HOB assets, 
including the HOB club chain, HOB 
amphitheaters, and HOB Concerts. 
HOB is owned by a group of private 
equity investors. It appears now, how- 
ever, that the company will press for- 
ward in its present form. 

Among those making a run at HOB 
during the past year have been An- 
schutz Entertainment Group (AEG), 
Clear Channel Entertainment, and a 
combination of the two; former Tick- 
etmaster CEO Fred Rosen's Key3 
Media; and a group headed by man- 
ager Howard Kaufman {Billboard 
Bulletin, March 8). 

"There was a high level of interest 
in [purchasing] the company, and 
given the current capital market it 
wouldn't have been prudent not to lis- 
ten to them," HOB president/CEO 
Greg Trojan says. "It wasn't ever a 
necessity to sell the business. Our busi- 
ness is performing well, and our board 
is happy with our performance." 
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One industry source close to the sit- 
uation says an inability to sell at the 
desired asking price is why HOB is off 
the block. "The owners of House of 
Blues have diminished the value of this 
asset, which is why they can't sell it at 
the prices they want," says the source, 
who wishes to remain anonymous. 

While admitting that no offer came 
forward that was impressive enough for 
the HOB board to accept, Trojan be- 
lieves that is more a reflection of cur- 
rently low valuations for entertainment 
corporations and the general econom- 
ic environment "This is a tough envi- 
ronment in general and super-tough 
for media and entertainment compa- 
nies," Trojan says. "Given the environ- 
ment out there, we didn't see anything 
that was attractive enough to move for- 
ward with a transaction." 

Despite healthy revenue in its core 
areas of $410 million in the U.S. and 
Canada for fiscal 2001, the company 
says "weak capital markets" have pre- 
vented growth. In response, a year ago, 
(Continued on page 21) 
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Continued from page 20 
HOB downsized its content and digi- 
tal ventures, expanded Internet ticket- 
ing, and sought joint-venture financ- 
ing for venue projects (Billboard. Oct. 
6, 20011. This reorganization resulted 
in pink slips for 39 employees, prima- 
rily in new media at HOB's Hollywood 
offices. Among those to exit were Lou 
Mann, formerly president of media 
properties for HOB. 

HOB Concerts (formerly Universal 
Concerts) and 
its multiple 
amphitheater 
properties 
were acquired 
by HOB in 
1999 for $190 
million. The 
deal at that 
time included 
Universale 
amphitheater 

business, with large sheds in Denver; 
Atlanta; San Diego; Dallas; Toronto; 
George, Wash.; and Cuyahoga Falls, 
Ohio, and the 7,800-capacity Uni- 
versal Amphitheatre in Universal 
City, Calif. 

HOB has since added a 20,000-seat 
amphitheater in Austin and is in nego- 
tiations for a new shed in San Jose, 
Calif. The company also announced 
plans to add at least five new HOB club 
venues to its existing seven, and it part- 
ners with Nederlander Concerts in 
booking and operating the Creek The- 
ater in LA. 

Fiscal 2001 saw HOB increase its 
club business by 34% and concert 
business by 5% in a tough year; ac- 
cording to Trojan, who spoke with 
Billboard in an earlier interview, con- 
cert business has grown 27% since 
HOB acquired Universal Concerts. In 
recent months and a flat concert mar- 
ket, sources believe that figure has 
dropped to about 20%. 

Even so. this has been an active year 
for the company, whose concert division 
boasts one of the more veteran execu- 
tive staffs in the business. HOB recent- 
ly entered into a joint venture with AEG 
to book and operate the 7-month-old 
NextStage, a $65 million, 6,350-capaci- 
ty venue in Grand Prairie, Texas. 

HOB was also involved in the pro- 
motion of the successful Down From 
the Mountain (DFTM) tours, a joint 
production of Immortal Entertain- 
ment, the United Talent booking 
agency, and promoters HOB Concerts 
and Metropolitan Entertainment. 
DFTM grossed nearly $4 million from 
a limited small-venue tour last winter 
that sold out 18 of 19 shows, and in this 
summer's run at larger venues, DFTM 
grossed $10.4 million from 43 shows, 
drawing 256,678 people. 

Additionally. HOB got in on the 
record-setting Paul McCartney tour, 
promoting the Oct. 18 stop at the 
Rose Garden in Portland, Ore., that 
grossed a house record of $1.8 mil- 
lion (see store page 1). 

"I've admired the House of Blues 
team a long time; they're very good," 
McCartney tour director Barrie Mar- 
shall of Marshall Arts says. "They 
deserved a date, and we're very pleased 
to have them." 
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► THE WALLFLOWERS 
Red Letter Days 

PRODUCER: Tobias Miller, Bill Appleberry 
Interscope 069493491 

The beauty of the Wallflowers is that 
they function far beyond time. They 
don't bend or yield to trends. Rather, 
they strive to be a classic band, craft- 
ing timeless songs that will still be 
fresh and relevant long after the 
competition sounds dated and 
quaint. The band's sterling fourth 
effort continues along these lines, 
offering the listener a dozen pop- 
inflected rockers that stimulate the 
brain while also comforting the sens- 
es with familiarity. Frontman/tune- 
smith Jakob Dylan strides through 
contagious jams like "When You're 
on Top" and "Everybody Out of the 
Water" with a firm, yet vivid story- 
telling style that will maintain long- 
time comparisons to Bruce Spring- 
steen and Tom Petty (not to 
mention his father). The flaw in not 
being a trend-conscious band, 
though, is that they can be over- 
shadowed by temporary grand- 
standers. As a result, a little extra 
marketing muscle will be needed in 
order to bring Red Letter Days to a 
properly large audience. — IF 

* LAURA PAUSINI 
From the Inside 

PRODUCERS: various 
Atlantic 48655 

Italian superstar Laura Pausini has 
flirted with American audiences via a 
few soundtrack appearances but ap- 
proaches a full-blown love affair on 
From the Inside, her glittering Eng- 
lish-language debut on Atlantic. In 
addition to the delightfully life- 
affirming first single. "Surrender." 
the set is packed with melodious 
jewels, covering all tempos and 
moods with maturity and ease. The 
set capitalizes on Paustnt's splendid 
gift of painting downer songs with 
flecks of pain and sadness, particu- 
larly on likely second single "I Need 
Love" and the aching "It's Not 



SPOTLIGHTS 




SANTANA 
Shaman 

PRODUCERS: various 
Arista 14737 

For most artists, following up a 
multi-Grammy Award-winning al- 
bum like 1999"s Supernatural would 
have been a creative nightmare. But 
1996 Billboard Century Award hon- 
oree Carlos Santana is not "most 
artists." With Shaman, Santana 
delivers an album that will, no 
doubt, please fans of its globally suc- 
cessful predecessor, while at the 
same time reel in new ones. Over the 
course of 16 tracks (a couple tracks 
too long), Santana paints a musically 
rich and vibrant landscape, with 
spicy (primarily) instrumental jams 
like "Foo Foo" sharing time with 
such vocal offerings as "You Are My 
Kind" and "America" featuring, 
respectively. Seal and P.O.D. On the 
electronic-laced "Feels Like Fire," 
Santana teams with Dido for some 
chilled-out bliss. As good as "Fire" is, 
though, the set's crowning glory is 
its lead single: the Michelle Branch- 
fronted "The Game of Love," which 
is as buoyant as they come. Color 
Shaman a smash. — MP 



TORI AMOS 
Scarlet's Walk 

PRODUCER: Tori Amos 
Epic 86412 

Tori Amos engages in a physical, spiri- 
tual, and emotional quest on Scarlet's 
Walk, a sonic novel of songs that 
weave one intricate story and stand on 
their own as individual tales. Touch- 
ing on elements of Native American 
history and Amos' own Eastern 
Cherokee heritage, lead character 
Scarlet meets ex-lovers, relatives, and 
acquaintances while exploring her 
own beliefs about her country and her 
psyche as the nation does the same in 




a post-Sept. 1 1 world. Similar to the 
artist's Under the Pink in tone and 
continuity. Scarlet demands repeated 
spins to fully appreciate its chapters' 
musical and lyrical complexities as it 
recounts such adventures as the dis- 
covery of a betrayal during the Shawn 
Colvin-esque "Taxi Hide" and meeting 
a blowhard messiah in "Pancake." On 
this collection, Amos' artistry — espe- 
cially on the title cut, "Gold Dust" 
and "Your Cloud" — makes one of its 
most profound expressions. — CLT 




► JAHFIM 

Still Ghetto 

PRODUCERS: various 

Divine Mill/Warner Bros. 46214 

It's a more introspective Jaheim who 
greets listeners on this sophomore 
follow-up to his 2001 platinum debut 
Ghetto Loot. Reaching back to his 
ghetto roots, the singer/songwriter 
discourses about everything from self- 
esteem and survival to romance and 
mother love. While listening to Ja- 
heim's rich baritone is like stepping 
into a Teddy Pendergrass/Luther Van- 
dross TOVSOs time warp, his street- 
edged viewpoint brings a hip, contem- 
porary spin to the proceedings. With 
Still Ghetto, Jaheim follows through 
on the promise hinted at on Ghetto 
Loot", in the process, he also comes 
into his own. Whether providing an 
uplifting message (the self-esteem 
anthem "Fabulous," which interpo- 
lates the McFadden & Whitehead- 
penned classic "Wake Up Everybody"), 
paying a loving, dety-you-not-to-cry 
tribute to his mom ("Everywhere I 
Am "}, or pairing with female counter- 
part Mary J. Blige ("Beauty and the 
Thug"). Jaheim is a study in contrasts 
who has nowhere to go but up. — CM 



Good-bye" (which she co-wrote). 
Throughout, the songbird is part- 
nered with a who's who of pop writ- 
ers and producers, iron-coating the 
album with the polish of the big 
leagues. Pausini is a singer with 
unusual depth and warmth, and a 
welcome presence in the U.S.'s pop- 
starved music landscape. With From 
the Inside, a star is born. — CT 



★ UN HAT TRIO 
The Rodeo Eroded 

PRODUCERS: Tin Hat Trio, Hans Wendl 
Ropeadope Records 0-7567-93134 

Following two critically lauded albums 
for Angel/EMI, the Tin Hat Trio shifts 
to the Atlantic-distributed Ropedope 
imprint for the venturesome instru- 
mental group's most engaging, impres- 
sive album yet. As intimated in the 



title, the Americana strains of The 
Rodeo Eroded have been filtered and 
refracted with ironic affection, not to 
mention virtuosic invention. Following 
the precedent of Tom WUtl on Tin 
Hat's 2000 Helium set. the new album 
boasts an iconic vocal guest — Willie 
Nelson, who sings a particularly affect- 
ing, cliche-free version of "Willow 
Weep for Me." In a just world. Nelson's 



tenderly plangent vocal and the tune's 
pitch -perfect, tumbleweeds-tumbling- 
in-the-breeze arrangement by Tin Hat 
guitarist Mark Orton would resonate 
from radios across the country. Yet the 
entire disc brims with bewitching 
sounds: with rare elan, Orton, violinist 
Carla Kihlstedt. and multi-keyboard 
ace Rob Burger (along with guests 
from Medeski, Martin & Wood and 
Phish) manage an evergreen rap- 
prochement between old instruments 
(strings, accordion, pump organ, 
banjo) and fresh, refreshing ideas. — BB 

★ TONY RJRTADO 
American Gypsy 

PRODUCER: Cookie Marenco 
What Are Records? 60062 

Tony Furtado first gained notice as a 
banjo-picking bluegrasser. but it's been 
a while since he was that easy to cate- 
gorize as a musician/songwriter. Nowa- 
days, it's his virtuoso slide guitar play- 
ing that captures the imagination, 
while his stylistic repertoire seems to 
be growing in several directions at 
once. Furtado displays his agile slide 
touch from track to track, but do make 
note of his work on "Bottle of Hope" 
and "The Angry Monk." He revisits his 
banjo on the delightful Irish jig "Tin- 
ker's Fancy." One of the major high- 
lights of the album. "Oh Berta, Berta," 
is a Furtado arrangement of a tradi- 
tional tune, driven by a deep, swamp 
blues, rhythm, and Furtado's razor- 
sharp slide guitar. He sings convinc- 
ingly on this number and also handles 
the vocal on a great version of "Stag- 
&eT\ee." American Gypsy is Furtado's 
finest album to date. Racked by At- 
Source Distribution. — PW 

JEFF BUCKLEY & GARY LUCAS 
Songs to No One: 1991-1992 

PRODUCERS: Hal Willner. Sascha van Oertzen 
Evotver/KnftMedla EVL-2006 

Since Jeff Buckley's tragic death at age 
30 in 1997. Columbia has offered balm 
to his still-devoted fans via the two-disc 
studio work- in -progress Sketches (For 
My Sweetheart the Drunk) and the 
excellent live compilation Mystery 
White Boy. Both were astutely, sensi- 
tively produced. Before Christmas, 
Columbia/Legacy will issue a boxed set 
of rare EPs associated with Buckley's 
sublime first album. Grace: the set 
boasts singles, studio outtakes. great 

(Continued on next page) 



CHARLIE CHRISTIAN 

The Genius of the Electric Guitar 

REISSUE PRODUCERS: Michael Brooks, 
Michael Cuscuna 

ORIGINAL PRODUCER: John Hammond 
Columbia/Legacy C4K 6S54 

As with Legacy's epochal Robert John- 
son boxed set — the surprise-smash 
1990 release that not only sparked 
new interest in vintage roots-music 
styles but also virtually kicked off the 
CD era of boxed-set reissues — the gen- 
esis of this four-disc collection devoted 
to short-lived electric -guitar pioneer 
Charlie Christian lies in a labor of 
love. This deluxe set may not be reel- 
ing in the record-buyers like the John- 
son collection or Legacy's subsequent 



VITAL 

Miles Davis series, but its worth 
extends far beyond historic value. This 
is great, life-affirming music that 
holds broad appeal. True. Christian 
was a remarkably prescient virtuoso 
on an instrument that would come to 
dominate popular music; moreover, 
his precious few recordings with vari- 
ous 1939-41 Benny Goodman bands 
brim over with the sheer joy of com- 
munal creativity. "Six Appeal (My 
Daddy Rocks Me)," "Shivers," "Solo 
Flight" and "Memories of You" are 
just a few of the timeless tracks in this 
collection, which has been produced 
with Legacy's usual curatorial care 
and state-of-the-art sonic restoration. 
While not necessarily convenient in 



REISSUES 




terms of disc storage, this set's vin- 
tage-amplifier packaging makes for a 
highly alluring profile at retail. — BB 



BENNY GOODMAN 

The Legendary Small Groups 

REISSUE PRODUCER: Barry Feldman 
ORIGINAL PRODUCER: not listed 
Bluebird .RCA Victor BMG 09026-63994 

These tremendously popular and influ- 
ential trio and quartet sides of 1935-39 
pioneered cool -toned chamber jazz. 
Clarinetist/bandleader Benny Good- 
man, pianist Teddy Wilson, vihraphon- 
ist Lionel Hampton, and drummer 
Gene Krupa (replaced later by Dave 
Tough) played a casually elegant brand 
of swing, with intimate, bell-like tex- 
tures and an emphasis on melody. In 
particular, "After You've Gone" and 
"Body and Soul' are classic perform- 
ances in the annals of jazz. (These re- 



cordings, along with many high-profile 
concerts, were also historic for the fact 
that Wilson was the first black musician 
to feature in a prominent white jazz 
group.) The sound quality is remark- 
able, a testament not only to the reissue 
production but also to the original 
record-makers. It's too bad that the 
Bluebird's Best series in which this re- 
lease figures consistently gives short 
shrift to the initial producers and engi- 
neers, eschewing proper credits. More 
historically aware is the fine new reissue 
in the Bluebird First Edition line of the 
re-formed Goodman Quintet's Together 
Agam! album from 1963; the disc shows 
clarinetist and company older, maybe 
wiser, but utterly in sync. — BB 
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(Continued from preceding page) 

live material, and such covers as "Lost 
Highway." Also in the works is an ex- 
panded, two-disc edition of Grace. 
With these commendable projects 
waiting in the wings, who would seek 
to profit from this mediocre collection 
of demos and live board tapes? Gui- 
tarist Gary Lucas collaborated with 
Buckley in the downtown New York 
band Gods & Monsters; along the way, 
Lucas wrote the music to the title 
track of Grace and its fellow classic 
"Mojo Pin." There is a similar marvel 
on Songs to A'o One, a long, other- 
worldly demo of the vintage French 
chanson "Hymn a rAmour." The 
stark take on the country-blues "Sat- 
isfied Mind" is the same radio broad- 
cast as issued on Sketches. Despite 
sparks of mercurial brilliance, the 
rest of this disc is plagued by variable 
sound and uneven performances. Hal 
Willner no doubt shepherded the 
project to make the most of some- 
thing objectionable. Buckley would 
not have been proud of this. — B8 

THE REUNION SHOW 
Kill Your Television 

PRODUCER: Nick Raskullnecz 
Victory 184 

The Reunion Show might have fit per- 
fectly into the 1980s music scene. Its 
synthesizer-heavy, upbeat pop/rock 
tunes almost seem like missing pages 
from an earlier, less serious era, and 
bands such as the Cars come to mind 
when listening to tracks like "Televi- 
sion," about our TV-obsessed masses. 
Throughout the project, the group deftly 
performs powerful guitar and percussion 
exchanges, as on the infatuation song 
"Stuck on You" and "On a Scale From 
One to Awesome (You're Pretty Great)." 
a highly catchy track about escaping 
into outer space with a lover. Lyrically, 
the Reunion Show seeks to establish 
itself as a bit of a rock outsider. The song 
"New Rock Revolution." for example, is 
introduced with the verses "I am right 
and you are wrong/Every dynasty will 
fall." Fans of more contemporary rock 
will also find many gems here. — IK 

OMGMAL CAST RECORDING 
Kooky Tunes 

PRODUCER: John Yap 
Jay Productions 1367 

Keith Thompson is one of those New 
York theater mainstays whose only rea- 
son for not already claiming a Tony 
Award is the simple, inopportune luck of 
the draw. His Kooky Tunes has been cir- 
culating the New York cabaret circuit 
since 1998 and, at lasL it has been com- 



mitted to a live recording that truly 
delivers on his lofty gifts for both script- 
ing and composing. Brought to life by 
four charismatic performers — Jay 
Rogers, Perry Payne, Patrick DeCen- 
naro, and Vanessa A. Jones — Kooky 
whisks listeners through a melange of 
comic tales and tunes, staying true to 
the central theme that individuality may 
sometimes be funny as hell, but it's also 
endearing and the essence of humanity. 
Rogers, a tenor Harvey Fierstein. com- 
mands the funniest material, including 
the truck driver-profiling "Haulin' Hap- 
piness" and R-rated "Dresser Drawer 
Blues." Other shining moments: Jones' 
sexy, soulful "Gourmet Meal" and 
DeGennaros bravado finale "What If." 
Kooky Tunes is a must-see, but it's also 
quite a visual trip on CD. This might be 
the first standing ovation you've offered 
from your living room. — CT 

R&B/HIP HOP 

► BONE THUGS-N-HARMONY 
Thug World Order 

PRODUCERS: various 
Ruthless/Epic 86594 

Its been a long time since Bone 
Thugs-N-Harmony were perched atop 
the charts. In fact, with almost three 
years between its last studio set, 
BTNHResurrection. it looked as 
though BTNH was no more — which 
couldn't be further from the truth. 
The Cleveland quartet of Krayzie Bone. 
Bizzy Bone, Layzie Bone, and Wish 
Bone — Flesh-N-Bone. the group's fifth 
member is currently incarcerated — is 
back, sounding better than ever. Walk- 
ing that fine line between good and 
evil, BTNH again provide a balance 
between inspirational lyric and wild 
rhymes. Lead single "Get Up & Get It" 
(featuring 3LW and newcomer Felecia) 
is a positive and catchy re-introduc- 
tion to the foursome. Elsewhere, 
group members indulge themselves on 
the hilarious. Bosko-produced "Bad 
Weed Blues." "Set It Straight," which 
addresses the rumors surrounding the 
group's future, proves almost ironic in 
light of the group's recent tension 
(Words & Deeds, Nov. 2).— JUY 

DANCE/ELECTRONIC 

★ GABJN 
Gabin 

PRODUCER: Gabin 
Astral werks 42279 

As spring evolved into summer, 
Italy-based duo Gabin (bassist Max 
Botttni and DJ Filippo Clary) discov- 



ered that Italians couldn't get 
enough of its jazzy house track "Doo 
Uap, Doo Uap, Doo Uap," which glo- 
riously references Duke Ellington's 
"It Don't Mean a Thing (If It Ain't 
Got That Swing)." A crossover 
smash in the land of wine and pasta. 
"Doo Uap" has been embraced by 
tastemaking club DJs in the U.S. — 
and it's one of many highlights on 
the twosome's eponymous full- 
length debut. Gabin's breezy, sensu- 
al sound owes as much to jazz (Bot- 
tini has played with many jazz 
greats, including Dee Dee Bridgewa- 
ter) as it does to mood-enhancing 
electronic music (Clary has manned 
the decks at numerous clubs in 
Rome), particularly on tracks like 
"Delire et Passion" (featuring Mano 
Negra vocalist Ana Carril Obiols) 
and "La Maison (di Battista's 
Dream)" (featuring Italian saxo- 
phonist Stefano di Battista). Fans of 
Saint Germain will surely find much 
to admire here. — MP 

COUNTRY 

► TRICK PONY 

On a Mission 

PRODUCER: Chock Howard 
Warner Bros. 48236 

First time out, Trick Pony served up 
radio-friendly excitement with just 
the right amount of beer-soaked edge, 
and the exuberant trio takes that con- 
cept up a big notch with its sopho- 
more WB release. Impressive Heidi 
Newfield vocals and a crafty mix by 
helmsman Chuck Howard power such 
driving fare as the title cut and the 
backwoods boogie "Hillbilly Blues," 
and they deliver a reverb-laced soulful 
twang on "Nobody Ever Died of a Bro- 
ken Heart." Later, they achieve a 
sense of urgency on such fine mod- 
ern-era country as the insistent "I'm 
Not Thinkin' Straight Anymore." the 
Hammond-fueled "heaviiV Seems to 
be the Goin' Thing" (with a kickin' 
fiddle break), and wailing "A Boy Like 
You" (with Keith Burns vocal), then 
Newfeld shows a winning way with a 
ballad on mood-inducing stuff like 
"Love Be Still" and "Rain." Newfield's 
smoky vocal on Willie Nelson's clas- 
sic "Whiskey River." with Nelson on 
board, works like, well, a shot of 
whiskey. Meanwhile, the sparse, 
spare "The Devil and Me," with 
vocals by Ira Dean, could and should 
be a sleeper hit. A perfect blend of 
old-school attitude and contempo- 
rary flair, we should all just stand 
back and let this Pony run. — KW 



LATIN 



► VARIOUS ARTISTS 

Voices of Hope— Sabera Foundation 

PRODUCER: Nacho Cano 
Ark 21 186810082 

Benefit CDs and benefit songs are com- 
mendable — and common — efforts. But 
Voices of Hope, the album that brings 
together a plethora of Latin and non- 
Latin artists to benefit the Sabera Foun- 
dation in Calcutta, breaks the mold in 
several ways, primarily because much of 
the material was composed and recorded 
specifically for this project The disc's 
starting point — "Let Your Soul Be Your 
Pilot" — which features Sting performing 
with flamenco guitarist Vicente Amigo 
and the Sabera Foundation Girls (the 
foundation provides music lessons to 
children in Calcutta), offers a blueprint 
for an album in which virtually every 
song is imbued with special meaning. 
Equal parts taste and sincerity, the con- 
cept doesn't degenerate into preachi- 
ness but instead soars, particularly in 
"Que Bonito" (Rosario). "Offer" (Alanis 
Monrisette), and "La Aurora de Nueva 
York," performed by Antonio Banderas, 
Alejandro Sanz, and Vicente Amigo. 
The final touch are the performances 
by the Sabera Foundation Girls, incor- 
porated here as duets with multiple 
stars, in such a manner that they 
become musical statements and not 
merely gestures. — LC 

WORLD 

★ NASS MARRAKECH 
Bouderbala 

PRODUCERS: Florend Mas, Javier Larrauri 
World Village 498001 

Nass Marrakechs U.S. debut album. 
Sabil a Salaam (Alula), was released in 
2000. At that time, the group's sound 
was primarily a Gnawa-fusion groove. 
With the release of Bouderbala, Nass 
Marrakech has considerably expanded 
its collective musical boundaries. The 
Gnawa-fusion vibe is still apparent in 
much of what the band members do. 
but they've opened their minds to the 
greater musical influences of the 
Maghreb and beyond. Guest artist 
Omar Sosa — one of the truly magnifi- 
cent contemporary world-jazz artists — 
sits in on "Beyna L'Ejwan" and takes 
Nass on a wondrous jazz excursion; it's 
one of the highlights of the album. 
Spanish flutist Jorge Pardo joins Nass 
for a couple numbers, working a par- 
ticularly effective soprano sax on "Zid 
el Maal." Bouderbala is an intriguing 
project, suggesting on more than one 



track a fusion of Gnawa trance music 
and jazz that's positively brilliant. Dis- 
tributed by Harmonia Mundi.— PW 

★ ROMERO 

Un Segundo Una Vlda 

PRODUCERS: Richard Tozzoli, Romero 
333 Entertainment 333ECD001 

Drawing from a multitude of musical 
influences to create a unique flamenco/ 
world music sound, guitarist and com- 
poser Heman Romero astounds on this 
collection of instrumental and Spanish- 
language tracks. The Argentinean- born 
Romero, who recently recorded with Ali- 
cia Keys and saxophonist Chico Freeman, 
adds elements of jazz and classical music 
to the flamenco, Middle Eastern, Latin, 
and Mediterranean influences more read- 
ily apparent in his unique style. The 1 1 
pristine recordings that comprise Un 
Segundo Una Mda include such standout 
tracks as "Otro Atardecer." on which the 
guitarist duets with himself, playing com- 
plementary and supportive guitar lines 
panned left and right; "La Vida Nueva," 
featuring Romeros mother, singer 
Estela Rava); "Puerto Ksperanza," a clas- 
sically tinged, high-energy performance: 
and the title track. With this much tal- 
ent and technical ability, its surprising 
that Romero isn't a household name, 
outside of admirers and collaborators 
like Al DiMeola. John McLaughlin, and 
Freeman. £.->? Segundo thia Vida could 
change that.— CW 

JAZZ 

★ TOM SCOTT 
New Found Freedom 

PRODUCERS: Gerald McCauley, Dave Rfdeau, 
Tom Scott 

Higher Octave Jazz 42375 

It's the little touches that make a contem- 
porary jazz release stand out from the 
pack, and most are so intrinsic to the 
nature of jazz that it is a wonder how 
often they are ignored. Journeyman saxo- 
phonist and session player Tom Scott 
bases his songs around the usual pop 
melodies and urban rhythms, but he 
never relegates himself to blandly restat- 
ing themes, preferring to add enough 
improvisation and grit to his lines that 
they ring honest and true. Further, he 
allows such guests as Billy Preston, Craig 
Chaquico, and Phil Unchurch ample 
room to make their instrumental pres- 
ence known. Scott's mix of ballads, 
uptempo instrumental, and urban vocal 
songs never lapse into repetition from 
track to track, and with each song boast- 
ing its own flavors, the overall release has 
far more personality than a myriad of 
similar projects. — 56 



NOTEWORTHY 



JOHNNY CASH 

American IV: The Man Comes Around 

PRODUCER: Rick Rubin 
Lost Highway 33922 

The fourth installation in a remark- 
ably inspired and prolific collabora- 
tion between Johnny Cash and Rick 
Rubin, marked by stunning perform- 
ances and ambitious song selection, 
finds the legendary artist in a reflec- 
tive but nonetheless fearless mode — 
just how we like him. Still kicking 
ass at 70, Cash begins the CD with 
his Armageddon wake-up call of a 
title cut. "The hairs on your arm will 
stand up," he proclaims, and guess 
what, he's not kidding. Cash sounds 
weary, yet sage and resolute on Trent 



CASH 



Reznor's "Hurt" and a sublimely 
poignant "In My Life," yet stronger 
on "Bridge Over Troubled Water" 



(with Fiona Apple) and on Sting's 
regretful "I Hung My Head." The old 
warhorse can still wax romantic (wit- 
ness "The First Time Ever I Saw Your 
Face," "Danny Boy"), and he's still 
got some fight in him as well ("Per- 
sonal Jesus." "Sam Hall"). "A- 
swingin' I must go," he vows on the 
latter, and God bless him for it.— KW 

VARIOUS ARTISTS 
Dance for Life 

PRODUCERS: various 
West End DFL9000 

Fans of dance music's West End 
Records will find much to admire on 
this David DePino-mixed set that pri- 
marily spotlights remixes of well- 



DANCE FOR LIFE 
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known recordings from the label's 
historic vaults. Such tracks as North 
End's "Kind of Life (Kind of Love)" 



and Billy Nichols' "Give Your Body 
Dp (To the Music)" receive re- 
structurings of a lifetime, thanks to 
remixers Masters at Work and Danny 
Tenaglia. respectively. Also quite fes- 
tive is Junior Vasquez's re-rub of 
Sparque's "Let's Go Dancin'." Remix- 
es of Taana Cardner's "Heartbeat" 
and "Work That Body" don't hold up 
as well (some things are better left 
untouched). Of the label's recent 
offerings, Linda Clifford's "Changin' " 
and Marty Thomas' "Resurrect Me 
(Lift Me Up)" are classics-in-waiting. 
All proceeds from sales of Dance for 
Life will be donated to LIFEbeat. the 
music industry organization that 
fights AIDS —MP 
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SINGLES 

Edited by Chuck Taylor 

COUNTRY 



► VINCE GILL The Next Big Thing 

(3:23) 

PRODUCER: Vince Gill 
WRITERS: V. Gill. A. Anderson. I. Hobbs 
PUBLISHERS: Vinnie Mae Music/Stairway to 
Blttner's Music/Little Blue Box Music, BMI 
MCA 02339 (CO promo) 
The first single from Vince Gill's forth- 
coming MCA album is a frisky slice of 
fun with a rowdy, roadhouse feel. Lyri- 
cally, it s a tongue-in-cheek look at the 
perils of success and the fickle nature of 
the modern audience. As Gill muses in 
the chorus. "When you finally hit the 
top/Man, you know what that means/ 
Well, everybody's ready for the next big 
thing." Peppered with tasty guitar licks 
and honky-tonk piano, the production 
percolates with energy and personality. 
Gill's vocal performance is playful and 
totally engaging. For a man who has 
done it all in country music, this may 
well be the next big thing — DEP 

POP 

► JEWEL Serve the Ego (9:12) 
PRODUCERS: Hani. Mike Rizzo. Wayne 
Rodriguez, Gabriel & Dresden 
WRITERS: J. Kilcher. I. Shur. C. Lemos 
PUBLISHERS: WB/Wiggty Tooth. ASCAP: 
Shur, Cesar Lemos/Wanrer Tamerlane, BMI 
Atlantic 85398 (CD promo) 

For Jewel's first foray into clubland, 
Atlantic comes through once again in 
remixing a non-dance artist from their 
stable. As a dark, electric guitar- and 
bongo-flavored album cut on This Way. 
the song originally took a look at submis- 
sive love: "Who says a woman cannot 
serve?/It would be my pleasure/Who says 
it is not my destiny/To let you control 
me." With a range of uptempo remixes 
from Hani. Mike Rizzo. Wayne Rod- 
riguez, and Gabriel & Dresden. Jewel gets 
her groove on for the first time in her 
seven-year recording career. The singer's 
familiar voice, time-compressed to house 
tempo, loses much of its frustrated indig- 
nation in this new context; after all. how- 
ever ironically it may liave been intended, 
the line "Underneath that disco light/ 
Kverybody's feeling alright" takes on an 
expanded fun quotient in the club. And 
"Ego." already screaming into the top 5 of 
the Hot Dance Tracks Club Play chart, 
stands to sell Jewel's normal, folkier fare 
to clubgoers. Now let's whittle down an 
edit and reignite top 40 interest.— £4 

► MARC ANTHONY Everything You Do 

(3:23) 

PRODUCER: Marc Anthony 
WRITERS: A, Fromm, M. Anthony, K. Follese 
PUBLISHERS: Sony /ATV/Zomba Tunes/ 
Ocean at Night Muslc/WB/Soda Music/ 
Follazoo Crew, ASCAP 
Columbia 59282 (CD promo) 
.As with so many high-profile staple artists 
in these melodicalry challenged times, 
the latest English -language album from 
Marc Anthony, Mended, has not fared as 
well as one would expect on the charts — 
in fact, after a promising debut at No. 3. it 
dropped off the Billboard 200 last month, 
still shy of platinum. Third single "Every- 
thing You Do" is a signature ballad from 
the dramatic crooner, in a similar vein to 



SPOTLIGHTS 




SHAGGY Strength of a Woman 

(3:4*) 

PRODUCER: Shaun "Sting Intl." Pinonia 
WRITERS: 0. Bun-ell, R. Ducent, M. Darson. 
M. Fletcher, S. Plzzonia, C Birch, R. Browne 
PUBLISHER: not listed 
MCA 25908 (CD promo) 
"Hey Sexy Lady." the first single 
from Shaggy 's latest disc, Lucky 
Day. led many critics and program- 
mers to wonder whether the artist's 
own lucky day had run out even 
before the track started bubbling 
under the R&B/Hip-Hop chart. A 
look at Shaggy 's history, however, 
proves optimistic: The artist's last al- 
hum. Hotshot, spawned two No. 1 
hits and was certified six-times plat- 
inum — but not without a leadoff dud 
in the cannon ("Dance and Shout"!. 
With that in mind, expectations are 
much higher for "Strength of a 
Woman," a relaxed, midtempo 
groove, and early indications show 
strong promise in major markets. 
Compared to the tongue-in-cheek 
sneakiness of 2000's "It Wasn't Me," 
Shaggy displays a changed attitude 
on this four-minute glorification of 
the woman. "So amazing how this 
world was made/I wonder if God is a 
woman." From a production stand- 
point. "Strength" marks a new 
achievement for a Shaggy single: His 
vocal is entirely sung, and back- 
ground singers add harmony to the 
chorus, not to mention the added 
texture of strings. A pro-female mes- 
sage never hurts the top 40 support, 
of course, so this will he the one to 
get Shaggy back on the radio.— £4 



ASHANT1, JA RULE, N AS & 2PAC 
The Pledge (Remix) (3:58) 
PRODUCERS: 7 Aurelius, Irv Gotti 
WRITERS: 7 Aurdius, I. Lorenzo, A Dou- 
glas, L Atkins, N. Jones, L Baker, G. 
Jacobs. T. Shakur, S. Wonder 
PUBLISHER: not listed 
Murder Inc/Def Jam 15673 (CD promo) 
In whal may further fuel rumors re- 
garding his relationship with Murder 
Inc., Nas teams with resident chart- 
toppers Ja Rule and Ashanti for "The 
Pledge (Remix)." Serving as the lead 
single from the forthcoming Irv Gotti 
Presents .. .the Remixes, the 7 Aure- 
lius- and Irv Gotti -produced track 
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marks the first time Nas has recorded 
for the imprint. Sampling 21'ac's "So 
Many Tears," "The Pledge (Remix)" is 
an understated, midtempo track thai 
creeps up on you with its infectious- 
ness. Ironically, the single, which also 
features a quote from the late rapper/ 
actor, is also one of many singles to 
recently sample 2Pac. Lyrically. Nas 
and Ja Rule address unnamed rivals in 
their respective signature styles. 
Where Nas relies on a witty lyric. Ja 
Rule brings both passion and energy 
to his verse. Ashanti adds a feminine 
touch to the proceedings via a melod- 
ic htH>k. With current singles from Ja 
Rule and Ashanti already on the 
charts, not to mention Nas' forthcom- 
ing God's Son set. it will be interest- 
ing to see how radio reacts to the sin- 
gle. Either way, there is definitely a 
bond now in place between Nas and 
the multi-platinum Murderers.— RH 



KYUE M1NOGUE Come into My World 

(4:06) 

PRODUCERS: Cathy Dennis, Rob Davis 
WRITER: C Dennis 
PUBLISHER: not listed 
Capitol 17566 (CD promo) 

The third U.S. single from Kylie 
Minogue's platinum Fever maintains 
the superstar singer's knack for 
matching intoxicating beats with 
indelibly catchy melodies and mak- 
ing hit records sound like the easiest 
thing in the world to come up with. 
"Come Into My World" is written and 
co-produced by Cathy Dennis, who is 
on quite a roll as part of the team 
that brought us Kelly Clarkson's 
recent "Before Your Love" and 
Minogue's previous "Can't Get You 
out of My Head" (not to mention the 
American Idol theme song). This 
time out, the groove bounces along 
at a midtempo pace as Kylie playfully 
invites listeners to "Take these lips 
that were made for kissing and this 
heart that will see you through/ 
Come into my world." Programmers 
were quick to indulge the American 
public in first single "Can t Get You 
out of My Head," which tickled 
America's penchant for uptempo pop 
and danced right into the top 10. 
Follow-up "Love at First Sight." 
white equally appealing, had a diffi- 
cult time convincing radio that 
lightning can indeed strike twice. 
Again. "Come Into My World" is so 
obviously hi (worthy that to deny it a 
place on nationwide playlists would 
be more than a crying shame. Kylie 
should be for keeps. — CT 



200(ft "My Baby You." "Everything" 
serves up a universal lyric about all those 
things one might appreciate when love is 
right: "The way you touch my lips right 



after every kiss/And softly whisper that 
I'm your everything/The way you pray 
our love won't die/Every night just before 
you close your eyes." The message is 



wrapped around an easygoing, pretty 
melody that's perhaps less melodramatic 
than previous ballads but still substantive 
and ear-catching. What makes this song 



NEW 



NOTEWORTHY 



TITYO Come Along (3:34) 
PRODUCER: Tore Johannson 
WRITERS: P Svensson, J. Berg 
PUBLISHERS: What's Publishing/ 
Cannoti Songs 

Lava/Atlantic 300770 (CD promo) 

In her native Sweden and across much 
of Europe, the name Tityo (pronounced 
Ti-TEE-Yo) has been recently associated 
with some pretty significant radio hiLs, 
like the soul-grooving "1989" and the 
moody "Come Along." But as she nears 
her U.S. launch on Lava, make no mis- 
take: This is not Swedish pop as we've 
come to think of it in recent years. With 
looks like Cher meshed with Ronnie 



4 



Spector; grimy, blues-soaked melodies: 
and blue -eyed soul sty lings stamped 
across her full-length Come Along, this 
is the kind of music to accompany 



tequila and dirty downtown dives. This 
hip aural imaging has earned Tityo four 
Swedish Grammis Awards, for best 
female artist, album, song, and new- 
comer. In the U.S.. "Come Along" is 
already garnering attention before its 
bid for radio action as the teaser music 
behind NBC's fall season rollout cam- 
paign, as well as commercials for 
Starz/Encore and Six Flags, and a place- 
ment on the soundtrack to the NBC 
series Prxxxdenee. One listen and you'll 
get it all. This is coot, atmospheric 
music, the kind of stuff that ably serves 
as a soundtrack to life. You'll remember 
this one for a good, long time. — CT 



all me more convincing is Anthony's 
recent reconciliation with his wife — from 
whom he was separated— making the 
line, "I believe some things are meant to 
be" a timely sentiment. Top 40 is 
unfriendly territory for this kind of song 
nowadays, but AC and hot AC airplay 
could give this talented singer the shot in 
the arm he needs. — CT 



SPANISH 



► LOS KUMBIA KINGS 
LaCucandia (3.25) 
PRODUCERS: A B QutntaniUa III, Cruz Martinez 
WRITERS: A.B. Qulntanllla III, Cruz 
Martinez, D.J. Kane, D.J. Franz. 
PULBISHERS: King of Bllng. CKJolntz Music, 
BMI: J.Kane/ Tk> Lauro Musk, ASCAP 
EMI Latin (CD promo) 
Once you hear this version of the tradi- 
tional kit hi children's song "La 
Cucaracha" (The Cockroach"), the single 
original track from Los Kumbia Kings' 
upcoming remix album. All Mixed Ity, 
you have to wonder why in the world it 
hadn't been done before (at least in 
recent memory). The new "La Cuca- 
racha" takes the original, universally 
known tune, switches it from a major to a 
minor key. and transforms it with a series 
of overlaying raps that range from forlorn 
heartbreak to angry affirmation. Set over 
a cumhia beat, the resulting track is 
slightly crazed and manages to be both 
edgy and funny, even if the allusion to pot 
(porque le falta marihuana pa' fumar) is 
too predictable. One of \jns Kumbia 
Kings' traits has long been the capacity to 
tap into what the audience wants to hear 
in highly accessible fashion. In this 
regard, "l.a Cucaracha" sticks to your ears 
like glue. If you can't sing the song (you 
can), you can certainly dance to it, and in 
Die process, you'll acknowledge that 
everything old can indeed become new 
and surprising again. — LC 



RAP 



★ SNOOP OOGG From tha Otuuuch to 
da Palace (3:51) 
PRODUCERS: the Neptunes 
WRITER: not listed 
PUBLISHER: not listed 
Capitol 17532 (CD promo) 
Snoop Dogg has diversified his career 
with some high-profile acting gigs of 
late (including a role in the Oscar-win- 
ning TYaminy Day with Denzel Wash- 
ington), but it's been a while since he's 
impacted the mainstream airplay 
charts. As so many are doing these days, 
when in need, call the Neptunes. If ever 
there were a team to return him to 
favor, the omnipresent Pharrell 
Williams and Chad Hugo are his boys. 
As with many of their creations, produc- 
tion takes a dominant role, and in this 
case, the guys themselves are as present 
vocally as Mr. Dogg. Still, the essence of 
a Snoop song remains intact in "From 
tha Chuuuch to da Palace" (the spelling 
is sure to bring elementary school kids' 
spelling scores down another notch), 
with a keen sense of humor infused into 
the rap. which centers on — what else — 
how great thou art. There are a few rap 
artists — present company and the likes 
of Busta Rhymes — who have made a liv- 
ing serving up hip-hop with an ever- 
present wink. This track is credible but 
playful enough to differentiate Snoop 
from the heavily populated pack. From 
the upcoming Paid tha Cost to be da 
lioSS. due Nov. 26 — CT 



rnNTRIRIITIIRR" EriC Aie4 *' Co * >0 ' Deooran Evans Price - Rasnaun Hall. Chuck Taylor. SP0TUGHT; Release deemed by the review editors lo deserve special attention on ttie basis ol musKjl ment and/or BtNboard chart potential NEW A NOTOVOffTHY: Ettepbowl 

' illliU ■ UIIIIb re | eaws by new or upconnrtg artists, PICKS O): New releases predicted to Ivt the top half of the chart in the corresponding lormal. CRfTKS CHOICES {#). New releases, regardless of chart potential. higWy recommended because of their musical merit Send review copies to 
Chock Taylor (Bfflboard. 770 Broadway. 6th floor. New York. N.Y. 10003) or to the writers in the appropriate bureaus. 
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ON THE RECORD: Rawkus signs 
Novel, a 22-year-old soul singer/hip- 
hop lyricist whose pedigree doubles 
as a black-music history lesson. His 
grandfather is soul pioneer Solomon 
Burke, whose latest album, Don't 
Give Up on Me, is one of this year's 
bright spots. Father is Mickey Stev- 
enson, Motown 's first VP of A&R — 
who wrote for Smokey Robinson and 
others — and mother sang backup for 
Chaka Khan. The singer/songwriter/ 
producer's Rawkus/MCA debut album 
is due in spring 2003. 




While we're on the MCA front. K- 
Ci & JnJo's Nov. 26 release, Emo- 
tional .... features the Rodney 
Jerkins-produced single "It's Me," as 
well as a ballad that will appear on 
Hollywood Records' Deliver Us 
From Eva soundtrack, "This Very 
Moment." The upcoming film stars 
Cabrielle Union and LL Cool J. 

In addition to Jerkins, the new 
album sports production by Ken- 
neth "Babyface" Edmonds, Mike 
"Smoove" Bell, and up-and-comer 
Babyboy, among others. Primarily 
recorded at the pair's home studio 
in Los Angeles, the set is the duo's 
fourth together, following 2000's X 
CD with the hit "Crazy." 

"Our mind-set is, 'Never try to 
compete with ourselves.' " K-Ci says. 
"In 1 1 years of singing, we've had 
our moments. And we still have 
some left." 

JoJo adds, "Starting out, we never 
gave a thought to how long we'd be 
doing this. If you don't have deter- 
mination and confidence, you'll be 
out of it: a one-hit wonder." 

Among the duo's future plans are 
the long-gestating Jodeci reunion set 
("We're doing demos right now," K- 
Ci promises) and a K-Ci solo album. 

NU IN TOWN: West Coast TV is cur- 
rently airing a humorous commercial 
promoting Nextel's Boost Mobile, the 
first youth -branded mobile-phone in- 
service, that shows senior citizens 



partying at a rave and skateboarding, 
among other youthful pursuits, set to 
Fabolous' "Holla Back." That's just 
one of the projects being shepherded 
by the Nu America Agency, an adver- 
tising, marketing, and management 
agency whose operating philosophy 
focuses on music as the driving force 
to reach the urban and suburban 
youth cultures. 

Launched by label veterans An- 
dre Harrell (Motown) and Brett 
Wright, Nu America Agency also 
counts as clients the Apollo Theater 
Foundation, Vanguarde Media, 
urban BMX team Bulldog Bikes, 
indie film company Dream Shorts, 
and in-demand cable program Rap 
Battle Federation. 

"While I was RCA's VP of market- 
ing and artist development," Wright 
says, "that [position] opened my eyes 
to a lot of corporate synergies and 
other opportunities between compa- 
nies and music artists. Boost Mobile 
launched two months ago in Cali- 
fornia and l-as Vegas. We're planning 
to launch a five-city California tour 
in February — the Buy Your Love 
tour — featuring major and develop- 
ing artists. The concept behind this 
free tour is again to deliver music to 
potential customers and introduce 
the new phone in-service in associa- 
tion with those artists. We're also 
helping the Apollo reposition its 
brand on a more global basis while 
supporting marketing efforts for its 
Apollo Amateur Night tour with 
American Airlines and Coca-Cola." 

Nu America Agency has offices in 
Harlem and Santa Monica, Calif. 
Working with CEO Wright and chief 
creative officer Harrell from the 
West Coast is account manager 
Steve Stanford. Harrell is still at the 
helm of his and Babyface's Nu 
America label, distributed by Inter- 
scope. Among that label's upcoming 
projects is the debut album by Robin 
Thicke. who can currently be seen 
in a Sprite ad. 

MUSICAL SWAPMEET: ASCAP's 
Rhythm & Soul SWAPmeet swings 
into LA Nov. 5 at Hollywood's the 
Gig. hosted by local KKBT person- 
ality the Poetess. The national event 
was conceived as a networking 
forum for songwriters, producers, 
lyricists, and artists. Highlighting 
this gathering will be a special pres- 
entation to the LA-based winner of 
the Heineken Music Initiative/the 
ASCAP Foundation R&B Grant Pro- 
gram. Designed to assist emerging 
R&B songwriters, the March- 
launched program awards winners 
a $3,500 grant. 



A Classic love Story' 

Columbia Sows The Seeds For Harvesting 'Green' In Fourth Quarter 



BY GAIL MITCHELL 

LOS ANCELES— Some may ques- 
tion releasing a new artist's record 
during the heavy-hitter fourth quar- 
ter. But taking a page out of the suc- 
cessful Norah Jones and Jill Scott 
word-of-mouth campaigns, Colum- 
bia is planning a slow and steady win 
for its 23-year-old R&B newcomer, 
singer/songwriter Vivian Green. 

"You don't come across an artist 
like this very often, and when you 
do. you're tempted to shout about 
it a little bit," Columbia Records 
chairman Don Ienner says. "But 
really, we just want people to listen 
and discover." 

"We talked about this project 
being released in the fourth quar- 
ter." Columbia head of urban mar- 
keting Shanti Das adds. "But we're 
not nervous. That's because we've 
decided to manage our expecta- 
tions. Vivian's not hip-hop, so this 
won't be a front-load campaign. 
She's a true R&B songstress, so 
we're concentrating on putting 
together a great word-of-mouth 
campaign, getting that organic 
ground swell going. We feel confi- 
dent that this will grow into a big 
project for us." 

"For a new artist." Das says, 
"small, intimate settings are the 
better route to go. The best mar- 
keting tool we have is Vivian herself 
and her talent." 

Philadelphia native Creen says 
that while growing up, she was 
influenced by jazz (Ella Fitzgerald, 
Sarah Vaughan), rock lAerosmith), 
pop (Barbra Streisand), and R&B 
(Teena Marie, Donny Hathaway). 
Taking up the piano at 8 and writ- 
ing songs at 11, she later secured a 
deal with Ruff House but opted to 
finish high school. "I was going to 
go away for college," she recalls, 
"but my mom pushed me to keep on 
with my singing. She called every 
entertainment agency in the phone 
book. I started singing with one 
band, which led to other band gigs, 
weddings, jazz clubs . . . everything 
you could possibly do without a 
record deal." 

After three years of performing, 
sending out demos, penning tunes 
(she's published through VSG Tunes 
[ASCAP| ), and a year of singing back- 
up for fellow Philadelphian Scott — 
"which taught me a lot" — Green got 
her record deal. By this time, she had 
met her manager. Chauncey Childs 
of Philadelphia-based Axis Music 
Croup, who also manages noted pro- 
ducer James Poyser. 

Despite her Philadelphia and 
Scott connections. Green says she 
shouldn't be boxed into the neo- 
soul category, observing, "Love 
Storu has pop material, straight 
R&B, soul, and also an alternative 
thing going on." 



The album tracks Green's experi- 
ences about a love she lost and 
gained and what happened in be- 
tween. It showcases her versatility 
on the jazzy, frank "No Sittin' by the 




Phone," the alternative-vibed "Af- 
fected," and the compelling "Final 
Hour," which features Green's full- 
bodied vocals complemented by 
piano and strings. 



Again not following the usual tra- 
jectory, Columbia is now preparing 
to film the "Emotional" video Nov. 5- 
6 in Los Angeles. Imaging Green as a 
young sophisticate reminiscent of an 
early Toni Braxton or Anita Baker, the 
label has contracted with several dif- 
ferent New York-based marketing 
companies. Giant Step is handling 
the urban and mainstream showcas- 
es; Target Music Marketing is focus- 
ing on restaurants, salons, and spas: 
Frontline Marketing is concentrating 
on urban lifestyle accounts: and the 
Karpel Group is working with the gay 
community, where Green is building 
a following. Das plans to keep these 
various teams going through first- 
quarter 2003. 

Also planned are an album-release 
party in New York, an AOL first view 
of the "Emotional" video, radio dates 
in November/December, and anoth- 
er small club tour squeezed between 
the radio stops. 

For her part, Green says she's 
"happy I did stick with this. Some- 
times. I felt discouraged. But some- 
thing great came of it" 
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BLOWING UP: The big noise in 
British music right now is 21-year- 
old London-born singer/MC Ms. 
Dynamite (born Niomi McLean- 
Daley]. Her Polydor debut, A Little 
Deeper, won the prestigious Mercury 
Music Prize Sept. 17. A fortnight 
later, she won three of her six nom- 
inations at the Music of Black Origin 
(MOBO) Awards (best newcomer, act 
of the year, and best single for "It 
Takes More"), which took place Oct. 
1 in London. On Oct. 24, she won the 
best music gong at the Carlton Mul- 
ticultural Achievement Awards. 




"I feel like black music in this 
country has been here from day one 
and has never really got the appre- 
ciation, respect, and acknowledge- 
ment it deserves." she says. "This 
|MOBO| award is very important, 
because it gives that." 

Her song of reminiscences. "l)y- 
na-mi-tee." burst into the top five in 
September. "That was my way of 
showing that I'd been through the 
same kind of things that every other 
young girl goes through." the EMI 
Music-published artist says. Her 
next single, the female-empowering 
anthem "Put Him Out," will be 
released Dec. 2. 

IN THE LOOP: Swedish hip-hop quar- 
tet Looptroop releases its sophomore 
album. The Struggle Continues, Dec. 
9 via its own label. David vs. Goliath/' 
Burning Heart Records. The produc- 
tion is very strong, and the hip-hop- 
head-friendly music and English- 
delivered reality rhymes are quite 
accessible. Despite its tackling social 
issues like depression and starvation, 
the title track, which is underpinned 
by a lilting reggae rhythm, has pop 
crossover potential. 

KRUSHING NEWS: Japanese pro- 

ducer/turntablist DJ Krush re- 
leased his eighth album, Shinsou 
(The Message at the Depth), Oct. 14 
on Columbia/Sony. It's full of big, 
rocking beats and dark, atmos- 



pheric sounds. Collaborators in- 
clude American rap act Anti-Pop 
Consortium, Japanese/Spanish 
singer Angelina Esparza. and Ja- 
maican singer Abijah. DJ Krush's 
European tour ends this month. 

HIP DVDS: Box Seat is a new label 
dedicated to releasing hip-hop-relat- 
ed DVDs. "Our company is creating 
an avenue to give consumers what 
they want," says CEO Lauren Cole- 
man, whose company has offices in 
Los Angeles and Paris. 

One of its first releases is Trumac, 
an interesting documentary about 
the French graffiti collective of the 
same name. It shows Thimac's work 
in France and its collaborative 
efforts with U.S. graffiti crews in 
New York. 

IN THE SPIRIT: Nigerian-born African 
music icon Fela Kuti's jazz-influ- 
enced Afrobeat music forms the back- 
drop to the spirited fusion on Red Hot 
+ Riot, released internationally by 
Universal in time to highlight World 
AIDS Day Dec. 1 (Reviews & Previews, 
Billboard, Oct. 26). It features new 
tracks either written or inspired by 
Kuti. who died of an AIDS-related dis- 
ease in 1997. It draws on talent from 
the African Diaspora, including U.S. 
rappers Common and in lib Kweli and 
singers Bilal and Macy Gray. Sene- 
galese singers Baaba Maal and Cheik 
Ld and rap act Positive Black Soul. 
British pop act Sade, and Kuti's son 
Femi and his Positive Force band. 

ONSTAGE: Blacktronica is a British 
collective whose electronic and left- 
field, black-music genre-blending 
style embarks on a Guinness For- 
eign Extra Stout-sponsored nation- 
al club/workshop/seminar tour in 
November. Its DJ lineup includes 
Charlie Dark (Attica Blues). Dego 
(4Hero). and King Britt (Sylk 130) 
. . . R&B singer Beverley Knight 
releases "Shape of You — Reshaped" 
(Parlophone/EMII, an upbeat party 
joint produced by and featuring 
Wyclef Jean and new rapper Holly- 
wood. It's flipped by the original 
"Shape of You." the midtempo R&B 
cut on Knight's gold-certified and 
2002 Mercury Music Prize-nomi- 
nated Who I Am album. Its Nov. 18 
release precedes Knight's U.K. tour 
in December. 

Another Anglo-American collab- 
oration is the promo-only vinyl 
release of Alchemist's remixes of 
Morcheeba's "Women Lose Weight." 
which features humorous rhymes by 
Slick Rick. The pop/hip-hop group 
plavs London's Brixton Academy 
Nov. 22-23. 
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■'. NUMBER 1 
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The G Spot 
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Incredible 
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Brown Sugar 


2 


55 


5 7 


53 




FRED HAMMOND «mrt utii.7omba > i i wi r m 
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The Eminem Show 
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Something Wikid This Way Comes... 
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Love Machine 
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Universal Soldier 
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Juslisefl (Just Listen) 


1 


77 


51 


14 




BOOT CAMP CLIK -»:<oemurmMa) 


The Chosen Few 


34 




21 


2(1 




NAPPY ROOTS A ATLANTIC«rW,ACll1*1T» 


Watermelon. Chicken & Grift 


3 


78 


51 


66 




VARIOUS ARTISTS A AK^'mr^iowam P Diifcty & Bid Bey 


Record* Preienl We Invented The Remu 


2 


29 


.ill 


21 




EVE MJII HTWW3 lUiai • INTtKCOn ftM'HStl 


Eveolution 


l 


79 


7 3 


79 




INDIA ARIE A rj.jiimMiiiffl-i.iM«i, m;»-i» 


Acoustic Soul 
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Respect All Fear None 
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United Ghettos 01 America 
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Crash The Party 
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Rebirth 
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Someone To Love You 
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Ask A Woman Who Knows 
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AL JARREAU wwmvemwiai 
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43 
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500 Degree/ 
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Ecstasy 
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The Rebirth 01 Kirk Franklin 
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Keepin It Real 
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Life Goes On 
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God's Favorite 
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DANCE/ELECTRONIC 



Peel's First Mix CD On Fabric 
Weaves Together Many Genres 



Box 

NATURAL BLUES: .As reported in last 
issue's The Beat column, V2 Records 
is "getting out of the dance music 
business," according to the label's U.S. 
president, Andy Cershon. In other 
words, V2 has shuttered the doors to 
its dance/electronic imprint. MTA. 

In the process, MTA's Geoffrey "DJ 
Ceoffe" Colon (promotion), Alyssa 
Miller (press), and Dave Bell (market- 
ing) were laid off, as were 18otherV2 
employees. MTA was home to Pure- 
tone. Rinocerose, and Aphrodite, 
among others. At press time, all acts 
remained part of the V2 family. 

"In the end, the label simply 
wanted to move from one style of 
music to another," Colon says. "In 
this case, from dance/electronic 
music to indie rock." 

Colon acknowledges that the expe- 
rience has left him with a bad taste in 
his mouth. "But it's not just us," he 
notes. "Strictly Rhythm recently 
closed its doors [Billboard, Oct. 121, 
and I wouldn't be surprised if others 
are also in trouble. The Internet and 
download technology has so affected 
the dance music industry — more so. 
1 believe, than any other genre." 

FLASHBACK: Without question, Vic 
Latino is one of the few radio DJs who 
actually lives and breathes dance 
music. "I'm a huge fan of the music 
and the artists," he says. "I love the 
energy and the excitement." 




4 
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LATINO 



For the past 13 months. Latino has 
captivated listeners in the tri-state 
area with his nightly four-hour show 
( 'KTU House Party With Vic Latino) 
on WKTU New York. "I bring the 
excitement and energy to the air- 
waves," he notes. "I'll gladly talk over 
the intro or outro of a song, but in the 
end, people want the music. Period." 

Prior to joining WKTU. Latino 
worked at WPYO Orlando, Fla.. and 
WXXP Long Island. N.Y.. among other 
stations. Through the years, he's had 
a hand in breaking numerous tracks, 



including Ian Van Hani's "Castles in 
the Sky," Sandy B.'s "Make the World 
Go Round," and Darude's "Sand- 
storm." Most recently, he introduced 
New Yorkers to such tracks as Iio's 
"Rapture (Tastes So Sweet)," Angelo 
Venuto's "L-ltaliano," Las Ketchup's 
"The Ketchup Song (Hey Hah)," and 
Widetife's "1 Don't Want U." 

And that's just one side of the man. 
On OcL 8, Tommy Boy Records issued 
Vic iMtmo Presents: 80's Now!, a retro- 
splashed set that injects new life into 
pop hits from the decade of scrunch 
socks and cut-up sweatshirts. In the 
Oct. 26 issue, the set debuted at No. 8 
on the Top Electronic Albums chart. 

Half of the 14 tracks are exclusives, 
including DJ 8-On's remix of Corey 
Hart's "Sunglasses at Night" and 
DJ@WoriVs re-rub of Berlin's Take My 
Breath Away." Also featured are radio 
hits like Mad'hnuse's "Like a Prayer" 
and Dee Robert's "Separate Ways." 

When asked if he's surprised at the 
early and immediate chart success of 
80s Now!, latino can't help but smile. 
"I guess what surprises me most are 
the other artists I'm surrounded by on 
the chart. I'm in very good company." 

After pausing for a moment. Lati- 
no adds, "I'm not a club DJ/producer 
who trots around the globe. I won't 
get the same respect as Paul Oaken- 
fold or DJ Tiesto — I know that At the 
end of the day. I'm a radio DJ who hap- 
pens to be a huge fan of dance music." 

FEEL THE CHILL From Miami-based 
S.F.P. Records we have the forthcom- 
ing compilation Basic Feeling, a sen- 
sually chilled mix compiled by label 
co-founder Pierre Zonzon. Fans of 
Dido. Delerium. and Frou Frou will 
find much to admire here, particu- 
larly on tracks like Outsized's "Cool 
Blue," Nicole Graham's "You Light 
Me Up," and Tim "Love" Lee's mix of 
Muster's "I Feel Love." 

SECOND TIME AROUND: A few lucky 
individuals, us included, have scored 
advance copies of Dee Robert's next 
Oh Music single, a cover of Skunk 
Anansie's "Brazen (Weep)." Robert, 
who's been enjoying crossover suc- 
cess with her take on Journey's "Sep- 
arate Ways," recently premiered the 
potent track at one of the nightly 
showcases at the ninth annual Bill- 
board Dance Music Summit. 

While some may consider a remake 
of this classic Anansie track blasphe- 
mous, we must admit to liking the 
new version's big-room sound. Our 
advice? Before passing judgment, first 
give a listen. "Brazen" should arrive 
just in time for the holidays. 



BY TAMARA PALMER 

A household name in England, 
John Peel strikes a chord of recog- 
nition among die-hard indie rock 
and dance fans in the U.S., mainly 
through his celebrated Peel Ses- 
sions albums and Internet broad- 
casts of his thrice-weekly Radio 1 
shows (Tuesday-Thursday, 7 p.m.- 
midnight GMT). 

After 35 years on the air, Peel is 
about to take a bold step, releasing 
his first mixed CD. Streeting Dec. 2 
in the U.K. (Dec. 3 in the U.S.), Peel's 
h'ABRICLIVE: John Peel set is part of 
the FabricLive series (on Fabric 
Records) from the popular F"abric 
club in London. 

"It goes back, I would have 
thought, to the fact that I was asked 
to play records at last year's Sonar 
festival in Barcelona," Peel recalls, 
trying to make sense of how the 
compilation came about. Seconds 
later, with a touch of self-depreca- 
tion, he adds, "Actually, I think [that 
gigl came about so people could 
take the piss out of me. 

"But it went down amazingly well," 
he adds. "Some bloke dived over a 
table and cracked the top of his head 
open. And when the audience is being 
taken away in ambulances, you know 
you're doing a good job. Somebody 
from Fabric must have been there or 
something and thought, 'Why don't 
we get John to do something?" 

"So, I then DJ'd in the smallest 
room [at Fabric] — well, not the toi- 
let, but you know what I mean. And 
again it went down quite well, and I've 
done another one since. 1 guess they 
thought it would be a good idea for 
me to do the CD." 

Peel's mix features songs that 
leapfrog from reggae, punk, and 
moody Mancunian rock to Motown 



soul, go-go beats, and straight-up 
dance tracks. As such, it will certain- 
ly distance itself from the glut of 
dance-oriented compilations that 
often seem narrowly focused or wide- 
ly self-hyping. Highlights include the 
Soledad Brothers' "Break Em on 
Down," the Fall's "Mr. Pharmacist." 
the Undertones' "Teenage Kicks." 
Trouble Funk's "Let's Get Small," and 
Kingswoods' "Purty Vacant" 
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PEEL 



"I can't mix or anything," Peel 
openly acknowledges, though it's 
clear he's a bit hard on himself. "With 
the kind of records I play, you could- 
n't mix them anyway. They're all dif- 
ferent styles of music and different 
tempos, and so on. It would sound 
ludicrous if you tried to mix them 
together. So all I can do is segue one 
track to the next, and I can't do that 
terrifically well either." 

Peel cites club DJs like Jeff Mills, 
Richie Hawtin, Dave Clarke, and Carl 
Cox (who have all done on-air Peel 
Sessions for him) as impressive mix- 
ers, though he doesn't aim to reach 
their staggering technical zenith. 
"I'll never be able to do that: mine is 
a different function." 



With such a high-profile figure 
helming this collection, one might 
expect promotional overkill from the 
label. Think again: The club largely 
prefers to sit back and let the music 
speak for itself as much as possible. 

"We're pretty keen not to do things 
that are kind of the common trap- 
pings of the compilation market," 
asserts Fabric press officer Nick 
Doherty, who handles Peel's bookings 
and management for this project "It's 
supposed to be just a little music club, 
really. So. nothing too heavy." 

Doherty says the club plans to pro- 
mote Peel's disc in the same manner 
as the other releases in the series, 
mainly through flyers, posters, and 
word-of-mouth. New York-based Stu- 
dio Distribution will handle the 
release in the U.S. 

The CD will also be available at a 
lower price through Fabric's Web site 
(fabriclondon.com) when a fan signs 
up for a subscription to one of the 
company's two mix-CD series. 

"If you've been into English rock 
at all in the past 20-plus years, then 
you know who John Peel is," observes 
Mike Battaglia. dance/electronic man- 
ager of San Francisco's Amoeba 
Music store. "His name transcends 
the dance genre and the rock genre. 

"It has the potential to do really 
well. The guy's a legend," Battaglia 
continues. "But good [retail] place- 
ment and something to call attention 
to who he is and what is going on will 
be needed, especially here in the U.S. 
I think it could really win over a lot 
of people who consider themselves 
strictly into one type of music." 

Peel says, "I don't see it being the 
start of a whole new alternative 
career or anything, but it's quite 
nice to have copies of something to 
give my own children." 



• New Order. Back to Mine ( DMC 
album). The latest volume in the 
Back to Mine series, programmed 
by British outfit New Order, is quite 
the groovy mix. Missy "Misde- 
meanor" Elliott's "The Rain (Supa 
Dupa Fly)" is saddled alongside the 
Velvet Underground's "Venus in 
Furs," Roxy Music's "In Every 
Dream Home a Heartache" merges 
with Cat Stevens' "Was Dog 
a Doughnut?," and the Patrick 
Cowley remix of Donna Summer's 
"I Feel Love" becomes one with 
Can's "Mushroom." 

• Junior Vasquez. Earth Music 2 
(Tommy Boy album). Having just 
celebrated the first anniversary of 
his weekly Earth party at New York's 
Club Exit, DJ/producer Junior 
Vasquez now unleashes the second 




volume in the Earth Music series. 
Perfectly capturing the energy of a 
typical Sunday morning at Earth, the 
disc finds Vasquez delivering one 
anthem after another. Highlights 
include Lamya's "Empires," Fumix's 
"I Got Something." Murk Vs. Kristine 
W.'s "Some l/win'," Steve Lawler's 
"Andante." Dee Robert's "Brazen 
(Weep)," and Shauna Solomon's 
fierce cover of Stephanie Mills' "You 
Can Get Over." Overall, a delicious 
mix of diva wailings, tribal drums, and 
drama-filled rhythms. 

• Tutto Matto. Hot Spot (Tummy 
Touch U.K. album). Hankering for 



some Prelude-era, disco-styled funk? 
If so, don't let this import (handled 
by Studio Distribution in the U.S.) 
pass you by. During the course of 10 
tracks, Tutto Matto masterminds 
Paolo Cuiglielmino and Jurij Prette 
mine colorful grooves, ranging from 
soul and Afro-Cuban to jazz and 
house. Flavorful beats abound, par- 
ticularly on cuts like "Stay Forever" 
and the title track. 

• Various artists. Electro Nou- 
veau (Moonshine Music album). 
This festive two-disc collection 
includes tracks and remixes from 
the likes of Chicks on Speed. Lady- 
tron, Adult.. Felix da Housecat. and 
Miss Kittin. Sigue Sigue Sputnik 
Vs. Northern Lite's "Everybody 
Loves You" is good, twisted fun. 

MICHAEL PAOLETTA 
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Hopefuls Flock To Nashville With 
Dreams Of Being Its Next 'Star' 




RINGING BELL Rente Hell has been 
promoted to senior VP of A&R at 
RCA Label Group (RLG) and has 
signed a new, long-term contract 
with the company. Bell, who previ- 
ously was the company's VP of A&R, 
has been actively involved in the 
signings and/ or career development 
of RLC acts Kenny Chesney. Marti- 
na McBride. Brooks & Dunn. Tracy 
Byrd, Clay Walker, Sara Evans, and 
many others. 

BelljoinedRLCin 1995 after head- 
ing the MR department at Capitol's 
Nashville division for two years. Prior 
to Capitol, she spent nine years at MCA 
Nashville, rising to the position of 
director of MR. 

Billboard recently put some ques- 
tions to Bell that her many years of 
A&R experience make her uniquely 
qualified to answer 




What has changed most about 
country music A&R since you first 
began doing it? 

When 1 first started with MCA Nash- 
ville in '86. it was all about the music 
business. Now, it seems, even A&R has 
become the business of music. 

What does it take to be a successful 
country A&R executive in today's 
marketplace? 

I have always believed you have to 
love the music. I absolutely love coun- 
try music It's all I know. So many peo- 
ple get into it for the glamour of being 
in the music business. I got into it 
because I love the artists, the songs, 
and this town. I've never been great at 
the business end; 1 just love the music. 

How competitive is it? 

It's very competitive. We are con- 
stantly in battles over songs. Every- 
one in town knows that it does all 
start with a great song, so we are all 
very competitive when it comes to 
finding the next big hit, as well as the 
next big artist We are getting fewer 
shots at it these days, but I'm not 
sure it's changed at all. I think it's 



always been this way. 1 don't see any 
change in the way I do business late- 
ly than I have over the past 16 years. 
It's just more of a fight with the pub- 
lishers to get the songs. 

Has the process of finding hit songs 
gotten easier or harder? 

It's been harder the past few years 
because there have been so many art- 
ists. The publishing community has 
gotten bigger as well: more independ- 
ent publishers and pluggers, more to 
keep up with and stay on top of in 
regard to songs. 

What percentage of your job is 
spent scouting talent and how much 
is spent scouting songs? 

It's probably 60% songs to 40% 
artists. We have anywhere from six to 
eight song/artist meetings every day. 

Of the artists you have discovered 
and/or nurtured to success, which one 
or two have been your proudest 
achievements? 

Kenny Chesney and Sara Evans. 
[With] Kenny, [it's] just watching him 
grow as an artist on his records and in 
his live shows. Every time I see him, 
I'm blown away. And Sara [is| because 
she was my first signing when I start- 
ed here at RCA. 

Anyone who ever had aspirations of 
working at a record label dreams of 
having a job just like yours. Is it as 
much fun as it seems? 

1 love my job, and I feel very blessed 
to have it Yes, it's fun, but it's a lot of 
work. I can't imagine doing anything 
else. There's nothing like hearing a 
voice and a song that brings tears to 
your eyes for the first time. It totally 
amazes me. 

ON THE ROW: Songwriter Max T. 
Barnes is named to the newly created 
position of VP of production at Island 
Bound Music. He aLso re-sigas as a staff 
songwriter with the company, where 
his new responsibilities include sign- 
ing and producing new writer/artists. 

Universal South VP of promotion 
Bryan Switzer has promoted West 
Coast regional promoter Denise Rob- 
erts to the newly created position of di- 
rector of national promotion, effective 
Jan. 2, 2003. 

VFR Records Northeast regional 
promoter Suzanne Alexander exits 
the label to take over hosting duties 
on Creat American Country's (GAC) 
Country Request Live series from 
Bobbie Eakes. who shifts to host- 
ing duties for CAC's Top 20 Coun- 
try Countdown. 



BY PHYLLIS STARK 

NASHVILLE— Executives behind 
the upcoming reality/talent show 
Nashville Star are hoping the pro- 
gram not only pulls in big ratings 
but generates big exposure for coun- 
try music as well. 

"Nashville Star is a great way to 
expand interest in country music and 
introduce audiences from across the 
country to some very gifted artists." 
says Sony Music Nashville presi- 
dent/CEO Allen Butler, whose com- 
pany will provide a recording contract 
to the winner. "The first round of 
auditions was fantastic and proved 
that there's a wealth of talent from 
across the country just waiting to be 
discovered. I'm delighted to be 
involved in a process that celebrates 
creative potential. I can't wait for the 
debut of the show." 

Nashville Star, which will debut 
on USA Network in March 2003. is 
being produced by Los Angeles- 
based Reveille, a TV/film production 
and distribution company {Bill- 
board, Nov. 2). It will be telecast live 
on Saturday nights for eight weeks, 
although USA Network is making a 
point not to program it opposite 
CMT's Saturday-night telecast of the 
Grand Ole Opry. 

Reveille chairman Ben Silverman 
notes that country music "gets 
ignored a lot by the coasts that pro- 
gram to America." But he feels it has 
great potential as a TV vehicle, not- 
ing, "The music is eternal and has 
been the music of America for 100 
years. We want to celebrate that 
aspect of the music." 

Silverman, a former agent with 
the William Morris Agency, says USA 
Network seemed like the right home 
for the show because he felt their 
audience "wanted that kind of aspi- 
rational storytelling." 

At an Oct 22 press conference to 
kick off the auditions in Nashville. 
Ronnie Dunn of Brooks & Dunn con- 
fessed to being a little "leery" of the 
show's concept at first because of con- 
cerns about how country music is 
sometimes portrayed in the media. But 
he also said he recognized the show's 
potential, noting, "There's as much 
entertainment value in the bad talent 
as there is in the good ones. 1 hope 
Nashville comes out unscathed." 

Silverman thinks the show will "cel- 
ebrate country music and the city of 
Nashville. We're celebrating story- 
telling, which is so at the core of the 
Nashville market 

"I think we might get a big thing 
going," he adds. "It could really, real- 
ly be great for the format. People are 
in love with this genre, and generally 
TV ignores it" 

In terms of media exposure, the 
show got off to a strong start at the first 



round of auditions, which were well- 
attended by local and national media. 
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TV and the music business have 
one thing in common. Silverman 
says: Both are "about hits." With 
Nashville Star, he says, "I think we're 
going to find a hitmaking artist and 
an enduring one. I also think the 
show will be a hit." 

USA Network originally announced 
in August that Universal Music would 
provide the grand-prize recording con- 
tract. But when Universal later passed 
on being involved in the show. Reveille 
turned to Sony, which had expressed 
interest. Silverman calls Sony "a 
tremendous partner so far." 




SILVERMAN 



The nationwide talent search 
kicked off at Nashville's Country 
Music Hall of Fame and Museum 
Oct. 22, where approximately 500 
hopefuls showed up to audition. The 
talent search is now going nation- 
wide, with more than 30 radio sta- 
tions organizing auditions before 
year's end. A group-wide deal with 
Infinity Broadcasting gives that com- 
pany exclusivity in the 17 markets 
where it has country stations. (The 
remaining partner stations, includ- 
ing WSIX Nashville, are not affiliat- 
ed with Infinity.) 

Unlike the youth-oriented Ameri- 
can Idol: The Search for a Superstar, 
contestants for Nashville Star may be 
any age from 18 and up, although they 
must be solo artists. 

Local winners go on to compete in 
five regional competitions to be held 
in January 2003. Ten finalists will 
then live together in a house in 
Nashville for two months. Cameras 
will capture both their domestic life 
together and their performances in a 
series of live competitions during 



that time. Eliminations will be made 
in each round of competition. 

Reveille's George Verschoor. one of 
Nashville Star's producers, says that 
in the show's early rounds, one con- 
testant will be eliminated by judges 
and one by the audience. When the 
contestants are whittled down to a 
smaller group, eliminations will be 
determined exclusively by TV viewers, 
who will vote by phone. 

In Nashville, hopefuls lined up early 
to get a chance to sing a snippet of a 
song in a nerve-wracking assembly line 
for judges — most of them Nashville 
music-publishing executives — set up 
in booths in the Hall of Fame foyer. 
When the wait for the start of the audi- 
tions began to get long, the assembled 
contestants entertained themselves by 
breaking into a spontaneous singalong 
of "Friends in Low Places." 

Contestants had to choose from a 
song on an approved list of country 
hits, which was available on USA Net- 
work's Web site. And while there were 
many songs for women on the list, an 
overwhelming majority of the females 
chose to sing Martina McBride's "A 
Broken Wing, "which could be heard 
echoing through the foyer about once 
every five minutes. 

Among those waiting in line to 
audition were Belmont University 
sophomores Adam Davis and Kelly 
Deitz. both music-business majors at 
the Nashville school. Davis, from 
Louisville. Ky.. sang Keith Urban's 
"But for the Grace of Cod." Deitz, a 
Pittsburgh native, sang Patsy Cline's 
"I Fall to Pieces." 

Davis said he was there in an effort 
to "reach my ultimate goal of becom- 
ing a country-music recording artist. 
And the chicks that come along with 
that wouldn't be bad either." Deitz, 
meanwhile, said she was just hoping 
to "make it to the finals so I can live 
in the house and live out my Real 
World fantasy." 

Those who passed that quick audi- 
tion in the foyer moved on to a theater 
in the museum, where they sang a 
cappella for about one minute onstage 
in front of three more judges. Those 
who didn't pass the first round were 
escorted to the door. 

Both Davis and Deitz made it inside 
the theater, where Deitz told judges 
that an accident that left her in a coma 
for a week inspired a renewed vigor for 
songwriting once she recovered. Davis 
traded quips with the judges, inspir- 
ing one to tell him he got "extra points 
for being a smart aleck." Both singers 
passed the second round as well, in 
which the group of 500 was narrowed 
down to about 100. That group will 
audition again Nov. 5 at a new Nash- 
ville club, the Trap. Of those competi- 
tors, just one or two will be selected 
to go on to the regionals. 
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THE NITTY GRITTY DIRT BAND Will The Circle Be Unbroken. Volume III 


18 










ANNE MURRAY Country Croonin' 


19 
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LEE ANN WOMACK Something Worth Leaving Behind 
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THE CHIEFTAINS Down The Old Plank Road/The Nashville Sessions 


21 
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TAMMY COCHRAN We Happened 


1 1 


24 


26 




TOBY KEITH a Pull My Chain 
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22 
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DELBERT MCCLINTON Room To Breathe 




18 






RANDY TRAVIS Rise And Shine 


18 


29 
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GARY ALLAN • Alright Guy 


4 
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25 




TIM MCGRAW t! Sel 11ns Circus Down 
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23 




BRAD PAISLEY A Pari II 
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29 
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ALISON KRAUSS + UNION STATION • New Favorite 






23 




LINDA RONSTADT The Very Bcsl 01 Linda Ronstadt 


l 




27 




JOE NICHOLS Man With A Memory 
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26 
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STEVE EARLE Jerusalem 
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DARRYL WORLEY 1 Miss My Friend 
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3c, 


32 




GEORGE STRAIT The Best 01 George Strait: 20th Century Mesters The Millennium Collection 


8 

~i 


35 


31 




LONESTAR A 1 in Already There 




4'i 




VARIOUS ARTISTS • Totally Country 


2 
~ 




25 




BROOKS & DUNN A Steers » Slnpns 




14 




BLAKE SHELTON • BlakeShelton 


3 



ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 



$ GREATEST GAINER 



BROOKS & DUNN 

*JU5« kASHVIUi trail*", i. ma 



It Won't Be Christmas Without You 



Pinmonkey 



JOHN MICHAEL MONTGOMERY 
BILL ENGVAll 



Cheap Orunk An Autobiography 



EMERSON DRIVE 

■ HI ' iv- ■ i [H| 



Emerson Dnve 



VARIOUS ARTISTS 



Kindred Spirits: A Tribute To The Songs 01 Johnny Cash 



TRACE ADKINS 



DOLLY PARTON 



KELLIE COFFEY 



TRICK PONY • 
WILLIE NELSON 



Trick Pony 



BUDDY MILLER 



TANYA TUCKER 



LEANN RIMES • 



GARTH BROOKS A 
PAT GREEN 




The Great Divide 



AARON TIPPIN 

imC STRffT 1WOH0UAV000 ii J Mil ■ 



Stars & Stripes 



Knock On The Sky 



Easy 



Midnight And Lonesome 



Tanya 



Scarecrow 



Three Days 



CLEDUS T. JUDD 
REBA MCENTIRE 4 



Cledus Envy 



Greatest Hits Volume lit - I'm A Survivor 



WAYLON JENNINGS 



RCA Country Legends Waylon Jennings 



VARIOUS ARTISTS 
STEVE AZAR 



Time-life's Treasury Ot Bluegrass 



Waitin' On Joe 



NANCI GRIFFITH 



Winter Marquee 



HANK WILLIAMS 



The Ultimate Collection 



CAROLYN DAWN JOHNSON 



Room With A View 



ROY D. MERCER 

WW«CTI»*'i» |M| 

THE FLATLANDERS 
VARIOUS ARTISTS 
PATTY LOVELESS 



The Family Album 



0 Sister t A Women's Bluegrass Collection 



n Soul 



SOUNDTRACK 



Down From The Mountain 



DIAMOND RIO • 



One More Day 



MONTGOMERY GENTRY • 



Carrying On 



KENNY ROGERS 



Kenny Rogers Love Songs 
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SOUNDTRACK a' 
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Fly 
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TOBY KEITH A . 
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ansa 17 
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I Hope You Dance I 127 
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Greatest Hits, Vol. 1 
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SY NUMBER 1 S 


4 Weeks At Number 1 






31 


32 




AT THE END OF THE DAY 

0 HUW nLCOEFEY.B JAMESI 


KellfeCottty 

MUWMCn 


31 




1 


1 




SOMEBODY LIKE YOU 

OWETa URBAN LA URBAN JSHANKSI 


Keith Urban v 

l AE-l 1 L L A.LM',1 : t 


1 


: 2 


33 


34 




I'M NOT BREAKIN' 

Ci -ii. sr r; i? j "h ':, .' . ii"j:;itF w :>f "i-ni 


Sieve Holy 


32 




1 


8 




LANDSLIDE 

BUT* CMOT&lrAUNESC! NIW ji 


Dine Chicks v 

O MDNUMENI HJniiEMN 


2 




35 


35 




CHROME 

DMuFFU STltLIASMITHi 


Trace Adkins -v 

CAPITOL ALBUM CUT 


33 


1 


3 


4 




WORK IN PROGRESS 

UtlSMllAJACKSM) 


Alan Jackson 

ARISTA NASHVILLE ALBUM CUT 


3 


' 


36 


37 




BEAUTIFUL GOODBYE 

J HANSON. G MrtUAee IJ HANSON, t WH0N- JOHNSTON! 


Jennifer Hanson s> 

(9 CAPIT1X TTtlfl 


34 




2 


2 




BEAUTIFUL MESS 

MO ClUtl JUMOM MO OlBUMCjUaUS.S MINOR! 


Diamond Rio ■>? 

ARISTA NASHVALE ALBUM CUT 


1 




34 


36 




WAITIN' ON JOE 

A WW HOY IS WAHI 


Steve JLur-s? 

O MERCLKIY XTVtfsl 


34 




5 


6 




MY TOWN 

SCHANCEY JSTEELE.SNIELSER 


MonlgonMfy Gantry V 

O COLUMBIA RJBJ 


S 


- 


37 


38 




PRACTICE LIFE 

OUUXOY HGWKB JAMESl 


*n4f Grins With Martina McBride 

NCA ALBUM CUT 


36 


6 


8 


9 




THESE DAYS 

■ BRICMT.M W1UIAMS.RASCAA FtAtTS I J STEtlE.O WELLS.S ROBSONI 


Rascal Flans ■*■ 

LTRlCSTHtn ALBUM CUT 


6 




38 


39 




A MEMORY LIKE I'M GONNA BE 


Tanya TuckeE 

lUCKERTiME ALBUM CUT 


37 




4 


3 




WHERE WOULD YOU BE 

MMCsnouwoKuvatraocTmnJEntEui 


Manilla McBride s> 

O RCA 191 ?3 


3 




39 


41 




FAMILY TREE 

f HGCFRS J 5TFH!UD ID SCOTTI 


OanylWofler ■ 

O DHIAMWDRKS eMH 


38 


a 


9 


11 




SHE'LL LEAVE YOU WITH A SMILE 

T BROWN E STRAIT HI BLACXMANJ KNOWtESI 


Gaorge Strait v 

©MCA NASHVILLE 1 TOW 


8 




48 


_ 




THE BABY 

B BRADOCCK H ALLEN.M WMHEl 


Blake Shelter. 

WAJMER BROS ALBUM CDT,WHN 


39 




6 


S 




AMERICAN CHILD 

BGALUMOICPVAUAAirilASTAR.CVllHMAM 


Phil Vasssr v 

ARISTA NASHVKLE ALBUM CUT 


5 


-l.j 


40 


40 




IF HER LOVIN' DON'T KILL ME 

5 ■ PPIh, i MaVISD*) 1 -.1 rlHAIILE' i[ iV'JMALt. J HID- . VI "LI 


Airon Tippi n 

LYUIC STREET ALBUM CUT 


40 


11 


12 




WHO'S YOUR DADDY? 

jstrouo mrm itwui*. 


Toby Keith V 

O DNEAMWORKS ASBIS 


10 


-: 


41 


42 




JOHN J. BLANCHARD 

BTERRTIASMlTHCWAUINI 


Anthony Smith 

MERCURY ALBUM CUT 


41 


3 


12 


15 




I'M GONNA GETCHA GOOD! 

RJLANGI IE- TWAIN* JIANGD 


Shania Twain 9 

MENCURV ALBUM CUT 


11 


-: J 


42 


43 




MY OLD MAN 

THEVflTTJ NUBA.** IB ATKINS Tr*wrTT r 


Rodney Atkins 

CURB A1BUM CUT 


4? 


13 


13 




RED RAG TOP 

B SMilMONf.1 UCOMWjO MM U WMITET 


Tim McGraw 

CURB ALBUM CUT 


12 


43 


44 


54 




THERE'S NO LIMIT 

D.MUff O CAMMI 'D CAM IH KSCBUGGSI 


Deana Carter 

AAtSIA NASKVIUi ALBUM CUT 


43 


14 


14 




FORGIVE 

M MWGHT TBAUCE iRLHOWARD 1 BftJLL. 


Rebecca Lynn Howard *J 

O MCA NASHVILLE IJTTII 


13 




45 


48 




WHAT WE'RE GONNA DO ABOUT IT 

JKTCHFYI1 IMHtf R C DUBOIS) 


Tommy Shane Steiner With Bridgarte Wilson-Sampns 

RCA ALBUM CUT 


44 




10 


7 




THE IMPOSSIBLE 

B ROWAN lK.LOVDACf.LI NMLERI 


Joe Nichols v 

0> UNMHSAL SOUTH ITHTI 


3 


■: 


49 


59 




FOREVER EVERYDAY 

M. eWWHT.LA »V0M ACi iiMT-ON JOMNSION J) U DA<> 


Lee Ann Womack 

O MCA NASHYKlE 177X3 


45 


5 


17 


19 




STRONG ENOUGH TO BE YOUR MAN 

b j MUU trot rtiBjnt 


Travis Tritt 9 

O COLUMBIA ISItT 


15 


46 


51 


50 




PICTURE 

KID KICK {RJ RITCHIE) 


Kid Rock Featuring Sheryl Craw Or Allison Moorer 

IAVAJUMVER3AL SOUTH ALBUM CUT OR PROMO SINGLE 


44 


1 1 


20 


22 




FALL INTO ME 

BMAWflJOIttOIUSIOVUIl 


Emerson Drive V 

OREAMWDRKS ALBUM CUT 


16 


47 


47 


44 




EVERYDAY ANGEL 

R FDSTIR IH FOSTTRI 


Radney Foster 

DUALTONE ALBUM CUT 


43 




16 


17 




THE GOOD STUFF 

B CANNON.N WILSON JLOHESNFT UCOtllNSX WISEMAN! 


Kenny Chesney v 

0 BNAEBIIT 


1 


' 


56 


_ 




BROKENHEARTSVILLE 

BSOrtrl.SiR BfllORfJiiJ* £ D -.NIELS. 0 KIES.BWVISi 


JocNicMsv 

UNIVERSAL SOUTH ALBUM CUT 


48 


■ i 


19 


21 




EVERY RIVER 

K BMOKSAOUNN.M WRIGHT IANCE10 TLTTlEritlDK RICHfn 


Brooks & Dunn 

ARISTA NA3HVIIU ALBUM CUT 


IB 




43 


45 




I'D LOVE TO LAY YOU DOWN 

GCQ1E If A MACAU | 


Daryle Singletary 

AUOIUM ALBUM CUT 


43 




« 


10 




TEN ROUNDS WITH JOSE CUERVO 

BJ WAUEHJRrCBEAIMARD.MHEENEr M CAWtON GOOUMANI 


Tracy By id 


1 


- j 


46 


49 




THE LUCKIEST MAN IN THE WORLD 

ESXVffl IE SIIVEUM POWtlU 


Noel McCoy 

WARNER BROS ALBUM OJtNVfH 


46 




22 


23 




IJUST WANNA BE MAD -H Al RPO WE R 

BGAUIMORE IILLOVHACt.LIMUBKI 


Terri Clark t 

0> MERCURVBT17B7 


20 


5 ' 


SO 


53 




1 WANT MY BABY BACK 

SJWaUKIItJR l7MArlsTW<JJHAPIR0.M Nt&iRl 


Mark Chesmm 

COLUMBIA ALBUM CUT 


50 




23 


24 




A LOT OF THINGS DIFFERENT 

N.MRLS0MJ CANNONXCMESNEr IBANOENSON.D DHlOM) 


Kenny Chesney 

«T> UNA HI 12 


2 1 


• 


54 


52 




RUB ME THE RIGHT WAY 

BJ-WAJJ3AJR. <B WHIIN M liL JLRJ HaVi'l 


Brad Martin 

ERIC ALBUM OJTXMN 


52 




26 


29 




19 SOMETHIN 

GLMOSEVHLXHJBOISOIEE! 


Mark Wills 

MERCURY ALBUM CUT 


22 










<■ HOTSHOT DEBUT * 






24 


26 




1 WISH YOU'D STAY 

FBHEASIC DUBOIS* nustiYI 


Brad Paisley 

ARISTA NASHVILLE ALBUM CUT 


23 










IT'LL GO AWAY 

l flf .viurisnDiw:: sitvinMi 


Kevin Denney 

LYRIC STREET ALBUM CUT 


53 




25 


25 




TIL NOTHING COMES BETWEEN US 

S HENDRICKS IT.MABTV.KHAAYlGLAMARSHALil 


lohn Michael Momgomary 

WARNER BROS ALBUM Cut WRN 


24 


■ 


55 


55 




ALMOST HOME 

C aHMM|M OONNEU <C W0KAN.K I PXILLlPSI 


Craig Morgan 

BROKEN BOW ALBUM CUT 


54 




* 


27 




UNUSUALLY UNUSUAL 

OMSt IM.MCGUINNI 


Lonestar 9 

BNA ALBUM CUT 


25 


■ 






WAY TOO DEEP 

S MANDILC IA. C HKDS.S UAN0 UEI 


Sixwira 

WARNER BROS ALBUM OETRBM 


55 




29 


X 




YOU CAN'T HIDE BEAUTIFUL 

CEARREN IMOULANEUStLLEHSI 


Aaron lines 

RCA ALBUM CUT 


26 








BABIES 

■ J WUBU* IKHAMM 


Tracy Byrd 

RCA ALBUM CUT 


56 




18 


16 




CRY 

MFREOFRlKSEN.EHItl IAAMRTJI 


Faith Hill - 

O WARNER BROS 1BHGWRN 


12 


5 






LONESOME ROAD 

JSIWUTJ tBSIMRON>GW»(TMPIEHCEI 


Chalee Tennison 

O nNEAMWORKStSOIIT 


57 




28 


28 




ONE DAY CLOSER TO YOU 

RWDWLEYC D J0WNS0N ICD JCWNiON MDANNA. 


Carolyn Dawn Johnson 

ARISTA NASHVILLE ALBUM CUT 


28 


: ] 






WHAT A BEAUTIFUL DAY 

R WWOKT IC CAGLEJel PCVrtUJ 


CtinsCagle 

CArTTTA ALBUM CUT 


58 




32 


33 




MAN TO MAN 

T BROWNM WRIGHT U OHARAI 


Gary Allan 

O MCA NASHVILLE ITIM 


29 


- 






NEXT BIG THING 

veil! iVGILJJUkNOtRSOtUHMclSI 


Vi nee Gill 

MCA NASHVILLE ALBUM CUT 


59 




30 


31 




ON A MISSION 

C HOWARD H OEANA ERIBBLEO t MURPMVI 


Trick Pony s° 

WARNER BN0S ALBUM CUTAAlRN 


30 




52 


47 




WHEELS 

RKINGE>TF.S.VWIT{HFAD IRKINURYI 


Hometown News 

WH ALBUM CUT 


47 



NOVEMBER 9 
2002 



Billboard 



it chart nKtrement Compiled 1n>m b nations! sample ot airplay supplied try Nielsen Broadcast Data Systems' rata 
c. it - : te For Itw first time wiLfj incrGcisas in both detections and avtienct. Titles btkmrhety ID tttiemweilnirt foe cton 
yl Uwi Smgle ivaiiabla © Vinyl Single available O Cauane M«u S*V» available S 7002. VNU fiufineu M«d<a. Inr, ' 



BLUEGRASS 



track service 150 Countrv Stations are electronic airy monitored 24 hours a day, 7 days a 
after 20 weeks, v Videoclip evMab^ity Catalog irurnber is hy CO Single, or Virryi Single it CO Single 
" rights reserved 



week. Songs ranked by number of detections tut- 
isijnivBiaUa ® CD Single available © Z\U 5m 









SrIbs Bala compilud uv 




Nielsen 










Sound Scan 




s 




ARTIST iMPRirjT & EvUMBER/DTSTRIBUTING LABEL 




Title 




' 




SOUNDTRACK A" II; lt ..-w.wa- vaplur. iiwitcjmu 




R hmimhmEvI 
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This Side 
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THE NITTY GRITTY DIRT BAND iahtmhuj 




Will The Circle Be Unbroken. Volume III 








ALISON KRAUSS + UNION STATION * . , ■ , , 




New Favorite 
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DOLLY PARTON MKStsiaa. 




Kalos & Horns 
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Time-Life's Treasury Of Bluoqrass 
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VARIOUS ARTISTS 




0 Sister 2: A Women's Bluegrass Collection 
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PATTY LOVELESS inim-jA. 




Mountain Soul 
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Down From The Mountain 




10 




OLD & IN THE GRAY 




Old & In The Gray 




1 1 




VARIOUS ARTISTS 




0 Sisler' The Women's Bluerjrass Collection 




12 




RHONDA VINCENT .- .■.■in 1 ■/. 




The Storm Still Raqes 
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THE DEL MCCOURY BAND 


Del And The Boys 






SOUNDTRACK vanguard T9SB) 
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LONG TIME GONE MMWH nw-tus 


12 Weeks fit NLUbert 

Dixie Chicks 








BEAUTIFUL GOODBYE untoiinti 


Jennifer Hanson 




1 




CAN'T FIGHT THE MOONLIGHT • li -a 


Le Ann Rimes 




2 




GOD BLESS THE USA cuhbtjim 


Lee Greenwood 




■: 




THE IMPOSSIBLE unnriRSAi south i>?jji.umkg 


Joe Nichols 




S 




1 SHOULD BE SLEEPING if., i- ■ 


Emerson Drive 




8 




ROCKY TOP '96 Dice* wiika utjHviLii 


The Osborne Brothers 




6 




HOW DO 1 LIVE a 


Le Ann Rimes 




7 
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ALMOST THERE wax : iwxka. a-.™ nvmr. 


Gabble Nolen 
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MIAMI — Tis the season of the inter- 
national l-atin music awards show. Sep- 
tember saw the third Latin Grammy 
Awards. October saw the first MTV Lati- 
noamerica Awards. And November will 
see the birth of Mexico's Premios Oye!. 
one in a slew of recently announced 
local awards shows to be inaugurated 
in various countries. What will be the 
role of the Latin Grammys in this new 
panorama? Manolo Diaz, new president 
of the recently created board of the 
Latin Academy of Recording Arts and 
Sciences ILARASI. spoke with Bill- 
board and outlined the new, improved 
goals of a more autonomous academy 
and awards show. 

The ratings for this year's Latin 
Grammys were far lower than those of 
the first year. Some say it was a lack of 
interest, but you see it as a lack of pro- 
motion. Is there room for improvement? 

There are many things that can be 
improved, but what's perfectly clear is 
that if you haw a product you want to 
sell, people have to know it exists. That 
was the problem. No one knew the 
!Lit:n] Grammys tcx>k place Sept. 18. 
There has to be a marketing campaign 
in place that is far more directed toward 
your objective audience, which — gen- 
erally speaking — is the big cities. The 
Latin Grammys have to be directed 
toward an English-speaking audience 
that's more cosmopolitan and urban 
and toward a Latin audience that's bilin- 
gual. And generally, that population is 
in the bigger cities. But our ratings were 
acceptable. |What's more important is 
that] the people who tuned in didn't 
leave the show — even though it (fea- 
tured some | debatable tilings. 

Next year, what will be the board's 
role in the production of the show and 
in the National Academy of Record- 
ing Arts and Sciences (NARAS)? 

We've created a TV committee — 
which was created this year but wasn't 
able to provide input because it was 
already too late. But next year, it will 
be responsible for working alongside 
the production company to help them 
achieve that kind of common ground 
between what gives ratings and what's 
genuinely Latin, because we can't just 
obsess about ratings. What the acade- 
my aspires to is to have a democratic 
mechanism in place that isn't bureau- 
cratic and that allows us to point the 
academy in a more authentically Latin 
direction. When non-Latins decide 
what's good and what's bad |in Latin 
music] or what's Latin or not, then 
you fall into stereotypes, like the musi- 
cal Evita, where Evita is portrayed as 
having a relationship with Che Gue- 
vara, whom she never met. These are 
ingredients added to get more ratings. 
We disagree with that. We understand 
there are concessions to be made for 
ratings but not concessions that go 
against the essence or authenticity of 
what's ours. 

What other changes should we 
expect? 

One of the most important things 
for the Utin Academy |IARAS| is first. 



Diaz On 
Future Of 
LARAS, 
Latin 
Grammys 




that it wants autonomy — not total 
independence |from NARAS], but we 
do want autonomy. And second, we 
want to really be more in control for 
what happens inside the Latin Acade- 
my. We need to take control of the 
future of LARAS. We need a very com- 
petent organization with few people, 
which doesn't need to mirror NARAS. 
Our academy has members from all 



over the world, and NARAS is Ameri- 
can. So our needs and our objectives 
are different, within our common 
ground — which is the protection of 
the Grammy brand. 

Now that every country has its 
own awards, do you think the Latin 
Grammys should become the U.S. 
Latin Grammys? 

No. The U.S. Latin market is part of 
the U.S. total market, as much as hip- 
hop or R&B, and is well-represented 
in the U.S. Grammys. What we want 
to do is meet with the various acade- 
mies that exist around the world and 
explore the possibilities of working to- 
gether with those that use similar 
objectivity and quality standards. The 
Latin Academy should one day become 
the music academy of |Spanish- and 
Portuguese-speaking countries]. This 
would be the international academy, 
and the others would work within 
their own countries. 

It's complicated to have this inter- 
national award that boasts the 
majority of voters here in the U.S. 
Do you think that the voting power 
will balance out? 

Yes, it will. We want to balance it 
Right now. maybe half of the voters 
are here |in the U.S.]. But until very 
recently. 80% of them were here. The 
music professionals of Spain — led by 
their copyright society, SGAE — have 
understood the international impor- 
tance of the Latin Grammys. and 
Spain now has as many voters as Mex- 
ico and Brazil together. 

Will the nominating process 
change? 

In my opinion, it needs fine-tuning. 

l£ILA COBO 



Mexico Wins Big At Ritmo Latinos 



BY LEILA COBO 

The fourth annual El Premio de la 
Gente Ritmo Latino Music Awards 
took a decidedly Mexican spin when 
rocker Alejandra Guzman and 
regional Mexican star Joan Sebastian 
tied with Spaniard Alejandro Sanz for 
multiple awards, taking 
home two each. 

Guzman won rock en 
espanol artist of the year 
and female pop artist of 
the year, while Sebastian 
took home the composer 
and regional Mexican artist of the year 
awards. Sanz won male pop artist of 
the year and song of the year for 
"Aprendiz" (Student). 

Two other Mexicans. Pilar Mon- 
tenegro and Luis Miguel, won new 
artist of the year and album of the 
year, respectively. The awards show, 
which took place OcL 25 at Los Ange- 
les' Kodak Theatre, presented awards 
based on votes cast through the 
awards' Web page and in more than 
2.300 Ritmo Latino, Vons, Albertsons, 
Sedano's Bravo, C-Town, and Jewel 
stores, among others. Nominees were 
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based on sales of albums in all U.S. 
Ritmo Latino stores between Nov. 1, 
2001. and May 31, 2002. 

Awards were presented in 14 cate- 
gories. Additionally, the Estrella de la 
Gente (Star of the People) Award went 
to Los Tigres del Norte, and the El Trib- 
uto de la Gente (Tribute of 
the People) Award went to 
Christian artist Marcos 
Witt. This year, as with the 
Latin Grammy Awards, a 
new Christian music cate- 
gory was added to the list of 
awards, with Rabito winning Christian 
artist or group of the year. 

The Ritmo Latino awards boasted 
an impressive array of performers, 
including Montenegro, Paulina 
Rubio, Jennifer Pena, Los Tucanes de 
Tijuana, and Jerry Rivera. 

The awards will air at 9 p.m. Sun- 
day, Dec. 8 on the Telemundo network. 



TO OUR READERS 

America Latina will return 
next week. 




Notas 



'SOUL' SEARCHING: You could say Cis- 
selle has a dual existence. Born in New 
York, she speaks English fluently yet 
only recorded in that language for the 
first time this year. Established as a 
merenguera. she continues to perform 
in that genre for most of the year in her 
native Puerto Rico, but she's just re- 
leased a full-fledged pop album, her first 
after several years of mixing genres. 




"I suddenly feel like I'm doing some- 
thing totally different and new, even 
though we've been laying the ground- 
work for something like this, because 
we'd included ballads and pop before," 
Gisselle says. "When we saw the reac- 
tion was positive, both from fans and 
radio, we saw there was a space for 
artists like us who want to do some- 
thing different." 

Gisselle's transition — heard on En 
Alma, Cuerpo y Corazon (In Soul. 
Body, and I leart). released last month 
on BMG U.S. Latin — is only one in a 
longstanding trend. Many meren- 
gueras have switched over to pop, 
because radio has virtually turned its 
back on merengue. 

Aside from the obvious differences 
in interpreting merengue and pop, 
Gisselle has inserted an important 
improvisational element in her singing 
that she didn't have before. It high- 
lights a newfound depth in her voice. 

"It was an album I had wanted to do 
for a long time, and that helped me to 
put extra effort into it so it had die nec- 
essary strength," she says. En Alma, 
Cuerpo y Corazon also includes two 
English-language tracks. She had test- 
ed those waters before, with "Loving 
You, Loving Me," a duet she recorded 
with Donato for his album Bohemio 
Enamorado (Bohemian in Love), 
which was released earlier this year. 

'GOOD' DEAL Puerto Rican alt-band 
Cireo has signed a multi-album deal 
with Universal Music Mexico. The band's 
current album, No TodoboQueEsPop 
Es Bueno ( Not Everything That's Pop Is 
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Good), will be released in Mexico in Feb- 
ruary, and the band plans to begin 
recording a new album in 2003. 

The band, which originally released 
A'o Tbdo Im Que Es Pop Es Bueno on 
indie label Head Music, was nominat- 
ed for two Latin Grammy Awards this 
year, including best new artist. Now, 
Universal has acquired the rights to the 
album and the band. Circo's core 
membership — singer Fofe Abreu, 
drummer David Perez, and key- 
boardist Eggy Santiago — formerly 
belonged to El Manjar de los Dioses. 

In related news, regional Mexican star 
Carmen Jam has also inked an exclusive 
deal with Universal Musica Latino, 
which will release Jara's 10th album. 

AWARDS FEVER: Yet another awards 
show is on the horizon. This time, it's 
the inaugural Galardon La Raza (La 
Raza Awards), scheduled to take place 
Nov. 13 at Los Angeles' Universal 
Amphitheater. The awards, produced by 
Spanish Broadcasting System and LA 
radio station La Raza 97.9 FM, aim to 
honor Mexican nortena and grupera 
music. Awards will be presented in 14 
categories, including handa of the year 
and norteno group of the year, while 
Joan Sebastian. Ramon Ayala. Banda el 
Recodo. and Los Tigres del Norte will 
all receive awards for musical excellence. 

Although regional Mexican music 
was a focus at the recent Ritmo Lati- 
no awards and Sebastian is the big 
nominee at the upcoming Columbia 
House awards, organizers of Galardon 
La Raza evidently still felt there was a 
void to fill. 

HIGHLIGHTS OFTHE WEEK: At the City 
of Hope's first Latin Music Industry 
Night honoring Sony executive Tonus 
Mufioz performer Julio Iglesias had 

this to say to his one-time mentor: 
"Artists, many. Opportunities, few. And 
you've given opportunities to many of 
us. Congratulations on having creat- 
ed a school of apasionados" ... At the 
MTV Music Video awards Latino- 
america, the excitement centered on 
those performances that were short 
on over-production and deep in musi- 
cal quality. Hearing English-language 
pop and rock acts — from the Rolling 
Stones to Anastacia — speaking in 
Spanish? Priceless . . . And in a week 
full of concerts, the stand-out was 
Mana's. The hand played a sold-out 
Miami Arena and capped off a two- 
hour-plus set with a special-guest 
appearance from Carlos Santana. But 
our favorite part, we confess, was an 
onstage phone call from singer Fher 
to his mom in Guadalajara, Mexico. 
Only a Latin son could be this sweet. 
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Sired smarts and sacrifice have 
taken J&N Records founders 
Juan Hidalgo ana Nelson 
I &U Aiv horn .stn. ill-time retail- 
ers to giant killers, as tropical 
music's N<>. I independent 
label < clem ales 20 years in the busi- 
ness. Trendsetters who have left 
their marlcon the I atin music Land- 
scape, i he half brothel s front the 
Domini* an hamlet of San |ose" de la 
Mata have managed to keep their 
edge in an industry where success 
often stifles innovation. 

Among the genres the label has 
helped popularize are mcrenguc 
hip-hop, merenhousc, rap en 
esparto); tnusica tfpica and, most 
recently, bachata. "We were the top 
hat haia label .it a time w hen nobody 
believed in hat haia." says Juan, who 
i mis |&N's Miami headquarters. 
"Only now are the big labels mak- 
ing inroads into the genre Ix'causc 
they see it's selling." 

J&N's diversity extends beyond ii ** 
catalog. lis operations span North 
America, the Caribbean and South 
America and include distribution 
ami music publishing, as well as 
letail .mil production arms. 

Such diversity has served the 
roinpam well in uncertain timesr 
"At w hat the) do, they're the lx*si in 
the business — by far," says Jeff 
Young. VI* at Crescent Moon 
Records, lie handled J.VN's prod- 
uct as a marketing exet utive at KM I 
Latin ami later Son) Discos, U>lh of 
which distributed J &N. "lor tacit of 
a better term, they're a hit mat hint*. 
And the) compete with the multinationals 

Young attributes |&N/s suet ess to (he uncommon 
working relationship beween the two brothers. He 
notes that Nelson, by worRuig out of the Dominican 
Republic , tan keep his eanto the ground and stay 
ahead of i he trends before they go stateside, w here 
|uan. based in Miami, oversees the label's marketing 
■intl disti ihution activities, fhey have a great division 
oftoleiU-s," Young says, "li s vet*) hard (or partners to 
slay togethei over lime without stepping on each 
other's UK's. But They've realh meshed." 

TAPPING A TALENT NETWORK 

Young says JX.-N has used its limited 
lesouit es intelligent!**, designing its market- 
ing campaigns, when appropriate, on 
regional basis in order to maximize 
returns, lie says the brothers have also 
focused on developing their core prod- 
ut i lines As .1 result. the\ can lap a net- 
work ol talented Santo Doiuingo- 
h.ised producers and songw riters. 

But lillle has ever tome easy lor 
1 he immigrant siblings, whose father, 
a factor) worker, lied iheh home- 
land in I960 because he made <>uc 
cncim too tnanv mouthing oil alKHtl 
the late Dominican dictator R.iiael 
lVujillo .it the corner hodcg.i 
. Shortly after rem liing working 
age. Nelson, now 51. and Juan. 43, 
hustled alter tips in New York Cit) 
luxury hotels until late 1980, when 
record-simp ow ner Luis Mateo 
decided i< was lime lo sell his 1.100- 
square-fbol store in ( Corona, Queens. 

The brothers plunked down their savings and arm- 
twisted the remaining cash from relatives to purchase 
the store — "lor the tall sum o| $10,000." says Nelson, 
who heads the company's office in the Domiuitaii 
Republic. 

The earlv veais were lean: Ret eipts sometimes totaled 





climbed to Ik Iwm u $2:i.0»X) ami $Su.(XK). 
and the %i<>i i-. originall) called Bin Apple 
Records, evolved into a local landmark. 

Bui it was not the sueal\ -looking apple 
w ith its tongue hanging out adorning the 
storefront thai attracted customers. 

" Tlie people kept saving. I'm going 
to Juan and Nelson's." saw Nelson. "We 
didn't have am choice hut lo change the 
name ol the place, because if you said. 'I'm 
going lo Big Apple Recor ds,' nobody 
would know what you were talking about." 

Risk-takers from the beginning. Juan 
and Nelson were soon selling t etords. 
stereO components, musical instrument 
and. perhaps most fortuitously, home 
\irleo. 

"People said we were cra/y at first." 
I nan says, "but we bet ante one of the fust 
video outlets in the cil\ lo cater lo Lati- 
nos. Whenever something nrvv came 
around, videos or anything else! we want- 
ed lo gel in on the action." f I 

SHARKS AND WIPEOUTS 

It wasn't long before the pair became 
involved in the iudusirv's creative side, 
(turn's (xipular remix of the Ramon Orlan- 
do bit " loin.) v Toina" (Drink and Drink) 
sold thousands of units ami marked iheir 
entry into pii>tliittiou and disti ihution. 
Orlando, one of the top tncrciiguc artists 
of the '80s ami early '!IOs, was so impressed 
that he awarded the brothel s distribution 
rights, the relationship soon blossomed, 
and Orlando recorded his next seven 
albums on theJ&N label, 

A couple of start-up projects failed. 
|uan and Nelson remembers I hose were 
mcrenguc act Juan Carlos y su Conjuntn 
Bt illanle and balladeer loii Alberto. "We 
were wiped out," Juan says. 

But. circa 1990, the brothers released a song called 
"Brinia, Briiua" (lump. |imip) by an upstart mcrcngue- 
rap ail from Washington Heights. Proyecto Uno. 'lhe 
song was a huge hit at Latin dance halls bill was quick- 
ly eclipsed by the success of the ait's follow-up, "El 
' Tiburon" ('I he Shark), which became an iulernatinmil 
smash. Sales of /n da tfouse, the allium lealuring "Kl 
I ibiuon," tallied 500,000 units worldwide, including 
some 350,000 in lhe U.S. and Puerto Rico, Juan says. 

The label picked up established performers such as 
Orlando, Ales Bueuo .mil (alio Valov to round i»u_l 



its roster of emerging * uts * which included Profectu 
Uno. Eddie Herrera, La Rokabanda and l.os 
Toros Band. Ai about the same time, J&N 
struck a distribution <leal with Puerto Rico's 
Prime Records, featuring some ol the hottest 
.4p en espanol acts of lhe dav — \'it<> t i. Lisa M 
.ukI Fratu heska. as well as merengue idol Tono 
Rosario. "We had a ham! in nearly .ill the songs 
lli.il we re hitting in New York at 



Annwermrv 



Brotherly Love & Keen Business Instincts 
Drive A Latin "Hit Machine" 

The company's operations span North America, the Caribbean and South Ameri- 
ca and include distribution and publishing, as well as retail and production arms — 
enabling it to compete with the multinationals. BY KARL ROSS 



l hat time."' Nelson says. 

In the earl) '90s. the one-time 
mom-and-pop retailers were i ik- 
ing in millions of dollars worth of 
sales and joining lories with like- 
minded entrepreneurs in places 
like Puerto Rico, < nlombfa and 
Venezuela, fhe brothers hii paw 

din in lhe mid -'90s, when |uan 
relocated to Puerto Rico and 
signed ads thai would reap con- 
sult'! able dividends .is the 
island s meteiiguc-hoinha tra/e 
exploded. 



less than $100 per day, recall the brothers, who kepi 
their hotel jobs— Juan working as a bartender at the 
Manhattan Sheraton, Nelson wailing tables at the 
Regency Hotd oil Park Avenue. 

l he hrtttuers continued to pour all their earnings kit k 
into the business. Several vears later, week I \ sales h;id 



MERENGUE BOOM 

H\ 199."). |&Vs total units lopped 'J million annual- 
ly, fueled In strong sales in Puerto Rico by merengue 
.11 is like /all. i Negra, Eukarena and La Majuna. 

1 he merengue boom pfthe late '90s — epitomized In 

(sU)tlllttftt nil [Kit:, til 
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20th 

Anniversary 



O&A with J&N 

Juan Hidalgo and Nelson Estevez have translated their 
knack for knowing what works on the dance floor into 
an independent and prosperous family business. 

BYLEMCOBO 




^Bhey're an indie at a time when the record 
M industry faces its direst moment. They spe- 
■ cialize in tropical music at a time when the 
m genre has hit an all-time low. 

Call it a double whammy. Rut not for J&N 
Records. As tropical music's most successful indie 
celebrates its 20th anniversary, it also celebrates 
two decades as the most visible trendsetter in the 
genre. From salsa to merengue, from bachata to 
reggetdn, half brothers Juan Hidalgo (J) and Nel- 
son Estevez (N) have heard it all — before anyone 
else did. And they've translated that knack for 
knowing what works on the dance floor into a 
profitable, self-contained family business (six fami- 
ly members, including Hidalgo's son, work at 
J&N) that includes a retail store, a label, a pub- 
lishing house (J&N Publishing), a distributor, a 
recording studio, radio stations (three in the 
Dominican Republic) and, now, a management 
and concert-promotion arm. (h>er lunch in their 
Miami offices, Juan and Nelson spoke to Hill- 
board about all things tropical. 



You've been at the forefront of finding new 
talent for a long time. Exactly what do you 
look for? 

Nelson: Well, in music, you have to have charisma 
and "angel" [an aura). Maybe you're not a great singer, 
but onstage everything is forgotten. 

Well, arent charisma and "angel" the same 
thing? 

Nelson: Sort of. Charisma is something you have to 
demonstrate. An artist lias to learn how to use it in front 
of the audience. Some artists lose their charisma because 
they don't know how to use it. 

Juan: An angel is someone who exerts attraction. In 
this business, we go to a small, simple dob, and there are 
three guys sitting there: One's playing the guitar, anoth- 
er's doing something else, and there's one that stands 
out. And those that have "angel." thev last a lifetime. 
They'll always do things, even if they're old. They don't 
disappear. There are many singers who've arrived and 
then can't go on. No one wants to go hear them. 

But that also has to do with the fact that 
you work in a genre that demands playing 
live. For example, have you signed artists 
without having seen them perform? 

Nelson: Yes. We've signed artists from listening to 
tapes. 

Juan: Although it happens with groups — with con- 
cept groups — which is different. For example. Rikarena 
was a concept. 

Nelson: l.os Toros Band had never recorded either. 
Kocabanda was a concept. So was Proyeclo L'no. 

Juan: Proyecto L'no was a special case because it was 
tailor-made for us. 

But the band was together when they came 
to you? 

Juan: It was an invention. They came to us as a 
merengue band, but we asked ibein lor more things. 
This was when rap was starting to hit hard — '90 or '91. 
Ami that's when we told them we were looking for some- 
thing with a more Americanized sound beneath, and a 
little bit of rap. We were driving in the car. and they told 
me, "We have a rapper. His name is Magic; he's from 
Jersey, his parents are Dominican, but he was born here. 
He can do it." And that's when we put that rap section 
on " Ian Inleresado," and that was it. 

And you signed them sight unseen? 

Nelson: Well, most of the groups we've done have 
never been seen anywhere before. 

So, in this case, if the rapper didn't work, 

Continued ott page 4-t 



Partners: Nelson Estevez (left) and Juan Hidalgo 
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Front your family off "Artists", 
congratulations on your 20th Anniversary, 
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The Artists Of J 8 N: 

A diverse roster of new and established acts 
spans genres and markets 



llreaking new acts — and even new genres — has kept sales 
K brisk for |&N Records while competitors in the tropical 
II marketplace have seen their product stockpiling in ware- 
house! and at retail. The outlook at J&N lor third-quarter 
2002 remains upbeat, despite an industry-wide slump, 
increasing piracy and lice Tailing economies in some key 
markets, label execs say. 

Bachata duo Monchy v Alexandra is keeping the charts 
steamy with its sophomore release, Confesiones..., which the 
label says has surpassed 200.000 units, making it one of the 
year's holiest-selling tropical titles. Label execs sav neatly 
a third of those sales are tallied west ol the Mississippi, as 
Monchy y Alexandra continue to make inroads into new 
markets from Galveston to San Bernardino. Several other 
leading bacbateros on the label, such as Frank Reyes, are 
adding West Coast swings to the lout itineraries. 

At a time when mcrenguc sales at e in del line, bachata. 

Ctmlitiittd M /*j£f 42 




Monchy y Alexandra 



BROTHERLY LOVE 

(AHtlmttrd fnm ptif-r ?7 

the crossover success of Sony Discos' Klvis Crespo — was 
followed by a bust, as Puerto Rico radio stations have all 
but abandoned the genre in recent years. 

J&N has been able to keep its market share ah< ivc 1 0' i 
ol tropical sales with a strong showing from its bachata 
roster — especially the duo of Monchy y Alexandra — 
which has opened markets in Mexico and the U.S. South- 
west and which Young says is "the most surprising act of 
the year." 




In the beginning: Juan (led) and Nelson 

New imprints continue to crop up for J&N, such as 
Flia Records, an urban reggae-tap label. In Colombia. 
J&N is a partner in JAN Music and. in Ecuador, the 
upstart Tranza Records. 

"As independents, we have to find the niches the multi- 
national labels miss." Juan says. "The boss at a multi- 
national is sitting in his chair while we're in the street 
smelling the marketplace." 

SONGWRITERS AND PUBLISHING 

The company's publishing arm, J&N Publishing, has 
grown almost exponentially since the early '90s, and its 
luster includes rotighh <KI0 songwriters, sav s Maui ( aicvas, 

(jmltnurtl im fHtgr 42 
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Records 



On their SOth Anniversary 

As Leaders and Pioneers In the Latin Music Industry 
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CONGRATULATIONS TO THE 

KINGS OF QUEENS 

FOR 20 YEARS FULL OF 

SALSA, BACH ATA 
AND MEREN HITS! 



CONGRATULATIONS JUAN AND NELSON FROM YOUR FRIENDS AND DISTRIBUTOR - 

Sony Music International 

-wr mate u * mciswno 'iumim of smy cormmuion / c jota iom music nmmmMim mc 



SONY DISCOS. 



JuanyNebon 

forks 20 anosllenos 
k triunfo de&cados 
a fa musica latin. 

(jraewporsernuestro 
amigo y por toda (a 
cooperation que 
siempn nos han 
kindado. 

Tnrique Reyes 



Distributors 



BROTHERLY LOVE 

Gmttnurf /»<»« 40 

the J&N VP who has guided the publishing business in the 
past decade. While must ol the publishing talent is based 
in the Dominican Republic, songwriters from Mexico, ( Cen- 
tral America and Colombia are making an impact. Only 
recently, |&N signed exclusive deals with 
—i| two of Colombia's holies! vallenalo lyri- 
/\ cists. Willi am Castillo and Albert "Tim" 

Tf \ Met tado. 

\C "William is a monster," Cuevas says, 

J"U J. noting that Castillo penned the bteak- 

i- i out hit "Hoja en Blanco" (Blank Page) 

lor Monchy y 
Alexandra, as 
well as their top- 
selling follow- 
up, "Te quiero 
[glial que Aver" 
(I Love You as 
Much as Yester- 
day). 

'I' he co m - 
pany's troupe 
ol Dominican 
_ -—t^—— , , _ songwriters 
/\ ^KKKmmm^^^^M includes 

~V >■ formers such 

JLO 'pVT as Bonny Cepeda ("Cuando el Amor 
se Dana"), as well as proven talent 
■ i like Mickey Taveras ("La Venlanita"), 

Charlie Mosquea ("Dile"). Alejandro 
Montero ("Tu Kres Ajena") and Klvis 
Samuel ("I'egame tu \'icio"). 

'Juan and Nelson started out in the music business 
knowing nothing, just like the rest of us." Cuevas says. 
"But they were smart enough to acquire copyrights to 
their records... They're really honest guys. Whatever 
comes in goes into the computer. And that's w hat gels 
paid." H 




THE ARTISTS 

Continued jumi {Migr fit 

a genre once considered loo crude lor mainstream con- 
sumption, has filled the void to become the label s top- 
selling genre. 

Tony I)e Valdivia. J&N's director of sales and market- 
ing, says the label expects an additional boost with this 
month's release ol Alex Bueno s next CI), tentatively 
titled liuduitti Intermit innal or I'uleme, As good as his 
name, Bucno's previous 
two releases — Hmhatn a SU 
liemfm (1999) and Corawn 
Duro (2000)— each sold 
more than 100,000 units, 
he savs. "I lis voice has that 
special angel," De Valdivia 
says. "Everything Alex 
Bue no sings — whether 
merengue, hat ha la or 
salsa — he sells." 

( )ihcresiablished Ixichata 
acts on J&N's rosier include 
die above-mentioned Reyes, 
the underrated Joe Veras 
and kaulin Rodriguez. Rod- 
riguez and Reyes, il should 
lx- noted, have l>oth charted 
with their late summer 
releases — Dmvchetlt . hum (Outpouring of Love) and Dtjom 
Enlmren 77 (Let Me Inside You), respectively. 

TOPS IN THE REPUBLIC 

On [he cusp of international acclaim is bachatero 
Voskar Sarante, w ho chat ted on his label debut w ith the 
single "Llora Alma Mia" (Cr\ Mv Soul) and is oirio a fasl 
siari with his follow- up disc, ... No Es Caswilidad, released 
in July and t acking up sales of nearly 40.000 units in its 
first iwo months, IV Valdivia savs. "lie's been voted du- 
mp bachatero in the Dominican Republic for the pasl 
iwo years." De Valdivia noting thai Sarante WU 
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twice the recipient of that country 's Preniios Casandra. 

Nelson Hidalgo, co-president at J&N, says bachata 
sales, led by Monchy y .Alexandra, have surged because 
the label has endeavored to make the music more acces- 
sible to a broader audience. "We've toned down the 
twangy guitar that's ty pical of traditional bachata and 
replaced it with a more melodic sound," Hidalgo says. 
"We also softened the lyrics. I see it as a fusion 
of boleros, trio music and 
American blues." 

The label's new emphasis 
on bachata acts doesn't 
mean it has abandoned its 
previous staple, merengue. 
Streeting this month is a 
release from I .a Makina, Vn 
Tabtazo (A Blast), a Puerto 
Rico-based act which label 
execs hope will mark the 
beginning of a merengue- 
bomba revival. De Valdivi; 
say s the label expects sale' 
comparable to past releases 
topping 100,000 units. Also 
hitting retail this month is 
Kinito Mendez's latest effort, 
Sigo Siendo el Hombre Mer- 
engue (I'm Still the Merengue 
Man), featuring the Mexican 
evergreen "El Rey" as the 
lead single. As a novelty 
Mendez recorded a version ol 
his late 1990s smash. "Ca 
chaniba." with the tongue 
twister about "a crazy man 

watching a girl, who is seated on a branch, sticking out of 
a tree..." sung in reverse. Another upstart act. Mala Fe — 
led by Javier Gutierrez — continues to stay hot alter break- 
ing out with its 1999 hit single, "La Vaca" (Hie Cow). 

And, on J&N imprint Flia Records, expect chart noise 
from the solo debut of former Provecto I'no front man 



Juan Wilson, better known by his stage name, Magic 
Juan. "It's hip-hop. it's street, it's more of an under- 
ground product, but it's also radio- friendly," De Valdivia 
says about Wilson's "l.a I'rueba" ( The lest), which was 
shipped to retail Sept. 17. "We're putting the w hole com- 
pany behind Juan's product," he adds. 

CHUCHO'S SON 

]&\'s search lor a new sound has even sired a 
DomiiiM an-based act, k-Liplum. that performs in a style 
reminiscent of Ecuador's chart-topping band Anil Azul 
with a punla-tinged, at limes techno, sound. De 
Valdivia savs the group's 
debut is scheduled lor 
early next year, with the 
expected lead single, 
" M lie vat e C o m o Yo" 
(Move Like Me). Further 
diversifying the label's ros- 
ter is Chuchito Valdes, son 
of Cuban piano legend 
Chucho Valdes. Chucito's 
label debut. La Timba, was 
sel lor release this month, 
De Valdivia says. 
So what's the next big thing in Latin music? J&N 
execs hope it's old-school merengue, known various- 
l\ ,is perico nfua'ti or, more simply, tipico. 

The accordion-driven sound was first introduced to 
the Latin in. ii list ream in the mid-1990s by New 
York-based rappers I ulanito, If audiences are ready 
lor the real thing, ihev are likely to find it with J&N 
Standouts Agapilo Pascual, El I'rodigioand (ieovan- 
n\ I'olanco (whose retold was slated for release late 
this month). All three have sizable followings in the 
Dominican Republic, w here Pascual's "Le Cantaron 
Bingo" — sung with Quinito Mendez as a guest artist — is 
a party favorite. 

"Right now, tipico is like bachata used to be three years 
ago," De Valdivia says. "It's not very well-known, but it's 
getting there." H 
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CONGRATULATIONS ON 20 GREAT YEARS OF 
EXCELLENCE IN THE MUSIC BUSINESS 

SPECIAL THANKS TO JUAN HIDALGO AND 
NELSON ESTEVEZ - YOU ARE A SHINING LIGHT! 

Your friend Marti Cuevas & 

CAMPESIN0 ENTERTAINMENT GROUP, INC. 
MAYIMBA MUSIC, INC. 



O&A WITH J&N 

(jHitmuni from fMige 3S 

you could have changed him. You were inter- 
ested In the concept... 

Nelson: Yes. The mix of mcrengue with American 
music. 

Juan: And we were very lucky in that the producer — 
Pavel — had a good thing going with the guys [in the 
group]. 1 would say what works hest in music is teams. 
That's why debuts are always successful. Because, after 
the second or third album, (he team falls apart. That 
always happens. The Proyeclo UtlO team finally broke, 
too. 

Not so with Puerto Rican Power... 

Juan: No, because Puerto Rican Power is headed by 
Luisito Ay a la, and he's a musician. He always works with 
another producer from the label. But Luisito is the head 
of the project, and it's always been that way. Another 
thing we've always looked lor, and which has been fun- 
damental in our development, is that we try to use spe- 
cific producers with our groups [as opposed to having 
the groups produce themselves]. Why? Because we know 
what people want. You tell the producer what you need 
and give him (he basis for him to develop it. Hut it's joint- 
ly with us and with knowing what (he street and what 
the people want. We're always looking tor things we 
think are on (he rise. 

You started the label at the same time you 
opened your shop and established distribu- 
tion. What did you do before that? 

Nelson: I worked in a hotel. Kirs( as a waiter, then as 
dishwasher. Then as a bus boy. 

Juan: I started at a dance club. When I left there. I 
went to a hotel where my brother recommended me 
[they both laugh|. And 1 also started as a dishwasher. 
When I got there, the guy said, " The job I have isn't for 
you." And I asked, "What job is that?" He said, "Wash- 
ing dishes." And 1 said, " That's what I want to do." And 
I did. 

So you had no music-industry experience? 

Juan: Only at the club. Look, the poor man's amuse- 
ment is a record and a drink, because he doesn't have 
anything else. 

And a dance partner... 

Juan: Well, all together. Music leads to that. 

So, how do you make the leap from working 
In a hotel to opening a shop and distributor? 

Juan: When 1 was at (he hotel, I would go to a record 
store that belonged to a friend of mine and help him out. 
I always loved music. And. one time. 1 told him that if 
lie ever thought of selling to let me know. And he called. 
W r e reached an agreement. It cost us $10. (MM), bin the 
beauty of it was we had no monev. I had $1,500 in the 
bank, and [Nelson) had $3,000, But we did it. 

Nelson: We were looking for our own business. When 
you've worked in a hotel for 1 2 years, you want your ow n 
business. I slaved at the hotel three more years Ix-cause 
we weren't making enough monev, but things grew. 

Was it initially called J&N? 

Nelson: No, thai was an accident. Everything was an 
accident — buying (he business, growing as producers 
and distributors and signing artists. But we wanted to 
know: How do they record? How do they make an 
album? We really had no idea. 

Your first signing was Ramon Orlando, who 
was already an established star. Why did he 
choose to sign with such a fledgling compa- 
ny? 

Nelson: Because we made him a great offer. We 
would distribute him, and he owned his albums. 

Juan: Ramon opened (he door so more people would 
tome to us. We released a hit, "Rin Rin," and from lhai 
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tiny little store — it was a basement; we still have it — we 
sold 07,000 copies, which at the time, without massive 
distribution, was a lot of copies. That's when ToAo 
Rosario came to us for distribution. We had three or lour 
years of constant growth. 

Nelson: It was very last and very strong. It's hard lot 
us, even. It's as if all these people come to your house 
for dinner and you have nothing prepared. So you say, 
"OK, what do we have in the fridge?" and you make a 
sancocho. And it's the best san- 
cocho ever. And that's what hap- 
pened with us. We developed 
step-by-step. We didn't know 
anyone in radio. I think we're 
unique ill that sense. That we 
developed a label without hav- 
ing radio or press contacts, with- 
out being musicians. The only 
thing we had was good inten- 
tions and a lot of work. 
I Do you think that, in 

MLJ* a way, ignorance was 
MB bliss? 

Juan: There's one important 
thing 1 always recommend for 
people who start in the busi- 
ness. People gel into it because 
it's flashy, it's flamboyant. But, we tried to learn from 
the business. 1 think I've read every article and book on 
the music business, because it's a tough business. And 
I don't want to say that all people in it are unappret ia- 
tive, but many are. There are a lot of ingrales and a 
lot of treason. So, you have to learn so you don't get dis- 
illusioned or lose your life's savings. 

You've tried to get into pop. Have you been 
successful? 

Juan: Pop lor us is difficult, because it's another mon- 
ster. 

Nelson: It's not so much the quality of our product 
but (he fact that radio and press see us as a tropical label. 
So, if we take a single to radio, they don't imagine it's a 




Americanized rapper: 
Magic Juan 



pop record, and they tend to give those spots to other 
labels. 

How do you compete with multinationals In 
radio? 

Juan: The quality of the music and knowing the 
genre. It's not the same thing to be sitting at a desk, or 
to know what's happening in the Dominican Republic. 
Puerto Rico, Miami and New York and do things. When 
we record a merengue, we're sure it's something people 
will buy. It's not the same as someone who produces pop 
and then docs merengue. We know what we want. 

Now that you mention pop and merengue in 
the same sentence, does J&N have artists 
who record those two genres on the same 
album? 

Juan: No. If you're merengue, we'll do merengue; if 
you're pop. we'll do pop. The ultimate goal of many 
labels is being at the top of the Billboard charts, so they 



make all these versions to lie No. 1. 

Perhaps the multiple versions have been a 
factor in the downturn of tropical sales... 

Juan: I think it's hurt tropical music. If those "salsa" 
versions that pop acts record weren't on the radio, trop- 
ical music would grow as a genre because you would 
find more tropical acts on the tropical charts. Now, with 
Monchy y Alexandra, we did a balada. merengue and 
bachala version of "Te QluGTO Igual que Aver." But, per- 
sonally, if 1 had to sign a paper saying that, as a label. I 
wouldn't tlo it, I would sign, because it's hurt the genre. 

Do you really think people want to hear 
these balladeers sing salsa? 

Nelson: 1 don't know that they want to. but it they 
hear it on the radio, and it's a big name, they 'll listen. 
But it's confusing, and, many times, tfiose versions aren't 
even on the album. 

fill iflllwd M pilgr 7f> 
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Q&A WITH J&N 

(.imltiHiifl /win tKtlir 4 5 

Back to J&N. Sony distributes you, and, 
prior to that, you were distributed by EMI. Has 
this been beneficial, or do you feel you've lost 
control? 

Juan: We've never lost control. If I want to give a 
client a discount. I can do that But we were never able 
to be everywhere either, and that's what they've helped 
us with. 

On the West Coast, your artists receive no 
airplay, yet they do very well touring. What do 
you do in lieu of radio? 

Nelson: It's verv hard to have a hit without radio. 

Juan: But now in New Vork there's an interesting 
phenomenon. All the American discos are play ing trop- 
ical music, which was taboo before. Now. every hip 



restaurant has tropical music. On the other band. 
|x-ople are no longer going to these massive clubs. 
They like more intimate places. 

Nelson: But that's hurt us. Because, if a DJ 
plays Monchy y Alexandra (or 2,000 people, 
they're (breed to listen to the track. It's even more 
direct than radio. But, if you have small clubs, 
you have to do t he work 10 times. 

So the whole guerrilla-marketing con- 
cept Is something you've always done? 

Juan: We've Ix-'en doing that for vears. That's 
always been out formula: the street. We take albums to 
restaurants, to discos. Rocabanda never played on the 
radio, and we sold 100,000 copies. 

Piracy disproportionately affects Latin 
music and, specifically, tropical and region- 
al Mexican music. How badly Is it affecting 
you? 
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Nelson: li aliens all of us. And. if il keeps up. 
it'll put us out of business. It's a robbery that 
everybody sees and no one stops. How do you 
explain that? It's a mystery. 

Juan: But we're searching for strategies to fight 
them by putting out material similar to what they 
have. 

You now have your own publishing 
company, as well, and you've been very 
careful in how you exploit your catalog. 
Juan: You should sec the story of Merenhih 
[one of J&N's best-selling compilations]. It's not just 
about putting out a compilation. We've tried to create a 
name brand, and every November we put out Mrirnhits. 
We never do it before or alter, so we can have that suc- 
cess. Every Christmas, people expect their Memihits. We 
have several series ana compilations, and the idea is to 
put out one album a vear of each. \'emnazo and Hochuta- 
zo, for example, come out in the summer. 

And all the music is part of your publishing 
arm? 

Juan: F.ighly percent of what we record is from J&N 
Publishing. Expanding that division is our top priority, 
from the moment we understood the meaning of pub- 
lishing, it's been a priority. 

And how do you compete with a big publish- 
ing house that can offer a huge advance? 

Juan: We give personalized attention. One of our 
pluses is that you don't have to go through 1 7 people to 
talk with me. I'm here. If you have personal problems. 
I'll help out. That's the advantage of an indie, and it's 
something artists and composers should realize. Maybe 
I can't give you 50 grand, or half a million, but, if you 
Slav with me, you might end up making more money. 

How about concert promotion? Are you into 
that as well? 

Juan: It's one of the things we're working on. And we're 
also establishing a management office that is starting in the 
Dominican Republic. Because that's the future of the busi- 
ness: handling artists jointly wiUi the record label. 

You've always been at the forefront of tropi- 
cal music trends. Can you tell us what hap- 
pened with bachata? It was huge with Juan 
Luis Guerra, and then it really never left the 
Dominican Republic until you guys came 
along with this more folksy brand. 

Nelson: The thing is. Juan Luis was so strong, his 
music [a more contemporary bachata] didn't allow any- 
thing typical to go through. 

Juan: It's like Carlos Vives and vallenato. Vives 
hasn't strengthened traditional vallenato, because peo- 
ple from outside Colombia onlv know his sound. That's 
the problem. So. with bachata, we changed the Ivpical 
bachata sound a little bit. That repetitive little rhythm 
that the normal listener objects to. we took it from the 
forefront and placed it in the background. And the 
rhythm w ill keep on changing. Who knows if tomor- 
row we won't hear a bachata sung hall in Spanish and 
ball in English? 

Nelson: li s the most similar thing to country. Because 
of the lyrics, the guitars, because it's so very popular. It 
appeals to the masses. 

Juan: h also has blues influences. All our new Domini- 
can artists listen tit the blues. We have lo hu\ them B.B. 
King albums. 

How about merengue? Do you think its 
moment Is over? 

Juan: I think it's the only music thai ihe entire world 
can dance to [because it's so easy). You can never stop 
that. Even if merengue isn't plaved on the radio, vou go 
to a disco and you 11 hear a set every I a minutes. Like all 
genres, it has its tips and downs. 

Nelson: It's the only genre thai doesn't make you look 
bad on I he dance floor. 

What new trends do you see coming up? 

Juan: Rcggcton. 

Nelson: Reggetou and bachata. We're looking every- 
where. You never now where you'll find the next thing. 
And I don't care w hat they sav. tropica] music is slill mar- 
ginalized at the multinationals, at least in comparison to 
pop. 

And how ironic, because recording a tropi- 
cal album costs a fraction of a pop album. 

Nelson: Yes. Hie video alone costs vou more than the 
entire production. But, thanks to that, we can make a 
living. ■ 
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BY HOWELL LLEWELLYN 

MADRID— Don't be fooled by the 
voluptuous looks or the occasional 
feminine whimper in Monica Naran- 
jo's powerful voice. That sexy sigh is 
more likely to be a hiss, because 
Spain's top-selling female artist is also 
viperine, and her snakebite stings. 
Naranjo is a bad girl, and she wants 
the whole world to know. 

Naranjo's first big success was in 
Mexico, where her 1994 eponymous 
debut album sold some 900,000 units; 
Sony Spain simply did not promote the 
album. "Sony didn't understand either 
the record or me as a |then-18-year- 
old| artist," Naranjo spits. "My then- 
manager agreed to organize the music 
at a Sony convention in Mexico, and he 
asked that I perform. The Spain execs 
at the time recoiled. Her? She's too 
weird!' But I sang, and to Spain's hor- 
ror. Sony Mexico wanted my record." 

The diva has since conquered 
Spain, selling 1.3 million units there 
of her 1997 sophomore album, Pal- 
abra deMujer (A Woman's Word). In 
the process, she became an icon 
among Spain's gay community and 
the queen of kitsch. 

Now she's turning her attention to 
a wider public by launching an Eng- 
lish-language version of her 2001 
album. Quota Mains. It will be called 
Had Girls (Sony Europe) and havea dif- 
ferent track listing. The release marks 
the culmination of a one-year project 
between Naranjo and Sony Spain, with 
whom peace his been declared. 



Sony's 
Naranjo 
Speaks Up 
For Bad 
Girls' 




NARANJO 



The album will be launched Nov. 1 1 
in France and Spain; earmarked for 
future treatment are the U.K. and other 
more traditionally "easy" territories in 
which to launch English-language 
product, such as Germany and Scan- 
dinavia. It will be released in Italy 
almost certainly before Christmas. 

With regard to a U.S. and Latin 
American launch, Sony Continental 



European VP of artist marketing Mark 
Bond says, "It is premature to put 
flesh on the bones — let's see how it 
does in the U.K. first." 

But why release Bad Girls in Spain 
only one year after the relative fail- 
ure—selling fewer than 200,000 
units — of the same album in Spanish? 
"Monica is the most important female 
Spanish artist that exists for the world 
outside Spain, and we are launching a 
major international campaign begin- 
ning in France," Sony Spain president 
Jose Maria Camara says. "I decided to 
release Bad Girls in Spain because I 
think it will have a much bigger 
impact than Chicas Malas had. She 
has a very mixed fan base here, and 
they'll love her performing in English." 

The first single, "I Ain't Gonna Cry 
("No Voy A Llorar" on Chicas Malas), 
went to French radio in September, but 
Camara says that like all the English 
versions, the songs have been given 
completely different mixes. New video- 
clips have also been made for non- 
Spanish audiences. 

The idea for Bad Girls began in 
Sony Spain and soon combined the 
efforts of Sony Epic A&R director 
Jennifer Ces and international A&R 
teams. The campaign outside Spain 
is led by Sony Europe marketing and 
A&R. Bond says, "It's going to France 
first simply because Sony France had 
the hottest reaction. But we intend to 
work Bad Girls in all territories, 
including the U.K., after it has been 
successful elsewhere." 



Notes. 

SPIRITUAL: It's been more than a 
decade since Terri Lyne Carrington 

recorded as a leader, her first and last 
project under her own name being 
1989 s Real Life Story (PolyGram). In 
the years since, her drumming has 
graced releases by artists such as 
Danilo Perez. James Moody, and 
Dianne Reeves: she was also the 
house drummer for TheArsenio Hall 
Show in the late '80s through the 
early '90s and has worked as a pro- 
ducer, most notably on Reeves' 1997 
set That Day. 




CARRINGTON 



Throughout the years, Carrington 
has continually sought an answer to 
one question that frequently comes 
up in conversation and interviews: "I 
am always asked what jazz means to 
me," she says, "and it always bothered 
me, because this was the one question 
I could never answer." The proper re- 
sponse, she says, came during a con- 
versation with Reeves. "Dianne told 
me that Abbey Lincoln often ex- 
plained jazz by saying that jazz is a 
spirit," Carrington recalls, "and that 
notion has stuck with me ever since." 

That concept turns up as the title 
of Carrington's first release as a leader 
since Real Ufe Story. Jazz Is a Spirit, 
recorded for the German ACT label 
and released domestically Oct. 15, 
builds its foundation upon Carring- 
ton's notion of jazz as a creative spir- 
it, ripe with a sense of history, that 
guides and nurtures music and, in the 
larger sense, life itself. If one is defined 
by those around them, Carrington is 
in g(xxl company: pianist Herbie Han- 
cock, trumpeters Wallace Honey and 
Terence Blanchard. and guitarist 
Kevin Eubanks are among the musi- 
cians who contribute to the project. 

Carrington's compositions largely 
echo the melodic, unfettered sounds 
of the late '60s and early '70s, refer- 
encing an era when musicians were 
free to explore the outermost reaches 
of their ability while drawing liberal- 
ly from any number of influences. But 
Jazz Is a Spirit opens and closes with 
pieces that exhibit a more contempo- 
rary, hip-hop flavor. "I put samples 



and loops into those two tracks 
I which feature Malcolm-Jamal Warn- 
er of The Cosby Show fame on spo- 
ken word and bass| because they 
point to different directions I might 
explore on future recordings," Car- 
rington says. "These compositions are 
like the front and back covers of a 
book, and between them lies a jour- 
ney for the listener to take." 

Carrington will tour as a featured 
member of Hancock's band through- 
out the fall, with the pianist adding a 
selection from Jazz Is a Spirit to his 
set each night. Retail tour support 
will include co-ops with Borders 
Books & Music, Barnes & Noble, 
Tower Records & Video. J&R, and 
Virgin for end caps, listening sta- 
tions, and new release walls. ACT is 
distributed through Big Daddy Dis- 
tribution in the U.S. The full release 
is being serviced to jazz radio 
through Dr. Jazz Promotions. 

"Because Terri Lyne has a certain 
amount of name recognition from 
her TV appearances | including the 
drum stool of the VIBE late-night TV 
show's house band|. we've been able 
to give her exposure in outlets that do 
not necessarily feature jazz," says Jim 
Eigo. media contact for ACT. "There 
are many resources necessary to suc- 
cessfully market a jazz release 
throughout the U.S.. and often only 
the major labels can pull it all togeth- 
er. In this case, there are a lot of peo- 
ple who already are curious to know 
more about Terri Lyne, and that 
allows her to put out this record on a 
small label and still pull together 
everything necessary to market it." 

AND: New York's Village Vanguard, 
along with proprietor Lorraine Gor- 
don, will he honored at Jazz at Lin- 
coln Center's Seventh Annual Gala 
and Manhattan Rhapsody Benefit 
Concert, to be held Nov. 1 1 in Avery 
Fisher Hall. Opened in its current 
downtown location by Max Gordon in 
1935, the club began focusing on jazz 
in the late 1940s. Lorraine Cordon 
took over operations when her hus- 
band died in 1989. The evening will 
also find drummer Max Roach hon- 
ored with the Award for Artistic Excel- 
lence. The proceedings will help raise 
funds for Jazz at Lincoln Center's edu- 
cational programs, concerts, and 
radio broadcasts. 

Trumpeter Hugh Masckela releas- 
es Time, his first collection of new 
material in three years. Nov. 4 
through Legacy/Columbia. The 69- 
year-old Masekala is joined by several 
musicians from his native South 
Africa, including trumpeter Prince 
Lengoasa. saxophonist McCoy Mru- 
bata. and guitarist Lawrence Mat- 
shiza Masekala describes Time as a 
companion disc to his previous two 
studio releases. 1997's Black to the 
Future and 1999 s Sixty. 
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HILL HEARS APARO'S CRY': Now 
that Faith Hill has picked up on an 
ill-fated catalog album track for her 
new album's title track and first sin- 
gle, singer/songwriter Angle Aparo 
is clearly crying tears of joy. 




Aparo's anguished "Cry" original- 
ly appeared on The American, which 
came out in 2000 on Melisma/Arista 
and was produced by Matt Serletic. 
who had signed him to the label. A 
tour opening for Matchbox Twenty 
followed, as did a VH1 -aired video 
for first single "Spaceship." But after 
two more singles (including "Cry") 
and 18 months of road work, the 
label changed hands, and Aparo got 
lost in the shuffle. But the BMI 
writer kept touring constantly and 
in March released Weapon of Mass 
Construction — consisting largely of 
cover material — via his own Potty- 
mouth Records label. 

Old pal Serletic, meanwhile, pro- 
duced Willie Nelson's The Great 
Divide album. "That got him into 
the country-music world," Aparo 
says of Serletic. "Then he told me 
that Faith Hill liked Cry'— though 
it took a year or so to get it on her 
record. But it was worth the wait, 
especially for a voice like hers!" 

Still, hearing Hill's version came 
as a surprise — and perhaps a har- 
binger of growth for Aparo as a 
songwriter. "It's funny to think of 
songs you thought the world 
might never hear because the 
record you had them on just didn't 
make it," Aparo continues. "It's 
interesting to see them reborn, but 
bizarre: Being a singer/songwriter, 
you only picture yourself singing 
them — but I couldn't wait to hear 
Faith sing 'Cry.' " 

Aparo adds that "in a weird way. 
when you don't picture anyone else 
but yourself singing on your songs, 
you don't picture yourself writing 
for other people. But this gave me 
a whole different viewpoint on 



songwriting: I still want to be a 
singer/songwriter, but now when 1 
work on songs, it's always with the 
mind-set of writing, regardless of 
whether I picture myself singing 
them or not." 

Currently in the middle of writ- 
ing a song that could conceivably be 
a country song, Aparo — an other- 
wise intensely personal songwriter 
— is starting to schedule "meaning- 
ful meetings" in Nashville in search 
of potential collaborators — "but 
that's a whole other animal besides 
just writing for other people." 

Meanwhile. Aparo is relieved to 
find new vitality in a virtually dead 
album. "The biggest thing for me 
was that this song that I believed in 
on The American is giving all the 
other ones on that record life again 
— if other people want to do them." 
he says. The album, he adds, is get- 
ting new notice from Hill's mention 
on her Web site. 

"I tour constantly, and I can see 
people are starting to find it because 
of her doing the song." 

UNFORSAKEN: Few songs are so 
intrinsic to the entire character of 
a movie as Tex Hitter s title theme 
to the classic 1952 Gary Cooper 
western High Noon. Now, Artisan 
Home Entertainment has a nifty 
way for those of us who want to hear 
the Academy Award-winning Dim- 
itri Tiomkiii/Ned Washington tune 
over and over again on its newly 
released High Noon Collectors Edi- 
tion DVD: It has designated the 
song as an actual chapter stop in the 
disc's index. 

"Normally it would just say 
'Opening Credits,' " Artisan DVD 
productions manager and in-house 
producer Kate Nayberg notes. "But 
in this case, the song truly was the 
opening — and it really spearheaded 
the plot and drove the movie. It 
included the film's title in the lyric. 
In fact, it's almost like the whole 
movie is summed up in the song: it's 
almost an opening credit in and of 
itself. So it's a more creative way of 
labeling the opening credit sequence 
as opposed to typically calling it 
'Opening Credits' and thereby over- 
looking the song." 

Nayberg adds that unlike con- 
temporary movie soundtracks, 
"High Noon" — with its unforget- 
table opening lyric "Do not forsake 
me oh my darling" — was the only 
song in High Noon. So she doesn't 
see how DVD producers could simi- 
larly denote songs, "since they have 
so many more options." 
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Best 10 Days Of The Year' 
At Frank Brown Festival 



BY DEBORAH EVANS PRICE 

NASHVILLE — Songwriters from 
around the world are once again 
flocking to the Gulf Coast for the 
18th annual Frank Brown Interna- 
tional Songwriter's Festival Nov. 7- 
17. The festival showcases writers 
from different genres throughout 16 
venues, ranging from clubs to 
churches, spread out along 35 miles 
of the Florida/Alabama coast. 

The event was named in honor of 
the late Frank Brown, who was the 
night watchman at the Flora-Bama 
Lounge for 28 years until his retire- 
ment at age 91. It was Brown's sug- 
gestion that the club draw visitors 
during the off-season by holding a 
songwriter's festival. 

These days, the event draws song- 
writers, publishers, producers, and 
A&R executives, as well as the aver- 
age civilian music lover. "If they don't 
come, they are missing out," festival 
coordinator Reneda Cross says of the 
event, which has become a valuable 
AAiR source and networking tool. 
"It's a celebration of creativity." 

"It's the best 10 days of the year, 
every year," enthuses Jimbeau Hin- 
son. who will celebrate his 10th an- 
niversary this year performing at 
Songs on the Beach, a series of 
nightly showcases put together each 
year for the past decade by singer/ 
songwriter Rusty Golden at the Bare- 
foot Bar in Gulf Shores. 

Golden launched Songs of the 
Beach 10 years ago by booking some 
of his Nashville friends at the Gulf 
Shores venue, and the gathering has 
grown each year. "It's like a family 
reunion," says Golden, who unfortu- 
nately may be absent this year 
because of recent heart surgery. (At 
press time, he was hoping to make it 
down for a night or two.) 

Golden traditionally slarLs Songs 
on the Beach on the second day of 
the Frank Brown festival. He says. "I 
take the first Thursday off to go to 
the Flora-Bama and pay my respects 
to the place where it all started." 

Before his health problems, Gold- 
en worked for months lining up writ- 
ers for Songs on the Beach. This 
year's participants include Billy 
Yates, l-arry Cordlc. Jeffrey Steele, 
Monty Powell, Greg Gordon. Dee 
Allen, and Kim Tribble. 

Another highlight of this year's 
festival is sure to be the tribute to the 
late Mickey Newbury, which is slat- 
ed for Nov. 10 at the Flora-Bama. 
Newbury died Sept. 28 {Billboard. 
Oct. 12). 

"It's going to be an emotional as 
well as an inspiring night," Cross 
says. "Mickey was one of the first 
ones here when the festival started." 

Golden adds, 'There'll be a lot of 



people dedicating songs to Mickey 
Newbury this year. He touched so 
many people. He was a legend, a 
poet, a troubadour, yet he was always 
so accessible and encouraging to 
other writers." 




Cross anticipates another high- 
light to be the "Bluebird Night" Nov. 
14 at the Flora-Bama. Amy Kurland. 
owner of Nashville's famed Bluebird 
Cafe, will bring some of the song- 
writers often featured at the Blue- 
bird, including Hugh Prestwood and 
Richard Leigh. 

In addition to showcasing coun- 
try, pop. and blues songwriters, the 
festival also spotlights gospel music. 
Perdido Key Methodist Church will 
be the site of a showcase featuring 
Cordle. Three for Thee. Jerry Salley, 
and Stu Phillips. 

Hinson credits much of the festi- 
val's appeal to its laid-back atmos- 
phere. "It's the only time songwriters 



are around each other where we're 
not competing for something and 
dressed in a penguin suit," says Hin- 
son, who has had his songs cut by the 
Oak Ridge Boys, Tammy Wynette, 
Steve Earle, and Reba McEntire. "It's 
just a great hang. You get a chance 
to see people sing their songs that 
you might not have othenvise. It's a 
convention of the community of 
songwriters. And it's a lot of fun for 
the fans in the audience, because they 
get to be right there in the room and 
see where the song came from, with- 
out a lot of production around it." 

The festival is also a great time for 
songwriters to network. "Newcomers 
really benefit by meeting people and 
getting a chance to arrange meetings 
and co-writing sessions," Golden 
says. "More than a chance to get cuts, 
they also make great contacts." 

Those involved in the festival are 
also looking toward the future and 
inspiring the next generation of 
songwriters. "We promote songwrit- 
ing and the creative writing aspect 
in schools," Cross says. "We take 
songwriters into the schools and per- 
form for the kids. They also get the 
kids to help them write songs. Casey 
Kelly is heading that up for me. He 
always goes into the schools. So do 
Jimbeau Hinson. Kim Tribble. Mark 
Alan Barnett. and the list goes on 
and on. So many volunteer." 

Cross notes that one other commu- 
nity benefit of the festival is the sale of 
raffle tickets. She says, "One hundred 
percent of the pnx'eeds will be going 
to scholarships at high schools in Gulf 
Shores and Pensacola." 




Next Decade for Ruderman. Next Decade Entertainment has signed singer/song- 
writer Paul Ruderman to an exclusive worldwide administration agreement. 
Ruderman 's songs "Wish" and "Sunshine." both from his current album. Wish. 
have been hits at college radio. Pictured at Next Decade's New York office, 
from left, are the company's VP of creative affairs and licensing Monica Corton. 
Ruderman. and company president Stu Cantor. 
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Bearsville Studios Restructures 

With Studios A&B Closing, Focus Now Moves To Turtle Creek Barn 



BY CHRISTOPHER WALSH 

BEARSVILLE. N.Y.— Bearsville Sound 
Studios, a multi-room, residential 
recording facility with a long and dis- 
tinguished history, is undergoing a sig- 
nificant transformation. The facility's 
Studios A and B. a spacious 
tracking room and overdurV 
mix suite, respectively, will 
close and the building in 
which they are housed is to 
he sold. All studio services 
will focus on the Turtle 
Creek Barn studio, a sepa- 
rate studio at the Bearsville 
Complex that has long been 
a favorite of artists, prcxluc- 
ers. and engineers. 

Offering seclusion in a 
rustic, wooded setting, the 
Turtle Creek Barn, to be 
known as Bearsville 9 Tur- 
tle Creek, is a century-old 
rough-hewn barn that initially served 
as a project and rehearsal studio for 
Robbie Robertson and Garth Hudson 
of the Band. Later, it was inaugurated 
as Bearsville '5 third recording studio 
with Muddy Waters' Grammy Award- 
winning The Muddy Waters Wood- 
Stock Album in 1975. The control 
room houses an API Legacy console 
with 16 Neve modules, housed in an 
extension of the original barn. 

Components of Studios A and B 
have been allocated to Bearsville <5' 
Turtle Creek, while major additions 
and upgrades are also in progress. The 
studio now features a Pro Tools HI) 



system, while the living accommoda- 
tions within the Barn, as well as the 
three on-site Turtle Creek Apartments, 
are all to be upgraded. I ligh-speed In- 
ternet access, gourmet meals, and a 
helipad are among the services offered. 




THETURTLE CREEK BARN STUDIO 



Bearsville Sound Studios was 
founded by music impresario Albert 
Grossman, who shaped and guided the 
careers of Boh Dylan, Peter. Paul & 
Mary. Richie Havens. Odetta. and John 
Lee Hooker, among others. He also 
managed such rock acts as the Band, 
the Paul Butterfield Blues Band. Janis 
Joplin, and the Electric Flag. Gross- 
man died in 1986. 

While Bearsville Sound Studios has 
hosted recent sessions by many top ads. 
including Matchbox Twenty, Custer, 
I )erek Trucks, the Dave Matthews Band, 
and Medeski, Martin & Wood, it has 
become increasingly difficult for any 



multi-room recording facility to main- 
tain a busy broking schedule. Shrink- 
ing recording budgets and the explo- 
sion in digital audio workstation-based 
home or personal studios have deeply 
affected facilities in urban markeLs. as 
well as "destination" studios 
such as Bearsville. The 
Ulster/Dutchess County re- 
gion has aLso seen a number 
of new facilities in recent 
years. 

"I don't think people 
even want a big room like 
[Studio A|." Bearsville 
owner/CEO Sally Cross- 
man says. ' It's the antithe- 
sis of what people are feel- 
ing. But people like the 
Barn so much — there are 
all kinds of people who like 
it. It has that kind ofa vibe, 
it's so private there." 
Studio A's vintage Neve 8088 con- 
sole, built for the Who's Ramport Stu- 
dio in 1977, will be sold. Grossman 
hopes that the building housing Stu- 
dios A and B will become a residence 
upon its sale. "1 think for the neigh- 
borhood, it will be great as a house." 
she states. "My biggest problem is the 
tape library." 

Bearsville <? N Turtle Creek will be 
staffed under studio manager Chris 
l^iidlaw. who has been with Bearsville 
for 15 years. Victor Segal is the facili- 
ty's chief technician. Also on staff is en- 
gineer Bill Synan, who has worked with 
Steely Dan and Matchbox Twenty. 
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CATEGORY 


1 SINGLES (NOVEMBER 2, 2002) 

HOT 100 R&B COUNTRY MAINSTREAM ROCK MODERN ROCK 


TITLE 

Artist 
Producer 


D LEMMA 

Kelly Rowland/ 
Bam. R Bom*' 
• Fo Rei i ■. ■ 


LUV U BETTER 

IL Cool J 
The Neptune* 
(Dot Jam/1DJMG> 


SOMEBODY LIKE YOU 

Keith UrtaarV 
D Huff. K Urban 
lC*pitol| 


YOU KNOW YOU RE RIGHT 

Nirvana/ 
A Kasner 

1 DCDGeflen/lnterscope 1 


YOU KNOW YOU'RE RIGHT 

A Kasper 

(OGC/CetterOnleiscopel 


RECORDING STUOIOlS, 

frqmrpr 


RIGHT TRACK 

Br.nr. Giiftrn 


MASTER SOUND 

(Virgin* Beach. VA| 
Andrew Coleman 


SOUND KITCHEN 
Justin Nicbanlt 


ROBERT LANG 

iShorahne. WA1 
Adam Kasper 


ROBERT LANG 

(Shoreline. WA) 
Adam Kasper 


CONSOLER, 
DAWlSI 


Neve VX 


Pro Tools 


Neve VR 


Custom API 2488 


Custom API 2488 


RtCORLHR S, 


Pro Tools 


Pro Teats 


Rjd.ii II 


.1,1 


Sludnr AJJ27 


RECORDING 
MEDIUM 


Pro Tools 


Pi a Tools 


Radar II 


Ampei 4 'jt> 


Ampei 456 


MIX DOWN STUOIOlS, 

. -i r sn| 
Engine em; 


HIT f ACTORY 
Rich Travnli 


iVINOMAR* 

IVirgim* B*ach. VA) 
IfJtflM 


STARSTRUCK 

1 Nashville. TNI 
Justin Niebenh 


CONWAY 
Adam Kasper 


CONWAY 

ILos Amjelesl 
Adein Kasper 


CONS 0 IE ISM) A WIS - 


title VR' 


Pro Tools 


SSI WOO J 


Neve tan 


Neve BSR 


RECOROEfUS) 


Siudcr AEtfO 


Pin Tools 


Sluder AJS2) Pro Tootl 


Studei AB7f 


Studei A82/ 


MIX DOWN 
MEDIUM 


Quantegv 


Pro Tools 


Qudntegy 499/Pro Tools 


Ouantegv 499 Ouarrteg* 499 


MASTERING 

Hocabonl 
Eng inter 


HII FACTORY 
Herb Powers 


STERLING SOUND 

INewYoiM 
Chris Geh ringer 


MASTERING LAB 
Robert Had ley. Ooug Sa» 


GATEWAY 

1 Portland ME I 
Bob Ludwig 


GATEWAY 

I Portland. ME1 
BobUidwiy 


CO/CASSETTE 
MANUFACTURER 


UNI 


UNI 


EMD 


UNI 


UNI 
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by Christopher Walsh 



RE-SOUNDING: Who knew that two 
recording studios in the Nashville 
area share the same name? Not me. 
obviously. In the "Rooms at the Top" 
roundup of top recording studios 
featured in Billboard's Studios and 
Recording Equipment spotlight 
(Sept. 28), I referred to the wrong 
Sound Station, to my regret. 

The No. 2 mixing studio, based on 
the Hot Country Singles & Tracks 
chart from July 14. 2001. to July 13, 
2002, was indeed Sound Station, 
only not the Sound Station 1 de- 
scribed. The Sound Station re- 
sponsible for a combined 12 weeks 
at No. I belongs to Keith Stegall, 
who produced Alan Jackson's Drive, 
which spawned the No. 1 songs 
"Drive (For Daddy Gene)," and 
"Where Were You (When the World 
Stopped Turning)." Stegall also pro- 
duced Jackson's When Somebody 
Loites You. featuring the No. 1 song 
"Where I Come From" and Jamie 
O'Neal's "When I Think About 
Angels." which topped the Country 
chart in August 2001. Clearly, Keith 
Stegall knows a thing or two about 
the art of hit records. 
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Sound Station is rarely idle. "We 
just finished mixing the Alan Jack- 
son Christmas album [Lei It Be 
Christmas, released Oct. 221. which 
we're really thrilled about." Stegall 
says. "I'm in the middle of a Jamie 
O'Neal album right now." 

The Solid State Logic G+- 
equipped Sound Station, like many 
studios, combines old and new 
recording technology. A producer- 
owned facility, it resembles a 
hybrid of commercial and private: 
the SSL G+, analog tape machine, 
and Mitsubishi 32-track digital 
tape machine are supplemented by 
six Pro Tools systems, Stegall ex- 
plains, the better to faithfully cap- 
ture the timbre of each instrument 
and enjoy the convenience of 
waveform editing. 



"When we track, we'll track with 
the Mitsubishi and an analog 
machine at the same time, so we're 
getting the best of both worlds," 
Stegall states. "We try to leave the 
things that traditionally sound bet- 
ter analog, and the things that com- 
municate and speak a bit better, like 
on ballads, remain digital. Piano is 
obviously a little quieter when you 
can go digital, and usually acoustic 
guitars will remain digital. But the 
harsher instruments, like fiddle or 
mandolin, we leave analog, once 
they hit tape. The majority of our 
editing, of course, is in Pro Tools. We 
end up bouncing everything to dig- 
ital at the end, when we mix, but a 
lot of it begins as analog, so it main- 
tains some of that low-end warmth 
and big, fuzzy bottom that I've 
always loved." 

Stegall and engineer John Kelton 
record vocals and additional instru- 
ments in an overdub room at Sound 
Station. For tracking, Stegall prefers 
the Castle in nearby Franklin, which, 
by virtue of "Where I Come From" 
and Brad Paisley's "I'm Gonna Miss 
Her (The Fishin' Song)," tied for the 
No. 3 tracking studio in the country 
category. "That's where I first made 
Alan Jackson's records, 12, 13 years 
ago," Stegall says. "So I've always 
been partial to that room. It's out in 
the country and a real friendly envi- 
ronment, so we go out there and do 
the bulk of our work, then bring it 
back here." 

Though he jokes that Sound Sta- 
tion operates "a little bit in the 
Dinosaur Age." given the continued 
reliance on analog tape (specifically 
Quantegy 456). Stegall is serious 
about retaining access to it, despite 
his extensive use of Pro Tools. "Ana- 
log tape now is getting more and 
more expensive," he observes. "I 
hate to say it, but there's going to be 
a point in the future where it's going 
to be hard to find this stuff. Espe- 
cially for kids making garage music 
— it's almost cost-prohibitive to buy 
a $160 roll of tape, whereas with a 
one-time price of a Digi 001 or 
something like that, you've got it 
and you can do your thing. If I have 
to, I'll talk to someone and say, 
Please, just make a limited supply, 
because it's very important to the 
way I make records!'" 

TODAY I SING THE BLUES: Tom Dowd. 

responsible for an almost-unimag- 
inable number of classic recordings 
of the last half-century, passed away 
Oct 27 in Aventura. Fla. An appre- 
ciation appears on page 6. 
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Confab Spotlights Oz Indies 

Australian Musk Day Will Celebrate Crossover Success Of Indie Acts 



BY CHRISTIE ELIEZER 

MELBOURNE, Australia— The focus 
at this year's Australian Music Day 
(AMD) — where media, retail, and 
artists join forces to champion home- 
grown music — will be firmly on the 
country's independent acts. 

During the past 12 months, such 
acts as the Whitlams, the John Butler 
Trio, and the Waifs have emerged from 
their Australian indie background to 
enjoy crossover success in Australia. 
Along the way. they've encouraged 
strong public demand for alternative 
music, AMD national coordinator 
Emily Kelly explains. "It's 'punter'- 
driven," she says. "They've seen them 
on large music festivals like Big Day 
Out and on [the government-funded 
alternative-rock radio network] Triple 
J, and they're searching for artists who 
are not top 40 acts." 

To help feed this demand, AMD 
has allied itself this year with the 
three-day Music Business Adelaide 
(MBA) conference, with its series of 
industry seminars, workshops, and 
showcases for new artists. MBA is 
now 5 years old and is funded by the 
south Australian state government 
to draw industry executives and 
musicians to Adelaide. 

AMD was established in 1990 by 
then-Prime Minister Bob Hawke to try 
and help raise sales of domestic talent. 
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Warner Names Chou To New 
Mainland China, Taiwan Post 



BY TIM CULPAN 

TAIPEI, Taiwan — In a move to in- 
tegrate Warner Music Internation- 
al's ( WMI) operations in China and 
Taiwan. WMI Taiwan managing 
director Samuel Chou has been 
appointed managing director/CEO 
of Warner Music Mainland China 
and Taiwan, effective Nov. 1. 

Taipei-based Chou will report 
directly to Warner Music Asia Pacif- 
ic president Lachie Rutherford in 
Hong Kong, while VS'MI mainland 
China managing director. Beijing- 
based Zorro Xu. retains his position 
handling day-to-day operations. He 
will report to Chou. 

In September 2000, WMI became 
the first major label to set up a full- 
scale record company in mainland 
China, when it established Beijing- 
based Warner Music China (WMC) 
in association with state-owned 
China National Culture and Arts. 

"My job will be to integrate re- 
sources from both sides." Chou tells 
Billboard, acknowledging that a key 



priority will be tackling mainland 
China's piracy rate, estimated by the 
International Federation of the 
Phonographic Industry to be more 
than 90%. To do this, he anticipates 
spending nearly half his time dur- 
ing his first year on the job in main- 
land China. 

"There are a lot of fundamentals 
that need to be done there." Chou 
says, pointing to China's Nov. 10. 
2001. entry into the World Trade 
Organization as an important step in 
enabling WMI to establish its own 
distribution network in the country. 
Overseas companies have previously 
not been allowed a controlling share 
in any Chinese company: that situa- 
tion is now changing. 

Artist development is also high on 
Chou'9 agenda. The mainland is 
becoming an increasingly important 
source of Mandarin repertoire, most 
of which currently comes from Tai- 
wan. Chou adds. "With the mainland 
opening up. more artists will be 
expected to come from there." 



But industry estimates suggest that 
local acts still contribute only 23% of 
major-label turnover and account for 
25% of commercial radio airplay. 

This year, about 70 events around 
the country will be held under the 
AMD banner. These range from small 
pub gigs to the Queenscliff Music 
Festival — which draws 15,000 peo- 
ple — and the Australian Live Music 
Awards, which will be televised 
through pay-TV Channel |V]. Radio 
networks will heavily feature Aus- 
tralian records, while major TV 
shows will also profile domestic acts. 

AMD runs largely on the good will 
of its participants, and support for it 
does ebb and flow. This year, for exam- 
ple, while music retail chains Sanity 
and HMV are not involved, the Lead- 
ing Edge group of more than 200 
independent music stores will 
increase promotion of domestic acts 
in-store around the event. 

Leading Edge managing director 
Gavin Ward says, "We've got a fantas- 
tic industry here to celebrate, but it 
can miss out due to competition from 
overseas releases. Like new releases 
and new merchandising, a day like 
Australian Music Day creates excite- 
ment at retail and allows a greater 
interaction between the talent, retail- 
ers, and the customers." 

For all that, AMD has had a check- 
ered career. Melbourne-based Aus- 
music — which teaches technical and 
business acumen to aspiring musi- 
cians and people keen to work in the 
music industry — ran the event for its 
first six years. But Ausmusic lost its 
state funding in 1996 and shrank to a 
one-city office, funded by corporate 
sponsors and the proceeds of its own 
educational programs. 

Subsequently, Ausmusic set up 
the Australian Music Foundation 
(AMF) to coordinate AMD activities. 
This year's event is organized by the 
Melbourne-based AMF and an Ade- 
laide company, Ausmusic SA. A sim- 
ilarly themed but completely sepa- 
rate operation from its namesake, 
Ausmusic SA aids young musicians 
and entrepreneurs from the state of 
South Australia in developing music- 
industry skills. 

Paul Gildea, manager of Festival 
Mushroom Records chart act Motor 
Ace, remembers when he played as 
a member of the band Icehouse, 
along with five other acts, at the 
Sydney Entertainment Centre to 
15,000 fans as part of the inaugural 
AMD. "The industry has changed 
Isince then|," he says. "But the same 
things remain — the fanatical pas- 
sion fans have for live music in this 
country and the drive |by musiciansi 
to learn and be better." 




Crowning Achievement. Queen Silvia of Sweden, in her capacity as founder of 
the World Childhood Foundation (WCF) charity, was presented with a special 
gold disc award and a check for 5.2 million kroner ($556,715) by Universal 
Music Sweden (UMS) executives in Stockholm recently. The money came from 
sales of the April 2001 fundraising compilation album WCF Classic Collection. 
Pictured, from left, are UMS managing director Gert Holmfred. Queen Silvia. 
UMS strategic marketing/classics and jazz marketing director Marko Soder- 
strom, and UMS classics and jazz marketing manager Goran lsraeisson. 



France Still Reporting 
Rising Music Shipments 



BY USA PASOLD 

PARIS— While the global music mar- 
ket continues to suffer from harsh 
market conditions, the French indus- 
try is still consistently reporting ris- 
ing music shipments. 

The International Federation of the 
Phonographic Industry (IFPI) recent- 
ly published global figures for the first 
six months of 2002 that showed ship- 
ments from its members down 1 1 2% 
in unit terms and 9.2% 
in value compared with 
the same period in 2001 
{Billboard, Oct 19). But 
the good health the 
French music market 
enjoyed between Janu- 
ary and June (when 
shipments rose 5.2% in 
value and 3.6% in units) 
shows no sign of being 
sapped: New figures 
from the country's IFPI 
affiliate SNEP show rec- 
ord shipments up 10.6% in value and 
8.8% in unit terms during the first 
nine months of 2002. In that period, 
Ihe value of shipments rose to 840 mil- 
lion euros ($827 million), compared 
with 759 million euros ($748 million) 
in the same period last year. 

Despite such a rosy picture, SNEP 
director general Herve Rony remains 
cautious. "High-speed Internet con- 
nection is an increasing phenome- 
non, with its increased pirating risk," 
he observes, making particular note 
of the recent marketing deal between 
the Kazaa file-sharing network and 




leading European Internet service 
provider Tiscali (Billboard, Oct. 5), 
commenting: "The new Kazaa 
agreement will allow people to 
download entire albums. To be 
frank, we're worried." 

But so far, the French remain loyal 
music purchasers. According to SNEP, 
nine of the 10 best-selling albums of 
the past nine months were Francoph- 
one titles, with Celine Dion's A New 
Day Has Come the 
lone English-language 
exception. In the sin- 
gles market, seven 
Francophone titles are 
featured in the top 10. 
Singles shipments rose 
11.7% in value and in 
volume during the 
nine-month period: 
album shipments rose 
10.4% in value and 
7.6% in volume. 
Rony suggests that 
one reason for the ongoing success 
of the French market is that it is 
more conservative than the major 
Nordic or Anglo-Saxon markets, 
which encourages loyalty to artists 
from consumers. "This is a problem 
for emerging artists," he concedes, 
"but once a French artist is estab- 
lished, our conservative atmosphere 
results in a loyal audience through- 
out the artist's career. The top 50 is 
very stable and slow-moving here. 
The French tend to be skeptical, but 
once we find out about something, 
we're very committed." 



BILLBOARD NOVEMBER 9, 2002 



www.billboard.co 



51 



NOVEMBER 9 
2002 



Billboard HITS OF THE WORLD 



UNITED KINGDOM 



GERMANY 





R1EN QUE LES MOTS (Tl AMORE) 

IMMKTOiaZIUUIUKA USTWIST 






ALAIN BASHUNG 



CANADA 



AUSTRALIA 



1 


NEW 


ELECTRICAL STORM (IMPORT] 

10 tSUNQAJNWUSAI. 


i 


RM 


ELECTRICAL STORM 
in MtiramAjNrvERSAi 




2 


NEW 


1 AM MINE 

PEARL JAM EPK/SOWT 


2 


1 


ALL THE THINGS SHE SAID 
TATU nxnxjMMNiKui 




3 


B 


A MOMENT LIKE THIS 

Klur CLAMSOM UCMMG 


3 


3 


DIRRTY 

CwnSTMAACLHtfURATUMMGRtDMAN FKAANEM 


3 


4 


NEW 


ELECTRICAL STORM 

LQ iSULNO'llNfYERSAl 


4 


2 


MON COEUR RESISTS ENCORE 

KATE BEAN VAU MUSIC 


4 


5 


a 


ASEREJE/THE KETCHUP SONG 

LAS KETCHUP C1HLIMBIASMY 


S 


10 


THE SMILE HAS LEFT YOUR . . . 

SYlifER TEAEEOMUSEC 


S 


6 


WW 


A SORT OF FAIRYTALE 

TORI AMOS GOUMtWMOHV 


6 


7 


GAME OF LOVE 

lAMTANA ARMHATIMC 


6 



CRY 

MJTMKM NIMU 

GET READY 

SHAWN DESMAN VBLBMG 

HELP ME 

■tl CARTER JIVtBMG 

HOT IN HERRE 
NEur fc muunmm 



•HZ 



LIKE I LOVE YOU 

JUSimTIMCIMJUU JWE.1SMC- 

PRAYER 



EL AIRE QUE ME DAS REMIXES 



COMPLICATED 

AVKIL LAVWNE AMtHABMG 
I WONDER 

LASCO BLANCO TNI CM 

ASI ES QUE VIVO YO 

FEAAHFTO BIG MOGEiBLANCO T NEGRO 



THE TIDE IS HIGH (GET THE FEEUNG) 

ATOMK KITTEN VWGIN 
ELECTRICAL STORM 
I GANGSTA LOVIN' 

| (VI RAIUMM AUDA KEY! IMTIBSCOff 

DIRRTY 

CHWSTENA AGUNERA FIAE1MINC REDMAN BCA 

7 CLEANIN' OUT MY CLOSET 



all SEATS TAKEN 

BEC CABTWBIGHT WEA 

CINDERELLA 
SNAKATA COEUMBU 

HELLO WORLD 



1 


34 


ELECTRICAL STORM 

LIT ISLANO 


2 


1 


ALL THE THINGS SHE SAID 

TA-TU WTEBSCOFI 


3 


2 


ASEREJE/THE KETCHUP SONG 
LAS KETCHUP COLUMBIA 


4 


6 


PER ME E IMPORTANTE 

TIBOMANCWO VWGIN 


5 


3 


COMPLICATED 

•WIN. LAVKRtf ARISTA 


6 


5 


UNDERNEATH YOUR CLOTHES 

SMARIRA FP*C 


7 


4 


SUCCHLANDO L'UVA 
MMU PDU/S4 


8 


7 


L'ECCEZIONE 

CARMEN CDNSOU UrWYfRSAl 


* 


e 


ROUND ROUND 
SUCAbUHS island 


10 


10 


CLEANIN' OUT MY CLOSET 



DIRRTY 

CHRJST1NA A GUI LIRA FEATURING At OMAN RCA 

NON E'lL CUORE 

DENNIS SUGAR 



ELVIS PRESLEY 

ELVIS 3D tl HITS KA4MG 

THE ROLLING STONES 

FORTY UCICS AW COi VtrtCIHTMl 

FOO FIGHTERS 

ONE BY ONE MSWEUJrtUViK 

SANTANA 

SHAMAN AMSTA.WMG 

AVRIL LAVtGNE 

UT GO NfTTWIMLARISlASMG 

FAITH HILL 
rut WARNER 

DIANA KRALL 

UVE IN PAWS VERVIAJNIVERSAl 

EMINEM 

iHftWHtMSHOW WEB, AM f RMAt H'lNII RSCOPt' UNIV! HSAL 

NELLY 

NELLYVILH FO ROttRWfRSAL 

ROD STEWART 

IT HAD TO St YOU THE GREAT AMI fU CAN SONG BOOK i*8MG 



Hits of the World is compiled at Billboard/London. 



VARIOUS 

OPrRAdON TWJWO || JWCUS GALA » 1 VALE MUSIC 
ISABEL PANTOJA 

DONUE EL CORAZON ME LLEVl MERCURY «JNIVE RSA1 

ALEX UBAGO 

Out WtltS IU' DROrWARNER 

SANTANA 

SHAMAN ARJOIAHMC 

LUIS MIGUEL 

MS BOLEROS fAVORHOS WARNER MUSIC 

JOAN MANUEL SERRAT 

VERSOS EN LA BOCA ARHHA'BHG 

ELVIS PRESLEY 

ELVIS 30 tf HITS RCA8MG 

THE ROLLING STONES 

FORTY UCXS vl F. n N 

THE CRANBERRIES 

STARS THE BEST Of THE CRANBERRIES MERCURY AMIV 

MANA 

WVOlUClONDt AMOR WARWR MUSK 



FOO FIGHTERS 

□ NE BY ONE RCA 




•IF VI 


SANTANA 

SHAMAN ARISTA 


KASEY CHAMBERS 




■ a 


ALEX BARON 1 
BEMBTJCfMEJETf RlCGADlBMC 


AVRIL LAVIGNE 

in GO ARISTA 


3 


2 


TIROMANCINO 

iNcnmiNLKi mkivimfNTO mm 


ELVIS PRESLEY 

ELVIS JO *1 HITS RCA 


4 


4 


THE ROLLING STONES 

FORTY LICKS VTNGM 


SHAKAYA 

SHAKAYA CtHUMBIA 


S 


1 


PIERO PELU' 

U OS LEJOMO DELIA STRAOA WEA 


NELLY 

NOLrVUf UNTVTRSAl 


6 


3 


THE CRANBERRIES 

STARS THE BEST Of THE CAAN6EAR1E S ISLAND 


JOHN FARNHAM 

THE LAST TIME G0TMAM.1MG 


7 


10 


GIORGIA 

GAEATES1 WIS EE COSE HONVANNOFAW OESCFR CI OOCCOIATABMC 


VARIOUS ARTISTS 

THE PANEL VOL i lATTST COLLECTION UBERATlON-WAHNtTl 


8 


6 


SAMUELE BERSANI 

CHE VITA 1 A MEGLEO 01 SAMUELE BERSANI AREOLA 


INXS 

OEfMrnVI MERCURY 


9 


7 


ELVIS PRESLEY 

ElmS JOtl NETS BCA 


EMINEM 

THE EMINEM SHOW INTER-SCOPE 


10 


8 


GIGI D'ALESSIO 

UNO COME TE RCA 



NEW - New Entry RE - Ro Entry 



52 



www. bill board, com 



BILLBOARD NOVEMBER 9. 2002 



Masic 
Media 



EU ROC HART 



Eurocharts are compiled by Music 
& Media from the national singles 
and album sales charts of 18 Euro- 
pean countries. 



K Ik MEDIA) tQIMB 



■ 1 


1* 


— 


SINGLES 




1 


ASEREJE/THE KETCHUP SONG 

IAS Kf TCHUP COLUMBIA 






DILEMMA 

mill MATURING tXI UT ROWLAND UNIVtHSAL 




:> 


AU THE THINGS SHE SAID 

TATU INTERSCOn 






ELECTRICAL STORM 

LL7 ISLAND 






UKE 1 LOVE YOU 

AJS.MilMBlMAXt JtVE 


ALBUMS 




8 


FRANS BAUER 

DOTBIJJCU S3M 




1 


ELVIS PRESLEY 

HOTS 3D 11 WIS RCA 




4 


KREZIP 

DAYS UKE THIS MA 




3 


THE ROLLING STONES 

RMTVUCKS VMG1N 






MARK KNOPFLER 

fHf HAWICIIfl S [Wf AM MtRCOBY 



IRELAND 



(MMAyCHAJIT IHAtAl irlTi 



ELECTRICAL STORM 

U3 ISJ.ANO 

ASEREJE/THE KETCHUP SONG 

LAS KETCHUP COtUMStA 





ASEREJE/THE KETCHUP SONG 

1ASKHCHUP CIHUMOIA 

DILEMMA 

NELL* fEAHMING Kill* MOWIANO UNHBKMl 

ELECTR)CAL STORM 

LQ ISLAND 

COMPLICATED 
AVniAVKW ARISTA 

LIKE I LOVE YOU 

JUSTM TMSEHAKE JIVE 

CLEANIN' OUT MY CLOSET 

EMINEM INICRSCOPE 

MARIE 

WMH HALLV DA* MERC1MT 

JUST LIKE A PILL 

PINK ARISTA 

Pii^ns7AI.IJIIfMMAILffllf»nRfnMAN BCA 

MUSIQUE 

SI AH ACADEMY 1 MIRCUKT 



HOT MOVER SINGLES 



HOT TEMPTATION 

BAD SIS POLVOOR 

TUESMON AUTRE 

LARA FABIAN A MUM PO1V00R 

ALL THE THINGS SHE SAID 

TATU HHTERSCOn 




PARDONNE MOI 



SANTANA 
■ SHAAAAN ARISTA 

ELVIS PRESLEY 

fevfssfki hfes rca 



NELLY 

FAELEYVTLFi UNFVERSAF 

MARK KNOPFLER 

FHE RAGPICKERS OFLFAM MIRCURY 

AVRIL LAVIGNE 

LET GO ARISTA 

RICHARD ASHCROFT 

HUMAN CONDITIONS HUT VWGIN 

HERBERT GRONEMEYER 

MENSCH LMI 




SWITZERLAND 




I 



(MEDIA CQNIflOL SVdTZlRLANLji iXUVi 



ASEREJE/THE KETCHUP SONG 

LAS KETCHUP COLUMBIA 

DILEMMA 

NELLY FEATURING KELLY NDWIANO UNIVtRSAl 
DIRRTY 

CHfUSTWA AGUH1AA FEATWUNC REDMAN KA 

COMPUCATED 



THE ROLLING STONES 

HMTYUCKS VWGIN 

ELVIS PRESLEY 
EUtSXKIHETS RCA 

HERBERT GRONEMEYER 
MENSCH EM 

AVRIL LAVIGNE 

IETGO AMSTA 







FOO FIGHTERS 

ONE BY OM RCA 




1 


THE ROLLING STONES 

fORTY LICKS VIRGIN 




2 


ELVIS PRESLEY 
eevisrjki hits RCA 




3 
8 


SIN E AD O'CONNOR 

SEAN NETS NUA HUMRMHGHIRO 
COLDPLAY 

A HO SM OF BLOOD TO FHE HEAD PARURIBRRt 




AUSTRIA H| 


1, 


IAU5TEUAN IETVALISTRU TDP 401 ICV2RAJ2 


SINGLES 


1 


1 


ASEREJE/THE KETCHUP SONG 

IAS KETCHUP COLUMBIA 


2 


2 


JUST UKE A PILL 

PINK ARISTA 


3 


4 


DfbEAMER/GETS ME THROUGH 

OZZY 0SB0URNE EPIC 


4 


3 


COMPUCATED 

AVMA LAVIGNf ARISTA 


5 


6 


CLEANIN' OUT MY CLOSET 
FMKNEM RrrtRSCOPf 


ALBUMS 




2 


HERBERT GRONEMEYER 

RRSdCH EMI 




1 


ELVIS PRESLEY 

ELYFSJBrFFHTS RCA 




4 


DJOTZI 

TOOAY IS THE DAY EMI 




SANTANA 

SHAMAN ARISTA 






M FLO 

FKP0FKPO RHYTHM TDFFF 



COMMON CURRENCY 



A weekly storecard of albums simultaneously attaining lop 10 chart status 
in three or more leading world markets 

Rop«,<lo.r« owno B BM6. E EMI. I Indepondvnt S Sony. U Urmerajjl. W W*m«( 











IPRDMUVFI KYJWI7 


SINGLES 




1 


ASEREJE/THE KETCHUP SONG 




2 


MUSIQUE 

SFAR ACADEMY 7 MERCURY 




3 


RIEN QUE LES MOTS [Tl AMORE) 
IFMBERF0 TDZ7F A LENA RA EAST WEST 




5 


STAR 

STAR ACADEMY JIVE 


5 KW 


JOHNNY HALLYDAY 

MERCURY 


ALBUMS 




1 


THE ROLUNG STONES 

FORTY LICKS VIRGIN 




2 


ELVIS PRESLEY 
I1VFS Rl Kl HITS RCA 




3 


HOOVERPHONIC 

HlllllllRffRFI— 'HI IINI 1 Ml KB 1 IN COLLKMBM 




4 


PATRICK BRUEL 

FNFRF OELFK RCA 

L'IMPRUDENCE 

BARCLAY 



ARTIST 


USA 


JPN 


UK 


GER 


IRA 


CAN 


tm 


AUS 


ITA 


NTH 


EMINEM 

ThoErrnneinSFlowlUI 












8 




10 






FOO FIGHTERS 

One by Ofyfj IBI 


3 




1 


s 




• 




1 






AVRIL LAVIGNE 

LMGolBI 


8 






8 




S 




3 






NELLY 

NollVYll B -FJ 


10 




2 






* 




6 




6 


ELVIS PRESLEY 

EfvuXRI Has 






10 


4 




1 


7 


4 


9 


2 


THE ROLLING STONES 

Forty bckslEI 


9 




7 


3 




2 


8 




4 


4 


SANTANA flH^B 
MM 








2 


2 


4 


4 




1 


10 





MALAYSIA H 


■ 


9 


MFMIFIBFF30E 


ALBUMS 


1 


i 


LINKIN PARK 

AEANKMATION WARNER BROS 


2 


ii 


VARIOUS ARTISTS 

MODERN HOCK 2 WEA 


: 


: 


VARIOUS ARTISTS 

FOREVER LOVE WEA 

SPIDER 


• 


10 


AFADFN MAR 

BLUE 

AUIRFSE VFRCW 






RAMU SARIP 

RAJA ROCK WEA 






XPDC 

VJJ UFE 




16 


SHEILA ON 7 

RIDES SONY 






JAYCHOU 

EIGHT DIMENSIONS BMG 

VARIOUS ARTISTS 

ROCK NO 1* FMl 



Edited by Nigel Williamson 



Music Pulse 



TRUE CRIT: Norwegian rock band 
Madrugada launched Grit, its third 
album for Virgin Records Noway, Oct 
17 in Berlin. The group played a one- 
hour set at the Silver Wings club for 
journalists, retailers, distributors, and 
EMI staffers from all over Europe. 
With a core personnel of vocalist 
Sivcrt Hoyem. guitarist Robert Bums, 
and bassist Frode Jacobsen. Madru- 




gada has sold more than 250,000 
copies of its 1999 debut, Industrial 
Silence, and its follow-up. The Night- 
ly Disease, in Europe, where it has 
built a dedicated fan base through 
relentless touring. Madrugada chose 
Berlin for the album launch, because 
Grit was recorded in the German cap- 
ital with producer Head. There's a bit 
of a Berlin vibe to this album." Jacob- 
sen says. "We mixed a lot of genres. It's 
very much inspired by bands like Can. 
Neii and Kraftwerk. as well as the 
Rolling Stones and Iggy Pop." Ac- 
cording to Steve Lee. director of Vir- 
gin marketing at EMI Recorded Music 
Continental Europe. "Grit is off to a 
flying start in Norway, with advance 
orders of 20,000. It should easily out- 
perform the previous two releases by 
the band." PIERRE perrone 

IRISH EXPORT: Although virtually 
unknown in his native Ireland. Perry 
Blake has established himself as an 
artist of growing stature in Continen- 
tal Europe — especially France, where 
he has had top 40 success. Blake's cur- 
rent set. California, was released by 
French label Naive, although it was 
recorded in Belgium and co-produced 
by Italian composer Mann Sabiu. It's 
an album of suave, cocktail-hour soul, 
full of velvety strings and tasteful brass 
arrangements. Guest musicians 
include Prefab Sprout drummer Neil 
Conti and Tindersticks violinist Dick- 
on Hinchliffe. The album is Blake's 
third studio set, following his epony- 
mous Polydor debut in 1998 (a deal 
that got lost in the Universal merger) 
and Still Life in 1999. Last year saw the 
release of a live album. Broken Stat- 
ues, recorded in Brussels, which was 
characterized by the solemn orches- 
tral arrangements of the Ensemble 
Musique Nouvelles. NICK KELLY 

RETRO nJTURISM: In 2001 . Laiiytron's 

debut album. 604. propelled the Liv- 
erpool. England-based electro-pop col- 



lective to the height of the U.K. S bur- 
geoning and self-consciously fashion- 
able new synthcore movement. Mix- 
ing the classic synth-fueled pop of the 
Human League with the rhythmic 
sensibilities of Kniftwerk while main- 
taining a contemporary feel. 604 estab- 
lished the band as one to watch. Dec. 
2 sees Ladytron return with the sequel 
Light and Magic via Invicta Hi-Fi/Tel- 
star Records. Produced by Mickey 
Petralia I Beck. Beastie Boys) and 
recorded in Los Angeles, it's a remark- 
able juxtaposition of engaging, upbeat 
pop melodies and dark, brooding 
lyrics. "Taking dark pop songs and fin- 
ishing them in California was an inter- 
esting exercise." says founding mem- 
ber Danny Hunt explaining the mood 
of the album. The classic example is 
how good Joy Division's "Transmis- 
sion" sounds when you're driving 
down Highway 101." 

CHRISTOPHER BARRETT 

ALL THAT JAZZ; The reworking of jazz 
classics in a dance format has become 
a growing trend in Italian music. This 
summer. Virgin Italy acl Cabin had a 
hit with the enjoyable Duke Ellington 
cover "Doo Uap, Doo Uap, Doo Uap." 
Now it's the turn of Jazzbit, whose 
lively rendition of Louis Prima's 
"Sing, Sing, Sing" is making its way 
up both Italian airplay charts and 
disco playlists. Jazzbit, who is with 
Brescia-based indie dance label Time 
Records, consists of Dario Roscig- 
lione. Eugenio Vatta, and producer 
Biagio Pagano. Like the Cabin song 
before it. "Sing. Sing. Sing" has been 
picked by phone company Telecom 
Italia for use in a TV and radio jingle, 
which seems certain to boost sales of 
the single. An album will be released 
before the end of the year. 

MARK WORDEN 

SERMON ON THE MOUNT: The United 
Nations has proclaimed 2002 "Year of 
Mountains" to focus on the problems 
confronting the people of the world's 
most mountainous regions. To mark 
the event, musicians from mountain- 
ous countries Switzerland. Mongolia. 
Chakassien. and Kirgistan have com- 
bined to form a musical project titled 
Tien-Shan-Suisse Express to create a 
musical bridge between the cultures of 
the Alps and the Tien-Shan mountain 
range in Central Asia. Despite language 
barriers. 21 musicians rehearsed a one- 
week program organized by the Swiss 
Agency for Development and Cooper- 
ation. Mixing traditional material and 
new compositions, the group then 
made its live debut in Nyon. Switzer- 
land, at the I'aleo Festival. An album 
recorded at the festival has been 
released on the Lawine label, distrib- 
uted by Virgin Schallplatten. The 
ensemble also performed a showcase 
at WOMEX. the world music con- 
vention, at the end of October in 
Essen. Germany. fjjje weinert 
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Walker Sets New Aims For HMV Canada 

Revised Team, Strategies Look To Emulate HMV's Success In The U.K. 



BY LARRY LeBLANC 

TORONTO— Despite facing a shrink- 
ing music market and increased 
competition from mass merchants 
and music/audio hardware dealers. 
HMV North America president Chris 
Walker is enthusiastic about his 
recently finalized five-year strategy 
for Canada. 

HMV's operations in Canada are 
overseen by Walker, who was brought 
in to run umbrella operation HMV 
North America on an interim basis fol- 
lowing Peter Luckhurst's resignation 
as president of HMV North America in 
January (Billboard, Jan. 19). Walker 
continues to act as chairman of HMV 
Australia. With 97 stores nationally. 
HMV is Canada's retail-music market 




leader. HMV also has 12 U.S. stores, 
overseen from Canada. 

Prior to Luckhurst's departure, 
there were significant executive layoffs 
at HMV North America throughout 
2001. As a result. Walker had to assem- 
ble a new executive team, which in- 
cluded two key HMV executives from 
the retailer's U.K. operation: HMV 
Canada VP of product Jonathan Rees. 
former head of rock and pop in the 
U.K.. and. as HMV Canada VP of oper- 
ations. Gary Warren, who had been 
northern (U.K.) divisional manager. 

"We've got a new team that's still 
feeling its way in many cases." Walk- 
er says. "We pulled in people from 
our stores to head up each of the 
|music| genres. We've got Iproduct 
and marketing] people with real 
product knowledge who also under- 
stand stores." 

Sources continue to suggest that 
HMV seeks to replicate many of its 
U.K. strategies in Canada. Walker 
denies this yet acknowledges that 
HMV affiliates "around the world are 
trying to emulate the sort of key per- 
formance indices that the |U.K| get." 
While suggesting that the U.K. "has 
to be an aspirational territory for us." 
he adds, "You can't just lift up policies 
from there and drop them down here. 
Canada has unique features that we 
have to allow for." 

Rees adds, The biggest problem the 
Canadian market faces is that so much 
of it is U.S.-led. In other territories, you 
perhaps have more control over when 
an album comes out, for example." 

A need to control inventory ever 



more tightly in a music market 
beleaguered by high distribution 
costs has changed HMVs buying and 
advertising strategies during the past 
year. I IMV has moved toward a more 
centralized strategy model — used in 
its operations elsewhere — for its 
decisions in buying and co-advertis- 
ing, taking away much of the flexi- 
bility its stores' management previ- 
ously enjoyed. 

"HMV seeks to get a balance between 
central buying and store buying," 
Walker says. "The vast number of titles 
in our stores are bought by the stores, 
but the large-volume titles are put 
together centrally. We can then ensure 
that the level of support across the 
chain for a big release is consistent and, 
working in conjunction with the rec- 
ord company, can maximize sales." 

Walker emphasizes that HMV 
strives to deal with the uniqueness of 
Canada's regions. "Each geographi- 
cal market is quite different, and we 
study them. We also look at what the 
competition do well, and we'll take it. 
We exploit whatever opportunities 
they give us." 

Particularly challenging is Quebec, 
a province with a primarily French- 
speaking population of 7 million and 
17 HNW stores. "Obviously, there are 
Francophone artists that perform well 
there, but it is often difficult for us get- 
ting the pitch on what non-Francoph- 
one artists will perform [in Quebec] far 
beyond their English Canada' per- 
formance," Rees concedes. He cites 
Peter Gabriel as one such artisL not- 
ing "his sales in Quebec far ouLswing 
our share of Quebec sales, normally." 

Walker, however, slams the sugges- 
tions emanating from several label 
executives that HMV had begun to in- 
creasingly emphasize top-line product 
while restricting catalog buys. HMV, he 
says, will continue building its market 
for its classical, jazz, and Francophone 
repertoire and aggressively exposing 
new-artist product within all genres. 



"I'm frankly shocked to hear that 
anyone within HMV would say that 
we're moving toward a top 40 focus," 
Walker says. "It's absolutely wrong. 
Nobody in the world is better at doing 
range than us. We want to enhance 
that and not diminish it. At the same 
time, I don't believe anyone breaks 
new artists better than us — globally. 
We want to increase our abilities in 
that area as well." 

While Canada's music industry con- 
tinues gearing up for the return of the 
singles configuration (Billboard, 
March 16) in an early 2003 rollout, 
HMV is committed to establishing a 
Canadian market for CD singles. "Our 
view is that North America's decision 
to drop singles was an act of madness," 




Walker says. "We're going after singles 
as hard as we can. We believe |a strong 
singles market | would lead to a 
stronger compilation market" 

Walker also advocates the greater 
availability in Canada of international 
releases with special features or extra 
tracks. "We want to find ways of get- 
ting that product in here." he says. 
"Record companies give us a variety of 
reasons why they won't bring it in or 
why they haven't. When a market is in 
decline, they should be doing every- 
thing possible to enhance sales." 



Japanese CD-Rental Chain CCC 
Strikes Cost-Cutting Deal 



BY STEVE McCLURE 

TOKYO— Japan's biggest CD-rental 
chain. Culture Convenience Club 
(CCC). has entered an alliance with 
major music wholesaler/retailer 
Seikodo in an effort to reduce inven- 
tory and cut operating costs. 

Tokyo-based CCC operates the 
Tsutaya chain of retail outlets, which 
rents and sells audiovisual software. 
There are some 1,100 Tsutaya stores 
nationwide, of which 90% are fran- 
chises. The company racked up 
about 35 billion yen ($263 million) 
in CD sales in the business year 
ended March 2002. 

Before joining forces with Seikodo 
(also based in Tokyo). CCC used a sub- 
sidiary. Japan Software Service, to 
source product from audiovisual soft- 



ware makers. "But we decided to tie 
up with Seikodo instead of competing 
with each other, because we want to 
sell more CDs," CCC senior executive 
VP/COO Kazuhiko Kasahara explains. 

Kasahara says that despite the cur- 
rent grim state of the Japanese music 
market, he believes CCC can boost its 
music sales by opening more stores 
around the country. 

One media report here says that 
transferring its wholesale operations 
to Seikodo will help CCC cut costs by 
nearly 1 billion yen ($8 million) in the 
year through next March. 

The CCC group of companies re- 
corded sales of 107.3 billion yen 
($809.1 million) in the year ended 
March 2002, for an after-tax profit of 
2.4 billion yen {$18.1 million). 



NEWSLINE... 




"Thank You." recorded by Cheeky/Arista artist Dido, 
received the Robert S. Musel Award as 2002's song of 
the year at the annual BMI gala dinner and awards 
ceremony Oct. 24 in London. The award recognizes 
Thank You." written by Paul Herman and published 
by Cheeky Music, as the most-performed song of the 
year in the U.S. written by a member or members of BMI's European sister 
organizations. "Clint Eastwood" by Damon Albam and Jamie Hewlett (EMI 
Music Publishing), recorded by Gorillaz, was named the 2002 college song of 
the year for receiving the most performances on U.S. college radio. The event — 
held at the Dorchester Hotel— also incorporated the presentation of the 2001 
awards, which were to be presented Sept 12 last year but were held over when 
the ceremony was canceled in the wake of the Sept. 1 1 . 2001 . terrorist attacks 
on the U.S. Sting's "Desert Rose," published by EMI Music Publishing/Mag- 
netic Music, received the Robert S. Musel Award for 2001. The BMI awards 
are based on U.S. broadcast performances of songs, and three songs were hon- 
ored for passing the 5 million performance mark: "Daniel" by Elton John and 
Bernie Taupin (Universal Music Publishing). "(I Can't Get No) Satisfaction" 
by Mick Jagger and Keith Richards (ABKCO), and "Layla" by Eric Clapton and 
Jim Gordon (E.C. Music and Wamer/Chappelll. ADAM HOWORTH 

Viclof Entertainment has become the latest Japanese label to announce plans to 
release copy protected CDs. The Tokyo-based label's first copy-protected release 
will be the Shinzo Orchestra (Heart Orchestra) album by rock band the Back 
Horn, due Nov. 13. Five more copy-protected singles and albums will be released 
by Victor through November. Avex. Warner Music Japan, and Toshiba-EMI have 
already begun releasing copy-protected CDs in Japan. STEVE McCLURE 

Sony Music Entertainment Europe (SMEE) lias realigned 
its marketing structure department on genre-based 
lines. London-based SMEE senior VP of marketing 
Julie Borchard says the move will allow "for expert 
centers to develop, capable of focusing on specific 
genres of music." She adds, The structure will allow 
us to make the best ase of knowledge and skills at a 
time when marketing creativity and resources 
become increasingly important to achieve maximum 
results." Last year, Sony Music Holland became the 
first to implement the configuration, followed close- 
ly by Sony in Germany. Sony U.K. followed suit early 
last month. Effective immediately. Ronnie Meister, formerly SMEE VP of 
Columbia, and Penny Morgan (reporting to Meister). formerly Columbia man- 
ager, will work artists across all label groups handled by Sony's European 
regional office marketing department, with responsibilities leaning toward 
the company's mainstream artists. They take the titles of SMEE VP of mar- 
keting and marketing manager, respectively. LARS brandle 

The arrtt-plracv unit of the U.K. S Mechanical Copyright Protection Society has 
helped uncover a library containing hundreds of music master discs and films 
suspected of being used for making counterfeit copies. The library was found 
in a house in Bargoed in Wales and was raided, along with a shop in the town, 
by Caerphilly Trading Standards Department. A man is currently being ques- 
tioned and could be charged with copyright and trade infringement. In a sep- 
arate case, another man from Wales has been jailed for eight months after 
operating an illegal custom-order CD business from his house in Barry. CDs 
and computer equipment worth £20,000 ($31,070) were seized in the raid. 

ADAM HOWORTH 

Athens-based indie dance label Planetworks has inked a production and distri- 
bution deal with Minos-EMl after a six-year stint with Universal Greece. Planet- 
works managing director Isaac Coutiel says the deal provides for expanded syn- 
ergies and gives the label access to EMI's repertoire. As well as licensing more 
than 200 international artists (David Morales. Zombie Nation, Faithless), Planet- 
works has its own in-house recording studio and is active in the booking of inter- 
national DJs and organizing music events. MARIA paravantes 

Ministry of Sound (MoSj. the independent U.K. group of dance music-relat- 
ed companies, has streamlined its activities, laying off about a dozen of its 
150 personnel. CEO Matt Jagger is among those departing. A source close 
to MoS says the shake-up "has the hallmarks of a company which is reshap- 
ing for a flotation." Chairman James Palumbo unveiled plans earlier this 
year to go public "in the mid-term." The company is also folding its flagship 
magazine. Ministry, after its December issue, resulting in an estimated 20 
job losses. In its place, the company says it will launch "a global youth cul- 
ture" magazine early next year. LARS BRANDLE 
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First Czech Cable-TV Musk Channel 
Promises Salvation For Stagnant Scene 



BY MARK ANDRESS 

PRACUE— Stanice 0. the Czech 
Republic's first cable-TV channel ded- 
icated to music videos, launched 
Sept. 30. With it came a promise of 
salvation for the country's largely 
stagnant TV-music scene. 

Until the channel's launch, Czech 
artists had limited outlets for video 
airplay, namely, breakfast TV and five 
video slots on Eso, the Czech Repub- 
lic's only televised chart show, which 
is screened weekly on commercial 
channel TV Nova. 

Stanice 0 broadcasts via satellite 
and cable 24 hours a day, targets 15- 
to 30-year-olds, and aims for a 50/50 
mix of domestic and international 
repertoire, station director Jiri 
Nemecek tells liillboard. 

Sony Music Bonton managing di- 
rector Zbynek Knobloch says, "At 
the moment, Stanice 0 can't be seen 
everywhere, but the principle is 
good; the idea is fantastic. If the 
channel is good enough and pros- 
pers, it'll be good for us, because at 




the moment we don't have any- 
where to play our videos." 

To keep costs to a minimum, 
Nemecek has recruited some 20 
fresh faces — mainly students from 
Prague's drama schools — to host the 
music programs. 

Penetration, however, remains 
minimal, although that should 
change when deals fall into place 
with major cable companies in the 
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Czech and Slovak Republics. 

Immediately after launch, Stanice 
0 was accessible to some 300,000 
people. From Nov. 1, Nemecek says 
that some 1.5 million people will be 
able to watch his channel in the 
Czech Republic; by year-end, Stanice 
0 will have some 2.5 million poten- 
tial Czech viewers. Nemecek also 
hopes to snag an additional 1 million 
viewers in neighboring Slovakia by 
the end of the year. 

Nemecek believes there are 
enough quality Czech music videos 
to maintain a healthy mix of half 
domestic and half international 
repertoire, but he adds: "We have 
received signals from the music 
labels that they will make more 
Czech videos, because they'll now 
have a place to show them." 

Early signs of cooperation include 
the filming in early October of local- 
ly signed Universal Music star Anna 
K's video "Mozna" (Maybe) at Stan- 
ice O's Prague studios. The broad- 
caster aims to be involved in further 
co-production of music videos in the 
future. "Any cooperation with music 
labels is welcome," Nemecek says, 
"whether it be in making videos or 
them advertising with us." 

During what the station estimates 
will be peak-time viewing (from 4 
p.m. to 7 p.m. and from 10 p.m. to 
midnight), Stanice 0 broadcasts 
themed music programs fronted by a 
presenter. "Our presenters make 
short, sharp appearances. They come 
on and go off quickly. The idea is to 
have more videos," Nemecek says. 
"The emphasis is on the natural — if a 
sound technician needs to fix a pre- 
senter's microphone while on air, 
then he'll do so." 

Warner Music Czech Republic 
marketing director lva Milerova wel- 
comed the initiative: "It's totally pos- 
itive that such a 24-hour music 
channel is available here. Once UPC 
offers it in its basic package, this will 
be a significant step. The more suc- 
cessful Stanice 0 is and the more 
people it will reach, the bigger 
impact it might have for our local 
artists and their videos." 

Until now, Czech record labels 
have invested money that might oth- 
erwise have gone toward making a 
video on other marketing or promo- 
tional activities, mainly because of 
the minimal exposure that video his- 
torically has had. But an EMI Records 
spokeswoman comments: "Some- 
thing like Stanice 0 is definitely 
needed here, and we'll be bending 
over backward to provide them with 
material and support. Smaller, non- 
mainstream groups don't have any- 
where to show their videos, and this 
could be good for them." 

Advertising will initially finance 
the free-to-view channel, although 
Nemecek concedes that Stanice 0 
could eventually become a sub- 
scription service. 



Germany's' Popstars' 
Keep Market Afloat 



BY WOLFGANG SPAHR 

HAMBURG— The Cerman record 
market has been shrinking during 
the past five years, but its decline 
in the past 24 months undoubted- 
ly would have been steeper had it 
not been for the success generated 
by the local version of the Popstars 
TV talent show. 

Developed by TV station RTL 2. 
Popstars has thrown up two hit 
acts — No Angels and Bro'Sis — in 
its first two series for Universal 
Germany's Polydor imprint via a 
deal with the program's produc- 
tion company, Cheyenne Media 
in Munich. 

According to Poly- 
dor managing direc- 
tor Tom Bohne. No 
Angels and Bro'Sis 
have together sold in 
excess of 2.5 million 
albums and more 
than 6 million sin- 
gles in Germany and 
the rest of Europe, 
and they have the 
potential to cross 
over into non-Ger- 
man-language- 
sptaking territories. 

Bohne says. "The 
two groups exude 
such a magic that 
we slated them for European-w»ide 
release. Their professionalism and 
the international quality of the pro- 
ductions have ensured strong 
European-wide performance." 

GIRL POWER 

First to emerge from the show 
was girl group No 
Angels, which made 
its chart debut in 
February 2001 after 
it had been put 
together from the 
more than 4,300 
wanna-bes who au- 
ditioned the previ- 
ous year. Bohne re- 
ports that No Angels 
have sold a total of 
2.5 million singles 
in Germany and 2.8 
million singles in- 
ternationally. 

No Angels' first single, "Daylight 
in Your Eyes," and their first 
album, Elle'Ments, simultaneously 
went to No. 1 in Germany. Switzer- 
land, and Austria and also to the 
top of the radio charts in all three 
countries. Additionally, the single 
was released in such countries as 
the Czech Republic, Poland. Hun- 
gary, the U.K.. and the U.S., but 
Polydor declines to reveal sales fig- 
ures for those territories. 

Sales of the second album, Now 
Us!, have reached 350,000 units in 
Germany and 150,000 units abroad 




since its June release. All the other 
single releases made it to the top ech- 
elons in the Germany/Switzer- 
land/Austria (G/S/A) territories' sin- 
gles chart, while the group's tour sold 
out in the same territories this year. 

GOOD FOR GERMANY 

Purchaser Tanja Hinz of Media 
Markt in Kiel is thrilled that No 
Angels are meeting with a favorable 
international response, as she is 
convinced that this will be good for 
the German market. 

Thomas Gerting, purchaser of 
L+P Schallplatten in Berlin, agrees: 
"What performs well abroad is good 
for us here in Ger- 
many as well. Bro'Sis 
and No Angels are 
particularly good 
productions. One of 
the reasons why No 
Angels are so popular 
with teenagers has 
to do with the excel- 
lent advertising. 
The group performs 
at many award shows 
and are constantly 
being played on the 
radio." 

Radio Hamburg 
music editor Tanja 
Striitzel notes. "We 
can be proud of the great success 
which No Angels and Bro'Sis are 
enjoying in other countries, be- 
cause the songs are good." 

The success of the televised phe- 
nomena continued with Bro'Sis 
in December 2001, which emerged 
victorious after 11.000 applied for 
the Popstars show. 
Since the begin- 
ning of the year. 
Bro'Sis has been a 
permanent fixture 
in the top five in 
C/S/A. The single "I 
Believe" has racked 
up sales in Germany 
of more than 1 mil- 
lion units, while 
450,000 copies have 
been sold of the al- 
bum Never Forget. 
The album also 
reached No. 1 in 
Austria and made it to the top 10 
in Switzerland. 

With a third scries set to air 
sometime in 2003. I lolger Streck- 
er. managing director of RTL 
Enterprises — which licenses the 
Popstars artists — believes that the 
format has the potential for a long 
run. "Provided that the careful bal- 
ance of scarcity and tension is 
maintained," he says, "it will be 
possible three years from now to 
continue producing fresh talent 
capable of selling several albums 
with their emotion and quality." 
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Is AEC, Liquid Audio Merger Going Down The Drain? 

Dissenting Voices Oppose Reverse Merger, Citing Weak Financial Performances And An Unstable Digital-Music Marketplace 



BY MATTHEW BENZ 

NEW YORK— A vote by Liquid 
Audio shareholders is expected later 
this year on the digital-music serv- 
ices firm's proposed merger with 
music distributor Alliance Enter- 
tainment Corp. (AEC). Although 
Liquid has modified the deal to 
make it more attractive to share- 
holders, a vocal dissident group 
remains opposed to it and claims it 
has enough support from other 
shareholders to vote down the deal. 

Having rung up losses as a stand- 
alone digital-music firm. Liquid says 
it makes strategic sense to combine 
with the mure established AEC. But 
opponents say Liquid and AEC's 



liquid audio 



recent financial performances have 
been shaky. They paint a bleak pic- 
ture for the prospects of a combined 
company, citing declining sales of 
physical music and a still largely 
unformed market for digital offer- 
ings. They also assert that Liquid 
shareholders, not AEC, are entitled 
to what they see as Liquid's most 
precious asset: as of June 30. its re- 
maining $81 million in cash. 

Announced June 13, the deal is 
structured as a reverse merger in 
which the privately held AEC 
would merge with the publicly held 
Liquid Audio to form a single, pub- 
licly traded company. It has been 
approved by the boards of both 
companies and will be voted on by 
Liquid shareholders at a special 
meeting. AEC's controlling share- 
holder, the Yucaipa Cos., agreed to 
vote in favor of the merger. 



As originally structured, the 
merger would give AEC share- 
holders 67% of the merged com- 
pany; Liquid shareholders would 
own the rest. The combined firm's 
board will have nine positions: six 
controlled by AEC and three by 
Liquid Audio. 

After meeting with certain 
shareholders. Liquid modified the 
proposed merger in mid-July. It 
agreed to distribute $30 million in 
cash to shareholders by buying 
back 10 million of its shares at $3 
per share. Doing so means AEC 
shareholders would own 74% of 
the combined firm and Liquid 
shareholders the rest. 

Yet even the revised plan is "a bad 
deal for the existing [Liquid] share- 
holders," claims Jeffrey Halis. gener- 
al partner at Tyndall Partners in New 
York, which owns about a 2.6% stake 
in Liquid. Opponents say Liquid 
should abandon the merger, cease 
operations, and distribute all of its 
cash to shareholders. 

AEC declined to comment. Liq- 
uid declined to comment. 

EVIDENCE OF OPPOSITION 

Halis says the voting results at 
Liquid's Sept. 26 annual meeting are 
evidence of shareholder opposition 
to the merger. Two dissident share- 
holders — James Mitarotonda and 
Seymour Holtzmann, president/ 
CEO and chairman, respectively, of 
MM Cos., which with affiliated firms 
own 6.9% of Liquid's shares — were 
elected to Liquid's board of directors 
over the incumbent nominees, vet- 
eran entertainment industry execu- 
tive Raymond Doig and Liquid pres- 
ident/CEO Gerald Kearby. 

Halis says that, though "as a 
technical matter the merger was 
not voted on," based on the results 
of the voting at the annual meet- 
ing, "I think the shareholders have 



already voted it down." 

According to Mitarotonda, of the 
17.4 million shares that were 
voted, 14 million were in favor of 
him and Holtzmann. Passage of the 
merger requires a majority of the 
shares voted, in person or by proxy, 
at a special shareholder meeting. 
Mitarotonda adds, "If the vote for 
us is any indication. I don't think 
[the merger will be ratified]." 

Ever since staking their position 
in the company in October 2001, 
MM Cos. (formerly known as music- 




WEISMAN 



maker.com) has been pressing Liq- 
uid to sell itself to the highest bid- 
der or otherwise distribute its 
remaining cash to shareholders. 

Those who oppose the deal note 
that the per-share cash value of the 
company is greater than the com- 
pany's current $2.66 share price — 
a further indication, they say, of 
investor sentiment. Shareholders 
that have publicly stated their 
opposition to the merger include 
JMB Capital Partners — which owns 
a 5.1% stake in Liquid — Dolphin 
Limited Partnership (3.5%), and 
SC Fundamental (2%). 



In late September, Liquid reached 
a settlement with another dissident 
shareholder, New York investment 
fund Steel Partners II, which owns 
9.1% of Liquid. Steel, which had 
offered twice to buy Liquid and crit- 
icized management via press releas- 
es and Security and Exchange 
Commission (SEC) filings, agreed 
to cease discussing Liquid publicly. 

AEC and Liquid have argued that 
the merger will unite two estab- 
lished firms with complementary 
capabilities in the physical and dig- 
ital distribution of music. 

"I think the critical issue is ad- 
vancing [AEC] under the moniker 
of a commerce-solutions provider 
for the home-entertainment mar- 
ketplace," AEC president/CEO Eric 
Weisman told Billboard in June. 
"We want to be able to help our cus- 
tomers deal with the management 
of digital distribution of entertain- 
ment media. We went out and 
looked at the landscape and felt that 
Liquid Audio offered the best foun- 
dation for us to layer this capabili- 
ty into our business. It's one that 
will become increasingly important 
as time moves on." 

Weisman would be president/ 
CEO of the new entity and contin- 
ue to be based at AEC headquarters 
in Coral Springs, Fla. Kearby would 
remain in Redwood City. Calif., 
where Liquid is headquartered, and 
head the digital business. 

UQUID LOSSES 

Opponents note that through 
the first half of 2002. Liquid post- 
ed a net loss of $10.5 million, or 46 
cents per share, on revenue of 
$286,000. A year ago, its net loss 
was $25.3 million, or $1.12 per 
share, on sales of $2.7 million. 

According to SEC filings, AEC— 
which emerged from bankruptcy in 
1999 — posted a profit last year of 



$1.1 million on $588.6 million in 
sales. After a preferred stock divi- 
dend, stockholders' loss was $8.3 
million, or 12 cents per share. 

What's more, the stock of the 
combined firm could be delisted 
from the Nasdaq National Market. 
Because the merger will result in a 
change of control. Liquid must sat- 
isfy the requirements for initial 
inclusion on the national market, 
including the minimum bid re- 
quirement of $5 per share. Liquid 
has appealed Nasdaq's determina- 
tion and could do a reverse split to 
regain compliance. 

Liquid recently sold the rights to 
16 technology patents and pending 
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patent applications to Microsoft for 
$7 million in cash and has pared 
back staff to 30 in Redwood City. 
Meanwhile, AEC is spinning off its 
All Media Cuide and RedDotNet 
kiosk business into a private com- 
pany that will be controlled by the 
Yucaipa Cos. 

Liquid and AEC say the moves 
will streamline the firms as they 
prepare to merge and enable them 
to capture synergies. "A lot of the 
customers that they're working 
with to do physical distribution 
are a lot of the same customers we 
already have relationships with on 
the digital side," a Liquid rep said 
when the merger was announced. 
"They have a lot of retailers in the 
physical world that maybe don't 
have digital-music stores, and so 
we can kind of bounce off one 
another." 
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MTV To Audience: Join Us' 

Viewers Can Create Their Own MPEG Clips For Broadcast Consideration 



BY CATHERINE APPLE FELD OLSON 

In a bid to forge a deeper rela- 
tionship with its audience. MTV is 
opening its promotional gates to a 
campaign that enables tech-sawy 
viewers to create music-inspired 
MPEG clips that ultimately may be 
aired on the music-video channel. 

Under the all-in-the-family um- 
brella of MPEG Us. the campaign 
encourages viewers to visit the 
mtv.com Web site, download a clip 
from its music library, and use desk- 
top tools to edit the music and layer 
on visuals to make a 10-second 
musical statement in the form of an 
MPEG clip. 

The MTV promotion staff will 
select between seven and 10 clips 
per month that will be featured in 
heavy rotation on MTV and shown 
on sister channel MTV2 and mtv.com. 
where the TV-bound clips — as well 
as some that did not make the final 
cut — will be archived. 

"We are always reinventing ways 
that our audience can talk to us and 
express themselves. That's our ongo- 
ing challenge," MTV senior VP of 
marketing John Shea says. "We want 
to create an opportunity where view- 
ers can not only speak back to us 
through the television and mtv.com 
but where they can also have more 
personal expression." 

Shea says MPEG Us represents 




I Make My MTV. MTV's new MPEG Us campaign encourages tech-sawy viewers to 
create music-inspired videoclips using MPEG Internet technology and submit 
them to mtv.com. The top entries may be aired on the music-video channel. A 
still shot from one of the winning clips broadcast on MTV is pictured above. 



receiving some 800 submissions by 
mid-November and up to 1.000 sub- 
missions by year's end. 

MTV is not the first video channel 
to invite viewers into its program- 
ming portals. Last fall, cable chan- 
nel MuchMusic USA teamed with 
Universal Music Group's getmusic 
.com for a promotion whereby get- 
music.com consumers could alter 
preselected clips by major-label 
artists using Flash-based video-edit- 
ing tool Videolab. 
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'We are always 
reinventing ways 
that our audience 




can talk to us 
and express 




themselves. That's 


our ongoing 




challenge. ' 

—JOHN SHEA. MTV 



the nexus of several key trends 
across the MTV properties, includ- 
ing the high ratings of series that 
show its core audience in a variety 
of natural habitats, such as True 
Life, and audience-participatory 
shows like Total Request Live, 
where viewers determine the course 
of the program. The new promotion 
also reinforces the prominent role 
of the channel's interstitial pro- 
gramming as a branding tool for 
MTV and its viewers. 

While Shea acknowledges that the 
assumed technology know-how ren- 
ders the MPEG Us campaign a bit 
ahead of the curve, "our audience 
does keep up with technology." 

The MTV audience is also an 
active one. Based on the number of 
page views so far from those seeking 
information about the promotion. 
Shea says the network anticipates 



Winning clips — including one 
for the band Sum 41, which re- 
ceived a whopping 3,905 submis- 
sions — have been rotated at a rate 
of one per month on MuchMusic. 
But the promotion is likely to come 
to a close in the near future, ac- 
cording to MuchMusic VP of pro- 
gramming Norm Schoenfeld. "Every- 
thing about the effort we are making 
at MuchMusic USA is designed to 
bring the viewer and the network 
together and create an environ- 
ment where the corporation is 
invisible. It is our agenda for the 
viewer, using the Web and other 
technology, to influence, control, 
and impact how and what the net- 
work is every day." 

While more garage-spun in na- 
ture, the MTV promotion has a 
celebrity touch as well. Eminem, 
Ludacris, and the Crystal Method 



are among a handful of acts that 
have created MPEGs that will be 
stirred into the on-air mix. Shea 
says, "We have not gotten all that 
aggressive about approaching 
celebrities, because we don't want 
too many celebrity spots to dwarf 
this thing." 

Another player that will get its 
share of MTV airtime is advertis- 
ing partner Sony Electronics, 
which has made more than 20 10- 
second lifestyle clips depicting a 
variety of Sony products targeted 
at the "Generation Y" market. The 
spots — which feature products 
ranging from portable music play- 
ers and computers to digicams, 
camcorders, and wireless speak- 
ers — will be heavily rotated into 
the mix. according to Robert Ash- 
croft, Sony senior CM for person- 
al mobile products and Generation 
Y marketing. 

"We want to speak to this audi- 
ence where they live," Ashcroft 
says. "We want to expand the digi- 
tal horizon for Generation Y once 
again. They are all about music and 
communicating and multi-tasking, 
so we thought. 'Why not expand the 
possibilities and get into MPEG 
sharing?' If we succeed in creating 
the idea that the digital lifestyle has 
more to it, (with) greater possibili- 
ties than people imagined, then we 
will have a great success." 

For MTV, MPEG Us could have 
broader ramifications. "We don't 
see this as a campaign that's going 
to have a beginning, middle, and 
end," Shea says. "It's more like a 
beginning, middle, and an evolu- 
tion. We will have enough raw 
materials to come up with many 
ways to direct the content into 
other programming." 

Among the possible offshoots of 
the campaign, Shea says, is the con- 
cept of setting up stations on-site at 
various spring-break locales: "Doing 
themed MPEGs from those loca- 
tions that show up in concert with 
that programming is one idea." 




Of Independents 



by Chris Morris 



BACK IN THE GAME; Two veteran rec- 
ord execs have returned with new 
imprints, both of which embrace the 
new audio and video technologies. 

On Nov. 12, Marshall Blonstein's 
Audio Fidelity bows with the release 
of four hybrid Super Audio CD 
(SACD) titles: Greatest Hits by the 
Zombies, The London Sessions by 
Mel Tormc with the London Sym- 
phony Orchestra. The Best Band I 
Ever Had by Buddy Rich & His 
Band, and Latin and Jazz by the Cal 
Tjader Quintet. 

The Ventura, Calif.-based label is 
the first new venture by former DCC 
Compact Classics president Blonstein. 
who resigned from his post at the 
high-end reissue firm in July 2001. 

Blonstein — who has taken the 
moniker of the first label to issue 
stereo LPs for his new company — 
plans to release 20-25 titles, all in 
the hybrid SACD format, per year on 
the self-distributed imprint. All 
Audio Fidelity titles will be self-dis- 
tributed: Blonstein's other label, the 
compilation-oriented Moraua Music, 
is handled by Select-O-HiLs. 

He says of his decision to go direct 
to retail, "The demand is out there, 
and la price point of] $15.98 is very 
attractive to [retailers| ... I was able 
to make some very nice deals so I 
can pass the price along." 

On the other coast, John Snyder 
has revived his Artists House label 
in New York. Formerly with CT1 and 
A&M's old Horizon imprint. Snyder 
originally ran the jazz company 
from 1977-83; he produced and 
released a raft of classic titles by 
Ornette Coleman. Charlie Haden. 
Jim Hall. Chet Baker. Art Pepper. 
GU Evans, and James Blood Ulmer, 
among others. 

Artists House has been restarted 
as a nonprofit company, funded by a 
New York charitable foundation. The 
label has recorded five titles to date, 
by bassist Oteil Burbridge. key- 
boardist Jason Crosby, trumpeter 
Kenny Wheeler and trombonist/ 
pianist Bob Brookmeyer, the New 
York blues band Scrapomatic. and 
vocalist Kami Lyle. 

Each Artists House package, 
which Snyder plans to market at 
$16.98, will include a full-length 
DVD shot at the recording sessions, 
digital surround mixes, and MP3s. 
Snyder says, "The future of music is 
multi-media, and the future of 
multi-media is DVD." 

No distribution has been set for 
Artists House yet, though Snyder 
says he has been in discussions 
with Rykodisc. 

FLAG WAVING: Among the mother 
lode of exceptional records out of 



Memphis this year, the best and 
most astonishing may be Rob Jung- 
Idas' Arkadelphia, on the hometown 
Madjack label. 

Some may recall Jungklas from 
his late-'80s releases on Manhattan 
and RCA. He later had an unsatisfy- 
ing stint as a songwriter in Nash- 
ville; he recalls, "I got so disillu- 
sioned, and also, it was time to come 
up with some dough." 

So Jungklas dropped out of mus- 
ic, went to grad school, and got a 
teaching degree; today, he teaches 
fifth-graders at the exclusive Hutchi- 
son School in Memphis. 
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However, the music bug bit him 
again when he bought an inexpen- 
sive Kay guitar at a local music 
store. "I played slide [guitar] for 
about 15 minutes 20 years ago," 
Jungklas says. "All of a sudden, it 
was, What am I doing? " 

The experience triggered the 
extraordinary songs on Arkadel- 
phia. A psycho-geographical tour of 
a Mississippi Delta peopled by a 
wrathful God and the shades of Son 
House. Blind Willie Johnson, and 
Robert Johnson, the album is a 
potently atmospheric, tortured suite 
about sin. violence, and the search 
for absolution. 

Jungklas says the songs poured 
out of him, like automatic writing — 
"not quite that mystical, but it was 
close." Most were committed to tape 
right after they were written; some 
were cut by producer Jeff Powell in 
Jungklas' living room, while others 
were recorded in Memphis' ghostly 
Hunt-Phelan Home. 

The songs are not blues but 
deeply incorporate the feel and emo- 
tion of the genre. Jungklas admits 
that Arkadelphia's sound is a 
marked departure from his previous 
work: "I was steeped in all that Delta 
stuff, but it was not my cup of tea. I 
was a pop musician." 

To date, this amazing, affecting 
album has only been distributed 
regionally. Address inquiries to Mad- 
jack's Mark McKinney. 
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PREVENTING BURNOUT: The theme of 
the recent CD World convention was 
"Do You Feel the Burn." which had a 
good news/bad news connotation. "It 
has a double meaning." CD World 
president David Lang told employees 
attending the event, held Sept. 18-19 
at the Oyster Point Hotel in Red Bank. 
NJ. "We expect a hot fourth quarter 
in terms of product [which should be 
good for sales]." 

But the downside the theme implies 
is that CD burning continues unabat- 
ed, with album sales down 10.4% this 
year, according to Nielsen SoundScan, 
with no end in sight to the bottom. 

In the music business, "one thing 
constant is change, and CD World 
does its best to anticipate rather than 
react," Lang said in his keynote 
address. Since the last convention, CD 
World has undergone a merger with 
Streetside Records and has almost 




doubled its store count to 19 units. 
"The merger allows us to run 19 stores 
instead of 10," he said, "with very lit- 
tle addition to our corporate payroll." 

Lang noted that there is still work 
to be done in order to make the merg- 
er successful. For instance, the two 
chains have completely different com- 
puter systems, which have to be com- 
bined. "Also, there is a cultural differ- 
ence, which we will try to bridge," he 
said. "We won't try to impose ours on 
theirs or theirs on ours. We will take 
the best of both." 

In addition to CD burning, another 
thing the chain has to contend with 
during the holiday selling season is a 
price war that he predicted. In fact, 
"the price war this year will be worse 
than it was in 1994," Lang said. "Make 
no mistake: This will be the toughest 
fourth quarter ever. I won't be sur- 
prised if one of the [discounters] have 
the top 20 at $9.99." 

He pointed out that most new 
releases are already being priced by 
discounters below cost, and despite 
that, store traffic is still down. He 
lamented, "Price is down, sales are 
down, and margin is down." 



by Ed Christman 



The price war is being driven by 
what Lang referred to as "the big four" 
—Wal-Mart, Target. Best Buy. and Cir- 
cuit City — "all companies that use 
music as a price identifier." He says 
these companies represent CD World's 
main competitors, not music specialty 
retailers like Trans World or Musicland. 

Another major CD World competi- 
tor nowadays "is the customer" be- 
cause of their CD-burning and file- 
sharing. But Lang warned CD World 
store managers, "The customer is our 
competitor, but we can't compete 
with them. We have to attract them 
into our stores." 

He said that one way they are doing 
so is by lowering prices. "We sold 3,500 
Springsteen albums at $10.98. but we 
lost $3,000 on it. which we will have 
to make up somehow." 

Another way to bring customers in 
is through exclusives. Lang added. He 
pointed out that until recently, the 
mass merchants were the main bene- 
ficiary of exclusive product, as well as 
obtaining superior versions of albums. 
But he said a concerted effort by inde- 
pendent retailers and their coalitions 
and music specialty chains has been 
successful, and consequently the dis- 
counters are not getting as much 
superior product nowadays. 

Nonetheless. Lang pointed out that 
Target recently had an exclusive 
Hoobastank item. "Can you imagine 
that our target customer, our bread- 
and-butter customer, the music fan, 
is going to Target for their music?" 

But while CD World is fighting the 
discounters through price and by 
obtaining exclusives through its partic- 
ipation in Music Monitor Network. Lang 
noted that the main thing that separates 
the chain from the big boxes is "cus- 
tomer service." Also, CD World carries 
used CDs and videos, which distin- 
guishes the chain as well. Moreover. CD 
World has a broad offering of pop-cul- 
ture accessories, which "makes us cool." 
as well as providing higher margins. 

"So we are fighting with price, pro- 
motions, added values, and. let's face 
it. we have cool stores," Lang said. 
"Two reasons we have great stores is 
that Rita |Donato Edward, VP of 
stores] and you guys are taking spe- 
cial pride in your stores and are work- 
ing on them. The best tool we have is 
you and the way you merchandise and 
organize your store and interact with 
the customer." 

Lang urged managers to "never be 
satisfied with the way the store looks." 
If a manager should finally get the 
store the way they want it they should 
still change something. "The only 
constant about your stores should be 
change, and there is always something 
more you can do." 



Toyota And Collins Share Drive Time 



BY MATTHEW S. ROBINSON 

In the latest example of record labels using advertis- 
ing to gain exposure for acts that are no longer played 
as readily on mainstream radio, Atlantic Records is 
teaming with Toyota Motor Sales U.S A to debut the lat- 
est single from Phil Collins. "Can't Stop Loving You." 
in a series of TV spots for the 2003 Toyota Avalon. 

"The deal was made by Phil's manager, Tony Smith, in 
mid-2002." Atlantic senior VP of marketing Vicky Ger- 
maise explains. "He quickly put Atlantic's marketing 
team together with the folks at Toyota." 

The partnership's first manifestation 
was in September, when Collins performed 
at a private party for 5,000 Toyota dealers 
and guests. 

"That was a big thrill to have him play for 
us," Toyota VP of marketing Steve Sturm says. 
"It was a great kickoff to the program that we 
have put together." 

According to Sturm. Collins was an ideal 
choice. "We like the synergy of what he stands for and 
that he has transcended many generations of music." 
Sturm says. "His music is vibrant and energetic and 
brings a lot of strong motion to the brand." 

Since the first single had not been chosen for Collins' 
latest album. Testify (due Nov. 12), Germaise says that Toy- 
ota left it up to Collins and his team to pick which song to 
use. "Toyota had agreed to go with whatever our single 
choice was. It worked out beautifully, as we chose 'Can't 
Stop Loving You.' which worked perfectly for their demo- 
graphic and is proving to be a huge success at radio." 

Sturm agrees that "Can't Stop" is especially well-suit- 
ed to the Avalon: "We thought that the song had a lyric 
that fit our car perfectly, because so many people love 
our car." 



Shot in Prague, the spot was greatly inspired by the 
song itself. "We let the agency take the song and marry 
the spot to it," Sturm says. "It is very romantic." 

Though they had been courting Collins for two years, 
Sturm says that the ultimate timing of the partnership 
worked well for both sides: "As he was coming out with 
his new album and we were coming out with a new 
model of the car, it seemed to be a good time to work 
with him on some sort of cross-promotion." 

Germaise explains, "We piggy-backed on each other's 
media to really make the most of our respective 
strengths." 

Elements of this cross-promotion include 
tags and stickers on a variety of Toyota mer- 
chandise and every CD being stickered with 
the line "Includes the hit single 'Can't Stop 
Loving You' as featured in the new Toyota 
Avalon commercial." Toyota is returning the 
favor by mentioning the name of the song 
and the album in the spots. 
Germaise says. "Toyota came through for us in a big 
way by chyroning their TV spot MTV-style." 

Toyota will also sponsor a Nov. 12 live radio concert 
that will be syndicated on more than 150 Clear Chan- 
nel AC stations, all of which will run simultaneous con- 
tests on their Web sites. 

Sturm says, "We want to capitalize on the freshness 
of both products." 

In addition to "Can't Stop Loving You," Toyota has 
licensed another song to be used in a future commercial 
for their Camry model. 

"We are currently working on the second song," 
Sturm says. "We have to decide which it will be." 

Germaise adds, "This is just the start of our partner- 
ship with Toyota." 



® 

TOYOTA 



Are you with 

& right ONE-STOP? 



AEC is the place to be 



245.CXX) lilies on CD alone 



leu- sete( lion ot DVD and VI is 



si selection of ac cessories from any one-stop 

Winning weekly magazines ^yjpec/ antl ^j^bush! 
onic orders with our AMl^ disc and online with BPnit..," 



New Accounts Call: 

800635-9082 
Fax: 954-340-7641 
or visii us on ihe web at: 
iwvwaciw.t om 




AEC locations CD One Slop, Bethel CT • Bassm Dislnbuloi-s. Coral Springs. FL • Abbey Road. LA • Atlanta 
Philadelphia • Los Angeles (3) • Sacramento • Thousand Oaks «■ • Modison • San Diego • Charlotte 
Chicago • Milwaukee • Denver • Columbus • Nashville (21 • Tampa/St Pete • lake Tahoe • Woodland. CA 



BILLBOARD NOVEMBER 9, 2002 



www.blllbeard.cen 



59 



T 




1 








i 


■ 


Ll 




-LL 


1] 











Spiritual Memories Captured In 
Criterion 'Monterey Pop' DVD Set 



BY JIM BESSMAN 

NEW YORK— In their hit song 
"Monterey" — commemorating the 
landmark Monterey Pop Festival of 
June 16-18, 1967, in northern Cali- 
fornia — Eric Burdon & the Animals 
sang the lyrics: "Young gods smiled 
upon the crowd/Their music being 
born of love/Children danced night 
and day/Religion was being born/ 
Down in Monterey." These spiritual 
and musical memories are also 
reflected in cinema verite pioneer 
D.A. Pennebaker's 1968 documen- 
tary Monterey Pop, now being is- 
sued for the first time Nov. 12 as a 
three-disc DVD set by the Criterion 
Collection ($79.95). 

The project will also be available 
as a less inclusive, two-tape VHS set 
for $29.95. 

Monterey Pop — considered by a 
range of film buffs, rock historians, 
and music fans to be one of the 
greatest rock movies ever — is a 79- 
minute program featuring career- 
defining performances by Jimi Hen- 
drix, Otis Redding, the Who, Big 
Brother & the Holding Co. with 
Janis Joplin, and Ravi Shankar. 

'DOING IT JUSTICE' 

The DVD box, which contains a 
65-page historical booklet, boasts a 
number of special features. The first 
disc includes a new. high-definition 
transfer of the film, which also 
starred Canned Heat, Country Joe & 
the Fish, the Electric Flag, Jefferson 
Airplane, the Mamas & the Papas, 
Hugh Masekela. and Simon & Gar- 
funkel. It has been augmented by a 
5.1 audio mix in both Dolby Digital 
and DTS and includes interviews 
with Pennebaker, festival producers 
Lou Adler and John Phillips, publi- 




cist Derek Taylor, and performers 
Cass Elliot and David Crosby, as well 
as the original theatrical trailer, 
radio spots, and memorable photos. 

The second disc serves up the 
shorter spin-off documentaries Jimi 



Plays Monterey and Shake.' Otis at 
Monterey, along with commen- 
taries by music historians Charles 
Shaar Murray and Peter Guralnick 
and an interview with Redding's 
manager, Phil Walden. The third 
disc offers two hours of outtakes 
that also feature the Association, the 
Blues Project, the Byrds, the Paul 
Butterfield Blues Band, Al Kooper. 
Laura Nyro, Quicksilver Messenger 
Service, and Tiny Tim. 

"I always knew that lincluding] 10 
bands out of about 60 wasn't doing 
it justice." says Pennebaker, who put 
everything he had room for in the 
original film. And while he didn't 
know when he shot the footage how 
historically significant it would 
become, "we could see we had some- 
thing really beautiful when we start- 
ed editing." he says, noting that "vir- 
tually everything" lensed is in the 
Criterion set. 

For Burdon and many others. 
Monterey Pop was "rock'n'roll in 
its finest hour — the first time the 
wall came down and we had one 
place where we could expand on 
the feelings of our generation and 
express them." 

For Chris Hillman, then of the 
Byrds. Monterey was indeed "the 
best rock festival ever." Citing its 
"wide spectrum of talent," Hill- 
man notes that unlike Wood- 
stock — which took place in 1969 
— there were "no drug overdoses, 
no mud. no lack of any amenities, 
no negatives at all. Everything 
worked, and it was such a well-run 
show that it set a precedent never 
to be equaled." 

Hillman singles out Shankar's 
performance as the event's musical 
highlight. He says. "You could hear 
a pin drop when he played, and it 
was just mesmerizing." 

Ironically, Shankar nearly back- 
ed out of the historic gig. "I was 
really impressed by some of the 
musicians like the Mamas & the 
Papas. Simon & Garfunkel, Otis 
Redding, and Janis Joplin," says the 
legendary Indian sitarist. who had 
just been introduced to the West 
through his association with 
George Harrison and the Beatles. 
"I also admired Jimi llendrix's fan- 
tastic virtuosity as a musician, but 
then his movements with the gui- 
tar — and finally burning it up — 
were too much. And the Who 
breaking their whole instruments 
disturbed me so much that I decid- 
ed not to play between such icons. 

"But after a lot of discussions, we 
arranged to play a separate after- 
noon session — with no one before 
or after — and I felt very inspired," 
he continues. "It was a fantastic 
concert. And I saw the good side of 
the whole new hippie movement. 



(thoughl I didn't agree with all the 
gurus of the time, like Alan Watts 
and Allen Ginsberg and Timothy 
Leary, about taking drugs and mix- 




ing it up with Indian yoga and 
everything. So the movie is a fan- 
tastic memory for me." 

Criterion DVD producer Kim 
Hendrickson says that few films 
other than Pennebaker's previous 
documentary Don't Look Back — 
which followed a Bob Dylan tour — 
and David and Albert Maysles' 1970 
Rolling Stones documentary Gim- 
me Shelter — which culminated 
with the tragically chaotic Alta- 
mont rock festival — "captured a 
moment in time" the way Mon- 
terey Pop did. 

NOT PUT OFF BY PRICE 

Noting the DVD's high cost. Hen- 
drickson adds that the company's 
"initial attention" has been focused 
on the production values of the 
release. She says Criterion will sup- 
port the title at the major retail 
chains and will hold free promo- 
tional screenings of the film in New 
York, Chicago, and Los Angeles. 
Advertising will target film and 
DVD publications. 

But amazon.com DVD/Video store 
senior editor Doug Thomas isn't put 
off by Monterey Pop's price point. 
"We do extremely well with big-tick- 
et items and boxed sets." he says. 
"With the power to cross-merchan- 
dise a music DVD with our music 
store, we expect to do well with the 
piece. This year's other vintage con- 
cert DVD, The Last Waltz, hit No. 1 
on two occasions here, so the out- 
look is good." 

The value of Monterey Pop ex- 
tends well beyond sales activity, Bur- 
don says. Today he cites the festival 
as the cultural "apex of that period" 
and suggests that "if young kids can 
pick up on what happened that 
weekend and go past just the DVD 
images on screen and the sound 
coming out of their home theater 
system and understand what it all 
meant, we could show the rest of the 
planet another way of living." 




This 



SPIDEY TAKES FLIGHT: When director 
Sam Raimi and producer Laura Ziskin 

began the two-year process of crafting 
the Tobey Maguire/Kirsten Dunst 

vehicle Spider-Man in the early 
months of 2000. the DVD format was 
just coming into its own. Kami i recalls, 
"During [Spider-Man's] making, we 
all witnessed an explosion of audience 
expectation of the quality of DVDs and 
the tremendous amount of additional 
materials that were starting to be 
included. |The formatl became, almost 
before my eyes, another event that was 
born separate from the film." 

He was reminded of DVD's nascent 




popularity on the set, he says, be- 
cause there was "a video crew film- 
ing us making the picture every day, 
and we were aware that when a funny 
outtake came, that maybe it |would| 
be good on the DVD." 

Raimi and Ziskin contributed to the 
DVD with audio commentaries, and 
they were consulted on all of its extra 
features, which include two "making- 
□f specials, Maguire's screen test, a gag/ 
outtake reel, and a comic-book archive. 
The title is available now from Colum- 
bia TriStar on VHS ($24.96). as a two- 
disc DVD set ($28.96), and as a DVD col- 
lector's gift package ($49.95). 

The inclusion of a number of inter- 
active DVD extras, such as a DVD-ROM 
Activision Spider-Man game and a 
"record your own commentary" fea- 
ture, is something that will particular- 
ly appeal to fans, Ziskin says: "The 
whole process of making a movie |now] 
is more interactive than I would have 
expected. We saw reactions [online] 
while we were making the movie. The 
fans want to participate interactively." 

Spider-Man has been picked by 
video retailers as the potential top-sell- 
er of the fourth quarter {Billboard, 
Oct. 5). The film has grossed more 
than $807 million worldwide, accord- 
ing to studio reports. 

JINGLE BELLS: Though it's not quite 
time to sing Christmas carols, a num- 



ber of new holiday-themed home 
videos are already becoming available 
for the whole family to enjoy. 

Warner Home Video is offering a 
slate of new projects, including Scoo- 
by-Doo: Winter Wonderdog ($14.95 
VHS. $19.98 DVD). Scholastic's The 
Magic School Bus Holiday Special 
($12.95 VHS, $19.98 DVD), and Child 
Smart's Your Tiny Noel ($12.95 VHS). 
The Scoohy DVD features children's 
games and drawing activities. Warn- 
er VP of family entertainment mar- 
keting Ewa Martinoff says the releas- 
es will be featured in many retailers' 
Sunday advertisements. 

Other major studio releases include 
Buena Vista 1 lome Entertainment's 
Beauty and the Beast: The Enchanted 
Christmas, available Nov. 12 ($22.99 
VHS, $29.99 DVD), and The Santa 
Clause Special Edition ($14.99 VHS, 
$29.99 DVD). The Beauty DVD includes 
a behind-the-scenes featurette and a 
sing-along extra, while Santa features 
a trivia adventure game, a DVD-ROM 
Screensaver, and a segment on holiday 
treats featuring Wolfgang Puck. 

Universal Studio Home Video's two- 
disc deluxe DVD of Dr. Seuss'How the 
Grmch Stole Christmas ($29.98) ar- 
rives Tuesday (5) with an offer of $5 
back if consumers upgrade from their 
previously purchased Seuss DVD. 

Big Idea Productions is taking advan- 
tage of interest in its recent theatrical 
release Jonah — A VeggieTales Movie 
with its VeggieTales video The Star of 
Christmas ($14.99 VHS, $19.99 DVD). 
Big Idea senior VP of marketing and 
sales Dan Merrell says. "In December, 
local PBS stations in 80% of the coun- 
try have picked up (the title| to air." 

BBC Video has released Robbie the 
Reindeer in Hooves of Fire ($9.95 VHS. 
$14.98 DVD). Blackadders Christmas 
Carol ($9.95 VHS), and Father Ted: A 
Christmassy Ted ($14.95 VHS). The 
company's VP of home video. Burton 
Cromer, says, "The challenge with 
Christmas titles is putting in just the 
right amount, because they don't sell 
the rest of the year." 

NOTABLE: Video-on-demand company 
Intertainer. which has filed an 
antitrust lawsuit against AOL Time 
Warner, Vivendi Universal, and Sony 
accusing the companies of price fixing 
[Billboard, Oct. 12), has indefinitely 
shut down its Web site until it can 
"work out a fair business model with 
the defendants," a statement posted on 
the site says . . . Blockbuster has 
entered into online DVD rentals with 
an investment in dvdrentalcentral 
.com, which offers four rentals at a 
time for a $19.95 monthly fee. 
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FOR ASCAP MEMBERS! 

From CD or CDR master 
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1 -800-874-417 4 

Digital Mastering Sejvket Digital Audio k gim*^ 



Duplication Computet Graphta ' 



SAME DAY SERVICE! 
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Analogue Media Technologies Inc. 

CD/DVD/VHS Repltchon, CD/DVDrom. 
Authoring. Printing. 
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Warehousing. Distribution 
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¥*Sfi55& Browser 

Mw^SF^ i tyfiW 1 IE ^^i| SuQeiI display systems 

^RsWI "JM CHICAGO ONE STOP. INC 

Irffl^^- -■ -r-'— i — ^jlrjaw nut m-mma ■ raws*, aoo- Kimto 



COMPUTER/ 
SOFTWARE 



==5 



STORE 
SUPPLIES 



RecordTrak 




Inventory Management 
For Record Stores 



"r,» 800-942-3008 



plastic: 
DIVIDER CARDS 

BLANK OR PRINTED 

800-883-91 04 

All MAJC* CMDtT CARDS ACdPTED 



BILLBOARD CLASSIFIEDS MOVE LUXURY 
REAL ESTATE TO THE STARS 
REACH THE HIGH-POWERED WORLD 
OF MUSIC & ENTERTAINMENT 

Call Mark Wood - Real Estate Manager 
661-270-0798 - Fax: 323-525-2395 
Billboard@musician.org 
1-800-223-7524 
Reach all the movers & shaken every week through the pages of Billboard 
a force in the music/entertainment industry for over 100 years 



The Ultimate Resource for 
Touring Bands & Musicians 



BILLBOARD'S 18TH EDITION OF THE j ftft -*- 

Musician's Guide to^jjjjj? 
Touring and Promotion 

Includes: 

• City by city club directory 

• Tape 'disc services 

• A&R directory 

• Music services directory 

• Music industry websites 

• Road nightmares of the stars 

• PLUS-Exclusive: What every 
artist must know about A&R! 

• And much more 
Only $15.95 - $18.95 overseas, 
(includes shipping) 

Order by phone 800-407-6874 or on our website 
www.musiciansguide.com 

Mention code TGBB when ordering! 




PUBLICITY PHOTOS 



BLICITY 
RINTS 



PUBLICATIONS 



m 

I 



B&W 
8x10 s 

500 - >90 
1000 - '120 

OlfM* tint: 4 r lEfJMBl 

Pnin Indailo Tifwtxrlin* A 
ffaiatrl In Ctuliimotai U S 




FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

www.discmakers.com, bb 
info "discmakers.com 



^ DISC MAKERS 



VINYL PRESSING 



WITH OVER 60 YEARS OF EXPERIENCE A IN-HOUSE FACILITIES, WE'LL PRODUCE 

your CD. VINYL * CASSETTE project with the excellence it deserves! 




I D.J. VINYL PR< 

lOO 12" VINYL $775. OO 
| in WHITE JACKET w/ HOLE 



SOO 12" viNTt fm wmi uart w/ hxhi) S1.249.00 noncx* 1099 oo 
\ I OOO 12" vimti (* mm Man */ now Si. 779.00 xxokocksim.oo 
| 300 7" vinyl 4-5's rmrw wwn sum; $675.00 «o*tom $299.00 

J IOOO 7 " VINYL 45's (WITH WMTI MM) S849.00 *FO*DfB U7vOO 
y ALL PACKAGES INCLUDE: WASTER ING / FULL PROCESSING / TEST PRESSINGS / Ml KNOW 

7 COLOR LABELS (.lock bodtgroimo) / SHRINK WRAP 112' mtj)/ QUICK TURN AROUND i t[f noOfOtl! 



Rainbo Records and Cassettes 

i Monica. CA 90404 • {HQ) 829 1476 

lLi-ir"< HI ill I I ' ■ I '■■ ■ r ■ ' ii'.iir. I ■ r . ■■- I ■ ■; ■ 
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I 738 Berkeley St. 
F*x (310) Bia-87t5 • 
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REAL ESTATE 



REAL ESTATE 



REAL ESTATE 



Tara Jean Associates, Inc. Real Estate 
Contact Brian A. Ammar, Broker/ Owner /Builder 
631-726-5600 




Southampton, NY 



7200 sq.ft. gem on 7 acres in a gated community. 7 bedrooms, 7 1/2 baths, 2 fireplaces, 
Viking appliances package. Eat-in-kitchen with Granite tops. 20 X 40 ft. Gunite pool. Hot 
tub, Dining room, 2 Living rooms, Family room. Morning room, Central Air Conditioning, 
Mahogany decking. All weather tennis court. Recreation & Fitness areas. Separate 
wing for staff quarters. 3 car heated garage. 
Also 1725 Sq. Ft. finished basement. 



Rent: 
$185,000 

Memorial 
Day 
through 
Labor Day 




For Sale: 
$4.8 Million 

Much Too 
Many Extras 
To Mention 



REAL ESTATE 



HELP WANTED 



INVEST IN BEAUTIFUL SEDONA, 
Arizona - RED ROCK COUNTRY 

Perfect setting tor your second home, 

or live here year round. Premier 
properties lor the Discerning Buyer 
Exceptional Ranch Properties 
E-mail inquires to: 
Annshirley@wildapache.net 
Annshirley Smith 
Cell: 928-699-2354 
Specialist in Buyer 
Representation 
Coldwell Banker First Affiliate 



V" 1 " 1 nvor»v»»nment Superstoi <■ 

Wc tn HOW lukiiif! NMMI for an usscrtisc, mult -<ncnlc <J imkviduul to join 1 
Video Game Buying team and lead Hailing* t-nicttaimnirnt to become the 
(lominml Used Ghitic Retailer in the iiduslry. 

Ai ktw Used vtdoo Game Buyer, you will lie responsible tbr. 

•Acquiring used giimcx for our stores and managing the used inventory Tor 
pricing, title selection, and Handlers- mutkiluwra ax appropriate 



c nf used |;iim« and setting buy 



•Measuring and mom lor ir^ market % 
back prices and retail prices for all si 
•Maintaining purchases within budget while optimising vales jio.iK 

R from eajr vendors including discounts, dating. 



HAWAII'S EXCLUSIVE 
RANCH COMMUNITY 

Newer 7000 sq It. luxury home cm 20 acres will) 
breathtaking ocean and mountain views Secure 
affluent gated community Full gym, lap jacuzzi, and 
steam room in master suite Ottered at a traction ol 
replacement cost & more than 100k below 
recent appraised value. Perfect space lor 
professional recording studio, can build to 
suit, 877-871-6844 • wwwonhawan.net 



MUSIC MERCHANDISE 



BUY DIRECT AND SAVEI 

While other people are raiting the" prices, we 
are slashing ours Major label CD s. cassettes 
and LP's as low as Sot. Your choice from the 
most extensive listings available 

For free catalog call (609) B»0-fiOOO. 



> catalog call (609) 890-61 
Fax (609) 890-0247 OT write 
Scorpio Music, Inc. 

P.O.Box A Trenton, N J. 



•Negotiating the best 
advertising and placement dotlm 

•Coordnating your buying efforts with marketing, adverting, store 
planning and our ventkirs to ileliwr (he h*-*l game v.ilir to our gilds 

•Stay on Hp of industry trends and translating those trends, where 
appropriate, into pioduct offerings for our % 

Requirements: 

•Musi relocate to Amnnllo, Texas. 



•<>nc year retail video game store management or buying experience 
required 

-Proven analytical and problem noising skill*. 
•Must be willing and able to In* vet. 

Qualified applicants send resumes to: 
Hastings Entertainment, Inc. ATTN: Jonie Toscano, 
Recruitment <£ Development Specialist 

3601 Plains Blvd. Amarillo, TX 79102 
(806)353-8033 

www gohastings com Equal Opportunity Employer 

"Hastings prumntes a drug frrr workplace" 



HOME FOR SALE NEAR 

NASHVILLE 

5800 SQ. FT. A/H 

6 Yr.Old Country Style Home on beautiful 
knoll, w/panoramic views, on 43 Acres. 6 
BR.. 3 Full Bths.. 1 Half Bth.. 1 Mudrm. 
Half Bth., Walk-tn Pantry. Walk-in Linen 
Closet. Walk-in Mstr. Closet. 22" x 33' 
RecRm . 2 brick FP. 9' ft. ceilings. 2 Central 
ACH Sys., Bay Windows including a 
Breakfast Rm. Bay Watch the deer while 
you eat Pond. 70x72' Pole barn, 60 Mi 
from Nashville. 3 Mt from Center Hill 
Lake. 5685K. By Appoint. 

615-536-5352 
bjhwo@dtccom.net 



POSH FLORIDA 
WATERFRONT 
ESTATE 

For luxury living & impressive 
entertaining w/comptete privacy. 
In lovely Vera Beach on 2 ac, 
Gated entry. A/V security sys. 
5 mm to Ocean & stores. 
1 0.000 sq ft residence custom built 
1999. 7BR'S.6bths, 
elevator, movie theatre, gym. 
rehearsal spaces, balconies, 
fireplaces, large heated pool, 
garages. 800 ft ol riverfront w/dock 
tor 3 boats, 15 min to county airport 
(private pianes}30 miles reg. airpl 
Ask $2.95 mil, - $2 mil mtge avail 

Brochure $ 5.00 
Agent, 772-564-2740 



HELP WANTED 




REACH YOUR MUSIC COMMUNITY BILLBOARD MAGA/INK 



New York University 



CHAIRPERSON, 
THE CLIVE DAVIS DEPARTMENT 
OF RECORDED MUSIC 
Tisch School of the Arts 

New York University invites applications and nominations for the position of 
Chairperson. The Clive Davis Department of Recorded Music. As chief admin- 
istralive officer of the Department, the Chairperson reports to the Dean of the 
Tisch School of the Arts. This is a senior, tcnumblc position, which begins in Fall 
2003. Salary is negotiable and competitive. 

Responsibilities: The Clive Davis Department of Recorded Music seeks a leader 
in the field uf recorded music to provide direction to a pioneering program dedi- 
cated to the development of Ihc recorded music producer as an artist, and which 
regards recorded music as an art form separate and distinct from live perfor- 
mance. The Chairperson must provide academic leadership for the creative, 
intellectual and entrepreneurial pursuits of both students and faculty. The 
Chairperson is responsible for admissions, faculty recruitment, and curricular 
development; and must be committed to advancing a program that integrates the 
theory and practice of the creative producer, especially in light of contemporary 
issues, transformations and radical changes in the recorded music industry. 

The Department; Set to officially launch in Fall 2003, The Clive Davis 
Department of Recorded Music is the first of its kind. Part of the renowned 
Tisch School of the Arts, the Department is a four year, BFA degree granting 
program designed to educate undergraduate students in all aspects of 
contemporary recorded music, with a special focus on the art of identifying 
musical talent and developing creative material within the complex range of 
recorded music technologies. The unique perspective of the Department is 
the development of the recorded music producer as artist, and recorded 
music itself as the corresponding artistic medium. Graduates will be 
prepared to be leaders in the field, conversant with the esthetic, cultural, 
commercial and technical dimensions of the industry. The course of study 
includes practice in the recording studio where students are expected to 
become proficient in a range of recorded sludio practices. Students are 
expected to construct a viable and coherent performance sound for a selected 
creative artist within a number of promotional and distribution mediums, 
including radio, film, music videos, and interactive technologies. In addition 
to practical work, students explore the cultural impact of recorded music and 
the history of a number of musical genres, including, but not limited to, 
R&B, Country & Weslern. Jazz. Rock, Hip Hop. Latin and World Music 
The Tisch School of the Arts is one of the nation's leading centers of under- 
graduate and graduate study in ihe performing and media arts. Among Ihc 
School's alumni arc many of the country's leading film directors, Broadway 
producers, and writers, as well as theatre historians and critics. 

Qualifications: Demonstrated leadership ability in academic or relevant 
setting (within the music industry, media, or related arts organization/insti- 
tution); broad literacy in fields of recorded music and kindred cultural 
analysis; substantial record of achievement in professional or academic field 
relevant to recorded music and commensurate with a senior academic 
appointment; leadership capacity in faculty and curricular development and 
student academic planning; ability to work effectively in a large art school 
within a complex urban university; effective interpersonal and communica- 
tion skills. 

Send letter of application, current curriculum vitae and a list of five references 
to: Randy Martin* Associate Dean of Faculty, Tisch School of the Arts, New 
York University, 721 Broadway, 12th Floor, New York, NY 10003. 
Application Deadline: December 15, 2002. 

NYU is an bqtuil {^rmmjnily/AffimMEit'e Action Lmploytt. 
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^gvy ':nrertvnnmenr Supetstor 

Video Buyers 

DlK lo our cuntinucd success and phenomenal business growth, 
wc have immediate openings tor 2 buyers. We arc now taking 
resumes for assertive, rcsult-oricntcd individuals to add to our 
Rental and Sell-through Video buying (cam. These successful 
candidates must I. Possess excellent, proven organizational and 
communication skills, 2. Proven negotiating skills, 3. Be 
conversant with computers and today's technology, 4. Have an 
in depth knowledge and love of Movies. 



RENTAL VIDEO BUYER: 

As the Rental Video Buyer you will be responsible for the 
purchasing and analysis of Rental product in DVD, VHS, and 
Books on Audio formats. Additional responsibilities include 
improving specific category performance through: effective 
buying and selection management, maintaining budget/Open to 
buy, negotiating and maintaining business relationship's with 
vendors, and staying current with industry trends. 

SELL-THROUGH VIDEO BUYER: 

As the Sell-through Video Buyer you will be responsible for 
the purchasing and analysis of product in both DVD, VHS 
formats. Additional responsibilities include improving 
specific category performance through: effective buying and 
selection management, maintaining budget/Open to buy, 
negotiating and maintaining business relationships with 
vendors, and staying current with industry trends 

Requirements: 

•Relocation to Amarillo, Texas. 

•High School Diplomas /Oh" D (prefer a minimum of two 
years of col lege . 

•Minimum one year of previous buying experience is 
required. ^ 



•Proven analytical and problem solving sk 
■Must be willing and able lo travel. 
•Documentablc sense of urgency. 
•Excellent time management skills. 

Qualified applicants send resumes to: 
Hastings Entertainment, Inc. 
ATTN: Jonie Toscano, 
Recruitment A Development Specialist 
3601 Plains Blvd. Amarillo, TX 79102 
(806)353-8033 
Hastings promotes a drug-free work environment 



INTERNET /WEB 
SERVICES 



■ ly I mpl.v 



D MHOUS TREES 

SKETCH COMEDY 
LISTEN AT 
www.dangeroustrees.com 



Get your music heard by over 2500 live music 
venues, festivals, promoters & production com- 
panies For only SSO Searchable live pertor- 
mance/music video and t>io CD Rom has Limited 
space avail Already at naM capacity 

Opal Line Entertainment www.opalHne.ca 
Carta 1-877-268-4214 carta@opa«ine.ca 



REACH FORTHE STARS! 
MOVING? RELOCATING? 

BE SURE TO READ 

THE ADS IN 
THE REAL ESTATE 
TO THE STARS 
CLASSIFIED SECTION' 
EVERY WEEK IN 
BILLBOARD MAGAZINE. 



Director - European Music 
Product Development 

Global Direct Marketing Brand • London 
Attractive salary and full benefits 

A global market leader, our client is a long-established and profitable publisher and direct marketer of 
books and music, with an enviable database of loyal customers. Their music business is lucrative, with 
significant potential for further growth. To drive this revenue across Europe, and develop innovative 
product and marketing strategies, the company is seeking a seasoned music marketer who will: 

• Negotiate and develop partnerships with labels, repertoire owners and artists 

• Provide direction on all aspects of product development to European affiliates 

• Support local territory product flow requirements, development of A & R and research 

• Identify and exploit new technological product and distribution opportunities 

Preferably a graduate, you will have at least 10 years' commercial experience within the local and 
international music markets, and authoritative repertoire knowledge. Strong negotiating skills and 
successful management of relationships with labels are essential, combined with a substantial 
record of achievement in music marketing and/or product development Interpersonal sensitivity 
and persuasiveness are essential to work effectively within a matrix structure, and cross-culturally. 
You must be prepared to travel extensively across Europe. Success in this high-profile and stimulating 
role will bring excellent career development prospects. 

Please write with CV and current remuneration package to Clive Sugars or 

Ann Rodrigues, Hoggett Bowers, 7 Breams Buildings, London EC4A IDT, UK, 
Tel: +44 20 7964 9100, E-Mail: cgs@hoggett-bowers.com 
quoting ref: LSR/37132/B. 
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HELP WANTED 



HOGGETT BOWE RS 

DELIVERING LEADERSHIP 



NOTICES/ ANNOUNCEMENTS 



Program Director 

AOL Entertaffimem seeks Program Director to oversee 
ill original programming on the RadioOMeturork. 
including RadtoaAOL Netscape and Spinner Re- 
sponsible lor actueving aggressive usage metrics 
setting the programming strategy (or Radio* bands 
and managing a team ot talented programmers in 
San Francisco Min 8-10 years mulli-lormal 
PLVAPO'MD experience Qualified candidates will be 
highly motivated successlully lecogrwuig and lev- 
eraging the strengths of both terrestrial and online 
radio Send resume to 

KellyWnekeaol.com 



EMPLOYMENT PT/FT 
TELESALES EARN UP TO 
S25 HR. SETTING APPT. 
FOR OUTSIDE REPS. 
FLEXIBLE HOURS. 
CALL 800-729-4782 X145 



For Billboard Classified Advertising Call Jeff Serretfe at 646-654-4697 



Looking for a 
record deal ?? 

Getting signed is very hard to do But we will 
get the record deal you are looking lor' Guar- 
anteed Service Call now to receive your 
FREE information 



Talent 2000 

800 439 6395 



Take an up close look at the 

yearinmusic 




recording, broadcast & touring 



The most anticipated issue of the year. 

• The Year in Business - a comprehensive recap 

• Top Tours of 2002 

• The Year Concert Bo x scores 

• The Musk & Touring year in Europe, Japan and Asia 

• The year in musk including rock, R&B, rap, Latin, 

country, world, reggae, new age, blues and more 



Issue Dale: 
December 28 

Ad Close: 
December 13 



Plus... 

• Biggest consumer issue of the year 

• On newstands for 2 weeks 

• Always a keepsake issue & year round reference tool 

Pay tribute to your artists, promote new releases and 
acknowledge your accomplishments in this special double issue. 

Billboard 

Contact: Jeff Serrette 800.223.7524 jserrette@billboard.com 
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NOVEMBER 

Nov. 4, ASCAP Country Awards, 
Opryland Hotel, Nashville (by invi- 
tation only). 

Nov. 4, 11th Annual Music In- 
dustry Trusts' Dinner Honoring 
Elton John and Bernie Taupin, 
Crosvenor Mouse Hotel. London. 
44-207-851-4000. 

Nov. 4, 12th Annual Music Row 
Celebrity Tournaments. Hermitage 
Golf Course, Old Hickory, Tenn. 615- 
256-2002. 

Nov. 5. BMI Country Awards, BMI 
Nashville office (by invitation only). 

Nov. 5, Christian Country Music 
Assn. Awards, Ryman Auditorium, 
Nashville. 615-742-9210. 

Nov. 5. Second Annual Country 
Radio Broadcasters Fall Forum. 
Nashville Renaissance Hotel. 615- 
327-4487. 

Nov. 6. 36th Annual Country Mu- 
sic Assn. Awards. Grand Ole Opry 
House. Nashville. 615-244-2840. 

Nov. 6-9, Impact Music Mar- 
keting Conference. Royal Palm 
Crowne Plaza, Miami Beach. 212- 
253-1125. 

Nov. 7. Musicians' Assistance 
Program (MAP) Awards, House of 
Blues, Los Angeles. 310-559-9334. 

Nov. 7, Ninth Annual Wine and 
Music Aficionado Dinner, benefit- 
ing the TJ. Martell Foundation for 
Leukemia, Cancer and AIDS Re- 
search, Harold Pratt House. New 
York. 212-833-5444. 

Nov. 7. SESAC Country Music 
Awards. SESAC Nashville office (by 



FOR THE RECORD 

The No. 3 title on the Top Clas- 
sical Albums chart in the Oct. 26 
issue should have been Mahler: 
Symphony No. 1 by the San 
Francisco Symphony Orchestra, 
conducted by Michael Tilson 
Thomas. The catalog number for 
the Delos album is 9002. An 
errant database caused another 
Mahler title from Delos to appear 
on the chart. 



Solution to this Issue's puzzle (page 86) 
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invitation only). 

Nov. 13. Spirit of Life Award 
Gala Honoring Phil Collins and 
Steven T. Florio. presented by the 
Fashion and Media Industry for City 
of Hope. Cipriani. New York. 212- 
707-2033. 

Nov. 13-17. 14th Annual Western 
Music Festival, sponsored by the 
Western Music. Assn. (WMA). Sam's 
Town Hotel & Gambling Hall. Las 
Vegas. 702-456-7777. 

Nov. 14. First Annual Club Musi- 
ca Latina Awards. Loews Hotel. 
Miami Beach. 305-861-3545. 

Nov. 14. MTV Europe Music 
Awards. Palau Sant Jordi Stadium. 
Barcelona. 44-207-284-7777. 

Nov. 14. Western Music. Assn. 
(WMA) Awards. Sam's Town Hotel 
& Gambling Hall. Las Vegas. 702- 
456-7777. 



Nov. 14-16. Bins!: Crosby and 
American Culture, presented by and 
held at the Hofstra Cultural Center, 
Hofstra University. Hempstead, N.Y., 
516-463-5669. 

Nov. 26, Oyel Mexican National 
Awards for Recorded Music. Audi- 
torio Nacional, Mexico City. 525- 
281-6035. 

DECEMBER 

Dec. 4, International Recording 
Media Assn.'s (IRMA) Annual Mar- 
keting Summit, Roosevelt Hotel. 
New York. 609-279-1700. 

Dec. 9. 13th Annual Billboard 
Music Awards, televised live on Fox 
TV. MGM Crand Hotel. Las Vegas. 
646-654-4660. 

Dec. 1 1. NY Heroes Awards, pre- 
sented by the New York chapter of 
NARAS, Roosevelt Hotel, New York. 




She's Back. J Records chairman/CEO Clive Davis recently hosted a party at 
New York's Equitable Auditorium to preview Liza Minnelli's label debut, Lizas 
Back!, which streeted Oct. 29. Here, the pair share their mutual admiration. 



212 245-5440. 

Dec. 12-14. 2002 Aspen Artist 
Development Conference, St. Regis 
Hotel. Aspen, Colo. 970-544-8292. 

JANUARY 

Jan. 5-7. Future of Music Policy 
Summit, Georgetown University. 
Washington, D.C. 202-331-2958. 

Jan. 8-11. 30th Annual Interna- 
tional Assn. for Jazz Education 
Conference, Fairmont Royal York, 
Sheraton Centre, Crowne Plaza 
Centre, and Metro Toronto Conven- 
tion Centre. Toronto. 610-667-0501. 

Jan. 9-11. Noorderslag Music 
Seminar, De Oosterpoort. Cronin- 
gen. Netherlands, noorderslag.nl. 

Jan. 13, American Music Awards. 
Shrine Auditorium. Los Angeles. 
323-931-8200. 

Jan. 19-23, MIDEM 2003. Palais 
des Festivals, Cannes. 212-370-7470. 

Jan. 28-Feb. 2, Country in the 
Rockies, presented by the T.J. 
Martell Foundation. Club Med. 
Crested Butte. Colo. 615-401-2808. 

FEBRUARY 

Feb. 4-6. Digital Content Deliv- 
ery Expo (DCD Expo). San Jose 
Convention Center, San Jose, Calif. 
978-474-1900. 

Feb. 6-8. Ninth Annual Billboard/ 
Airplay Monitor Radio Seminar & 
Awards, Eden Roc Resort. Miami 
Beach. 646-654-4660. 

Feb. 20, Brit Awards. Earls Court. 
London. 44-207-385-1200. 

Feb. 23. 45th Annual Grammy 
Awards. Madison Square Garden. 
New York. 310-392-3777. 

MARCH 

March 10. Fourth Annual Best 
Cellars Wine Dinner, presented by 
the T.J. Martell Foundation. Loews 
Vanderbilt Hotel. Nashville. 615- 
256-2002. 

March 12-16. South by Southwest 
(SXSW) 2003 Music Conference 
and Exhibition. Austin Convention 
Center. Austin. 512-467-7979. 

March 16-19. 2003 NAHM Annu- 







Lines 



BIRTHS 

Girl. Presley, to Belinda and A. Jay 
Popoff, Sept. 19 in Fullerton. 
Calif. Father is lead singer of rock 
group Lit. 

DEATHS 

Adolph Green. 87, of natural caus- 
es, Oct. 24 in New York. During a 
collaboration with Betty Comden 
that lasted more than six decades, 
the team of Comden & Green 
wrote the lyrics to Tony Award- 
winning Broadway musicals Won- 
derful Town, Applause, and Hal- 
lelujah, Baby.', along with such 
standards as Peter Pan and The 
Will Rogers Follies. The ASCAP 



members also co-wrote the Acad- 
emy Award-nominated screenplays 
// 's Always Fair Weather. The 
Hand Wagon, and Singin' in the 
Rain. Working with composers 
like Leonard Bernstein, Jule 
Styne. Morton Gould, Cy Cole- 
man, and Andre Previn, the pair is 
best-known for such songs as "The 
Party's Over." "Make Someone 
Happy." "Never Never Land," and 
"New York. New York (It's a Hel- 
luva Town)." Green is survived by 
his wife, singer Phyllis Newman, 
two children, and two step-grand- 
children. 

Hannah Russell. 89, of a short ill- 
ness, Oct. 17 in Los Angeles. Rus- 
sell was CEO of Harrison Music 
Publishing and composed the 
music to several children's films 
in England. Most recently she 
wrote and produced SpaceSongs, 



a fully orchestrated CD that teach- 
es basic astronomy that is used in 
U.S. schools and planetariums. 
Russell, the sister of the late song- 
writer Bud Green, is survived by 
two children, five grandchildren, 
and six great-grandchildren. 

Norbert Schultze. 91. of natural 
causes. Oct. 14 in Bad Toelz. Ger- 
many. Schultze was best-known as 
the composer of "Lili Marleen." 
the song that became a kind of 
anthem for World War II soldiers 
of both sides and was later trans- 
lated into 30 languages and per- 
formed by Marlene Dietrich, Edith 
Piaf, and Greta Garbo. The con- 
troversial composer was shunned 
in his homeland of Germany for 
several years after World War II for 
composing the score to several 
Nazi films. He is survived by his 
wife and five children. 



al Convention and Trade Show. 

Orlando World Center Marriott. 
Orlando, Fla. 856-596-2221. 

March 22-23. KLOS Mark and 
Brian Celebrity Golf Tournament. 

sponsored by the T.J. Martell Foun- 
dation. Coyote Hills Golf Club. Los 
Angeles. 615-256-2002. 

Submit items for Lifelines, Good 
Works, and Events Calendar to 
Margo Whitmire at Billboard. 
5055 Wilshire Hind., Los Angeles. 
Calif. 90036 or at mwhitmired* 
billboard.com. 




DOUBLE STAR POWER: The Bill <& 
Melinda Gates Foundation, Paul 
G. Allen Charitable Foundation, 
and Levi's Jeans will sponsor a 
two-part HIV/AIDS awareness 
concert taking place in November 
and to be aired globally on MTV 
on World AIDS Day. Dec. 1. 
Michelle Branch, Dave Matthews, 
and Missy "Misdemeanor" Elliott 
will perform in the Nov. 7 concert 
at Experience Music Project in 
Seattle, while Sean "P. Diddy" 
Combs and Alicia Keys will per- 
form Nov. 23 at the Green Point 
Stadium in Cape Town. South 
Africa. Contact: Alison Olin at 
310-752-8044. 

DESIGNER SPINS: KCRW Los 
Angeles' Liza Richardson and 
Chicago house DJ Miles Maeda 
will spin sounds Nov. 8 for the Lit- 
tle Black Dress event. Such Los 
Angeles designers as Richard 
Tyler and Monah Li will present 
their versions of this wardrobe 
staple to the crowd at Cicada in 
L.A. to raise money for Stop Can- 
cer's research for a cure. The 
dresses will be available during 
the evening through a silent auc- 
tion, and additional money will be 
raised through a raffle featuring 
snowhoarding gear and spa gift 
baskets. Contact: Susan Mainzer 
at 323-466-5141. 

ROCK YOUR SOUL: Meshell Nde- 
geocello will headline You Rock 
My Soul, an AIDS benefit concert 
also featuring Cassandra Wilson. 
Stephanie Mills. Rahsaan Pat- 
terson. Bilal. Mark Cohn, and 
Yerba Buena. Held at Carnegie 
Hall in New York, the concert will 
benefit Gay Men's Health Crisis, 
raising money for HIV testing and 
counseling, treatment education, 
legal services, substance-abuse 
counseling, and crisis interven- 
tion. The Nov. 1 1 evening will be 
followed by a post-concert recep- 
tion featuring a performance 
by Tony Award winner Heather 
Headley. Contact: Jackie O. at 
718-789-1818. 
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Faith's Album Is No. 1, But Radio Balks 

WB, Management Insist Hill Has Not Abandoned Country Radio 



BY PHYLLIS STARK 

NASHVILLE — Despite a decade of 
hitmaking that has made Faith 
Hill one of country's most reliable 
superstars, some country PDs have 
directed a surprising amount of 
venom at her in recent weeks. The 
barbs spring from disappointing 
research results for Hill's latest 
single, "Cry," and from her new al- 
bum of the same name, which 
some PDs feel takes Hill too far 
astray of the format. 

For their part. Hill's manage- 
ment and label are surprised not 
only that "Cry," which peaked at 
No. 12 on the Hot Country Singles 
& Tracks chart, didn't get more 
benefit of the doubt from radio, but 
also at the angry nature of some of 
the attacks. 

Hill's fifth album, Cry, debuted 
at No. 1 on last issue's Billboard 200 
albums chart and on the Top Coun- 
try Albums chart with first-week 
sales of 472,000 copies, according 
to Nielsen SoundScan. But the No. 
12 peak for the title track is Hill's 
lowest showing for an official sin- 
gle since "But I Will" reached No. 
35 in 1994. 

Cry is not without supporters at 
radio. KHAY Ventura, Calif., PD/ 
brand manager Mark Hill reports 
that "thus far, the new Faith . . . [is] 
pacing very well for us." 

It was also the most-played rec- 
ord at WYCD Detroit for the chart 
week ending Oct. 20, and it was in 
the top five at WWYZ Hartford. 
Conn., the same week. 

WYCD PD Mac Daniels says "Cry" 
has "no negatives [in my research]. 
It's testing like a hit record for me." 
And based on the album's Nielsen 
SoundScan debut. Daniels says, 
"I've gotta think some of my Icore 
listeners] are out there buying it. 
She's a huge artist in this market." 

But most of the programmers 
whom Billboard recently polled 
expressed sentiments like those of 
Frank Bell, VP of programming for 
Keymarket Communications, who 
characterizes audience response to 
the single as "underwhelming. It's 
great [that] she wants to be the next 
Celine Dion, but at least put some 
country instrumentation in the mix 
so it doesn't sound so odd in between 
George Strait and the Dixie Chicks." 

WMZQ Washington, D.C., assis- 
tant PD/music director Jon Antho- 
ny says, "Faith's new album is a 
huge disappointment. It's not be- 
cause she made a pop record — I 
really couldn't care less if artists 
want to make all different kinds of 
music — it's the fact that she didn't 
give country radio a single song on 
it that fits our brand. It's frustrat- 
ing that country radio has been a 
big part of her success, yet it'll be 
non-country stations that will play 
the majority of cuts on this album. 
I regret hyping the project as much 



as I did, because there's not going 
to be any payoff for my audience." 

"Faith is a little disappointing." 
says Mitch Mahan, PD of WIRK 
West Palm Beach, Fla. "She should 
have done at least one country song 
on the album. I can't imagine her 
selling the kind of albums she 
wants to sell without the country 
fan base . . . The lyrics to 'Cry' were 
close to country, but the produc- 
tion wasn't. Faith has always had a 
mainstream sound, but with the 
new album, they've produced her 
way over the top. It's almost like 
Cry was a movie soundtrack." 



Ill 




"The jury is out on Faith," con- 
sultant Joel Raab says. "Fans 
want to like it but are skeptical of 
her direction." 

"Unfortunately, 'Cry' did not do 
what we hoped," KSON San Diego 
assistant PD/music director Greg 
Frey says, "and if you count | the 
song "There You'll Be" from the 
movie Pearl Harbor], she's got two 
back-to-back underperforming 
songs . . . There was just a real lack 
of passion for 'Cry' in our research 
and on our phone lines." 

Among Hill's harshest critics is 
KBQI Albuquerque, N.M., PD Tom- 
my Carrera, who says. "Let's face 
reality: 'Cry' will be the last single 
getting country airplay for Faith Hill 
unless someone goes back in the stu- 
dio and remixes the crap out of it." 

RADIO ACTING IN BAD FAITH? 

It's comments like that that have 
executives at Warner Bros., as well 
as Hill's manager, Gary Borman of 
Borman Entertainment, slightly 
mystified and very frustrated. 

"We don't understand this 
groundswell of negativity," says 
Borman, who notes that a remix of 
"Cry" was not offered to country 
radio because not one station ever 
asked for it. 

"I just don't get it." he says. "For 
10 years we have been working 
closely with country radio and al- 
ways putting country first. I have 
no idea why we're getting such an 
angry reaction from country radio. 
We're not taunting them or shov- 
ing anything down their throats. 
We're OK with them saying they 
can't play that record, but we 
expect respect. We have no idea 
what we did to warrant this 
response. She has done nothing but 
be a great ambassador for country 
in the mainstream. 



"What is going on here? Where is 
the benefit of the doubt? Why are 
they driving her away? She has not 
changed formats. There has never 
been a decision to date to go pop," 
Borman continues. "She has not 
abandoned I PDs] — they are aban- 
doning her, and I think that's a bad 
decision. This is a time for families 
to band together, not to rip each 
other apart." 

Borman adds. "I invite any |pro- 
grammerl to call me and let me 
know how we've insulted them to 
warrant this kind of response, be- 
cause we think it's undeserved." 

Warner Bros. GM/senior VP of 
marketing Chris Palmer calls pro- 
grammers' comments "hurtful," 
particularly in light of Hill's track 
record of success in partnership 
with country radio. "All of |Hill's| 
major accomplishments, including 
this wonderful debut (for Cry], are 
due to the country music industry." 

A FAST START 

Warner Bros, senior VP of pro- 
motion David Haley also believes 
the single may have ultimately been 
damaged by its fast start at country 
radio. At a time when country sin- 
gles often take half a year to break, 
"Cry" was top 15 in four weeks, sub- 
jecting it to research expectations 
that no PI) would have had for a 
lesser-known artist. "Sometimes 
singles can outrun research, par- 
ticularly ones that start out of the 
chute (fasti." Haley says. "If we had 
a more traditional build, we may 
not have seen the same result. But 
in this current climate, radio lives 
and dies by research." 

Consultant Mike O'Malley says, 
"To expect any artist, superstar or 
not. to always bat a thousand is 
unrealistic. Some have been on 
incredible rolls that have continued 
into this fall. Others may not have 
had the impact we had hoped for or 
delivered the type of product we as 
programmers might have wanted 
them to. But artists need to make 
music that reflects who and where 
they are right now. If that happens 
to fit with a station's vision, some- 
thing great happens. If not, it's nei- 
ther party's fault and both should 
feel free to move on." 

Warner Bros., meanwhile, is plan- 
ning to get right back on the horse. 
Hill is expected to sing the next sin- 
gle, "When the Lights Go Down," 
during Wednesday's (6) Country 
Music Assn. Awards, and the label 
plans to have it in country pro- 
grammers' hands that week. Bor- 
man says the song was chosen based 
on feedback from country radio. 

Speaking for his own company as 
well as Warner Bros., Borman says, 
"We are going to go out of our way 
to meet the needs of country radio. 
We want to give country radio the 
tools they need to be our partner." 
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BRAVO TO FLEETWOOD: Mick Fleet- 
wood's life is a fascinating rock'n'roll 
survivor story, so it's not surprising 
that a movie has been made about it. 
The Mick Fleetwood Story: Two Sticks 
and a Drum will reach a mass-media 
audience when it premieres Sunday 
(3) on Bravo as part of the network's 
Bravo Profiles series. The movie was 
originally released two years ago on 
home video by Image Entertainment. 

The drummer and co-founder of 
Fleetwood Mac tells Billboard that he 
didn't want the biography to be sen- 
sationalistic. "Going for the Mood- 
and-guts | scandal 1 is tempting but 




too obvious," he says of the docu- 
mentary. "Certainly, it does cover the 
ups and downs of my life, but I want- 
ed it to be more personal than just 
another Fleetwood Mac story. We 
took our time — about two years — 
doing this film." 

The movie includes a wealth of 
Fleetwood's personal home-video 
footage that has not been seen before. 
The documentary even features a rare 
interview with former Fleetwood Mac 



member Peter Green, whom Fleet- 
wood cites as having a tremendous 
influence on his life. 

As for the much-anticipated new 
Fleetwood Mac album, due next year, 
Fleetwood says that the still-untitled 
album is in the mixing stages and that 
the band is planning to launch a major 
tour by summer 2003. "We've made 
an album that we love, and we've def- 
initely pushed some envelopes. Peo- 
ple will be surprised." 

The album will be the first all-new 
Fleetwood Mac studio set with Und- 
sey Buckingham and Stevie Nicks 
since 1987's Tango in the Night. 
"Lindsey has done the lion's share of 
the producing.'' Fleetwood adds of the 
new album. "The whole energy in 
Fleetwood Mac right now is in- 
credible. Our story is a really happy 
one at the moment." 

Though he says he will never lose 
his passion for playing music, Fleet- 
wood confides. "In 10 years, I'd love to 
be running a record company." 

IN BRIEF: Tim McGraw will be fea- 
tured in a documentary to be digital- 
ly simulcast Nov. 25 to movie theaters 
in more than 20 U.S. cities. This will 
be the first movie-theater simulcast 
for Movie Tunes, one of the companies 
behind the event Movie Tunes presi- 
dent Robert Kardashian says that the 
company plans to stage several more 
movie-theater simulcasts, "at least 
once a quarter." . . . Hype Williams lias 
joined the list of music-video directors 
who have crossed over into network- 
TV production deals (Music & Show- 
biz, Billboard, Oct. 5). Williams and 
NBC Studios have signed a deal for the 
director to develop, produce, and helm 
NBC's TV projects. 



NEWSLINE- 

Emmis Communications says that senior VP/New York market man- 
ager Judy Ellis will exit since she chose not to renew her contract, 
which expires Feb. 28, 2003 . . . VH1 has changed the name of its annu- 
al fan-driven awards show to the VH1 Big in 2002 Awards, which will 
take place in December at a date and a Los Angeles venue to be 
announced. The event was previously called the My VH1 Music Awards. 
In other news, VH1 has canceled the Liza Minnelli/David Cest reali- 
ty-TV series Liza & David before the show went on the air. VH1 says 
that it did not receive the promised access. 
Compiled by Carta Hay. 
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EMINEM CI FAS S OUT MY CLOSET 
MOBY, IN this WORLD 



jbV 



TIGER ARMY ', 
DISTILLERS 

: ■ . .:,,T--C - f ;: ■, 



THE CAIHETERS '. 

•FTEAPOL A 

TWBCI. DEAOROLT 

INSANE CtDWN POSSL RTRfM 

CJIZENBIflO . ■ 

KOTTDNMUUIH KINGS 1 .ilTHNOTTU 
ANDREW WK., t,\ AAM'i.S 
BUTCH WAtKER ■•■ 

IHI TRAGILAILY HIP SILVER JT 

OURS. LEAVES 

M ■ Mrs m *i afam.> " ,"im. ,. 

AUOIOVENT i' 

R|hT\ TOMORROW 



faa'iiBuiaim 



LUK'ir 



FAItMHRl 
UIK1I CHICKS 
RASCAL FLATTS '"I 
SHANIA TWAIN, f M fit 
PHIL VASSAR AS i hill 

K(l IH URBAN S0ME8DOY UKE YOU 
TDBYKIITH. = r V- 

WIIPLl STKAII iM'.i 
T( BRI CI ARK 
TRACE AD KINS :hR0MI 
EMERSON DRIVE. IAU INTO Ml 

T.MV, ■ , 



TRICK PONY 

RM mm strong enough to be your ■ 
REBECCA LYNN IRTWRRB. FOAOM 
BILLY RAY CYRUS - 
(HI DAISY '.'SI Alt MINE 
JAMIE 1 EE THURSTON 
STEVE A7AR RM ' N ' JOE 
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MADONNA I ■ 
CHRISTINA ACUILERA 
PEACHES H i IT OFF 
AUOIOVENT i < 

SIMPII PIAN i ■■•'.■!« S.-, 
KEITH URBAN \m . ' UKE YOU 
IAITHMIU 

JURASSIC S - ' ' '.i'.' 

I2>HT.MIAT)PI> 

DAVF HOUISTfR 

PRY MARY CDI0R2 ■ 

QUE ENS at THE STONE AGE s 

SANIAN* ■ M! ■ i 

MUDIIONi Y 

INSANE ClOWN POSSE HONUES 

CUPSL RTRRJIfRi I AST InVH 

LYRIC i v,i.!ti 

KILIY Cl/LRKSON r i YOURLOVE 

AMERIE. WJUH TOME 
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A LOOK BEHIND THIS WEEK'S CHART ACTION 



Counter 



5 

by Geoff Mayfield 



ENCORE: Proving that its 1999 blockbuster 
Supernatural was no fluke comeback, San- 
tana's new Shaman becomes the first album 
in the band's long and storied career to debut 
at No. 1 on The Billboard 200. 

The new title moves 299.000 units in its first 
week, more than triple the 72,500 that Super- 
natural sold when it started at No. 19. Propelled 
by Christmas-shopping spikes and huge expo- 
sure from a big night at the Grammy Awards, 
the title racked up six weeks during which 
it sold more 
than 300,000, 
including two 
frames north 




of the half- 
million mark. 
That album 
spent a dozen 
weeks at No. 1 
and sparked a 
rally for Lega- 
cy/Columbia's 
1998 set The 

Best of Santana. The band's Arista debut also 
broke a cold streak that dated back to 1985, dur- 
ing which time neither the band nor leader Car- 
los Santana placed an album as high as No. 50. 

Shaman's arrival evokes shades of '99, as a 
new Legacy compilation, The Essential San- 
tana, opens at No. 125 on the big chart, while 
Supernatural garners the Greatest Gainer rib- 
bon on Top Pop Catalog Albums (28-8, up 
38.5%) and by far the highest rank it has seen 
in any of the 2 1 weeks it has spent on that chart 

The band has been omnipresent on TV 
since playing the Latin Grammy* Sept. 18, 
hitting Today, Late Show With David Let- 
terman, A&E's Live by Request and Biogra- 
phy, the VH1 Fashion Awards, and the MTV 
Latin Awards on MTV2. During several of 
those televised performances, the band was 
joined by Michelle Branch, featured vocalist 
on lead track "The Game of Love," which is 
winning friends at radio, bulleting at No. 9 
on The Billboard Hot 100, No. 6 on Top 40 
Tracks, and No. 3 on Adult Top 40. 

Santana's big week also spikes Arista's cur- 
rent-albums market share. In most recent 
weeks, the label has ranked sixth or seventh, 
but this round's 8.12% slice is topped only 
by Columbia, with 8.33%. 

REASON TO BELIEVE: The biggest surprise on 
the big chart belongs to Rod Stewart, whose 
It Had to Be You . . . The Great American 
Songbook enters at No. 4 on 115,000. First- 
day sales suggested that his J Records bow 
would start in the range of 60,000-70,000, 
but like many adult-leaning albums, it picked 
up steam as the week progressed. A little 
more than 7,000 of those units came from 




direct-response sales, and that advertising 
vehicle obviously fed the title's retail sales. 

This is Stewart's biggest non-Christmas week 
of the Nielsen 
SoundScan 
era and his 
highest rank 
since 1993 s 
Unplugged 
. . . and Seat- 
ed spent five 
weeks at No. 
2. During that 
year's Christ- 
mas frame, it 
sold 136,000. 

The big starts by Stewart and chart-top- 
per Santana continue one of 2002's pre- 
dominate themes, a year that has seen lots 
of adult-skewed albums pull big numbers. 
Their high bows also place a bright feather 
in the cap of Arista and J founder Clive Davis, 
who co-produced both top five albums. 

ALSO LARGE: New entries on The Billboard 
200 signal career-high marks for rock band 
Foo Fighters (No. 3, 121,500 units), Christ- 
ian artist Michael W. Smith (No. 14, 57,500), 
and R<SB's 3LW (No. 15, 53,500). Two earli- 
er Foo sets peaked at No. 10, with their 1999 
album doing 1 1 1,000 in its biggest week. Two 
of Smith's prior eight chart titles reached the 
top 20; he peaked at No. 16 in 1995, yet two 
other albums had bigger sales weeks than his 
new one scores. Trio-turned-duo 3LW saw its 
first album peak at No. 29 last year. 

The solo debut of Destiny's Child mem- 
ber Kelly Rowland enters at No. 12 on 77,000 
units. It includes "Dilemma," her hit collab- 
oration with Nelly, one of the summer's 
biggest tracks (see Singles Minded, this 
page). Another of Destiny's children, Mi- 
chelle Williams, peaked at No. 57 earlier this 
year. Group anchor Bevonci Knowles won't 
make her solo bow until 2003. 

RALLY MONKEYS: Growing radio tracks help 
Las Ketchup pick up The Billboard 200's 
Greatest Gainer (84-65, up 29%) and Paul 
Oakenfold earn that list's Pacesetter award 
(196-134, up 48.5%). The former act, which 
is No. 1 on Top Latin Albums, also benefits 
from widespread ink from the likes of 7>'me, 
Newsweek, Entertainment Weekly, People, 
and USA Today. Improved store positioning 
at several key retail chains assists Oakenfold's 
rise to No. 1 on Top Electronic Albums ... Is- 
land Def Jam Music Group recalled a defec- 
tive run of the new W.C. album, but enough 
copies hit bins for it to bow at No. 51 on Top 
R&B/Hip-Hop Albums and No. 170 on the big 
chart. The set will be reintroduced Nov. 12. 





Minded 



'LOSE' WINS: Eminem earns his first No. 1 on 
The Billboard Hot 100, as "Lose Yourself 
climbs 2-1 on the strength of its third consec- 
utive Greatest Gainer/Airplay win (and its fourth 
in five weeks). "Lose" gains 10 million audience 
impressioas for a total of 1 12.6 million. 

"Lose" makes it to the top of the Hot 100 in 
only its sixth chart week, making it the second 
airplay-only 
song to top 
the chart in 
such a short 
span since Bill- 
board began 
including such 
titles in Dec- 
ember 1998. 
The other track 
to do so is the 
one bounced 
from the chart's 
peak this issue 
after 10 non-consecutive weeks, "Dilemma" by 
Nelly Featuring Kelly Rowland. "Dilemma" hit 
No. 1 in its sixth chart week in the Aug. 1 7 issue. 

DAY BREAK: "Die Another Day" by Madonna 
climbs 47-1 on Hot 100 Singles Sales, as the 
maxi-CD title scans 28,500 units in its first 
full week at retail. "Day" is her third No. 1 
on the Nielsen SoundScan-compiled chart, 
following "Music" in September 2000 and 
"Don't Tell Me" in February 2001. On the Hot 
100, the sales points push "Day" 18-8, giving 
Madonna her 35th top 10 single on the chart 
(see Chart Beat, page 4). 

FLEW THE COOP: With the chart's largest 
increase, Dixie Chicks take the biggest jump 
inside Hot Country Singles & Tracks' top 10 
in two years, as "landslide" flies 7-2. Up 555 
detections, the five-notch hike is the first in 
this part of the chart since Phil Vassar's "Just 
Another Day in Paradise" leapt 10-5 in the 
Oct. 28, 2000, issue. 

Although "Landslide" logs 5,068 detec- 
tions, it trails Keith Urban's "Somebody Like 
You" by 914 plays, the fourth-largest gap 
between a No. 1 and No. 2 title in the 13 
years since we adopted monitored airplay 
from Nielsen Broadcast Data Systems (BDS). 

The Chicks also debut with "Landslide" on 
both Adult Top 40 Tracks (No. 40) and the Adult 
Contemporary chart (No. 27). It's the trio's first 
track to reach a radio chart other than country. 
The addition of pop airplay propels "Landslide" 
to No. 20 on Hot 100 Airplay, giving the Chicks 
their highest position yet on that chart "Land- 
slide" rises 29-22 on the Hot 100. 

Urban's fourth week atop the chart is the 
longest No. 1 stay for Capitol's Nashville 
operation in a decade. Garth Brooks is the 
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by Silvio Pietroluongo. Mlnal Patel, Wade lessen 




only other Capitol artist in the modern era 
to stay four weeks at No. 1 on the country 
chart. He did so in February 1992 with "What 
She's Doing Now" and in October 1990 with 
"Friends in Low Places." "Friends" closed a 
gap of 17 years for a month-long ride at the 
top for Capitol, previously achieved by Merle 
Haggard's "If We Make It Through Decem- 
ber" in 1973. At the time of Brooks' 1992 
feat, the Capitol logo had been temporarily 
retired by then-label president Jimmy 
Bowen in favor of the Liberty seal. The 
switch back to Capitol came in early 1995. 

EMOTIONAL RETURN: Faith Hill scores her third 
No. 1 on the Adult Contemporary chart with 
"Cry." Hill had previously spent a combined 
29 weeks at No. 1 on the AC chart with her 
two previous 
chart-toppers: 
"Breathe" (17 
weeks on top 
starting in Ap- 
ril 2000) and 
"There You'll 
Be" (12 weeks 
beginning in 
July 2001). Only 
one other ar- 
tist has spent 
more than 20 
weeks at No. 1 on the AC chart in this still-young 
decade: Celine Dion, who tallied 21 weeks on 
top earlier this year with her only No. 1 of the 
past three years, "A New Day Has Come." 

SLOW STRIKE: After a roller-coaster ride on 
the Hot R&B/Hip-Hop Singles & Tracks chart, 
Sean Paul's "Gimme the Light" reaches a new 
peak, moving 5-3. In its 30th week, it is the 
longest trip to the chart's top triumvirate in 
the Nielsen Broadcast Data Systems/Sound- 
Scan era. Earlier this year, "Lights, Camera, 
Action!" by Mr. Cheeks tied the snail's pace 
set by Joe's "I Wanna Know" in March 2000, 
with both singles needing 28 weeks to hit the 
top three. Eventually both tracks hit No. 1. 

"Light" initially received enough airplay in 
some major markets to rise to No. 37 in July, 
where it seemed to reach its plateau after 14 
weeks. As the record began to descend, bot- 
toming out at No. 55, the release of the video 
in August and subsequent play at BET was a 
major factor in turning the fortune of "Light" 
around. Increased radio airplay and sales soon 
followed. More recently, Atlantic tapped into 
the track's success with a joint distribution 
venture, providing VP Records with radio pro- 
motion needed to propel it to its current perch. 

Additional reporting by Patrick McGowan in 
New York. 
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PEAK 
POSITION 






NUMBER 1/HOT SHOT DEBUT IfifM w e ..A,N U mb K i 






SANTANA Shaman 1 1 

AAlSIA unHUSSIISt. 


1 






FAITH HILL Cry 

WAflVtfi B*>0S iSASMVILII 1 4I0C' 11 1 34 IB tti 


1 1 






FOO FIGHTERS On. By 0m 


3 1 






ROD STEWART II Had To Be You ... The Great American Sonrjbook 


-. 1 


3 






ELVIS PRESLEY A ' Ehrla: 30 #1 Hits 


1 1 


6 






DIXIE CHICKS A 1 Home 

MONUMEATCOUMBIA MAW'tAG i U ■ rati M 


1 1 


7 


" 
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EMINEM A Tlw MeMi Shaw 


1 1 


5 


4 


— 


AVRIL LAVIGNE A ' Let Go 


2 1 


4 


3 




THE ROLLING STONES Forty Licks 

AKCO mtVMGINtaitCDl 


2 1 


8 


5 




NfLLY A* Nellyville 

10 »iii.Wrt»SArrrMr«A«Ciir»<iw 


1 1 


2 






LLCOOLJ 10 


2 1 








KELLY ROWLAND Simply Deep 

lalUflC WOPX&COilJUtBiA WoVLIlj 1 1 ? 9 I LI 11 m 


12 1 


11 


12 




NORAH JONES A Cone Away With Me 

But NOff ljmcAn'oi n MrmlM) 


6 I 






MICHAEL W. SMITH Worship Again 


14 1 


NEW 




3LW A Girl Can Mack 

NINt IMS KOT.tffC ntaV tQ CDl 


IS 1 


18 13 [ 


DISTURBED Believe 

REMiSf OMO/rtAASHA BADS IIMCC 


1 1 


14 


8 


XZIBIT Many. Machine 


3 1 


~9~ 




GERALD LEVERT The G Spot 


9 1 


21 


16 K 


GOOD CHARLOTTE The young And The Hop. lass 


y 


15 


10 




SOUNDTRACK American Idol: Greatest Moments 


u 


22 


20 




TOBY KEITH A tMllllll 


1 1 


16 
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SOUNDTRACK Brown Sugar 

(Ot MJOTf.lVlCAIIIMCOl 


16 1 


23 


23 




PINK A* Mlaaondanood 


6 1 


20 


17 




INDIA. ARIE Voyage To India 

*.'J r L'pW jWTSV l . Li [1 J M 1! s* 


u 


19 


19 




JOSH GROBAN A Josh Groban 


S 1 


26 


28 




JOHN MAYER A Boo" For Souares 

AWAALCOlUMBiA BUST* CK ■ : M 10. '1 M. IN) 


IS 1 


13 


2 




BON JOVI Bounce 

ISIAND 0UPSrVI[)JMG 1 1) Mill Ml 


2 1 


» 


22 




ASHANTI A' Ashann 

tfljAOl«iAC A.W MUX* lOjMGHIM UMI 


1 1 


10 






DAVE HOLLISTER Things In Tht Game Done Changed 

U0T0W"4 ffllMrAJMK (T J Tat II M> 


10 1 


12 






FLEETWOOD MAC The Vary Bast Of Fleetwood Mae 

■(PWS 71771 WAJWEfl BUS iNHCX). 


12 1 


31 


24 




DIANA KRALL Urn la Paris 

Vf HVt BMIMVt>i')1a>1IHI 


18 1 


25 






TRACY CHAPMAN L.;l It Rum 

ILJKTRA Dinf EG f II II CO) 


1 








FIELD MOB From Tha Roota To Tha Toota 


33 1 


3.1 


29 




VARIOUS ARTISTS A Now 10 

tMY1iaV>i*LSAj.t!MI7WattU MTMIPtC Itl VJ [Q 11 f* 


2 1 


24 
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TOM PETTY AND THE HEARTBREAKERS TtwLastDJ 

MAMtR BROS 4fIM ill«CP' 


9 1 


28 


27 




CUPSE • lord Will in 


4 1 


38 


39 




KENNY CHESNEY A No Shoes. No Shirt, No Probleatt 


1 1 


17 






TAPROOT Welcome 

VtlVtl BAMMtAAlLAAItlCtMl AGIMMCOI 


' 1 


30 


14 




CHEVELLE Wonder What's Next 

mCBBrsriiiaiiocDi 


14 1 








SCARFACE Greatest Hits 

HAP A tOtrNOO WW BMP VMGft lllMfllaW 


40 1 


41 


42 




PUDDLE OF MUDO A 1 Coma Claaa 

r.Awir ssr.trHS wit iMTASCori ii mum 


9 1 


37 


34 




COLDPLAY • A Rush 01 Blood To The Head 


S 1 


32 


26 




BECK Sea Change 

OGCoimMmnMnBtscopi iiBttcoi 


8 1 


36 


31 




JAMES TAYLOR • October Road 


4 1 


29 


11 




KEITH URBAN Golden Road 

CAmn <*asmitis>zs<ttavtta> 


y 


35 


21 




VARIOUS ARTISTS Ludacris Presents Disturbing Tha Peace: Golden Grain 

OtfrURaMTMrTJUXDfF JAM SOUTH W.W :< v.: |BJ a, HMD 


H 


51 


50 




NO DOUBT A Rock Staedy 


9 1 


33 


15 




JURASSIC 5 Power In Numbers 

iNrtascrMaOAxr'uijBCDi 


15 1 


42 


36 




LIL' FUP • Undeground Legend 

sucurKLsouocoiuMBiAoari'iCAG irsetanjan 


12 1 


39 


25 




LEANN RIMES Twisted Angel 


H 
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IMPRINT & NUMBER/DISTRIBUTING LABEL 


Title 


PEAK 
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40 
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FLOETRY 


Floetic 


19 


45 


43 




UNKIN PARK A [Beammalion] 

WAaNtasaos otQB'iitKCOi 


2 


44 


33 


13 


BRUCE SPRINGSTEEN A' 

'lOLL'MBiAMAOrC*. UM10.HMI 


The Rising 


1 


54 


45 


4 


VARKXIS ARTISTS 

iMlCMtmoviOlVWOaOMimsrAAAWiriMCU 


WOW Hits 2003 


34 


52 


46 


49 


CREED A' Weathered 


1 


47 


44 




NAPPY ROOTS A 


Watermelon. Chicken & Gritz 


24 


46 


61 
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SOUNDTRACK 


Sweet Home Alabama 


46 


50 


49 




RED HOT CHILI PEPPERS A 


By Tha Way 


2 


56 


66 


9 


STONE SOUR 

lasAoauttNfBitMrs -jjw, HMCOi 


Stone Sour 


;■ 


53 


47 


60 


SYSTEM OF A DOWN A ' To., city 

UAftHV* CCS LAABIA UW.CBG 1 1 1 M E0/1S Ml 


i 


55 


53 


63 


MICHELLE BRANCH A 


Tha Spirit Room 


28 


48 


41 


6 


KENNY G • Paradise 

AMS1A ulNiiIMyMMl 


9 


43 


32 




PETER GABRIEL 

atn MiaiuaillHWeaaaantaaiiil in ai in 


Up 


9 


M 






KENNY G Wishes 

aajntetejaejajejaa. 


64 


84 


' i iv 




$ GREATEST GAINER 

LAS KETCHUP 

SHAUTOWNtOUAABlAaraEVCHGilSMtQCrjilNI 


s 

Las Ketchup 


65 


66 


69 




QUEENS OF THE STONE AGE 

imrnscoPE wusiirM coi 


Songs For Tha Deal 


17 


59 


58 




JACK JOHNSON • 

i»jow««w«SA. xomuuas in aacoinn 


Brushfire Fairytales 


34 


57 


48 




SHERYL CROW A 


C'mon, C'mon 


2 


77 


76 




VARIOUS ARTISTS iWorsh 
•rraarrr aajBJBJMJ i pj a 10 COl 


p: A Total Worship Experience 


60 








DAVID BOWIE 
MaaM iisaniaaii 


Boat 01 Bowie 


70 


69 


63 




SHAKIRA A' 

trie sswnIMto.il w< 


Laundry Service 


3 


62 


57 




VANESSA CARLTON A 




5 


65 


64 




SOUNDTRACK A* 

.. ....■,%/.. wiki in. i«i<i »f>, i: mvm 


0 Brother. Where Art Thou? 


1 


78 
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KID ROCK A 

LAyA AHANtlCCMer AGlltayllM) 


Cocky 


7 


67 


52 




EVE Eve*oltition 

»jRrrrcrr««ssai*iNTrriscrjniiraviasB 


6 


68 


72 




MARTINA MCBR1DE A Greatest Hits 

■CA i SASHSillt i iron M G 1 1 1 M. II Ml 


5 


73 


62 




KIDZ BOP KIDS 

BAroa a ra Mass li i avirsa 


■Ml Bop 2 


37 


60 


40 




NAS 

li auatii iittaaaaiaaiil aaaiiianii n ai 


The Lost Tapes 


10 


72 


59 




DAVE MATTHEWS BAND A ' 

•CAiai.liHM.IMi 


Basted Stufl 


1 


70 


65 




CAM'RON 

KOC A IIUATXI JAUWM' lOAAS 'IM IIMi 


Caaaa Hoaao With Me 


2 


49 


35 




PASTOR TROY Universal Soldier 

MAOO socirTYAmiytiisAi GMasrsiMao I.' M II Ml 


13 


!■: 


'r« 




NATALIE COLE 


Ask A Woman Who Knows 


32 


58 


55 




OUR LADY PEACE • 




9 


63 


38 




HEATHER HEADLEY 


Die. Is Who 1 Am 


38 


75 


68 




ISYSS 

AMnAiimiuavMia 


The Way We Do 


55 


64 


S6 




THE VINES • Highly Evolved 

f NG SEHOOM JlSII-CAAllCA .11 MCOi 


11 


61 




: 


BOND Shine 

laao ATeanOEcCA 11) H COl IMI 


61 


76 


82 




TRUSTCOMPANY 


The Lonely Position 01 Neutral 


11 








GrrrtN rojti ink ascorr mat COl 






BO 


71 


14 


MARIO • Mario 


9 


71 


54 


it 


TRICK DADDY • 

rip it stir* a:lan'< rosM" ag .-mum. 




6 


83 


83 


41 


ALAN JACKSON A ' Drive 


l 


86 


73 


4 


MERCYME 

•. .u:: vm •. « s.-a a: av: sv.iKM.aaos m'mcoi 


Spoken For 


41 


82 


80 


26 


BIG TYMERS A 

'..MM'.: '. .■ ■ ■ 




1 


81 


78 




UNCLE KRACKER 


No Stranger To Shame 


■ ' 








JAGUARES 

rCASSSStUSASELAIMIIIMCOl 


El Primer Inttinto 


95 






TRANSPLANTS Transplants 


96 


47 


86 




CEUNEDON A* 




1 


89 


84 




PO D. A 


Satellite 


6 


9? 


94 




AMERIE 

MSfjCOlUMBlA ISSSACAG |BJ M 10 COl 


AIM Have 


9 


in 


103 
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MICHAEL W. SMITH A Worship 


20 
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Silver Side Up 



SOUNDTRACK 



CEUHE DWWCHEMHX1E CHICKS/SKAKIRA WITH SPECIAL GUESTS ANAS TA OA & STEV1E NICKS 

EfK tvm m* eo c» 



VARIOUS ARTISTS 



WOW Chrisltnas 



DA HEADBUSSAZ 

If m^SCJtL/IMIWlSME'StMiT L1VIL IIOM'I'W. 

DAVID BOWIE 

vwom nta an* coi 

STING & THE POLICE 

lawurv mnMNTmstamuM coi 



Dai's How It Happen To'm 



The Very Best 01 Sting & The Police 



ANNE MURRAY 

snuicinvrAv srm | MM 



riOJMGllZKUIBI 



Juslisen Jusl Listen) 



ENRIQUE KSLESIAS A ' 
INCUBUS A 



VARIOUS ARTISTS 

waii hsw* same (it m cdi 



r ArlisU Sing Disney Their V 



THE WHITE STRIPES 

IMTO MAN IflWWM ■ CD) |H| 



LUDACRIS A 

r^iTLWBiM; I HA PIACI Vfl JAM SCU'H VI 



CHICAGO • 



The Very Best 01 Chicago Only The Beginning 



MARK KNOPFLER 
wee n sees eon hi ec> 



DIAMOND RIO 

AHinA hashvxk cmeeie in seir w 



SCARFACE 

on jam south vnm* vumg 

THE BEATLES A" 



AEROSMITH A 

CDLUMruA Knetnc i : « t a 3« a 



VARIOUS ARTISTS 

maaaauuhai iioywAiwineeos nesvi'w 

SOUNDTRACK 



PRINCE 

AABMRSKOS M1j!III»C0I 

SOUNDTRACK • 



FRED HAMMOND 

vtieTY ai»i70MeA ii i sjej m 

EVA CASSIDY 

•UXStlKfTireHII&Ncm 



MERCYME # 



O.Yeihm 



REBECCA LYNN HOWARD 

MMASMWJJ IWMIllteieM 

TIM MCGRAW A 



VARIOUS ARTISTS A 

MIAJSIC 6BOUBBM0 JBHtVIAJWEH STBAIrCiC 

SANTANA 

liBAcvjcauMeiA bbbbow ittma7«eB 



PLAY 

MUSIC MOmo COlUMBlA SWJICnG IBM CO CDl|H) 



LUIS MIGUEL 

WMMA) luina wn iism coi 



SOUNDTRACK 



NICKEL CREEK 

tiiBtf leu »Mi nets coi 

SOUNDTRACK • 

JNIVTRSV 

TRINA 

SUB H SUOLAlLAMlCD'll* AG i 



GEORGE STRAIT • 

VBltrwasii' baiiwi 

ENRIQUE IGLESIAS • 



V* PACESETTER S > t 



OAKENFOLD 

MAVERICK ejfBJMS<AffJ BROS I 



NEW FOUND GLORY i 



TRAVIS TRITT 

BIA (OASBViLCI SMeSSDMY IHASXVUlfl III BtECvIS SSI 



MONTGOMERY GENTRY 

caoweiA iNASHvujji BBavsrjM iNASHvatFi ii i si ro/ir aa 



SOUNDTRACK A 



THE DONNAS 



CHRIS ROBINSON 

WDt INI RBWItlMCGliHI 



THE STROKES • 



AARON CARTER 

jrvt«lllB70MBAil}BSISSll 



VARIOUS ARTISTS A 



P. Oiddy & Bed Boy Records Present.. We Invented The Rami. 



VARIOUS ARTISTS A 1 



JIMMY EAT WORLD A 

nor AMWOAAs imsm* isTrRSCCPr 

ROD STEWART • 
JOHN MAYER 



JACKSON BROWNE 




Country Croonin' 



Songs For A Purpose Driven Life 



Speak Those Things: POL Chapter 3 



Imagine 



All The Time In The World 



Something Worth Leaving Behind 



Thug Misses 



A Day Without Rain 



Niqttl Divides The Day Trie Music Of The Doors 



A Gangster And A Gentleman 



BMSaMSSBUttiiajllSBl 



Down The Old Plank Road/The Nashville Sassioi 



TAMMY COCHRAN 

trv: iNASHVHiD aaassoMT masmvbijii n i ar torn an 



The Very Best Of Rod Stewart 



Inside Wants Out (EPI 



The Naked Ride Home 



PEAK 
POSITION 


aft 

1 


s 

$ 


2 WKS AGO 




ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 


TMa 


PEAK 
POSITION 


B 


CCD 






THE NITTY GRITTY DIRT BAND 

CApnotannrrsssaM 


Will The Circle Be Unbioki'ii Vol ■ III 


134 


H 




NCW 




PAVEMENT 

MAIAPORIO»7|IBB1COI 


Slanted » [ar Isaaled Lama » Roeanra 


152 




© 


■SIS 




KIRK FRANKLIN • 

6CSP0 CINTMC nan.TBMBAIII WIISBI 


The Rebirth Of Kirk Ftaaklia 


4 










DANIEL BED1NGFIELD 

rsLAM aai ir.iojMo mar col 


Gona Get Thru This 


41 


ii 


155 




4, 


HOOBASTANK A 

ISUI«SBMa.B)JMG|llSlCOI|BI| 


Hoobasiank 


25 


B 


156 




n 


VARIOUS ARTISTS 

vpitrraavxsti 


Reggae Gold 2002 


112 


98 


• 5? 


I 55 l 67 




SEETHER Oisclaimer 


92 



MfUMT f I* MTrTWNIal TM CBffUM F OaVBOl INM B 1 t flWJME 111 » CO) 



y The Vampire Slayer "Once More, With Feeling" 



Legacy Hymns & Faith 



Five Stories Filling |EP| 



I GLORIA GATHER AND THEIR HOMECOMING FRIENDS 



Let FiMton Hi* Ln* hm Came.it HaN 



• Albums MMh me greatest in lei gmm ihi» 



• He L Drilir,|) Ind.Ailrv Ann 01 Arrnrir.;i (RIAAi cmtj'icatiori Ilv nel .hipmenl al bOO.000 iJtiuiTl unit* IGtWI A RIAA e«rti»iCJJtiOii for n« ih.pment of 1 miUmn unrtt (Platinum | ♦ RIAA cefMiCJUOn tw run shipnionl ol ID miliifxi unit. IDiamnndl NiAmeial iDftnwa Platinum or 0iJj4Wnd 
iimuni-pWIinora level for liourd sl-s .r>n ia.ib s Dn.^s r\ -h • . t -■(] . r . n' I XI mir.^cs f nii'c. t'ie ir jli-phei stiipnumb bv Ifm numhm dt rj«cs jkI'ot Ispei RIAA Lalin a«arards 1 Ct-ftrlitation loi nut itnpmpn! of 100.000 units (0io| '. Cmtiln atwn of 2TO.0OO untis iPlattriol ' : Ccrlrfi cation al 400000 
- ■im price-, -r i T' ;r.i i r.Vl, ,-■ I '.VEAii.lM.lii. ar B wggeKect list, Ispe pricei marked tQ. arirj ill other CD pticu*. afD eijuivalerrt pticet. which are p«0|etted from •vholuiale pneos GroatnslGj.ru.. shmv. charts laioesl unil mcieue Pacirsattef >irj>cate. bHoest 
'•■ i'"'- •>■'■■ ' "■■ •'■■■■■:< [H| '■ !. a- . L jb: .1 i l -n ii-.M-k,-' :■! if jrjr.: VJ-. d-.: nnt Ml lit Inc . and K e^t t 5l jv JSl ji fr: i ■■qti-;. h-m-fvim: 
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' Billboard TOP CLASSICAL ALBUMS . 



M 

i 
2 




Sales data comprint! by 

Nielsen 

Sound Scan 

ARTIST IMPRiNT & NUMBER/DlSTRiBUTlNG LABEL Title 


a 




i .-, ■ rj ■ ■ 

DIANA KRAI 1 1 >ua In Pane 
M\MLL LIVU 1(1 r ill IS 


y 




NATALIE COLE Ask A Woman Who Knows 


3 

& 




DIANA K.KALL A IflB LOOK Ut LOVC 


IAKJC MONMCIT In Th» Clin 

jm m c ivn_fr>incii iii i nc aim 




blfcvfc TTRtLi. This Time Ut The Year 


'1 




KAKKini ALLYbUN In Blue 




dWAixHJKU MAKbALIb UUAKTcT r outsteps Ur UUf rathets 


10 
5 




CTCWC TVDCI 1 C* j j y- 

bltvt iTRELL btanoatd Time 

f mwii —mm 


LnAKLit MAUtN wu M MiCnAbL BKcLKcK American Dreams 


13 




rAIKIt_IA UAKbtK Verse 


8 




UAVt MULLANL) blu bANU What Uoes AfOuna 


J 




dkau MtMLLJAij Largo 


<2 




SOUNDTRACK Finding Forrester 


6 




JOSHUA REDMAN Elastic 


14 




VARIOUS ARTISTS VerveZ/Unmixed 


IE 




JOHN COLTRANE Coltrane for Lovers 


i ' 




VC ITU 1 A DOCTT T A DV DC A ff\Cli i 1 A r* W HE IAUMTTTC lAum I ~j Ai. f< 1 l_ t*1~— 

Kelt n JAKKfcl T/uAKY rcAtOLK./JALK DcJUHNcTTe Always Lei Me lio lite In lohyn 




Bl L LIE HOLIDAY Bill,.. Holiday for Lovers 


17 




CASSANDRA WILSON Sings Standards 




CHARLIE CHRISTIAN The Grains of His Electric GuiUi 


1.1 


CASSANDRA WILSON Bally 01 The Sun 



THE CLASSICAL JAZZ QUARTET 



CHARLES LLOYD 
CHARLIE CHRISTIAN 



KENNY RANKIN 



The Classical Jaz2 Quartet Plays Bach 
Lilt Every Voice 
The Original Guitar Hero 
A Song For You 



NOVEMBER 9 1 
2002 


Billboard 


TOP CONTEMPORARY 

JAZZ ALBUMS.. 




LAST WEEK 




Seles data comftilesT by at # 

*» Nielsen 

SoundScan 

ARTIST IMPRINT A NUMeceyDISTSlBUTINC LABEL 


Title 




I 




NORAH JONES A 
l»l 


NUMBER 1 r 


35 Weeks At Number 1 
Come Away With Me 




2 




KENNY G • 




Paradise 






KENNY G 




Wishes 






BWB 

■Aataniaos <ac-|MI 




Groovm' 


5 


3 




AL JARREAU 




All 1 Gol 




-1 




FOURPLAY 




Heartfelt 


7 


5 




KEIKO MATSUI 

\AAAHA til* |M] 




The Ring 


8 


~6~ 




KIM WATERS 

S»MW(.HLW|M| 




Someone To Love You 




~T 




NORMAN BROWN 




Just Chillin' 








.v.im-i lit! 






10 


10 




BOB BALDWIN 




Standing Tall 


11 


■■> 




LEE RITENOUR 




Rii s House 


12 


TT 




BONEY JAMES 




Ride 


13 


B 




WILL DOWNING 




{Sensual Journey} 


14 


12 




BOB JAMES 




Morning. Noun & Nigln 


15 


14 




VARIOUS ARTISTS 




Verve/yRemixed 


<D 


23 




GEORGE DUKE 




Face The Music 


17 


13 




MAYSA 




Qui 01 rhe Blue 


© 


18 




VARIOUS ARTISTS 


KKSF Smooth Jaw Sampler lor AIDS Relief Volume 13 




19 




GATO BARBIERI 




The Shadow ol the Cat 
















TT 




JOE SAMPLE 




The Pecan Tree 




"ttT 




MARION MEADOWS 


In Deep 




15 




MASQUE 




Infinite Love S11 


23 


20 




RUSS FREEMAN 




Drive 


24 


21 




PIECES OF A DREAM 


Love's Silhouette 














25 


24 




VARIOUS ARTISTS 


Streetwise: Smooth Urban Jan 



Sale! datafor Classical, aft # 
NMAge.andUAiato JS, Nj e |Sen 

SoundScan 




CARRERAS DOMINGO PAVAROTTI 
PHILIP GLASS 
YO YO MA 



Plays Beethoven Violin Concert 
The Best Of The 3 Tenors 



PLACIDO DOMINGO 
TONU KAUUSTE 
MURRAY PERAHIA 



Sacred Songs 



Part Orient* Occident 



Chopin Etudes Op 10/25 



JEAN-YVES THIBAUDET 

niccjiipttunrvnuu ccAssvcsGaocip 

SALVITORE LICITRA 



Magic Of Satie 



Arias For Farinelli 



HARP CONSORT 
RICHARD JOO 



Missa Metticana 



Billy Joel Fantasies & Delusions 



ITOP CLASSICAL BUDGET 



NOVEMBER « 
2002 


Billboard TOP CLASSICAL CROSSOVER . 


i 


WEEK 








3 




ARTIST IMPRINT A NUMBER/DISTRIBUTING LABEL 


nth 




1 




BOND 

|H| 


2 Weeks At Number 1 

Shine 








RUSSELL WATSON 

MCCA A.MttoUMvl HSAC CCASStCS ClAtttJP 


Encore 




j 




ANDREA BOCELL1 A 

P!«irsssa.i«i»rvriisAiaAss«iG«oup 


Cieli Di Toscana 




■: 




MARIO FRANGOULIS 


Sometimes 1 Dream 




S 




BOND 

Ml lASaSeaauaBUASBABBaAl oaABCBBBORi IHt 


Born 




6 




CHARLOTTE CHURCH* Enchantment 




: 




YO YO MA S THE SILK ROAD ENSEMBLE Silk Road Journeys: Whea Strangers Meat 








SARAH BRIGHTMAN • 


Classics 




i 




DANIEL RODRIGUEZ 

UAMMTUftOTMlNl 


The Spirit Of America 




10 




JAMES GALWAY 


Song Of Home 




15 




ASELIN DEBISON 


Sweet Is The Melody 




1 i 




LONDON SYMPHONY ORCHESTRA (WILLIAMS)* 


Stat Wirt Episode II: Alack 01 The Cleats 




1 1 




RUSSELL WATSON 

[iccca •saHsusr.mvAc CLASSICS caour trat 


The Voice 








JAMES GALWAY 

■CAVMTraaaBAiBATI 


The Very Best Of James Galway 








SARAH BRIGHTMAN 


Encore 













NOVEMBER 9 

2002 



Billboard TOP NEW AGE ALBUMS. 





3 












§ 




ARTIST IMPRINT A NUMBER.TJISTR1BLITTNG LABEL 


Title 








ENYA A 


J , NUMBER 1 S 


- ■. 
A Oay Without Rain 








GEORGE WINSTON 


Night Divides The Day- The Music 01 The Doors 




J 




VARIOUS ARTISTS 




Pure Moods IV 




~4~ 




JIM BRICKMAN 




Love Songs & Lullabies 






VARIOUS ARTISTS 




A Windham Hill Christmas 




5 




JIM BRICKMAN 




Simple Things 




~7 




2002 




Sacred Well 




6 




TIM JAMS 

HjeeaanaaBBBJiBi in 




A Thousand Scanners 




5 




JOHN TESH 




The Power 01 Love 






VARIOUS ARTISTS 

>**i l . t tan* 




A Peaceful Christmas 




1 1 




SECRET GARDEN 




Once In A Red Mnon 




g 




GOVI 




Mosaico 




IC 




LESIEM 




Mystic Spirit Voices 








VARIOUS ARTISTS 




Pure Moods III 


L 


12 




DIANE ARKENSTONE 




Jewel In The Sun 



20 CLASSICAL FAVORITES 



OASSCAA MASmmCES SMMtMOJtUI V. 



CLAS'XAl MASTtRPIlCiS KMMNnC PVMO ■ 




oi ua ueMHtiamnv 



GtffSMWIN AN AMENTCAN IN tWBIS I 
MOZAfiT '.YMPHONY WW 40 1,4' ,. 



BEST O* 75 CjIASSJCAjL FAVORITtS 
M lWOACY 

CLASSICAL MASTERPIECES 



NOVEMEER ! 
2002 



Billboard 



BABY MOZA1TT 
AFT Of SECOVIA 
OPE HA AlBUM 



CM 

ate 



THE »l OPEBA ALBUM 

Btcr.A iiwiyi xSM QASBCS * 
BART VIVALOI 



SO OfH ATE ST CLASSICS 



BEPHO-tlV SYMptsOrV' MOS S I ? * 
DC \JMVIRSA1 OASSJC5 tJKltA* 
CHRISTMAS ADAGIOS 



i •nil t2 3d CDs vv* whieteMr* pitci knm tlutn 
n ClMEUcal Buden 



NOV ^ Efi ' Billboard 



P KID AUDIO 




VAJMOUS AjmSTS 



,S«3»^l^SOU4JfiP*ANTS D 



VAWOUS ARTISTS 



MD M0UM 



mmm mi bjjU>h •"• 



VAKKXJS ARTISTS 
,M ■ : M ■ ... 

I MA& ALONG 
BtA[l AlO*^ 

I t^tDBsWOaMBJBJBjVI 

VARIOUS ARTISTS 



aMnBMEAn>iMrts vm > 



*00 COT urifl 



gairsilh^ week •BecotrJ.na IrvduHry Attn 01 America IFWAAI cartiti cat-on tor nel sb-nmen! ot MO. 000 albu-'n unit. (Gold 1 A RIAA cedtlicatmn for r)«t snipffltfil ol 1 mill ion uriiti (PUlirturrsI 4 RIAA CBIirxstiOfi for n«| s/iiptTienl o( 10 million uniu I0.amar.dl Numeral I lolkMWng Platinurn or Diamond 
;«Maltwm'g mulli-plaiiritjrn level For tNxedieu. and double album, with a running lime ol 100 inmui*, ui muie the fllAA mulliplnii ^iipmenii oy m* number ol dives anct-oi tapes RIAA Latin awards Ceniftcation tor net snipmemot 100.000 unru(0ro|. .'. Cemlicannn «• TOO DOO unitt (Plalinol i' Certilication ol 
units iMulti-Plalinn) 'Asterisk indicates LP is avaiUWe Haaisee-ei Impact shovs albums lemoveo Irtym Heaiseelitrti ihrs week [H] indicaivs pail or prtmnt H»aUe«knf lrtt« C2002. VNU Businarvs Media. Inc . and Nielsen SoundScan. Inc All rights reserved 
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c 
l 




ARTIST 

IMPRINT fl 


Sales d*. compiled hy J,* N|e | sen 

SoundScan Title 

NUMBER/DISTRIBUTING LABEL 




2 
•: 

5 


■- 
- 
< 




ARTIST 

IMPRINT ft NUMBER/DISTRIBUTING LABEL 


TMi 












DEBUT 1 Week At Numb., 1 




17 


28 




BREAKING BENJAMIN 


Saturate 










THE DONNAS Spend The Night 




25 


26 




RHFTT MM 1 Ft? 

(UiiTPUujMtfG m«cn 


Ths Instigator 








CHRIS ROBINSON New Earth Mud 




23 


27 1 
i 


FINCH 

ilM',1 


Whit Ii K To Bum 




3 


8 




THE USED The Used 

MmaNDSTMMeenBMis ntsicoi 






LOS RAZOS 

.'. * !• v\: . l »fU! 


Drindol*? Vuelo A Ld Hiljch.i 




• 


6 




JUANES 

■ 


Un Die Normal 

JN(VBtS*LI*llND isssLD. 




9 1- 


JETS TO BRAZIL 


Perfecting Loneliness 












jAINER 5 








THE BLIND BOYS OF ALABAMA 

■ ! i,i .'.jMii . ■, ■ ■: 


Higher Ground 




5 


11 




SUGARCULT Start Static 

. .. 




31 


r 




BEBO NORMAN 

i : ■ i-.'!^. i >:-i :w- > * . . 


Myself When 1 Am Real 








THURSDAY Five Stories Falling (EP) 




36 


37 




ZOEGIRL 


Mix Of Life 






s 




NICHOLE NORDEMAN Woven & Spun 




39 






FMFRCOIM DRIVF- 
C FYl t n jvll L/Piivc 

:m-v.*.v.ih>:: ■.a-lh.-iu ■ tw. :\f- ■ 


Emerson Drive 






15 




OK GO 


OK Go 

mmax 




■14 






U IJl 1 LLLll J 


Sing Sing Death House 








BWB 

/.MINI - n« 


Groovin' 

uc" nmcu 




13 


2 




GOV'T MULE 

iiQiiw nTt.cn 


The Deep End Volume 2 




-1 


-•. 




THIEVERY CORPORATION The Richest Man In Babylon 

IKXTtlNlKSW Ml V.I in:' ' AH V <Wi[ 








CHUY VEGA 


Mas De Lo Que Merecids 










JOE NICHOLS Man With A Memory 

UWlAMAL SOUTH I1SSSSS 111 








ROZELLY PRESENTS DA FAM 


A Day N A Life... 




16 


17 




LIBERACION Historia Musical 








RENEE FLEMING 


Bel Canto 








RA 


From One 




27 


24 




1 AIMftFI F*> DF CHARIY 


Bonita Mujer 




15 


13 




HEZEKIAH WALKER 1 THE LOVE FELLOWSHIP CRUSADE CHOIR Family Affair II: Lin At Radio City Music Hat 




22 


32 






30 Seconds To Mdrs 




1.1 


16 




CONJUNTO PRIMAVERA Perdoname Mi Amor 




24 


10 




SUPERCH ICK 


Last One Picked 




12 


12 




INTERPOL Turn On The Bright Lights 




29 


30 




JENNIFER PENA 


Libra 




28 


45 


| SIMPLE PLAN No Pads, No Helmets.. Just Balk 




Ih 


39 






Guess Who's Back? 




10 


14 




DASHBOARD CONFESSIONAL The Places You Have Come To Fear The Most 




33 


18 




fMi latis run urmn» 










DEATH CAB FOR CUTIE You Can Play These Songs With Chords 




38 


35 






The Ring 




1" 


19 




12 STONES 12 Stones 

a mi* iwn -issn 










NAAM BKIoAUt 

ARTISTOIBf a tlKJM .HW17M 


Early In The Game 




6 


3 




PINMONKEY Pinmonkey 




3.1 


:>•> 




VIC LATINO 


Vic Latino Presents: 00 s NOWt 




21 


33 




SOMETHING CORPORATE Leaving Through The Window 




40 


46 




TO BY MAC 


Momentum 




18 


22 




THE HAPPY BOYS Trance Party (Volume Two) 










CHAYANNE . 


Grandes ExKos 




20 


20 


[ LUPILLO RIVERA Amorcito Coraaon 










NO SECRETS 


No Secrets 










"^ Billboard TOP INDEPEN 


DENT ALBUMS . 






9 




Sales da.a compiled by J>J Nje|sen 
artist SoundScan rru* 

IMPRINT A NUMBER/DISTRIBUTING LABEL 


I 


• 

I 


2 WKS AGO 




ARTIST 

IMPRINTS NUMBER/DISTRIBUTING LABEL 


Trtle 












& NUMBER 1/HOT SHOT DEBUT tS ' wee. a. !*,»*« i 








THE BEATNUTS 

JI.MtAHl) pit i*-,ht WIBMAMDSTViD ill Mil HI 


Present: The Originators 










TRANSPLANTS Transplants 










DEATH CAB FOR CUTIE 

RAK-Wlt ilJ»CC|Ml 


You Can Play These Songs With Chords 










DA HEADBUSSAZ Oafs How It Happen To m 




10 






VARIOUS ARTISTS 


Wolfman Jack's Halloween Special 






1 




NICKEL CREEK This Side 


28 


22 


13 




TECH N9NE 


Absolute Power 








CHRIS ROBINSON New Earth Mud 

-••••>■»» « : INI 


G> 






LIL JON & THE EAST SIDE BOYZ 


Kings Of Crunk 








PAVEMENT Slanted & Enchanted: Luse 6 Reduxe 


20 


16 






JETS TO BRAZIL 

JMCIRH lUT I.WCBllMl 


Perfecting Loneliness 




i 


5 




VARIOUS ARTISTS Reggae Gold 2002 




33 


49 




DISTILLERS 


Sing Sing Death House 






4 




EVA CASSIDY Imagine 




-It. 


4 I 




ROZELLY PRESENTS DA FAM 


A Day N A Life... 






, 




KHIA FEATURING DSD • Thug Misss", 

□ mrrDOWS TSiilzialtMis i.stci) |MI 










LOS ANGELES DE CHARLY 

.ONCvw*** AMrlJMpfl 


Bonita Mujer 






15 




SUGARCULT Start Static 

UJMUVIMSltSWUlTEMis II1SI d>l|ST| 








VARIOUS ARTISTS 

HMT,r.MUTI«r«tMI HHCSI 


Children Sing For Children: 25 Christmas Songs 








THURSDAY Five Stories Falling (EP) 

KTonwiuoiilM 




39 






VARIOUS ARTISTS 


More Sounds Of Halloween 




' 


3 




DELBERT MCCLINTON Room To Breathe 




/■I 






50 CENT 


Guess Who's Back? 




8 


8 




AIMEE MANN Lost In Space 

sunawsn.wiroiivsous ..>>□>. 










BOOT CAMP CLIK 


The Chosen Few 




? 


6 




SINEAD O'CONNOR Sean Nos Nua 

MLMUlNUftlHU Jsra*V*SS,U*lll> IUHCLl 




j 


26 




DOLLY PARTON 

fill,* l.l rrti, :.jf.*r. tOWtWi 


Halos & Horns 






; 




B-LEGIT 


Hard 2 BLegit 

IIHIMJNlnasOCH lltNIlM _ 






25 


z 


VIC LATINO 

B^,w,u w a.|MI 


Vk Latin© Presents: 80 s NOW! 


15 


12 


12 




YING YANG TWINS Alley: The Return Of The Ying Y.ing Twins 

ClIl'PAJWOMHi PftiNIUISSflCI. 1>»1l*» 










VARIOUS ARTISTS 

utra I'M .,i nrm 


Ultra.Trance:1 


16 


10 


'i 




THIEVERY CORPORATION The Richest Man In Babylon 










JACKYL 


Relent)*** 


17 


14 


11 




SAMMY HAGAR AND THE WABORITAS Not 4 Sale 

cjUMtwaMansassosmii • * : 




.11 


41 


E 


FLOGGING MOLLY 

SlOI 0HI DUMMY r'lX' HJM'.U |M| 


Drunken Lullabies 




1 ' 


10 




STEVE EARLE Jerusalem 




29 


31 




VARIOUS ARTISTS 


Vans Warped Tour 2002 Compilation 












* GREATEST GAINER & 










SAINT ETIENNE 

MA.MM I^TOtK1,i,A*i M1IUC il* M ill- 


Finisterre 


28 


27 




JOAN OSBORNE How Sweet It Is 










ROCKET FROM THE CRYPT 


Live From Camp X-Ray 






• 




DEFAULT • The Fjllout 

.■to. mi 




10 


36 




THURSDAY 

IMI 


Full Collapse 




20 


20 




CONJUNTO PRIMAVERA Perdoname Mi Amor 

hmiv.* asm itvisr. far 




44 


.12 




LOS TEMERARIOS 

wniinw-Mn'rAnwisA 'u*ut<> 


Una Lagrima No Basta 


22 


19 


IB 




INTERPOL Turn On The Bright Lights 

tMIMSWSO' ser.i:i|H| 









DOTTIE PEOPLES 


Churchin' With Dottie 


23 


15 


14 




AMI DIFRANCO So Much Shouting/So Much Laughter 










SHEKINAH GLORY MINISTRY 

MNUULwaii iiiniiiMilH] 


Praise Is What I Do 


24 


18 


19 




DASHBOARD CONFESSIONAL The Places You Have Come To Fee. The Most 
< 1-1 




49 






ISRAEL KAMAKAWIWO'OLE 


Alone In Iz World 
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Billhead TOP SOUNDTRACKS 



Billboard TOP INTERNET ALBUM SALES . 



1 


r WEEK 




Sales data and internet tales reports compiled by • 

«v» Nielsen 

Sound Scan 


o 

11 








ARTIST IMMBNT a NUMHtlL'D'Simmmc UUKI 


Mi 


g 8 
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.".'■ NUMBER 1 B 1 Week At Number 1 
SANTANA abisiamjii Shaman 


1 


i 




ROD STEWART :mm 


It Had To Bit You Tlie Great American Songbook 


4 




1 




THE ROLLING STONES araiuow 


Forty Licks 


) 


« 


2 




ELVIS PRESLEY A' auetsir 


Elvis 30 »1 Hils 








FOO FIGHTERS noaKittawcji 


One By One 


3 


• 


3 




FAITH HILL ««iu>wo 


Cry 


2 


» 


4 




NORAH JONES A m 


Come Away With Me 


13 




9 




DIXIE CHICKS A v »» w si n s™ km Home 


6 




7 




JAMES TAYLOR • crairAeiaasBicaG 


October Road 


44 
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FLEETWOOD MAC tniswnmswiaRiiBos 


The Very Best 01 Fleetwood Mac 


30 




6 




JOSH GROBAN A nnum umssiws.h hmis [n| 


Josh Groban 


25 


■ 


8 




PETER GABRIEL mat iwmuidamii eutsewitftacrjft 


Up 


63 




1 1 




DIANA KRALL i i ... 


live In Paris 


31 


,4 


It 




TRACY CHAPMAN • 


Let It Rain 


32 


« 


5 




TOM PETTY AND THE HEARTBREAKERS 


wmmr bnos i/h The Last DJ 




16 


15 




BECK riGGsFmNatmvwiiftstiyf 


Sea Change 


43 


« 


13 




MARK KNOPFLER 


The Ragpicker's Dream 


1 1 7 






KENNY G uisuuiii 


Wishes 


64 


■ 
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BRUCE SPRINGSTEEN A 


The Rising 


S3 


20 




VARIOUS ARTISTS v 


The Time-Life Treasury Of Christmas 




21 






SOUNDTRACK s-v a>s - ■ is* tri'sMouMiiint 


im Bum; The Vampire Slayer "Once Here With Feeling" 


! IS 


22 


19 




COLDPLAY • . . 


ARushOf8loodToThe Head 


12 


23 


14 




BUCK HOWDY mmmmmuium Skidaddle' 




24 


21 




JOHN MAYER A ... h h i».«f- <■ n IN| 


Room For Squares 


26 


25 




BOND vi . ln| 


Shine 


87 
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I s * Nielsen 

SoundScan 



IMTIWST A NUM»£lld»t»ieuTlNG UUHl 



mi NUMBER 1 
AMERICAN IDOL: GREATEST MOMENTS 



BROWN SUGAR 



SWEET HOME ALABAMA 



HOiivWMn iim 



O BROTHER, WHERE ART THOU? A 
LIZZIE MCGUIRE 



lOST HIGHWAY ME fitl*! I 



BUIktA VtSU BSOtSl SVAll OtSNtv 



BARBERSHOP 



m MM MOMM 



MOULIN ROUGE I 



SCOOBYDOO 



UMWOUNIIC EJSU.AG 



A WALK TO REMEMBER* 



SPIDER-MAN A 
COYOTE UGLY A 



HT>AomjhHEivtttuMBiA asepnixjMairjis 



tlUFFY THE VAMPIRE SLAYER: "ONCE MORE, WITH FEELING'' 



0OUMWOMS *Sn»IPITOtSCOM 



DISNEY'S LILO & STITCH* 



waii oismr anna 



AM|atCA.10Wl0tlOjMG 



QUEEN OF THE DAMNED 



WARMER SUtVSEtHEPfliSt AS?m, WARNER BROS 



BIG IDEA'S JONAH - A VEGGIETALES MOVIE 



I AM SAMS 

THE SCORPION KING* 



ilWIHSAl OimsUMRG 



THE LORD OF THE RINGS: THE FELLOWSHIP OF THE RING* 



REPRISE AfllQWARMA BROS 



SAVE THE LAST DANCE A 



PROVIDENCE 



Top Internet Album Sales reflects physical albums ordered though Internet merchants, based on data ccAected by Nielsen SoundScan Unhkemost Billboaid album chans. catalog tales ore deluded on the Internet and Soundtrack chatu *» Albums with the greatest sales gam this week • Recording Industry Assn 01 
America (FbAAl certification lot net shipment ol 500,000 album units IGotdl A RIAA certification tor net shipment ol I n aea un units (Plabnuml 4> FHAA certlhcabon for net shipment of 10 million units IDiamondl Numeral following Plabnumor Diamond symbol indicates album's mutti-platinum level For boned sets, and 
double albums with a running time of 1 00 minutes or more, die RIAA multiples shipments by the number of rases and/or tapes RIAA Latin awards- 0 Certification lor net stufmtent ol 100.000 units (Oro I A Certification of 700.000 units IPIabnol A ' Certification of 400,000 units IMulb Plahnol 'Astensk Indicates vinyl 
available (Nl aidicates past or present Htetseoksf title© Torn VNU Biisiness Media, Inc and NMM SoundScan. Inc. Alnghts reserved 
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artist SoundScan "1 

IMPRINT & NUMBER/DISTRIBUTING LABEL 
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ARTIST 

IMPRINT a NUMBER-DISTRIBUTING LABEL 


Title 










!t9? NUMBER 1 ffiri 3 Weeks At Number I 




23 


20 




METALLICA ♦ 


Metallica 




1 


1 




RASCAL FLATTS A Rascal Flatts 

|M| 




21 


16 




TOM PETTY AND THE HEARTBREAKERS A ' 


Greatest Hits 




3 


3 




DIXIE CHICKS ♦ Wide Open Spaces 

HowaHnrtasissnnirriiiA»ntui] nsstfansolHl 




27 






CELINE DION A 

SSI musk arnavErc iiialfniiss, 


All The Way... A Decade Of Song 




c . 


4 




JAMES TAYLOR ♦ Greatest Hits 




16 


6 




BON JOVI A' 


Cross Road 




2 






LINKIN PARK A IHybrid Thooryl 




4'. 


48 




JOHNNY CASH • 

litLACTCWlJMBUlrlAkSIWIllfiainkrsoSlltlASIIVllUI ItASFCIIW 


16 Biggest Hits 




4 


5 




EMINEM A' The Marshall Mathers LP 

wiBAiiiwAA-HneurTsiikSCOei niswtisn 




29 






ORIGINAL BROADWAY CAST RECORDING • 


Mamma Mia! 




B 


• i 




DIXIE CHICKS ♦ Fly 

■aDNUMFNt Mnysokrr iNAStvitif) itue fanes* 




26 


.'1 




LYNYRD SKYNYRD 


All Time Greatest Hits 




6 






DISTURBED A The Sickness 

lea i»i 




19 


38 




FAITH HILL a' 

ivAHninsmjL InLAaTlimiuarnaymi nssiasii 


Bre.ith,. 




it 


W 




SANTANA ♦ Supernatural 

AAisiAnrrer inswtun 




30 


30 




TOBY KEITH A 

WACllHviSASKlVlllMesSJ i"Sti:a: 


Greatest Hits Volume One 








37 


54 




CAROLE KING ♦ 


Tapestry 




I 


a 




BOB SEGER X THE SILVER BULLET BAND A Greatest Hits 




; 


31 




NELLY A 

fO MEU1AIVE1ISAL ISt'triUUAO UISSIIM. 


Country Grammar 




• 1 


9 




CREED ♦ Human Clay 




41 


46 




LEE ANN WOMACK A 

MCA SASHViUi IUBS IISAlfSII 


I Hope You Dance 




9 


10 




DEF LEPPARD A Vault - Greatest Hits 1980 1995 1 


JO 


36 




CREED A 

eaaaaajFtataiiissilstim 


My Own Prison 




14 


13 




KENNY CHESNEY A Greatest Hits 1 


39 


37 




VARIOUS ARTISTS 


Monster Mash And Other Songs Of Horror 




IC 


12 




PINK FLOYD 4> Dark Side Of The Moon 




40 


32 




2PAC A ' 

'.Sl.i - . i ■-■ l' iii-r '. us II1SVNSU 


Greatest Hits 




12 


18 




ABBA A Gold - Greatest Hits 

frxntcMAerMRSAi tineiuunc itayuai 










WILLIE NELSON • 

iila i tLiiLVaiA SAimniiiaamsusi isashviiu. ibhclii w 


16 Biggest Hits 




15 


17 




KID ROCK e> "" Devil Without A Cause 

. mi 




:-'.B 


33 




ELTON JOHN d> 


Greatest Hits 










VARIOUS ARTISTS A Now That's What 1 Call Christmas! 








MILES DAVIS A 

Etjaci . ... HBta IIBJ :m - r ■ 


Kind Of Blue 












33 


32 




EVA CASSIDY • 


Songbird 




















ana smut tew m avis sat 






2C 


28 




EMINEM A' The Slim Shady LP 

/,is Ain-w-i in..-!'- s-.n: h i .» .* 




42 






SYSTEM OF A DOWN A 


System Of A Down 




:-■'. 






PHIL COLL INS A ...Hits 

i ace VAtuLAi lank alias ag lie sen sat 




4 3 


-1' 




EAGLES A' 

■aayaa amsMlBUuel ntssnei 


Hell Freezes Over 




25 


23 




AC/DC ♦'' Back In Black 

IA5TWESI SNiaef G ItlasiISai 




50 







QUEEN A Greatest Hits 




18 


19 




ENYA A' Paint The Sky Wrth Stars - The Best Of Enya 

-.->■ Ill 1 . il.-'W 1 * 










VARIOUS ARTISTS 


Halloween Sound Effects 




22 


26 




SHANIA TWAIN ♦" Come On Over 

mercury iKaskviiiei ssssra ritAvilski 




-r, 


45 




MADONNA ♦ 

Sae IMMrViAIVMailAOS IHVa ilMi 


The Immaculate Collection 




13 


14 




SOUNDTRACK A Coyote Ugly 




34 


29 




GOOD CHARLOTTE 

naMMIIIaaatMPr luse.Q^.lm 


Good Charlotte 










VARIOUS ARTISTS Body + Soul: Love Serenade 




31 1 7 




BON JOVI ♦ 


Slippery When Wet 


• - 


' 7 


15 
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BOB MARLEY AND THE WAILERS ♦" Legend 

sstarssme'ii naak Cataktoateimarre^Aeei^ldlalii liallievafalliiiiiliiwNrA KB on The BatMard 7D0 m reosues ol cadet atnims Total Wei 
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Billboard ARTIST INDEX 



Chart Codes: 

- ALBUMS - 

The Billboard ?oo (B200) 
S/uegrass (BG) 
Blues (BL) 
Classical (CD 
Classical Crossover (CX) 
Contemporary Christian (CC) 
Country (CA) 
Country Catalog ICCA) 
Electronic (EA) 
Gospel (GA) 
Heatseekers (HS) 
Independent (IND) 
Internet (INT) 
lau (ID 

Contemporary lazz (CI) 
Latin Albums (LA) 
Latin: Latin Pop (LPA) 
Latin: Regional Mexican (RMA) 
Latin: Tropical/Salsa (TSA) 
New Age (HA) 
Pop Catalog (PCA) 
R&B/HlpHop (RBA) 
R&B/HipHop Catalog (RBC) 
Reggae (RE) 
World Music (WM) 

— SINGLES— 
Hot too (Htoo) 

Hot too Airplay (HA) 

Hot too Singles Soles (HSS) 

Adult Contemporary (AC) 

Adult Top 40 (A40) 

Country (CS) 

DanceXtub Play (DO 

Dance/Sales (OS) 

Hot Latin Tracks (LT) 

Latin: Latin Pop (LPS) 

Latin: Regional Mexican (RMS) 

Latin: Tropical/Salsa (TSS) 

R&B HIpHop (RBH) 

RUB Hip-Hop Airplay (RA) 

R&B Hip-Hop Singles Sales (RS) 

Rap Tracks (RP) 

Mainstream Rock (RO) 

Modem Rock (MO) 

Top 40 Tracks (T40) 

Rankings from biweekly charts are listed in 
italics during a chart's unpublished week. 



12 Stones: CC 27; HS20 
2003: NA 7 

aPec PCA 39; RBC 2. 3. 4, 6 
3 Doom Down: MO 15; RO 3 
30 Seconds To Mais: HS 40 
31W: B200 15; RBA 12; RS 66 
3rd Store*: B200 181; RBA 26 
504 Boyz: RBH 80 

SO Cent: HS 43: IND 36: RBA 95: RA 24: RBH 24; 
RP21 

—A— 

Aaliyah: B200 179; RBA 47; H100 19; HA 19: RA 6; 

RBH 6 
Abba: PCA 14 

Above The taw: HSS 38; RS 27 
AC/DO PCA 19 
LosAcosta:LA23: RMA 12 
Bryan Adams: AC 18 
Ryan Adams: B200 1S9 
Yotanda Adams: CC 2 s : GA (.; RBA 72 
TraceAdklns:CA46;CS33 
Aerosmlth: B200 121: HSS 55 
Ahi-Ra: RS 56 

Christina Aguilera: H100 76: T40 36 
At B Rich: EA 21 

Alberto V Roberto: LT 44: RMS 20 

All: H10069; HA 67: RA 18: RBH 18: RP 17 

Man DC 37 

Gary Allan: CA 26: CCA 22; CS 29 
Bernard Allison: S 1 : 5 
Karrin Allyson: IZij 
Amber: DS 21 

Amerie: B200 99: RBA 25; DS 18: RA 32; RBH 34, 

7* 

Tori Amos: A40 25 

Anastada: B200 104: AC 29 

Los Angeles Axules: LA 63 

Los Angeles De Charly : HS 39; IND 33; LA 14: 

RMA 7: RMS 34 
Marc Anthony: LA 47; TSA 3; DS 13; LT 30; TSS 6 
Area 305: LPS 26: LT 26: TSS 14 
Rkardo Ar|ona: LPS 5; LT 11; TSS 26 
Diane Arkenstone: NA 15 
Aroma: RMS 31 

Ashantl: B200 28: RBA 20: H100 17: HA 16: RA 8: 

RBH 8, 87; T40 37 
Daniel Ash: DC so 
Rodney Atkins: CS 42 
Audlosiaw:M09;R07 
Aodkwent: RO 33 
Authority Zero: MO 37 
Automaglc DC 36 

Avant: RBA 44; H100 96: RA 47; RBH 51 
Aventun:TSA9 

Ramon Ayala Y Sus Brevos Del Norte: LA 43; LT 

35: RMS 11, 14 



Steve AzanCA 64: CS 3s 

-B- 

B2K: RBA 68; Hioo 73: HSS 70; RA 22; RBH 19 

Baby: RA 59; RBH 60; RS 41 

BKllos: LPS22UT33; TSS 40 

Erykah Badu: Hioo 27; HA 27; HSS 57; RA 7; RBH 

7; RS28 
Baha Men: WM 11 
Anita Baker RBA ',9 
Bob Baldwin: CI 10 
Banda El Limon: RMS 28 
Banda El Rccodo: LA 35; RMA 20: LT 24; RMS 8. 

40 

Patricia Barber: |Z 10 
Gato Barbie, i: CI 19 
Luther Barnes: GA 19 
Cecilia Bartoli: CL 3 
NikJe Batey: HSS 44; RS 38 
BBMak: HSS 66 

Beanie Sigel: RA s8; RBH 58; RS 40 
The Beatles: B200 120 
The Beatnuts: IND 23; RBA 57 
Beck: B20C>43;INT 16 

Daniel Bedingfield: B200 154; DC 6; Htoo 23; HA 

26; T40 15; TSS 38 
Beenie Man: RBA 69; RE 2; HSS 17; RBH 90; RS 

«9 

Tab Benoit: 8/ 9 

Benzfno: H10083; HSS 49; RA48; RBH 49; RP 25; 
RS 29 

Beto Y Sus Canaries: LT 49: RMS 17 
Big Boy; Htoo 99 
BJg"C": HSS 12; RBH 98; RS 5 
Big Tray Dew: RBA 82 

Big Tymers: B200 93; RBA 38; Htoo 58; HA 55; 

RA 30; RBH 32; RP 13; RS 46, 73 
Bilal: HSS 60; RBH 86; RS 50 
Ruben Blades: LA 51; TSA 4 
B-LegitIND 14; RBA 36 
Mary J. Bligu : EA 17; RBC 12. 25; DC 27 
Blirtdside: MO 36; RO 20 
The Blind Boys Of Alabama: GA 7. 26; HS 30 
Andrea BocelU: a 3 
Joe Bonamassa: BL 6 
Bon Jovi: B200 27; PCA 28. so; RO 39 
Bond: B200 87; CX 1. 1| INT 25 
Bone Thugs-N-Harmony; RBC 11, 21 
Boo: Hioo 58; HA 55; RA 30; RBH 32; RP 13; RS 

46 

Boot Camp Clik: IND 37; RBA 77 

Bom Predators: H5S 13; RBH 9$; RS 4 

Bounty Killer: Rt 15 

David Bowie: 8200 70, 108 

Bowling For Soup: MO 38 

Box Car Racer: MO 34 

Boyz II Men: RBA 71; RA 64; RBH 68 

Michelle Branch: 8200 61; A40 3, 16; AC 10; Hioo 

9, 28; HA 7, 31; HSS 19; T40 6, 17 
Brandy: DS 4; HSS 47; RS 44 
Ton! Braxton: Hioo 86; HSS 58; RA 38; RBH 36; 

RS 26 

Breaking Benjamin: HS 2$; RO 29 
Michael Brecfcer: JZ 9 
Brian: RS 59 

IlmBrickman: NA4. 6; AC 15 

Sarah Brightman: CX 8, 15 

Brooks & Dunn: CA 37, 39; CCA 14, CS 18 

Garth Brooks: CA 58 

Bobby Brown: RA 37; RBH 42 

Jackson Browne: B200 150; AC 26 

Norman Brown: CJ 9 

Keon Bryce: RA 62; RBH 62; RS 74 

Los Bukls: LA $6 

Busta Rhymes: Hioo 93; HSS 30. 64; RA 45. 71; 

RBH 41, 64; RS 10, 23 
bwb: CJ 4: HS9 
luanita Bynum: GA 13 

Tracy Byrd: CA 44; CS 19, 56: Hioo 78; HA 74 

-C- 

Caddillac Tah A.KA Tah Murdah: RBH 87 
Chris Cagle: CS 58 

Pastor Kirbyjon Caldwell And The Windsor 

Village UMC Mass Choir GA 24 
Calhourts: RBA 83 
The Calling: A40 14; HSS 41 
Los Camlnantes: LA 49. 74 
Camoftauge: RBA 96 

CamVon: B200 80; RBA 31; Hioo 4; HA 4; HSS 45; 

RA 11; R8H io; RP 5; RS 25; T40 5 
The Canton Spirituals: GA 28 
Cardenales De Nuevo Leon: LT 50; RMS 18 
Marian Carey: AC 17 

Vanessa Carlton: B200 72; A40 9, 3$; AC 2; Hioo 

34. S3; HA 34, 6i;T40 23 
lose Canvas: CL s 
Aaron Carter: B200 143 
Deana Carter: CS 43 

Brandon Casey: Hioo 44; HA 58; HSS 3; RA 52; 

RBH 39: RS 2; T40 35 
Brian Casey: Hioo 44; HA 58; HSS 3; RA 52: RBH 

39:RS2;T40 35 
Johnny Cash: CCA 7; PCA 29 
Butch Cassidy: RA 56; RBH 57 
Cassius: DC 3; 

Eva Cassidy: B200 165; IND 7; PCA 43 
Rkardo CastlUon: LPS 28; LT 45; TSS 36 
Cee-Lo; Hioo 99 

Manu Cbao: LA 46; LPA 17; WM 9 
Steven Curtis Chapman: CC 39 
Tracy Chapman: B200 3a; INT 14 
Chayanne: HS 49; LA 18; LPA 9; LPS 7. 36; LT 9 ; 
TSS 9 

Chen B200 104; DS 5. 9; HSS 48 

Kenny Chesney: B200 37; CA 5; CCA 4; PCA 12; 

CS 17, 21 



MarkChesnutt: CS51 
Cheveile: B200 39; MO 12; RO 10 
Chicago: B200 116 

The Chieftains: B200 187; CA 21: WM 1, 12 

Choppa: RBH 96; RS 49 

Charlie Christian: JZ 20, 24 

Charlotte Church: CX 6 

Maurette Brown Clark: GA 12 

Terri Clark: CS 20; Hioo 79 

Dorinda Clark -Cole: GA 23 

Karen Clark-Sheard: CC 34; GA 8 

Kelly Garkson: A40 27; AC £ Hioo 5; HA 12; HSS 

2; T40 12 
Twinkle Clark-Terrell: GA 36 
The Classical Jazz Quartet: IZ 22 
Clipse: B200 36: RBA 15; Hioo 26; HA 25; HSS 

28. 40; RA 9; RBH 9; RP 9; RS 22. 24 
Tammy Cochran: B200 190; CA 22 
Keille Coffey: CA 48; AC 16; CS 31 
Coldpiay: B200 42; INT 22; A40 22 
Natalie Cole: B200 82; JZ 2; RBA 42 
Phil Collins: PCA 18; AC 3 
John Coltrane: |Z 16 

Common: Hioo 27; HA 27; HSS 57; RA 7; RBH 7: 
RS 28 

Conjunto Primavera: HS is; IND 21; LA 9; RMA 2; 

IT 4; RMS 1 
Control: LT 36; RMS 13 
Ferry Corsten: DC 48 
Deborah Cox: OC 17; RBH 73; RS 48 
El Coyote Y Su Banda Tlerra Santa: LT 40; RMS 

IS. 22 
Crazy Town: RO 40 

Creed: B200 55; PCA 10, 37; A40 2; Hioo 14; HA 

13; HSS 6; T407 
Elvis Crespo: TSA 15; TSS 34 
Cristian. LA 22; LPA Bj LPS 3. 21; LT 6. 41; TSS 10 
Sheryt Crow: B200 68; A40 13. 28; AC 6; CS 46; 

DC 14 

Celia Cruz: LA 62; TSA 7; LT 32; TSS 5 

-D- 

Da Fam: HS 37; IND 32: RBA so 

Da Headbussa2: B200 107: IND 2: RBA 19 

DAngelo: RBC 19 

Dashboard Confessional: HS 18: IND 24 

Miles Davis: PCA 42 

Tyrone Davis: BL s 

Taylor Dayne DC 9 

Death Cab For Cuile: HS 19: IND 26 

Aselln Debison: CX 11 

Deep Forest: DC 22 

Default: IND 20; RO 38 

Del Leopard: PCA 11 

tack Delohnette: |Z 17 

Kevin Denney CS S3 

John Denver: CCA 21 

Devtn:RBA4i 

Louie DeVfto: EA is 

Diamond Rio: B200 118: CA 11, 73: CS 4; Hioo 3s: 

HA 35 
Dido: DS 14 
Ani DIFranco: IND 23 
Oilated Peoples: RS 75 

Celine Dion: B200 97, 104: PCA 27; AC 9, 13: HSS 
75 

The Diplomats: RS69 
Dirty Vegas: EA 3 
Distillers: HS 34: IND 31 
Disturbed: B200 16: PCA 7; Hioo 64: HA 64: MO 
4; BO 4 

DUie Chicks: B200 6, 104: CA 3; CCA 2, 3; INT 8; 

PCA 2, 6: A40 40: AC 27; CS 2; Htoo 22: HA 

20: HSS 21 
Dl Geoffe : EA 20 
01 Encore: EA 19 
DJJS-1.RS57 

D| Sammy: B200 172; EA 2; AC 21: OS 7; Hioo 31; 

HA 33: HSS6s;T40i9 
D| Shadow. DS 2: HSS 20: RS 52 
Do: AC 21; DS 7; Hioo 31: HA 33; HSS 65: T40 19 
Dolce: DC 29 
Dominic TSS 27 
Placldo Domingo: CL 5, 8 
The Donnas: B200 140; HS 1 
Don Won: HSSs6:RSs8 
Will Downing: CI13 
Dr. Ore: RBC 16 
Dm Hill: RA 42: RBH 46 
DSD: B200 171: IND 8: RBA 63 
dub L RS 
George Duke: CJ 16 

-E- 

E-40: RBA 90 
Eagles. PCA 45 
Steve Ear!*: CA 32; IND 18 
Earshot: RO 24 

Eastern Michigan Gospel Choir: GA 33 
Steve Edwards: DC 35 

Missy "Misdemeanor Elliott: Hioo 3, 94; HA 3; 

HSS 27; RA 2. 43; RBH 2. 47. 97! RP 1; RS 7, 

63; T40 14 
Chris Emerson: AC 23 
Emerson Drive: CA 43; HS 33; CS 16 
Eminem: B200 7; PCA s, 17; RBA 6; RBC 1. 5; Hioo 

1, 47; HA 1, 4$; MO 22; RA 16, 29; RBH 17. 31; 

RP 6, 18; T40 1. 40 
The Emmanuels: GA 34 
Enemigo:LA6o 
Bill Engvall:CA42 
Em/a: B200 176; NA 1; PCA 20 
Faith Evans: Hioo 94; RA43, 64; RBH 47. 68, 71; 

RSS4 

Sara Evans: CCA 20; Hioo 87 
Eve: B200 75; RBA 29; Hioo 10; HAS; RA 15. 66; 
RBH 14, 67; RP8; T40 13 



Jessica Eve: DC 33 
Cesaria Evora: WM 5 
The Cxies: RO 34 
Eyes Cream: DC 49 

-F— 

Fabotous: Hioo 52; HA 48; HSS S3; RA 27, 61; 

RBH 27, 59: RP 12; RS 43 
Ralph Falcon: DC 41 

Fat Joe: Hioo 77; HSS 59; RA 31; RBH 33; RP 20; 
RS 36 

Cheo Feticiano: LT 32; TSS 5 

Felix Da Housecst: DS 25 

Vicente Fernandez: LA 27. 33; RMA 14, 18 

Field Mob: B200 33; RBA 4; RA 60: RBH 61; RS 62 

)ose Manuel flgueroa: RMS 19 

Finch: HS 27 

Five For righting: AC 4 

The Flatlanders: CA 69 

Fleetwood Mac B200 30; INT 10 

Rene* Fleming: CL 1; HS 38 

Floetry: B200 su RBA n; RA 40; RBH 4s 

Flogging Molly: IND 42 

Nico Rones Y Su Banda Pure Mazatlan: RMS 29, 

39 

Ben Folds: B200 174 

Joseph Fonseca: TSS 33 

Luis Fonsi: LPS 16; LT 28; TSS 20 

Foo Fighters: B200 3; INT 5; Hioo 67; HA 66; MO 

3;R0u 
Julia Fordham: DC 23 
Radney Foster: CS 47 
Fourptay: CJ 6 
Mario Frangoulis:CX4 
Kirk Franklin: 8200 153; CC9; GA 1; RBA 4$ 
Freekey Zekey: Hioo 4; HA 4; HSS 4S: RA 11; RBH 

io,RPs;RS2s; T40S 
Russ Freeman: C| 23 
Freeway: RA s8; RBH s8; RS 40 
Nelly Furtado: RA 74; RBH 78 

-G- 

Kenny G: B200 62. 64; C| 2, 3: INT 18; RBA 66; AC 
25 

Warren G: RA 63: RBH 66 

Peter Gabriel: B200 63; INT 12 

BUI & Gloria Gait her: B200 200; CC 17, 21 

Gaither Vocal Band: CC 36 

lames Gatway: CX 10. 14 

Vtvka Certain: CL 13 

Ghost face KJIIah: HSS 18; RS 18 

Vine e Gill: CS 59 

Glnuwine: Hioo 30, 48, 77; HA 30, 43; HSS 59; RA 
12. 31* 3»; RBH 12. 33, 38; RP 19, 20; RS 36; 
T40 25 

Glssdle: LA 48; LPA 18 

Philip Glass: CL 6 

Dana Glover: A40 30 

Godsmadu RO 16 

Tony Gold: RS $9 

Good Charlotte: B200 19; PCA 49; MO 11 
Good Bad Ugly: HSS 43; RS 20 
Goo Goo Dolls: A40 34 
Gospel Gangstaz: GA 20; RBA 89 
Gottl: Hioo s8; HA 55; RA 30; RBH 32; RP 13; RS 
46 

Glenn Gould: CL 2 

Govi:NAi2 

Gov't Mule: HS 3S 

Amy Grant: B200 196; CC 16 

Ai Green: RBC 17 

Pat Green: CA 59 

Vivian Green: RA 72; RBH 77 

Green Velvet: DC 44 

Lee Greenwood : HSS 72 

Nancl Griffith: CA 65 

Andy Griggs: CS 36 

Josh Groban: B200 25; INT 11; AC 11 

Grupo Bryndts: LA 61, 7s 

Grupo Carabo: LA 71 

Grupo Exlerminador: LA 69 

Grupo Mania: LA 67: TSA 8; LPS 39; LT 46; TSS 8 

GTS: DC 11 

Guardianes Del Amor: LA s8 
GusGus: DC 15 
GZA/Genius: RS47 

-H- 

Deitrick Haddon: GA 22 
Charlie Haden: JZ 9 

Sammy Hagar And The Waboritas: END 17; RO 36 

Daryl Hall John Oat es: AC 8, 24 

Afrthony Hamilton: Hioo 21; HA 21; RA 13; RBH 

13; RPll; T4034 
Fred Hammond: B200 164; CC 11: GA 2; RBA 55 
Jennifer Hanson: CS 34; HSS $1 
The Happy Boys: EA £ HS 23 
Harp Consort: CL 14 

Dr. Charles G. Hayes & The Cosmopolitan 

Warriors: GA )l 
Heather Headley: B200 84; RBA 21; Hioo 98; RA 

46; RBH 44 
Jennifer Love Hewitt: 8200 178 
Faith Hill: B200 2; CA l; CCA 8; INT 6; PCA 32; A40 

33; AC 1; CS 27, Hioo 55; HA 53 
The Hives: MO 39 
BtUle Holiday: JZ 18 
Dave Holland Big Band: JZ 11 
Dave Hollister: B200 29; RBA 7; RBH 83 
Steve Holy: CS 32 
Hometown News: CS 60 
Hoobastank: B200 155; A40 36; Hioo 59; HA 59; 

MO 30; RO 28; T40 38 
John Lee Hooker BL 11 

Whitney Houston: DC 26; HSS 46; RA 73; R8H 74 
Rebecca Lynn Howard: B200 122; CA 12; CS 13; 
Hioo 75; HA 71 



Buck Howdy: INT 23 
Norman Hutdilns: GA 17 

Ice Cube: RA56; RBH 57 

Enrique Igleslas: B200 111, 133; LA 4; LPA 4; AC 7; 

LPS 11; LT 13; TSS 22 
Ho: DS is 
III Bill: RS 57 
(man: RMS 36 
Incubus: 8200 112 

India Juie: B200 24: RBA 13. 79; Hioo 89; RA 34; 

RBH 35; RS 68 
Infamous 2.0: Hioo 32; HA 29; RA 14; RBH 15; RP 

10; RS 51 
Interflow: DC 45 
Interpol: HS 16; IND 22 
IntocaMe: LA 39, 54; LT 20; RMS 5, 32 
Los Invasores de Nuevo Leon: LA 40 
tsyss: B200 8s; RBA 18; Hioo 80; HSS 16; RA 67; 

RBH 69; RS 37 

-J- 

Alan Jackson: 8200 91; CA 10; CCA 18; CS 3; Hioo 

37; HA 36 
Janet Jackson: HSS 17; RBH 90; RS 19 
lackyt:IND4i 

Jadakiss: Hioo 13; HA 10; HSS 16: RA 21: RBH 22; 

RS 37: T40 10 
lagged Edge: Hioo 52; HA 48; RA 27; RBH 27; RP 

12 

Jaguares: B200 95; LA 2; LPA 2 

lahelm: RBA 64; RA 20; RBH 21 

Arturo Jaimes Y Los Cantantes: LA 71 

Bishop T.D. lakes: GA 32 

Bob lames: C| 14 

Boney lames: C| 12 

Etta lames: 0; 8, 12 

Tim )anis:NA8 

Aljarreau: C| 5; RBA 92 

Keith JarrettjZ 17 

Ja Rule: RA 37; RBH 42 

Jay-Z: RBC 18; Hioo 25; HA 23; RA 10. 58; RBH 11, 

58; RP 7; RS40 
Jazzanova: DS 22 

Wyclef lean: RBA 88; Hioo 91; HS5 32; RA 41; 

R8H 43 
Wayion Jennings: CA 62 
Jets To Brazil: HS 29; IND 30 
Jewel: DC 1; DS6; HSS 62 
Jose Alfredo Jimenez: LA 65. 68 
jimmy Eat World: B200 147; A40 10; MO 25, 28 
Jodeci: RBC 24 
l«C: RA 65; RBH 63 
Elton John: PCA 41; AC 28 
Carolyn Dawn Johnson: CA 67; CS 28 
Jack Johnson: B200 67; Hioo 82 
Syieena Johnson: HSS 64; RA 71; RBH 64; RS 23 
Sabrina Johnston: DC 30 
Doneil Jones: RBA 46 
George (ones: CCA 23 

Norah Jones: B200 13; CJ 1; INT 7; A40 12; AC 20; 

Htoo 63; HA 63; T40 30 
Sir Charles Jones: RBA 60 
Richard Joo. CL 15 
Jordf: LPS 17;LT29 

luanes: B200 193; HS 4; LA 7; LPA 7; LPS 9, 14; LT 

15, 21; TSS 13 
aedusT.judd:CA6o 
TheJudds: CCA 15 
lumps: B200 168; CC 13, 35 
Jurassic 5: B200 48; RBA 34: HSS 52; RBH 92; RS 

35 

Juvenile: RBC 22 

-K- 

Kabah: LPS 33 
Tonu Kaljuste: CL 9 

Israel Kamakawrwo'Ole: IND so; WM 3 
K*ndl:RBH 97:RS63 
SalifKelta: K.Ut. 

Toby Keith: B200 21: CA 4, 23; CCA 9; PCA 33; CS 

10; Hioo si: HA 46 
R. Kelly: RBC 14. is: Hioo 92; HSS s: RA S7. 70: 

RBH 28. 72; RS 1 
Las Ketchup: 8200 6s: LA 1: LPA 1: Hioo 54; HA 

5l;LPSl:LTi;TSSl 
Alicia Keys: Hioo 10: HA 8; RA t£ RBH 14; RP8; 

T4013 

Khla: B200 171: IND 8: RBA 63 
Kid Rode B200 74: PCA is; CS 46 
Kidz Bop Kids: 8200 77 
Carole King: PCA 34 
D.D. Klein: DC 37 
Mark KnopAer: B200 117; INT 17 
Beyonce Knowles: HlOO 25; HA 23; RA 10; RBH 
11; RP7 

Kom: B200 106; MO 31; RO 19, 3S 
Jarre Kjakowski: AC ss 
Diana KraU: B200 31; INT 13: IZ 1. 3 
Alison Krauss: BG 4; CA 29; CCA 24 
Krary; RBH 89 

Chad Kroeger: A40 17; T40 29 

Krumb Snatcha: RBA 86 

Kya-PI: RE 3; HSS 42; RS 33 

Kyjuan: Hioo 69: HA67; RA18; RBH IS: RP 17 

-L- 

Lade Bac RBH 99 

Lady Saw: A40 6; Hioo 6; HA 6; HSS 73; T40 2 
Ladytron: EA 23 

La Ley: LA S9; LPS 19; LT 34: TSS 25 

Lamya: DC 38 

Mark Lane: HSS 25; RS 21 

Large Professor: RBA 100 

Lasgo:DS 16; Hioo 8s 

Vic Latino: EA 9; HS 47; IND 39 
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Avril Lavigne: B200 8; A40 1, 26; AC 19; H 100 12, 

15; HA 11, 14; T40 3,8 
Donald Lawrence & The Tri -City Singers: GA 16 
Layo & BushwackaE: OC 4 
Lectrol uv; OC 30 

Murphy Lee: H100 69; HA 67; RA 18; RBH 18; RP 
»7 

Lesiem: NA 13 

Gerald Levert: 8200 18; RBA 2; RA 351 RBH 37 
Uberadon: HS 12; LA 8; RMA 1 
Sal vi to re UcJtra: CLl2 

Ufehouse: B200 102; CC 7; A40 21 

Ul" Fate: RA 62; RBH 62; RS 74 

Lit' Flip: B200 49; RBA 14; RBH 75 

Ul Genius: HSS 42; RS 33 

Lil |on & The East Side Boy?: IND 29; RBA 56; 

RBH 81; RS 32 
Lil" Mo: H 100 20; HA 24; RP 22; RS S3; T40 16 
Ul' Tykes: HSS $6; RS 58 
Ul Wayne: B200 180; RBA43 
Aaron Lines: CS 26 
Un kin Park: B200 52; PCA4 
Utile Milton: BL 13 

German Uzarraga: LA 72; LT 22; RMS 6 

LL Cool 1 : 8200 11; RBA 1; HlOO J; HA 5; HSS 24; 

RAi; RBH : . 76; RP2; RS 11 
Charles Lloyd: JZ 23 
London Symphony Orchestra: CX 12 
Lonestar: CA 35; CS 25 
Loon: H100 30, 86; HA 30; HSS 58; RA 36, 38; 

RBH 36. 38; RP 19; R5 26, 66; T40 25 
Angel Lopez: LPS 30; TSS 16 
Jennifer Lopez: DS 3; H100 13; HA 10; HSS 23; RA 

21; RBH 22; RS 45; T40 10 
Lord Of The Drumz: DC 47 
Patty Loveless: BG 8; CA 71 
Ludacris: B200 115; RBA 65; H100 32; HA 29; RA 

L4, 62; RBH 15, 62, 84; RP 10; RS y.. 67. 74 
Lynyrd Skynyrd: PCA 31 

-M- 

¥6-Y0«*a:CL7;CX7 
Mack to: RA 56: RBH 57 
Mid Lion: RS 39 

Madonna: PCA 48; A40 29; DC 20; DS 1, 17; H100 

B; HA 18; HSS 1; t (,.>., 
Mana: B200 144; LA 5; LPA 5; LPS 12, 40; LT 18: 

TSS 37 
Aimee Mann: IND 12 
Manny Manuel: TSA 20 
Victor Manuelle: LT 19: TSS 2 
Mario: B200 89; RBA 33: H100 74; HA 72; RA 19; 

RBH 20 
Bob M artsy : PCA 24; RBC 7 
Bob Mariey And The Wallers: R£ 6 
Oamian "lr. Gong" Mariey: RE 12 
Branford Marsalis Quartet: IZ 7 
Brad Martin: CS 52 

Angle Martlne2: RBA 80; H100 20; HA 24: RP 22: 

RS S3; T40 16 
Mary Mary: B200 173: CC 14: GA 3: RBA 34: RBC 

20 

Masque: C] 22 

Master P: RBH 89. 96; RS 49, 69 

matchbox twenty: A40 7; H100 45; HA 52; T40 22 

KeikoMatsul:Cl7:HS45 

Dave Matthews Band: 8200 79; A40 4: T40 31 

John MayaU and the Bluesbreakers: BL 7 

John Mayer B200 26, 149: INT 24: A40 5. Hi AC 

m HlOO 46. 50; HA 47, so; T40 21, 28 
Mayan Q 17 

MBIac«:DC39 

Martina McBrlde: B200 76: CA 9: CS 7, 36; H100 
56; HA 54 

Delbert Mcdinton: BL 1. 10: CA 24; IND 11 

Nicolel.McCloud:DC7 

Donnie McClurkin: RBC 8 

The Del McCoury Band: BG 13 

Neal McCoy: CS 50 

Reba McEntire: CA 61 

Tim McGraw: B200 123; CA 13, 27: CCA 19; CS 12: 

HlOO 62, 88; HA 60 
Marion Meadows: CI 21 
Brad Mehldau: JZ 12 
RoyD.Mefter.CA68 
MercyMe: B 200 92. 166; CC 4, 12 
1 0 Dee Messina: CCA 25 
Metallica: PCA 25 
M-fador: OC 19 
Midwikid:RBA;8 
Mighty Clouds Of |oy: GA 40 
Luis Miguel: B200 127; LA 3; LPA 3; LPS 29 
Buddy Millet: CA ss 
Rhett MHIer: HS 26 
Kyi ie Minogue: B200 182; DS 20 
Kmael Miranda: LT 32; TSS s 
Mississippi Mass Choir: GA 37 
Moby: EA 8; DC 28 

Monchy » Alexandra: LA 42: TSA 2; TSS 11 
lane Monheit |Z 4 
Andy Montane/ TSA 18 
Ricardo Montaner: LPS 8; LT 17; TSS 21 
Pilar Montenegro: LA 41; LPA 16; WM 7 
|ohn Mkhael Montgomery: CA 41; CS 24 
Montgomery Gentry: B200 137; CA 17, 74: CS 5; 
H100 42: HA 38 

ChanteMoore:AC25 
MO.Pj RS 56 
Morcheeba: DC 8 
Craig Morgan: CS 54 

Mos Der. DS 2; HSS 20; RBH 71; RS 52. S4 

Brandy Moss-Scott: HSS 31: RS 12 

Mountain Heart: BG 15 

Mr. Ball: RA 49; RBH 52 

Mi. Cheeks: HSS 35: RS 42 

Ms. lade HSS 68; RA 55. 74; RBH 55. 78; RS 34 

Mudvayne: RO 25 



Anne Murray: B200 158; CA 19 

Musk): B200 110; RBA 27; Hioo 18; HA 17; RA 3. 

26; RBH 4. 26 
Anne-Sophie Mutter: CL 4 
Mystikal: H100 32; HA 29; RA 14: RBH 15; RP 10: 

RS51 

— N— 

Naam Brigade: HS 46; RBA 62 

Nappy Roots: B200 56; RBA 28; H100 21; HA MJ 

RA 13; RBH 13; RP 11; T40 34 
Narae: HSS 22: RS 14 
Nashom:DC36 

Nas: B200 78; RBA 22; RBC 23; DS 3; HSS 23; RA 

75; RBH 79; RS45.72 
Nate Dogg: H100 81; RA 44, 63; RBH 48, 66; RP 

23 

EdnHa Naiario: LA 57; LPA 20; LPS 19; LT 34; TSS 
25 

Youssou N'Oour: WM 13 

Nelly: B200 10; PCA 35; RBA 9; RBC 9; HlOO 2, 

69 . HA 2. 67: HSS 69; RA 5. 18. 39 ; R B H 5 . 

18, 40; RP 3, 17; RS 35; T40 4 
Willie Nelson: CA 51; CCA 11; PCA 40 
N*E'R'D": B200 167; RBA 99 
New Found Glory: B200 135; MO 29 
Newsboys: CC 30. 32 
|oe Nichols: CA 31; HS 11; CS 14. 48 
Nickel back: B200 101; RO 8 
Nickel Creek: B200 129; BG 2; CA 14: CCA 12: IND 

3 

Stevie Nicks: B200 104 

Tito N leves: TSA 11; LT 32; TSS 5 

Nirvana: H100 49; HA 44; MO 1; RO 1 

The Nitty Gritty Dirt Band: B200 151; BG 3: CA 18 

Hive*: HlOO 44; HA 58. HSS 3: RA 52; RBH 39; RS 

2,65^4035 
No Doubt: B200 47; A406; HlOO 6; HA 6; HSS 73; 

T402 

N ichole Nordeman: CC 18; HS 7 

N.O.R.E.: RBA 97: RA 23: RBH 23: RP 14; RS 64 

Smokle Norful: GA 14 

Bebo Norman: CC 33; HS 31 

No Secrets: HS so; HSS so 

The Notorious B.I.G.: RBC 10. 13; RS 60, 7] 

1*. Sync HSS 69 
Nueva Era: TSS 30 

-O- 

Paul Oakenfotd: 8200 134; EA 1; DC 18; H 100 41; 

HA 49; T40 20 
EliadesOchoa: TSA 16 
Sfnead O'Connor IND 13; WM 2, DC 21 
The 0.C Supertones: CC 28 
OK Go: HS 8; MO 21 
Old & In The Gray: BG 10 
La Onda: LA 45; LT 27; RMS 12 
Ono-.DS24 
OoWe: RBH 81; RS 32 
Orchestra Baobab: WM 15 
Los Originates De San |uan: LA 34, 64; RMA 19 
Claudette Ortiz: H100 91; HSS 32; RA 4>; R BH 43 
Joan Osborne: IND 19 
Kelly Osbou me: HSS 14 
Oscar G: DC 41 

Our Lady Peace: B200 83; A40 13; Hi 00 57; HA 

56; MO 23; R0 37;T40 24 

-P- 

Petey Pablo: RBH 85; RS 61 

joe Pace: GA9 

Brad Paisley: CA 28; CS 23 

Palortio: RMS 38 

Laszto Panafl ex: DC 16 

Papa Roach: MO 33, 40; RO 27 

Dolly Parton: BG 5; CA 47; IND 38 

Pastor Troy: B200 81; RBA 17; HSS 68; RA 55; 

RBH 55.RS34 
Sean Paul: H100 11; HA 9; HSS 9; RA 4; RBH 3; RP 

4; RS 8; T40 39 
Luciano Pavarottl: CL 5 
Pavement: B200 132; IND 5 
P. Diddy: H100 30, 52; HA 30, 48; RA 27, 36. 59; 

RBH 27, 38, 60; RP 12, 19; RS 41, 66; T40 25 
Gary Peacock: JZ 17 

Pearl (am: H100 65; HA 75; HSS 4; MO 8; RO 9 
Jennifer Pen*: HS 42: LA 15; RMA 8; LPS 10; LT 3; 

RMS 7; TSS 35 
Dottie Peoples: GA 10; IND 48; RBA 74 
Murray Perahla: CL 10 
Pesado: RMS 33 

Tom Petty And The Heart breakers : B200 35; INT 

15; PCA 26; RO 22 
Pieces Of A Dream: C| 24 

Wnk: B200 23; A40 19; DS 11; Hioo 39; HA 41; T40 

18,32 
Pink noyd:PCAi3 
Pinmonkey: CA 40; HS 21 
Alexandre Pins: LA 66; LPS 20; LT 37; TSS 29 
Play: B200 126; HSS 67 
P.O.D.: B200 98; CC 5 
El Poder Del Norte: RMS 27 
Point Of Grace: CC 22 
The Police; 62 00 109 
Stephane Pompougnac EA 14 
Carlos Ponce: LPS 32 

Julio Preciado Y Su Banda Peria Del Pacffico: 

RMS 30 

Elvis Presley. B200 5; CA 2; INT 4 

Prince: B200 162 

Project Pat: RBA 49 

Prymary Cotorz: RBA 61; HSS 29; RS 9 

Puddle Of Mudd: B200 41; Hioo 29; HA 28; MO 2; 

R02 
Pu ret one: DC 12 



— Q— 

Queen: PCA 46 

Queens Of The Stone Age: B20066; MO 16; RO 
16 

Domingo Qulnones: TSS 28, 32 

AB. QuintinilLa Y Los Kumbia Kings: LA 26: LPA 

13; LK 35 

— R— 

Rabanes: TSS 15 

Racket City: HSS 61; RS 17 

Rae & Christian: DC 31 

Rah Digga: HSS 29; RS 9 

Rampage: HSS 64; RA 71: RBH 64; RS 23 

Kenny Rankin: JZ 2^ 

RA: HS 13;R030 

Rascal Ftatts: CCA 1; PCA 1; CS 6; Hioo 33; HA 32 
Rayvon: Rt 1: 

Los Razos: HS 28; LA 12, 32; RMA 5, 17 
Joshua Redman: JZ 14 

Redman: Hioo 61. 76; HA 62; HSS 33; RA 17; RBH 

16; RPls;R5i5; T4036 
Red Hot ChlU Peppers: B200 58: A40 32; Hioo 

70; HA 68; MO 7. 13; RO 14, 17 
Reina: DC 32 

Los Rieleros Del Norte: LT 31; RMS 10 

LeAnn Rimes: B200 so: CA 7, 57; A40 31; AC 12; 

HSS 63 
Lee Rit enour : C| 11 

Jerry Rivera: LA 53; TSA 6; LPS 13; LT 7; TSS 4 

Lupillo Rivera: HS 24; LA 11. RMA 4; LT 12; RMS 3 

Anna Robinson: DC 45 

Chris Robinson: B200 141; HS 2; IND 4 

Lourdes Robies: LPS 37 

Rocket From The Crypt: IND45 

Daniel Rodriguez: CX 9 

Kenny Rogers: CA 75 

Roy Rogers: BL 3 

The Rolling Stones: B2009; INT 3; RO 23 
Linda Ronstadt: CA 30 

TOOO Rosa no: TSA 12 

Kelly Rowland: B200 12; RBA 3; Hioo 2. 36; HA 2, 
39; RA 5, 53; RBH 5, 54; RP 3; T40 4. 26 

RoyVsopp: EA 24; DC 25 

Rozelly: HS 37; IND 32; RBA 50 

Paulina Rubio: Hioo 97; LPS 2; LT 5; TSS 12 

Ruff Endz: RA 28; RBH 29 

Tammy Ruggerl: Hioo 30; HA 30; RA 36; RBH 38; 
RP 19; T40 2 s 

Jack Russell: AC 30 

John Rzeznlk: A40 20 

-S- 

Sacario: Hioo 20; HA 24: RP 22; RS 53; T40 16 
Sade. DS 19 

Saint Eb'enne: EA 11; IND 44 
Saliva: MO 10; RO 12 
Joe Sample: CJ 20 
Ada n Challno Sanchez: RMS 37 
Gilberto Santa Rosa: LA 29; TSA U LPS 18; LT 14, 
32; TSS 3, 5 

Juelz Santana: Hioo 4; HA 4; HSS 4$; RA Uj RBH 

10; RP 5; RS25; T405 
Santana: B200 1, 125; INT 1; PCA 8; A40 3; AC 10; 

HlOO 9; HA 7; HSS 19;T406 
Alejandro Sanz: LA 38; LPA 15 
Marvin Sapp:GA2S 
Sasha:EA2s 

Scarface: B200 40, 119; RBA 10, 23; RA 62; RBH 

62, 91; RS 74 
Josey Scott: A40 17; T40 29 
LaTocha Scott: RBH 82 
Joan Sebastian: LA 73; LPS 38 
Jon Secada: LPS 25; LT 38; TSS 31 
Secret Garden: NA 11 
Seether. B200 157; MO 14; RO 18 
Bob Seger & The Silver Bullet Band: PCA 9 
Sefco: DC 34 

Selena: B200 159; LA 6; LPA 6 

Erick Sermon: Hioo 61; HA 62; HSS 33; RA 17; 

RBH 16; RPis;RS 1$ 
Scv. HSS 54 

Shade Shetst: RA 63; RBH 66 
Shaggy: fff7:RS59 
ShakJra: B200 71, 104; DC 42 
Sham: HSS 64; RA 71; RBH 64; RS 23 
Shauna Solomon: DC 43 
Shawn na: RA 62; RBH 62; RS 74 
SheDalsy: CA 53 
Duncan Sheik: A40 23 
SheWnah Glory Ministry: GA 11; IND 49 
Blake Shelton: CA 38; CS 39 
Shemekia Copeland: BL 4 
The Shepherds: GA 27 

Shifty Shetlshock: DC 18; Hioo 41; HA 49; T 4° 20 
The Silk Road Ensemble: a 7 
S 1 Ivana : TSS 23 
Simple Plan: HS 17 

Sin Bandera: LA 24; LPA 12; LPS 6, 23; LT 8, 47; 

RMS 26; TSS 18 
Daryie Si ngtetary : CS 49 
Sixpence None The Richer A40 18 

aMwCSss 
Sizzta: ff£ 8 

SWUfcRBH 97; RS 63 
Slum Village: RBA 76 
Smilez & Southstan RBA 87 
Anthony Smith: CS 41 
Michael W. Smith: 8200 14. 100; CC \ 6 
Pastor Keith Smith: GA 29 
Snoop Dogg: Hioo 90; HSS 26; RA 51; RBH 50; 
RS16 

Socios Del Ritmo: LT 25; RMS 9 

Marco Antonio Sous: LA 50; LPA 19; LPS is. 24; LT 

23, 42; TSS 19 
Soluna : HSS 39 
Something Corporate: HS 22 



South Boyz Click; RS 70 

Spacefunk: DC 46 

Spanish Harlem Orchestra: TSA 10 

Britney Spear* B200 186 

SpJiff Star: Hioo 93; HSS 30, 64; RA 45, 71; RBH 

41. 64; RS 10, 23 
Bruce Springsteen: B200 53: INT 19; HSS 37 
SR -71: B200 138; MO 20 
Terry Steele HSS 1$; RS 13 
Tommy 5hane Steinen CS 44 
Stereo Fuse: A40 39 
Rod Stewart: B200 4, 148; I NT 2 
Sting: B200 109 
Rebecca St. James: CC 31 
Angle Stone: RBA 94; RA 65; RBH 63 
Stone Sour B200 $9; Hioo 71; HA 69; MO 5; RO 5 
George Strait- B200 132; CA is, 34: CCA 16; CS 8; 

Hioo 43; HA 40 
The Strokes: B200 142: MO 17 
Styles: B200 183; RBA 48; Hioo 13, 72; HA 10, 70; 

RA 21. 25; RBH 22, 25; RP 16; T40 10 
Sugartutt: B200 194; HS 5; IND 9; MO 32 
Sum 41: MO 24 
Su perch ick: n (8; HS4I 
Su perch umbo- DC 5; DS 23 

Supreme Beings Of Leisure: EA 18; DC 40 
Keith Sweat: B200 188; RBA 39; RBH 99 
System Of A Down: B200 60; PCA 44; Hioo 66; 
HA 6s; M06;R0 6 

-T- 

Talib Kweti: HSS 60; RBH 86; RS so 

Tank: RA54; RBH s6 

Taproot: 8200 38; MO 26; RO is 

Tateeze: Hioo 58; HA ss; RA 30; RBH 32; RP 13; 

RS46 
TAT.Uj DC 24; HSS 8 
James Taylor B200 44: INT 9; PCA 3; AC 22 
TechN9ne:IND28 
Tela: RBA 3s 
Telepopmuslk: EA 12 

LosTemerarlos: IND 47; LA 21, 30; RMA 11, 16; 

LPS 31; LT 39; RMS 21, 24 
Chalee Tennison: CS S7 
Los Terribtes Del Norte: LA 55 
John Tesh: B200 192; CC is: NA 9 
TG4: HSS 7; RBH 88;RS3 
JimnryThackery: BL 9 

Thalia: HS 44; LA 16; LPA 8; LPS 4; LT 2; RMS 2s; 
TSS 7 

Tha Rayne: RA 20: RBH 21 
Theory Of A Deadman: RO 13 
lean-Yves Thibaudet: CL 11 
Thkk Dick: DC 3 
Thkke: HSS 10 

Thievery Corporation: EA 4; HS 10; IND 16 
Third Day: CC 26 

Thursday: B200 197; HS 6; IND 10. 46 

Los Tlgres Del Norte: LA 28: RMA 1$: LT 10; RMS 2 

Tlmbaland: RA 74; RBH 78 

Justin Timberlake: Hioo 16; HA 15; HSS 34; RA 

68; RBH 6s; RS 31: T40 11 
Aaron Tippln: CA 52; CS 40 
TLC: Hioo 38; HA 42; HSS 74; RA 33; RBH 30; RS 

3O;T40 33 
tobyMacCC40; HS 48 
Toole: A40 38 
Total : RS 39 

Toya: Hioo 4: HA 4; HSS 4S; RA 11; RBH 10; RP y. 

RS 25;T40 5 
Transplants: B200 96; IND 1 
nipt: RO 33 

Randy Travis: CA 25; CC 20 
Faith Trent: DC 13 

Trick Daddy: B200 90; RBA 24; Hioo 99. RBH 82 

Trick Pony: CA 50; CS 30 

Trina: B200 131; RBA 30; RBH 84; RS 67 

Trin-i-tee 57: CC 23; GA 4; RBA 73 

Travis Trttt B200 136; CA 16; CCA 13; CS 15 

Lola Troy. RBH 99 

Truck Turner: RBA 85 

TRUSTcompany: B200 88; Hioo 95; MO 18; RO 21 
Truth Hurts: RBA 81; RBH 93 
Los Tucanes Oe Tijuana: LA 36; LT 16; RMS 4 
Tanya Tucker CA s6; CS 37 
Shania Twain: CCA 5; PCA 21; CS il; Hioo 40: HA 
37 

Tweet: RBA 84 
Sieve Tyrell. * 

-u- 

U2: A40 24; Hioo 100; RO 31 

UB40:fff4 

UGK: RBA 40 

Uncle Kracker: B200 94; A40 8; Hioo 68; HA 73; 

T4027 
Underworld: fA 6: DC 2 
Union Station: BG 4: CA 29 
Keith Urban: B200 45; CA 6; CS 1; Hioo 24; HA 22 
Adollo UrlasYSu Lobo Norteno: LT 48; RMS 16 
Polo Urias V Su Maquina Nortena: RMS 23 
The Used: B200 18s; HS 3; MO 27 
Usher: DS 8. HSS 71; RBH 94 

-V- 

lan\ranDahl:DSl2 

Luther Vandross: RBA 93; Hioo 84 

Phil Vassar: CA 49: CS 9; Hioo 60; HA 57 

Stevie Ray Vaughan And Double Trouble: BL 2 

Chuy Vega: HS36;LAl3;RMA6;RMS3S 

Fernando Villalona: TSS 24 

Rhonda Vincent: BG 12 

The Vines: B200 86; MO 35 

Carlos Vtves: LA52;TSA5;LPS34;LT43;TSSl7 

-w- 

TheWaileis:PCA24;RBC7 



Herekiah Walker & The Love Fellowship Crusade 

Choir CC 24; CA 5; HS 14: RBA 67 
The Wallflowers: A40 37 
Dinah Washington: DC 31 
Kim Waters: CI 8: RBA 91 
Latanza Waters. UL 1 
Muddy Waters: Bin 
Russell Watson: B200 17s; CX 2, 13 
WC- B200 170; RBA si; Hioo 81; RA44. $6; RBH 

48.57: RP23 
Weebie:RBHB9 
Karyn White: DCu 
The White Stripes: B200 114; MO 19 
Who Da Funk: DC 33 
Widellfe: DC 10: DS 10 
Doug Williams: GA 2 1 
Hank Williams: CA 66 
Hank Williams |r.: CCA 17 
|ohn Williams: CX 12 
Metvin Williams: GA 21 
Michelle Williams: GVt 18 
Kelly Wilis: CA 54 
Mark Wills: CS 22 
Cassandra Wilson: 1.' 19, 21 
Bridgette Wilson-Sampras: CS 44 
The Winans: GA 35 
CeCeWinans: CA 11 

Mario Winans: Hioo 30; HA 30: RA 36; RBH 38; 

RP 19; T40 25 
George Winston: 8200 177; NA 2 
Lee Ann Womack: B200 169; CA 20: CCA 10; PCA 

36;CS45 
Wayne Wonder: RA 69: RBH 70 
DaitytWorley:CA33;CS38 

-X- 

Xzihit: B200 17; RBA 8; RA 50; RBH 53; RP 24 

-Y- 

Yalre:U>S27;TSS39 

Ywiou: AC 21: DS 7; Hioo 31; HA 33; HSS 65; T40 
19 

Yasmeen: HSS 18; RS 18 

Ylng Yang Twins: IND 15; RBA 52; RA 49; RBH 52 

Young M.C: HSS 11; RBH 100; RS 6 

Youngstown: HSS 36 

Yukmouth: RBA 37 

-z- 

Zoegirt: CC 37; EA 7; HS 32 



— SOUNDTRACKS— 

Ameue: WM 10 

American Idol: Greatest Moments: B200 20; 
STXi 

Barbershop: B200 128; RBA 32: SIX 6 

Big Idea's Jonah - A veggietales Movie: STX 

at 

Blade 2: EA 16 

Brown Sugar: B200 22; RBA 5; STX 2 

Buffy The Vampire Slayer: "Once More, With 

Feeling": B200 195; INT 21: STX 13 
El CI on: LA 31; LPA 14 
Coyote Ugly: CCA 6; PCA 22: STX 12 
Disneys Ulo & Stitch: STX is 
Down From The Mountain: BG 9; CA 72 
Finding Forrester: JZ 13 
Grease: STX 21 
I Am Sam: STX 19 
Jackass: STX 16 
lacked Up: RBA 70 
Lizzie McGuire: B200 103: STX s 
The Lord Of The Rings: The Fellowship Of The 

Ring: STX 22 
Mamma Mia!: PCA 30 
Monsoon Wedding: WM 8 
Moulin Rouge: B200 139; STX 8 
Mr. Deeds: STX 24 
My Big Fat Greek Wedding: WM 14 
0 Brother, Where Art Thou?: B200 73; BG l; 

CA8;STX4 
Providence: STX 25 
Queen Of The Damned: STX 17 
Save The Last Dance: STX 23 
Scooby-Doo: 8200 161; STX 9 
The Scorpion King: STX 20 
Shrek: B200 199; STX 14 
Songcatcher. 8G 14 
Spider-Mam B200 1841 STX 11 
Sweet Home Alabama: B200 S7; STX 3 
A Walk To Rememben B200 163; STX 10 
XXX: B200 130; STX 7 

-VARIOUS ARTISTS- 

— Thai ■Whimrd 200 
Dlsneymania: Superstar Artists Sing Disney 

...Their Way': 113 
[Worship: A Total Worship Experience: 69 
Ludacris Presents Disturbing Tha Peace: 

Golden Grain: 46 
Monsta I aim 191 
Now 10:34 
Now 9: 146 

P. Diddy & Bad Boy Records Present-. We 

Invented The Remix: 14s 
Pure Moods IV: 198 
Reggae Gold 2003: is6 
Songs For A Purpose Driven Uhs: 160 
Totally Hits 2002: 124 
WOW Christmas: 10s 
WOW Hits 2003: S4 
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TITLE iMPniNT/PflOMOTKMtMfl 


Artist 










u 






YOU KNOW YOU'RE RIGHT vGMWiWKtm 


Nirvana v 








SHE HATES ME | Mii»«n^iin«ic»f 


'ill.. r ',' ,1 


o 


3 




ALL MY LIFE .mll«ca 






i 




PRAYER wm 


1. -tl.'h.-'fl . 


u 






BOTHER •nu*wA<u« 


SI'.I"-! :■: :• . 








AERIALS 


System 0* A Down v 


o 






THE ZEPHYR SONG wmhw 


Red Hot Chlh Peppers v 


B 


. J 




1 AM MINE o* 


Pearl Jam 


o 


0 




COCHISE >. 


Audioslave v 


e> 


12 




ALWAYS 0iW>tJ*. 


Saliva * 


o> 


■ i 




LIFESTYLES OF THE RICH AND FAMOUS 




ca 


13 




THE RED 


ChovrHle v 








BY THE WAY 


H' '■' t ■ i ■ r 


fi* 






FINE AGAIN 


. 








WHEN I'M GONE A.RPOWER 3 Doors Down 








NO ONE KNOWS 


Oueens 01 The Stone Age ? 








SOMEDAY 


The Strokes v 








DOWNFALL umimnrw 


TRUSIcomiwny -.■ 




- 




DEAD LEAVES AND THE DIRTY GROUND 


The White Stripes v 




a 




TOMORROW 


Sfl-71 v 


G> 






GFT OVER IT 


J-.',.. . 


6J 
G> 

e» 






LOSE YOURSELF u*o*«ntaan 
INNOCENT 


Eminem -.■ 
Otii Lad) Peace .■ 


M 




STILL WAITING 


■■■ .n .11 . 


■ 




SWEETNESS 
POEM 


Jimmy Eat World . 
Taproot .i 


ea 






THE TASTE OF INK 


The Used 








A PRAISE CHORUS 


Jimmy Eat World 








MY FRIENDS OVER YOU 


\pvj Fnunri Glory .. 


o 






REMEMBER ME .md«m HootHSUnk 








THOUGHTLESS 


Korn v 


12 






PRETTY GIRL [THE WAY) 


SuLjaiiiili . 


33 


33 




TIME AND TIME AGAIN 


Papa Roach v 




35 




THERE IS 




e» 






OUTTATHAWAY 


The Vines 9 








PITIFUL Banin 
ONE MORE MINUTE 


H .nd-,d- . 
Autfionty Zero v 






GIRL ALL THE BAD GUYS WANT 


Bowling Fix Soup ,■ 








HATE TO SAY 1 TOLD YOU SO 


The Hives ..■ 


AO 






SHE LOVES ME NOT numms 


Papa Roach v 



MC iftWII t 
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Billboard ADULT CONTEMPORARY. 


fi 

1 


I 
•3 




Aicplsv monrtored by 


Nielsen 
BrOM Data 


! 


s 




TITLE IMPrt'NT.'PflOMOTlOfV LABEL 


Artist 








NUMBER 1 ' W»riAiN«mbtH 


o 






CRY 


Faith H.ll v 




El 




A THOUSAND MILES ■ 


V.!-- ■:.! Lir ' ' 


o 


a 




CANT STOP LOVING YOU wmtk PI 




D 




SUPERMAN (IT'S NOT EASY) . 


Frve For Fighting v 








A MOMENT LIKE THIS 


Kelly Omtm ■ 


6 






SOAK UP THE SUN v.- -■ 


Sheryl Crow v 


7 






HERO — MH 


E fit (jU>- 'I.--- -i..s . 


a 






DO IT FOR LOVE M,n*nA9« *>«T*a 


DarylHall JohnOales 




. 




A NEW DAY HAS COME K 


CetneDion «s 


o» 


14 




THE GAME OF LOVE 


SanUid Fejluriny Michelle Branch v 


11 






TO WHERE YOU ARE 


JoehGroben v 




'■■ 




LIFE GOES ON ■- 


LeAm Rimes v 






1 M ALIVE 


Celine Dim v 






NO SUCH THING ^«ih« 


John Mayer ■- 




is 




YOU vwDM«>*.a.i 


Jim Bnckman Featuring Jane Krakowski 


CJ 


1* 




WHEN YOU UE NEXT TO ME 


Kelic Coffey v 


OJ 


■;■> 




THROUGH THE RAIN 


Manah Carey v 




• • 




HERE 1 AM um»t»su 


Bryan Adams v 


CD 


i - 




COMPUCATED 


Avnl Lavigne v 








DON'T KNOW WHY- ■ 


Norah Jones «j 


€9 






HEAVEN 


OJ Sammy & Yanou Featuring Do •■ 


G» 


2? 




WHENEVER YOU'RE READY 


James Taylor 


CD 






ALL BECAUSE OF YOU mmm 


Outs Emerson 


€3 




FOREVER FOR YOU u mm 


Oaryl Hall John Oates 








ONE MORE TIME 


Kenny G Featuring Chanle Moore 


€3 






THE NIGHT INSIDE ME - xv>. 


Jackson Browne 


€3 




LANDSLIDE wviia-Mb* 


DuieChicks v 




?■% 




ORIGINAL SIN r.nuiMiWMn 


Elton John *J 


fa 


30 




YOU'LL NEVER BE ALONE 


Anastacia 








FOR YOU obbwt 


Jack Russell 
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EH ™ 
mm i 




BTOMCMI 


Dele 


m - 




S, -Iff. ■ 

TITLE AOTBNItfAOUrjTtONLAftU 


Artist 






YOU KNOW YOU'RE RIGHT 


Nirvana v 






SHE HATES ME 


Puddle U( Mudd -. 






WHEN I'M GONE 


3 Doors Down 


i 




PRAYER 


D Aitod . 






BOTHER •oWHJwurauUG 
AERIALS AwaciMaj*' 


Stone Sour « 
System Of A Down v 






COCHISE Mwiw-j 


AiKl 


| .-•-••[ 




NEVER AGAIN 


Nickelttack v 






1 AM MINE b>k PuaM Jj n 


; — < 




THE RED 


( hnvf l" . 






ALL MY LIFE <■ . 


Foo Fighters v 






ALWAYS 


Salnra s- 


■ 




NOTHING COULD COME BETWEEN US . 


theory 01 A Deadman ..■ 






BY THE WAY if riff— 


Beti Hut Ch.l. hrptk- . 






POEM 








1 STAND ALONE 


fiod smack -,> 


— i — , 




THE ZEPHYR SONG .. HhICIm.i V'-w<s . 






FINE AGAIN miu.i 


Seether « 


M 17 




THOUGHTLESS 


Korn v 






PITIFUL 


Blindside v 






DOWNFALL ^nt-.f, ^.. w 


TRUSIcompany . 


22J2_ 




THE LAST DJ HMMMN 


Tom Petty And The Heartbreakers 


]*J 23 




DON T STOP 


Thfi R.-: : ln- St'- 






NOT AFRAID 


Earshel . 


2S J 28 
20j 30 




NOT FALLING M 


Mudvaynn v 




NO ONE KNOWS 
TIME AND TIME AGAIN 


Queens Ot The Stone Age v 
Pa(w He i :h . 






REMEMBER ME Hootwstank 






POLYAMOROUS 


aretMn^BiffiiJKnoi . 


IQJ 34 




DO YOU CALL MY NAME 


RA 






ELECTRICAL STORM 


U2 v 


32 33 

33 _37_ 

34 39 




HEADSTRONG 
LOOKING DOWN 


Trap! 
Audiovent v 




MY GODDESS i m 


| , , , 


v 


Al ONE 1 BREAK ■■ 


Kom . 


16 40 

t A 




THINGS VE CHANGED 
INNOCENT 


Sammy Haq.tr Ann [n-'.;,i 

Our Lady Peace v 






LIVE A LIE 


Dt'fiiuM . 




EVERYDAY wmwm 


linn JBVI . 


1 ~ j ] 


DROWNING 


i.-. r, [■■.'. ■ , 



Compiled from ■ oanortal umple of airplay supplied by Nielsen Broadcast Data Systems' Radio Track service 106 mam- 
sir earn rock stations. 87 modern rock stations. 66 adult contemporary stations and 80 adult Top 40 stations are electron! 
cally monitored 24 hours • day. 1 days a week Top 40 Tracks <s compiled from • national sample of MsMinream Top 40 . 
Rhythmic Top 40 and Adult Top 40 stations The 252 Top 40 Tracks stations are electronically morutored 24 hours a day, 7 
days a week Top 40 Tracks awards bullets based on increase >n audience impressions On the remaining detection based 
charts, tricks with increase in detections over the previous week are butlelod regardless of chart movement A record 
which has been on die chart lor more than 20 weeks will generally not receive a bullet, even rt it registers an increase Records below the top 20 (top 15 for AC end Adutt Top 401 are removed from the chart after 26 weeks. Airpower awarded to sor 
eppeanng m the lop 20 on borii the Nielsen BOS Airplay and Audience charts for the tirsi time with increases in botn detections and audience (Top 40 Tracks excluded!, v Videockp avariabrtrty (5 2007, VNU Business Media. Inc All rights reserved 
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Airplay monitored by 
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I 
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TITLE aWMNimOUOTIOfl LABEL 


Artist 


1 






i NUMBER 1 

COMPLICATED .. 


.V.'i I ;vi qn. 1 ■ 




. 




ONE LAST BREATH 


Creed v 


CI 






THE GAME OF LOVE 


Saiitana Featuring Micholte Branch w 








WHERE ARE YOU GOING 


U.ivr- M.imi.-w R.,nrl . 


u 


' 




YOUR BODY IS A WONDERLAND 


John M iy> i . 


o 






UNDERNEATH IT ALL 


No Doubt Featuring Lady Saw «j 


o 






DISEASE 


rrsettMwi twenty v 


o 






IN A LITTLE WHILE 


Uncle Kracksr . 




5 




A THOUSAND MILES 


M I 1.. IT. Ml . 




a 

e 




THE MIDDLE 


Jimmy Eat world v 


12~ 




NO SUCH THING ./anwixuMew 
DON T KNOW WHY 


John Mayer 
Norah Jones v 


14 


14 




SOAK UP THE SUN ,n 
WHEREVER YOU WILL GO 


Sheryl Crow v 
The Calling v 


t: 


•3 




SOMEWHERE OUT THERE 


Our Lady Peace v 


o 


1 / 




GOODBYE TO YOU 


Michelle Branch v 




■ 




HERO 


Chad Kroeger Featuring Josey Scott -,• 


«I> 


20 




BREATHE YOUR NAME -4 AlRPOVYER ► Sixpence None The Richer « 


«a 


■ 




JUST LIKE A PILL 


- 








I M STILL HERE [JIM'S THEME I 


-*J AIRPOWER i>- JohnRrerml' . 


G» 






S«'IN 


[ if-'tinn it: , 


22 






IN MY PLACE 


CoMplay v 


2j 






ON A HIGH 


Duncan Sheik 




■ 




ELECTRICAL STORM 


. 


G> 






A SORTA FAIRYTALE i«c 


Tori Arnns , 


G> 


2S 




SK8ER BOI Mm* 


Avnl Lavigne <,■ 


e* 






A MOMENT LIKE THIS k* 


Kelly Clarkfton v 








STEVE MCQUEEN 


Sheryl Crow v 


G> 






DIE ANOTHER DAY 


Madonna 


tJ 


1 1 

TT 
■; ■■ 
11 
.'- 




THINKING OVER 


Dana Glover <? 


GJ 

tli 




UfE GOES ON cum 

THE ZEPHYR SONG ■ • • •■-.< 

CRY HNMIRK.it 


LeAnn Rimes . 
Red Hot Chili Peppers -,• 
Fa.lhHill . 






BIG MACHINE .. . 


Goo Goo Dolls v 




1 1 




ORDINARY DAY *M*ixnwcon 


Vanessa Carlton v 


O 

JV>jj 


B 




RUNNING AWAY gm,kuuc, 


Hoobastank 


ttar 

o 


}( 




WHEN YOU'RE ON TOP 
TAKE ME AS I AM 


The Wallflowers 

Trim " 


ea 






EVERYTHING Mwour 


Stereo Fuse 


o 




LANDSLIDE • . 


Dixie Chicks v 



Billboard 



TOP 40 TRACKS.. 




TITLE rr^ww tl^r u 

ARTIST 

IMPRINT PROMOTION LABEL 



UNDERNEATH IT ALL 

NO DOUBT FEAT lISWi. lACtt HM 
■llUIUi I 



DIE ANOTHER DAY 



GANCSTA LOVlN 

EYf HA'^WC AlOAKfTS 

Biif mti mtn Kucn 



JUST LIKE A PILL 



DON T KNOW WHY 



FAMILY POfmtAtT 



CIFANIN OUT MY CLOSET 
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C* *>rpl*y *-*ti Arbrlmn titWrw* i»U T*ii 




Billboard HOT 100 AIRPLAY 



Gorta Gel Thru This 



Lave Of My Life lAn Ode To Hip Hop) 
She Hates Me 



INeedAGirllPart Two! 
Goodbye To You 
These Days 



Heaven 

A Thousand Miles 
Beautiful Mess 
Work in Progress 
I'm Gonna Getcha Goodl 
My Town 



She'll Leave You With A Smile 
Just Like A Pill 
Girl Talk 



You Know You're Right 
Cleanm' Out My Closet 
Who's Your Daddy' 
Your Body Is A Wonderland 

dehAJI 
Starry Eyed Surprise 
Such Thing 



5 

52 




tiui 

ARTIST (IMPRINT tVWOMOT ION LABEL] 


The Ketchup Song (Hey Hah| 


54 




Disease 

uaiWtSci vMnn oiiawiiei 






Cry 


is 





Where Would You Be 

.(■•■■ 


48 




Oh Yeah 1 






Somewhere Out There 


> 




American Child 


■ 




Don't Mess With My Man 






Running Away 






Red Rag Top 


53 




Ordinary Day 

VAMSHCMUDM UUHMfTBOCOni 


65 




Reiici 


6S 




Onn't Know Why 

V ■-■ ML '. ■( 






Prayer 






Aerials 

aaaetfai »w*»< MMMuwotkam ai 


6'J 




All My Lite 






Air Force Dees 

V..' . AA1C . 11) "V:. 1 H'AfGM . HS 






The Zephyr Song 

m "i't ;«»in»i« ■AAmwewii 


1 | 




Bother 

STOW KMI KWMjWfAWjWfL - 


...» 




Good Times 






Forgive 






Braid My Hair 


' i 

72 




In A Little While 

Ten Rounds With Jose Cuervo 


75 




1 Am Mine 



Billboard HOT 100 SINGLES SALES 



LAST WEEK 


[tl TITLE 

ARmT lUMWfT/MOMOTIONLABEU | 


I 

i 


UJ 

1 

\ 




tmi 

/.-: Muu -.r : ... ' '1 ./,,.( l 


THIS WltK 


LAST WEEK 


s 

j 


TITLE 


47 




Die Another Day 








From Tha Chuuuch To Da Palace 

1NOOP0OU oxomrnLfniwirr. rju-nrn., 


CD 






Beautiful Goodbye 


1 




A Moment Like This 








Work 11 


52 


50 




What's Golden'' 




: 


Don't Mess With My Man 


28 


20 




When The Last Time 


53 


41 




This Is My Party 


2 




1 Am Mine 


29 


"31 




H You Only Knew 

(WUAHt CIXOVHAI fWMO'GUA tttlBt 'CrSD. 1 


o 






Same Old Song 


£ 




Ignition 




- 




Make It Clap 


55 


57 




(Don (Want To Miss A Thmg 






Don'l Slop Dancing 


31 


30 




1 Don l Really Know 


56 


4:- 




WhoURollin w.r 


) 




Virginity 


32 


w 




Two Wrongs 

wan .has n at UHMtll OBS <ctXUMBMl 1 


57 


54 




Love Of My Lite (An Ode To Hip Hopl 

■VnUWlMlFUI COM 1W |..m.vr *■ 


I 




All The Things She Said 




29 




React 

nur:«s(«MovnAi h.mv, ,j, 


5B 


42 




Hit The Freeway 






Gimme The Light 




'39 




Like 1 Love You 


59 


M 




Crush Tonight 






When 1 Gel You Alone 




32 




Li i] Ills Camera, Action) 


CD 


71 




Waitin' For The DJ 


~9~ 




Heatseeker 








Sugar 


CD 






Throw Up 


40 




Shady 




; 




The Rising 


CD 


V 




Serve The Ego 


14 




Product Of Our Environment 




26 




Sex. Money. & Music 


63 


to 




Can't Ftght The Moonlight 


l ■; 




Papa Don'l Preach 


39 


23 




For All rime 


64 


64 




Tonight I'm Gonna Lei Go 

5TJISA JlHJMSOkf 'JlVi- 


l : 




Here And Now Full Circle! 


40 


25 




Grindin' 


65 


56 




Heaven 

CU ,AWW h IASO.1 IIAT 00 "OSB*i-.l 


T5" 




Day . Night 


41 


.14 




Wherever You Will Go 


66 


55 




Out Of My Heart (Into Your Head)) 


V2 




Feel It Boy 

HUM MAN '(AI .JL.M- '.HVrfililNl 


42 


36 




Me U Want 


67 


4 i 




Us Against The World 


; : 




Blue Jeans 


43 


28 




Over The Years 


CD 






AraWeCuttin' (Vinyl) 






WSiaHNtMAOKJOWSflNMCA 


















22 




The Game 01 Love 

:>An*A/.Aiur wii.hi ni e*UM> juus*ai 


o 


6f 




It Just Happened 


69 


53 




Girlfriend 

h j t*. . 'ur win .■ .i 






Si< Days 

L . >Al:.-'A 1|A! BlV-'> ' id lUCA 


45 


33 




Hey Ma 

.it.i F, ■, Hi l ill M'fl itW If'.AIIi 


70 


59 




Gots Ta Be 






Long Time Gone 

l:uif ninciS iMi MMiV IMV 


44 


35 




The St.n Spangled Banner 


71 


~74~ 




U Dun t Have To Call 


24 




Truly Yours 


47 


44 




Full Moon 

eVWr gmANriC, 


72 


si 




God Bless The USA 


1 




I m Gonna Bp Alnqhl 

jfuMH* ivo m nu ino 


48 


4/. 




A Different Kind 01 Love Song 

lrt<l rAAANIO 1K4 i 


© 






Underneath tt All 


~2\ 




Lum U Better 


G> 


49 




Rock The Party 


74 


63 




G.il Talk 


37 




Run 4 Us 


50 


38 




Thai's What Girls On 


© 






A New Day Has Come 






■ 
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Billboard HOT 100 



| LAST WEEK 


| 2 WKS. AGO | 




fs~ ... , Tin aim popular singles and tracks, according to . 

*> Nielsen laiM aud.once impressions measured liy Nielsen #» Nielsen 

Broadcast Data Broadcast Data Systems, saint data compiled by <j*,rv,O a ,. 

c Majtten SoondScao. and pleylistt Irom aetect non ctOUtXlStCan 

systems mwtdorad radio nations 

TlTtE Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/ PROMOTION LABEL 


PEAK 
POSITION 


2 


6 




S NUMBER 1 / GREATEST GAINER/AIRPLAY B 1 w e »kA,Numbe, i 

LOSE YOURSELF EtnitHim ".' 

IMMtMMIM'MaSJoASalltiSlai 


1 


1 


1 




DILEMMA 

aaMHninWina uamt asruiRMiirtiAUftecievsiii! 


Nelly Fealunng Kelly Rowland . 


1 I 


J 


5 




WORK IT O 

tnasAUtac Mlutdtt tumrii 


Mm "Misdemeanor" Elliott v 

O i' i.iiiwi,^:'!! 


3 


3 


4 




HEY MA O Cam ion Fa 

lamwuiiiHinimi till 1 niiniiswi ipsa it wasa 


luring Juelz Santana. Freakey Zekey & Toya v 

O Win: A tUiAWJ JWflJBT ItUMl: 


J 


5 


3 




A MOMENT LIKE THIS • 


Kelly Clarfcson v 

Cj> ©war 


1 


B 


7 




UNDERNEATH IT ALL o 

sit a nrctnit wi Must m sTtrasa □ sTtwaitii 


No Doubt Featuring Lady Saw v 

M.'. ■ ■ li'.t, 


t 


7 


8 




LUV U BETTER O 


UCooJJ v 

©;--> iiW )u»-.iojm<', 


7 


IB 


28 




$ GREATEST GAINER/SALES $ 

DIE ANOTHER DAY o Madonna v 

HaoiMtajaaMaus naaaWwajaaiaauuMi o o asnsae shus imr 


8 


9 


12 




THE GAME OF LOVE O 


Santana Featuring Michelle Branch v 


9 


6 


2 




GANGSTA LOVIN 

Rtvi»rutn-5iMMrl«iSAMaaaaiQtJfllisl 


Eve Fealunng Alicia Keys v 

- i>< nvvi-:: ■ ir,-i ; .1 


2 


13 


13 




GIMME THE LIGHT O 

rfiimohn*-nntioD.iisirt>i*aauTitasM» 


Sean Paul v 

® O ©biam 'iK-jic.w? k*H[! *«»•;>> atiast.: 


11 i 


10 


1 l 




SK8ER BOI 

IMiiaaiaaiiliaaijMI 1 1 mill 1 aTlll II IIWW1III 


Avnl Lavigne v 

aw <>..\ ■■ v 


10 


16 


17 




JENNY FROM THE BLOCK Jennifer lope; Fealunng Jadakisi & Styles 

lOcaamutocaaTfjtuaitwniajrsBjaiia^ incaiaustcut 


13 


11 


9 




ONE LAST BREATH 


Creed v 

■. r.-. : V ■ 


6 1 


1? 


10 




COMPLICATED O 

tM sasran itoaasnssKKXGUtwaja^ijvnbmt 


Avril Lavigne V 


2 


14 


14 




LIKE 1 LOVE YOU O 

ria >ai'riMSi.!raaRiaiAai.ciaj(iorwaiMMSi 


Justin Tmiberlake v 

O 49 ivi ii-J- 




15 


15 




BABY .V I: inn . 

t:uai*K«.itrviwirwi*ncuiiAsarMiM .uiiit vii s start ioj% si uiMiucaciiui Mrjima irtc ajm ajbiM cutWJMu 


15 


21 


25 




DONTCHANGE 

laajeASCMttGmsMusc uuohlo »*urastiuo«D£*ea<yjrsiiLaauv*, 


Musiq v 

mnAMn 00 sout aiblm cifivMC. 


18 


1 7 


16 




1 CARE 4 U 

Isfjmrn Hairr:i , i»*i:.ii mki.mi. im-iixm: 


Aatiyah 

aMXEtOM) HJUH on 




19 


11 




IF 1 COULD GOI O 

•aaotsusswiniaazcuwNGAitioMasjAusn^ 


Anqie Martinez Fealunng Lil" Mo & Sacano -.' 

O ILUTHA 47J1 1\f Ft, 


15 


22 


29 




PO' FOLKS O 

fH ^"TI^MIWIIMi, IIIHIWIIBBB^Bftli^HtrrYTt 


Nappy Roots Featuring Anthony Hamilton v 


21 


29 


41 




LANDSLIDE 


Dixie Chicks V 

O MOMHEWt MBUM CUTfUN 


22 


20 


20 




GOTTA GET THRU THIS O 

ri at onav it id o * n naaxcTnins id afianraa 1 1) o * o rwnionstsi 


Daniel Bedinglield ".' 


10 


23 


26 




SOMEBODY LIKE YOU 


Keith Urban v 

r.aVf ' T 1, -,A ■'. h & PI IV 


23 


M 


56 




03 BONNIE & CLYDE 


Jay / Featuring Beyonce Knowles 

■ .1 -." ■■. : '1 


25 


24 


34 




WHEN THE LAST TIME O 


Clipse . 

O ST** 'Ma 'W*:Mlt&A 


21 


41 


55 




LOVE OF MY LIFE (AN ODE TO HIP HOP) O 

f svoiltiaaiiataitaafrait nana irwannrnniwdTtniaTfaTCTssnatft 


Erykah Badu Featuring Common 


27 


25 


21 




GOODBYE TO YOU 


Michelle Branch v 

M*.i hoi AiauM cuifmmnm 


21 


3? 


53 




SHE HATES ME 

HUKHBtfMSCMmMLtMllM 


Puddk' 01 Mudd . 

• UlWUSi^LMtJa AJJUJM CUllNll-CCOn 


29 


27 


23 




1 NEED A GIRL (PART TWO) O P Didrf T & Gimm 

MiVIWftSlllHlM 


tne Featuring loon, Mario Winans & Tammy Ruggen '.' 

-. H'Miim O BAD BOt >W1* .'AIUSU 


4 


3.1 


36 




HEAVEN O 


DJ Sammy & Yanou Featuring Do '•* 


8 


24 


1" 




MOVE B***H O 

IUC ftt RMCraSCLAaArVmVmiKB iMCtUMH\ 


Ludacris Featuring Mystikal & Infamous 2 0 v 

m OfHsivitmn&nMtjou mm <.-^- >.< 


II 


44 


51' 




THESE DAYS 

UmmMMimUimMSCM HA! 1 U Stl 1 l-« WILLIS KmSXMI 


Rascal Flatts v 

ITMC STMfr AIBaJM cut 


! J 


31 


31 




A THOUSAND MILES O 


Vanessa Carlton v 

o> ojjjm wtrWitwcnn 


5 


33 


37 




BEAUTIFUL MESS 


Diamond Rio . 


28 


5* 


62 




STOLE 

■ 1 . ..: - ■ \ ' -.1 HI'- t i ■, - 


Kelly Rowland v 

«,'* ■' i.t ".' ■ ' '.'iwsii 


> 


42 


44 




WORK IN PROGRESS 


Alan Jackson 

AJUSU SA^tfVtLI AlBUMOIT 


37 


55 


r 




GIRL TALK O 

i nusTti aaswvixKjTOS!.iio«/>'taCU 


TIC 

©MIS'* IV'M- 


38 


32 


27 




JUST LIKE A PILLO 


Pink V 


8 


51 


59 




I'M GONNA GETCHA GOOD! 


Shania Twain '.' 

mucuhi fSASHvuiHAimiMar 


40 


54 


63 




STARRY EYED SURPRISE 

M«.M(!.l:»r.M- iPliJaH Nll.nAiJWTV MOM M..I 


Oakenlold Featuring Shitty Shellshock . 

UAVI *:« A. mm CM T ■ 


41 


47 


47 




MY TOWN 


Montgomery Gentry v 

t> COUJMB4A MASHVKif 1 AiBuM CU' 


42 


SB 


60 




SHE LL LEAVE YOU WITH A SMILE 


Goargo Strait •.' 

0>« .IWM. . il ilrf W ■ 


43 


49 


St 




DON'T MESS WITH MY MAN O 


Nivea Featuring Brian & Brandon Casey v 

<a> O jm tern 


44 


53 


57 




DISEASE 

m stn nic .it irtiMAs m Mm-im 


matchbox twenty 

•riAivnc Aiauw cut 


45 


a 






YOUR BODY IS A WONDERLAND 


John Mayei . 


46 


30 


24 




CLEANIN' OUT MY CLOSET 

IMIS.M IKA ,'„M«Ut«1»:. lr>A..'. 


Eminem w 

vMiVJUiiRMAiMAjiiiMfin wn Br.r-.ii-i 


4 


43 


4( 




STINGY 


Ginuwine 

bc louttmuux on 


33 


50 


51 




YOU KNOW YOU'RE RIGHT 


Nirvana v 

UCCOtTt*. ALBUM L^.WTItlSCOft 


49 


38 


38 




NO SUCH THING 


John Mayer v 

./...HI i' ■■ 





LAST WEEK | 


2 WKS. AGO ^ 


8 
a 

I 


TITLE Art»t 

PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 


PEAK 
POSITION 


61 


67 




w nu j t uuk ualtl/t f iouy rvenn ■ 

jsmnit * Mirh itkhtw O 3niAiMTj-«'i ihaswliii album qji 


51 


28 


27 




TRADE IT ALL Fabolous Featuring P Oiddy & Jagged Edge v 

r.l cr.lt DLNj IB CASH H lASf TJ A8J0U0KI SMWJ. HIU IPC yXWIRAO fin 


20 


39 


35 




ORDINARY DAY O Vanessa Carlton v 

h faih, fspurif, -rj> wMit'w •.■ h 


30 


57 


61 




THE KETCHUP SONG {HEY HAH) Las Ketchup v 

uiuzMnuwafiirTtit stjwo8caatCTua©i»aHaw 


54 


JO 


33 




CRY Faith Hill v 1 33 


.18 


45 




WHERE WOULD YOU BE Martina McBride 9 

»i MraRW.fYVOm.£> W r^tOCTOM M IWl U OKA'r.i'.M-iiit k«i j.i 


45 


59 


54 




SOMEWHERE OUT THERE OurUdyPuace . 


44 


4« 


46 




OH YEAHI O Big Tymers Featuring Tatoe/e, Boo & Gotti v 

M f HtSX IB MLLIAMS B 'MMU j: SIJr)XE.M-WDabJJ O CASH Most iWrtNUl OlweMjMW 


46 


60 


5(1 




RUNNING AWAY Huobastiink v 


44 
48 


52 


48 




AMERICAN CHILD PhilViissar . 

iBWB*MJ!WS*trW3Vm£MUMm L-. : u •.,*.,.■-. -. - - i..mV : 


6-1 


74 




REACT O Ehck Sermon Featuring Redman v 

JUSt BUUI tSOMWJUMBLLJSMIT'll «J» 


61 


66 


70 




RED RAG TOP Tim McGraw 

e SAUlMOft T MCGHA»VO SMTTM U WNiri | IMWIW1 


62 


69 


72 




DON'T KNOW WHY Notah Jones . 

* MAURIS JDW i JMAVASO'JKAWI'.i BlUt NDTI ALBI)M Cljl VWGiJS 


63 


68 


68 




PRAYER Disturbed . 

■ ..v,, i i" pi-'-: ■ -- ■■■ '■ 


64 


62 


43 




1 AM MINE O Poari Jan 

!i.i«iH(tj i ',i:i;;*«i <j» OiW-.-m 


43 


65 


69 




AERIALS System 01 A Down v 

.. i.', ^AM.IJ.'.i', 'A'.lLf.'U MilLAi ! '■ 


55 


71 






ALL MY LIFE Foo Fighters ".' 

KMsm**tmo mums mo nomRSi tawtiLHWucinmcA 




70 






IN A LITTLE WHILE Uncle Kf acker . 

UM0UWB IM aWWfJ M BMbWIW 


68 






' HOT SHOT DEBUT * 

AIR FORCE ONES Nelly Featuring St Unattcs 

K nUlAJHMKM ALB IJM Oil MUMt 


69 






THE ZEPHYR SONG Red Hot Chili Peppers fl 

■.r- trWntfl BMOS aUBaJM cm 


70 


lb 






BOTHER Stone Sour f 

. MbjTMI . BUI MUM ■■ . ■•■ ' v , 


71 


67 


66 




GOOD TIMES Styles - 

sttazwyauouacmttMinm mrrnmKHBmcmmntdcon 


22 


73 






WHY 1 LOVE YOU B?K . 

rw cHARAcrmss russbi a ornoKS misstiui umftsmt tump. f«sc ai bum cut 


7; 


74 


75 




BRAID MY HAIR Mann . 

l..-AA**riL.M ,i;l"V, r AMFHtll.«lili>i Ml AlSl.tMCm J 


74 






FORGIVE Rebecca Lynn Howard ■ 

i ni.ii. i m. ivrrtAn:; T fW in O rMor 


75 


12 


61 




DIRRTY O Christina Aguilera Featuring Redman "? 


l 




S? 




CRUSH TONIGHT O Fat Joe Featuring Ginuwine v 

™; i'ji.s . o -i ■ 


77 


75 


7 3 




TEN ROUNDS WITH JOSE CUERVO Tracy Byrd 

H J 'tVAl»H_W Hi BtAI»*AAC M HtjNITMCASNIJ'a G-'KifMAWi O" '-Avf, i IM ..r 


26 






1 JUST WANNA BE MAD O Tern Clark v 

0 LtAtllMrjM nLL»ilLACLL IMIllllli (•* 


79 


M 


9 7 




SINGLE FOR THE REST OF MY LIFE O Isyss ■ 


7 


81 


89 




THE STREETS O WC Featuring Nale Dogg J - 

stiiiRr.h'AijuMixJSSsimiCHHHAir: o m *mooih'ii m. 


81 


n 


81 


FLAKE Jack Johnson v 


73 


3 5 


95 




ROCK THE PARTY O Beniino v 

MWSviwiBscDrtMWWAWi o ■ "Wt'.-m i- 'Atrm-ur, 


93 


B4 

95 


93 




I'D RATHER O Lutber Vandross 

1 OMMMflC (S CMIMOK1- 4Jk tjJjniM 


83 


SOMETHING O Lasgo 

pitirs.D rtHVDorr onurVD vtuvocwr . o O wbbms m* 


85 








HIT THE FREEWAY O Tom Braxton Fealunng Loon v 

i»« wrr jws i wiiiams c HJMrtihs O abista ma* 


86 


83 


84 




1 KEEP LOOKING Sara Evans 

<f.ANir^WilI> il',ASST5^^^1MJUI"l*.i <KA SAX.'l.ll AlB-JMOJ" 


■ ; 


82 


85 




UNBROKEN Tim McGraw 

'■ ■ ■■.( . ' 1 i - ■ ■■ ■ • Hfi IM ■ i- 


26 


89 


90 




LtTTLE THINGS O India Arie v 

5 ; J-Vif-« iSOiA AWK iC .' aVUMStUJ HiOtJ* i StMPSOh i i»MK«SA«OB(».'.nNi <B O WCSSS t-m«J ..**#*C 








FROM THA CHUUUCH TO DA PALACE O Snoop Dogg v 

rwNDnumcniuoui^^ oooaennwmwTt >riii-'wim 


90 




80 




TWO WRONGS O Wyclef Jean Featuring Claudette Ortiz v 

WJ(*).JWPUHIS.WXANJOUPUtW- rj> O Ki'JMBUi-irn 


28 






IGNITION O R. Kelly 


92 






MAKE IT CLAP O Busta Rhymes Featuring Split, Star 

mcxm>3 iiSMiiMwuwisn iwjmasi o Ji'Bi* 


93 


88 


83 




BURNIN' UP Faith Evans Featuring Missy "Misdemeanor" Elliott v 

■AD BOT rnUQ SBtfiLiW-iSlA 


f 


-VI 


91 




DOWNFALL O TRUSTcomparty v 

D6asioaEnaustaisM*wi aaaHBftNacnHrtsirtRsrjpt 


91 


M 






DON'T SAY NO, JUST SAY YES O AvaM V 

SMaaaMWMHisMtatr <^.' .......... 


96 


97 


99 




THE ONE YOU LOVE O Paulina Rubin . 

MamY'i Mr.jnn ias»^ i viar^'i m IMMKM enadnrM-ti 


97 




96 




HE IS O Heathat Headley s- 

jsiri tu -csMuMijriiu ssi ri. «a 


94 


■76 


92 




IN DA WIND O Tuck Daddy Fealunng Cee Lo & Big Bo, V 

O sua a tux asstrraJijiNnc 


70 


93 


BS 




ELECTRICAL STORM U7 . 


77 
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-"Billboard SINGLES AND TRACKS SONG INDEX 



Chart Codes: Hot 100 Singles (Hioo); Hot R&B Hip/Hop Singles (RBH); Hot Country Singles (CS) and Hot Latin Tracks (LT). 
TITLE (Publisher ■ Licensing Org.) Sheet Music Dist., Chart, Position. 



■03 BONNIE I CLYDE (Carter Boys. ASCAP /Ye World. 
ASCAP/Unrversal, ASCAP/Controversy, ASCAP/WB, 
ASCAP/Suge. ASCAP/Songs Of Universal, BMI/)oshua5 
Dream, BMI/EMI April. ASCAP). HL/WBM, Hioo 25; RBH 

19 SOMETHING (EMI April. ASCAP/ Sea Gayfe. 
ASCAP; Careers BMb, BMQ, Ml. C5 33 

-A- 

AERIALS (Sonv/ATV Tunes. ASCAP/DdeviL, ASCAP). 
HL Hioo 66 

AIR FORCE ONES (BMG Songs. ASCAP/lackie Post. 
ASCAP/ Unn*rsaL, ASCAP/De Bess. ASCAP/Oa Pro. 
ASCAP/Ybung Dude. ASCAP/ Sam Swap. ASCAP/ Tarpo. 
ASCAP) Hioo 69: RBH 18 

ALL MY LIFE (MJ, Twelve. BMI'EMl Virgin Songs. 
BMI/Uving Under A Rock, BMI/Unrversal-MCA, 
ASCAP/Ftying Earform. BMl/l Love The Punk Rock Musk. 
BMO.HL Hioo 67 

ALMOST HOME (Triple shoes. BMI/Magic Mustang. 
BMI/Sunerin" Succotash, ASCAP) CS 54 

AMERICAN CHILD (EMI April. ASCAP/ vassarsongs. 
ASCAP/ BMG Songs. ASCAP/Mrs. Lumpkins Poodle, 
ASCAP), HL, CS 9; Hioo 60 

AMOR DC INTERNET (IM Music) LT 3* 

ANGEL DC AMOR (EMI April. ASCAP/ Big Cofones, 
ASCAP) IT 18 

AR BOLES DC LA BARRANCA (San Antonio. BMQ LT 40 
ARE WE CUTTIN' (Pastor Troy. BMI/Virginia Beach, 

ASCAP/WB. ASCAP/WhosebertgonB. ASCAP), WBM. RBH 

55 

ASEREJE £Sony/AW OiSCtyi. ASCAP) LT 27 

ASEREJE (Sony/ATV Lai in, BMI/Shaketown. BMI) LT 1 

AT THE END OF THE DAY (WB. ASCAP/ Ke todies. 

ASCAP/ Sony/ATV Cross Keys. ASCAP/ Onary. ASCAP). 

HL/WBM, CS 31 

_B- 

BABIES [Designer, SE SAC /Brentwood -Benson, 
SESAC/Songs Of Lehsem. SESAC/Regie Hamm, SESAC) 
CS56 

BABY (Pookietoots. ASCAP/ Soldier; Touch. ASCAP/DJ 
Irv. BMI/N-The Water. ASCAP/Still N-The Water. 
BMI/ Bae/a, ASCAP/ Universal, ASCAP), HL. Hioo 17; RBH 
8 

THE BABY (Coburn, BMI/Zomba, ASCAP/ Eye On The 
Ball. ASCAP/Bigger Picture. ASCAP). WBM, CS 39 

BABY DO THOSE THINGS IBig Bert. BMI/Songs Of 
Windswept Pacific BMI/E.D. Duz-lt. BMI/RoyiSon, 
BMi/Greg Cham. BMI/Broken English. BMI/ Prodigal Son, 
BMI/Dranos, BMI/Unrversal-PotyGram International. 
ASCAP/Oh! God. ASCAP) RBH 83 

BEAUTI FU L GOODBYE (Acuff -Rose. BMI/Sony/ATV 
Tunes, ASCAP/ Sony/ATV Cross Keys. ASCAP/Drtvers Ed. 
ASCAP /Wortey World. ASCAP), HL. CS 34 

BEAUTIFUL MESS (Songs Of API. BMI/Monkey C. 
BMI/Songs Of Nashville DreamWorks, BMI /Affiliated, 
BMl/Chrysalis. ASCAP/ Creative Artist Agency. ASCAP/EMI 
Blackwood. BMI/Shane Minor. BMI), HL/WBM. CS 4; 
Hioo 35 

BLOW YOUR WHISTLE (Zomba, ASCAP /Kum bay a, 
ASCAP/Money Mack. BMI). WBM. RBH 85 

BOTHER (EMI April. ASCAP/MuSlc Thai Music. 
ASCAP). HL. Hioo 71 

BRAID MY HAIR (Nyrraw, ASCAP/EMI April. 
ASCAP, Uncle Bobby. BMI/EMI Blackwood. BMI), HL, 
Hioo 74; RBH ao 

BROKEN H EARTSVIOE (House Of Hubbeft, 
ASCAP/Acuff Rose. BMI/Blakebird. ASCAP). HLCS 48 

BROWN SUGAR (EXTRA SWEET) (Janice Combs, 
BMI/Chyna Baby. BMI/Medina Sound. BMI/Empire Inter- 
national. BMI/EMI Blackwood, BMQ. HL. RBH 71 

B R RIGHT (First H' Gold. BMI/Ms- Trlna. BMI Agates 
Muiik, ASCAP/Ludacrls, ASCAP/EMI April, ASCAP). HL. 

BURN IN' UP (Chyna Baby. BMI/fanke Combs. 
BMI/EMI Blackwood. BMI /The Waters Of Nazareth, 
BMI/Chase Chad. ASCAP/EMI April. ASCAP/Donceno. 
ASCAP/Doiier. BMI/Songs Of Universal. BMI). HL, Hioo 
94; RBH 47 

BY MYSELF (ColliPark. BMI/ Da Crippler. BMI/EWC. 
BMI) RBH 52 

-C- 

CAN U HELP ME (U.R. IV. ASCAP/EMI April. 
ASCAP/Fh/te Tyme. ASCAP), HL, RBH 94 

CAPRICHO MALDFTO (Arpa, BMI) LT 31 

CARALUHA (Wamer-Tarnenane, BMI) LT 33 

CAR rTO (DON'T TELL ME NO) (EMI April. ASCAP/Gaira 
Bay, ASCAP) LT 43 

CHING, CHI NG (Netstar, SOCAN/Mawga Dawg. 
SOCAN/Sony/ATV Canada, SOC AN, 'Worldwide West, 
SOCAN/vlrginta Beach, ASCAP/WB. ASCAP/ whodahelhH 
seitsgonB, ASCAP/757, ASCAP). HL/WBM. RBH 78 

CHOPPA STYLE (LP Boy;. BMI) RBH 96 

CHROME (Songs Of Windswept Pacifk, BMI/Yellow 
Desert. BMI/My Life's Work. BMl/ALmo, ASCAP), 
HI /WBM. CS 33 

CLEAN IN* OUT MY CLOSET (Ensign. BMI/Eight Mile 
Style. BMO. HL Hioo 47: RBH 31 

COMPLICATED (Warner-Tamerlane. BMI/Holtytodge. 
BMI /Rainbow Fish. BMI /Mr. Spock, BMI /WB. ASCAP/Tlx. 
ASCAP/Ferry Hill, ASCAP/Avril Lavigne, ASCAP/ Almo, 
ASCAP). HL/WBM. Hioo 15 

CON EUA (F.I, PP., BMI/Famous, ASCAP/Clear M>nd. 
ASCAP) LT 41 

CONNECTED FOR UFE (Money Mack. BMI/ Lester Bud. 
BMI/Gangsta Boogie. ASCAP/WB, ASCAP /Paper Route 
Muzik. ASCAP/EMI April. ASCAP/UnrversaL, ASCAP), 
HL/WBM. RBH 57 

CORAZON CHtQUITO (EUaj. BMI) LI 48 

CREW DEEP (D| Hi-Tek, BMl/Mass Confusion. 
ASCAP/WB. ASCAP/Bernards Other, BMI/ Warner- Tamer- 
lane. BMI/Sony/ATVTunes,ASCAP/Virginia Beach, 
ASCAP/Bridgeport. BMI /Universal -Songs Of PolyGram. 
BMI/Rubber Band. BMI/Pubhowyalike, BMI /Zomba, 
BMI/Zomba. ASCAP/BDP. ASCAP), HL/WBM, RBH 97 

CRUSH TONIGHT (Joseph Cartagena, ASCAP/Jelh/s 
lams. ASCAP/Shelh/s House. SESAC/Gold Daddy, 
ASCAP/EMI April. ASCAP/ Marvelous Things Of Music. 
ASCAP/Po Folk, BMI. 1 Hand In My Pocket. ASCAP/ Music Of 
Windswept ASCAP /Black fountain. ASCAP). HL/WBM. 
Hioo 77; RBH 33 

CRY (Wamer-Tameriane. BMI/Potty Mouth. 
BM l/Tound Tower. BMI). WBM. CS 27; Hioo 55 

CUAHDO ME MIRAS ASI (CAP Musica Songs. ASCAP) 

LT6 

CUAHDO TE AC UE ROES DE Ml (.Crisma, SESAC) LT 23 

— D— 

DIE ANOTHER DAY (WB. ASCAP /WefwGH 
ASCAP/ 1000 Lights, BMI/Wamer Tamerlane, BMI), WBM. 
Hioo 8 

DILEMMA (Warner -Tamerlane, BMI /BMG Songs, 



ASCAP/lackie Frost, ASCAP/ Suga Shack, ASCAP/Phat 
Nasty, ASCAP/EMI April. ASCAP). HL/WBM. Hioo 3; RBH 

I 

A DKK LE P1DO (Peermusic III. BMI/Camaleon. 8MI) 

LT15 

DIRRTY (Xtina, BMI/Oaynas Day, BMI /Warner-Tamer- 
lane. BMI/Furtky NoMe. ASCAP/WB, ASCAP/Jahqae 
(oints. SESAC/UnrversaL SESAC/Ostaf. 8MI/|asper 
Cameron. BMI), WBM, Hioo 76 

DISEASE (EMI Blackwood. BMI/Bidnis, BMI/Jagged 
Edge, BMI). HL, Hioo 45 

EL DOLOR DE TU F*RESENCIA (Rubet, ASCAP/Univer. 
sal Musica. ASCAP) LT 3 

DONDC ESTARA Ml PR IMA VERA (Crisma, SESAO LT 

42 

DONTCHANGE (EMI April. ASCAP /Touched By Jazz. 
ASCAP/Nh/rac Tyke, ASCAP/UnrversaL ASCAP/ South i id, 
ASCAP/Tetra Grammalon. ASCAP/Jesse (aye, ASCAP). 
HL/WBM Hioo 18; RBH 4 

DON'T KNOW WHY (Beanly, BMI/Sony/ATV Songs, 
BMI), HU Hioo 61 

DONT MESS WITH MY MAN (Babybo/S little. 
SESAC/Noontime South. SESAC/EMI ApriL ASCAP/ Them 
Damn Twins. ASCAP/Air Control. ASCAP/WBM. SESAC), 
HL/WBM, Hioo 441 RBH 39 

OOtrr SAY NO. lUST SAY YES (Tuff Huff, BMI/Zomba. 
BMI/Grindtime. BMI). WBM. Hioo 96; RBH 51 

DO THAT.. (Money Mack, BMI /Bubo. ASCAP/ That's 
What's Up, ASCAP/Bubba Gee, BMI /Noontime South, 
SESAQ RBH 60 

DOWNFALL (EMI April. ASCAP/ Barety Breathing. 
ASCAP/ Bright Gray, ASCAP). HL. Hioo 95 

-E- 

ELECTRICAL STORM (Uz, ASCAP/ Universal -PotyG ram 

International. ASCAP), WBM. Hioo 100 

EMOTIONAL ROLLER COASTER (EMI April. 

ASCAP,' Blue Error SouL, ASCAP/Yoruba Peoples Music. 

ASCAP), HL, RBH 77 

EN NOMBRE DE LOS DOS (EMOA. ASCAP) LT 19 
ENTRA EN Ml VIDA (Sony/ATV Discos, ASCAP) LT 8 
ESCLAVO DE TU PIEL (Fersal. BMI/No Limitations. 

H M Unive'sa'- Musica Unica, BMI/Fonomuslc, BMO LT 4; 
ES POR AMOR (World Deep. BMI/Sony/ATV Latin. 

BMI/PSO Lid, ASCAP) LT 37 

ES POR Tl (Peermusk III. BMI/Camaleon. BMI) LT 21 
E5T0Y SUFRIENDO (LI;, ASCAP/ Ed imonsa. ASCAP) LT 

22 

EVERYDAY ANGEL (Universal -PolyGram International. 
ASCAP/St Julien. ASCAP), WBM. CS 47 

EVERY RIVER (Mighty Nice. BMI/ Wart No More. 
BMI/Bluewater, BMI /Universal- PolyGram InternationaL 
ASCAP/Green Wagon. ASCAP/Universal-Songs Of Poty 
Gram International. BMI /Door Number One. BMI), 
HL/WBM. CS 18 

— F— 

FABULOUS I Divine Mill. ASCAP/WB, ASCAP/ Fingaz 
Goal, ASCAP/tahqae loints. SESAC/Ur*«*L 
SESAC/Miss Mary's, BMI /Warner- Tamerlane, BMI/EMI 
April, ASCAP), WBM, RBH 31 

FALL INTO ME (Universal MCA, ASCAP/ Hatha na. 
ASCAP/WB. ASCAP/Plallnum Plow. ASCAP). WBM. CS 16 

FAMILY TREE (Chuck Wagon Gourmet. 
ASCAP/ Famous, ASCAP). HL/W8M, C5 38 

FEEL IT SOY (EMI Blackwood, BMI /The Waters Of 
Nazareth. BMI/EMI April, ASCAP/Chase Chad. ASCAP). 
HL.RBH90 

FLAKE (Bubble Toes, ASCAP/ IMrversal, ASCAP), CLM. 
HlOO 83 

FLOCTK (J*wei ASCAP/Wells. ASCAP/ Universal, 
ASCAP/Lstcat. ASCAP/EMI April. ASCAP/Touched By |azz. 
ASCAP/ |ay -Qui, ASCAP/No Gravity, BMI). HL. RBH 45 

FOREVER EVERYDAY (Sony/ATV Cross Keys, 
ASCAP/Drivers Ed, ASCAP/Worley Worid, ASCAP/Devons 
Farm. ASCAP). WBM, CS 45 

FORGIVE (EMI April. ASCAP/ Tr ones see Colonel, 
ASCAP/tCG, ASCAP/ Big Tractor, ASCAP/lce Trey, ASCAP). 
HLCS 13; Hioo 75 

FROM THA CHUUUCH TO DA PALACE (My Own Chit. 
BMI/EMI Blackwood, BM I/The Waters Of Nazareth, 
BMI/Chase Chad. ASCAP/EMI April. ASCAP), HL, Hioo 90; 
RBH 50 

FUNNY (Divided. BMI /Universal. BMI/Smoobie. 
ASCAP/leumelf, ASCAP) RBH 37 

— G— 

THE GAME Of LOVE (Keepin* It Real How 'Bout You. 
BMI/Wamer- Tamerlane. BMI/Future Furniture, 
ASCAP/EMI April, ASCAP), HL/WBM, H1009 

GANGSTA LOVIN' (Takin' Care Of Busmess, BMI) Hioo 
10: RBH 14 

GIMME THE LIGHT (Dutty Rock. ASCAP/ Black Shad- 
ow. BMI/TWR. BMI/EMI April. ASCAP) Hioo 11; RBH 3 

GIRL TALK (Butterman's Land, BMI/Guccizm. 
ASCAP/Universal. ASCAP/ Kandacy. ASCAP/Air Control, 
ASCAP/EMI April, ASCAP/U.N.L, ASCAP/ Mak-HRl 
ASCAP/B Smooth, BMI/Songs Of Windswept Pacific, 
BMI/Grunge Girl, ASCAP), HL/WBM, Hioo 38; RBH 30 

GOODBYE TO YOU (IYn With The Band. ASCAP/WB, 
ASCAP). WBM. HlOO 38 

THE GOOD STUFF (BMG Songs, ASCAP/Mrs. Lump- 
kins Poodle. ASCAP/ Wamer-Tameriane, BMI /Makeshift, 
BMI). HL/WBM, CS 17 

GOOD TIMES (lobete. ASCAP/EMI April. ASCAP). HL. 
Hioo 72; RBH 25 

GOTTA GET THRU THIS (Reverb, BMI/UnhcrsaL BMO 
Hioo 23 

GROWING PAINS (DO IT AGAIN) (EMI April, 
ASCAP/ Ludacris, ASCAP/P. King, ASCAP/Copyright Con. 
trol/Warrw- Tamerlane. BMO. HL/WBM. RBH 63 

-H- 

HALF CRAZY (SouLchlld.ASCAP/Unrvefsat 
ASCAP/Nrvrac Tyke. ASCAP/Tetra Grammaton. 
ASCAP: EMI Unart Catalog, BMI/EMI April. 
ASCAP/Touched By )azz. ASCAP), HL/WBM. RBH 36 

HEATSEEKER (Young Man Moving. ASCAP) RBH 100 

HEAVEN (Irving. BMI / Adams Communications, 
BMI/Almo. ASCAP/Testatyme, ASCAP), HI. Hioo 31 

HE IS (Spiders & Rice, ASCAP /Jam Carver. ASCAP) 
Hioo 98; RBH 44 

HEY MA (Kitta Cam, BMI/Nexl Level Groove. 
ASCAP/Jobete, ASCAP/EMI April. ASCAP/Ubren, ASCAP). 
HL, Hioo 4; RBH 10 

HIT THE FREEWAY (The Waters Of Nazareth. BMI/EMI 
Blackwood, BMI /Donceno, ASCAP), HL. Hioo 86; RBH 36 

HOT IN HERRE (Jackie Frost, ASCAP/ BMG Songs, 
ASCAP/The Waters Of Nazareth, BMI/EMI Blackwood. 
BMI/Chase Chad. ASCAP/EMI April. ASCAP/Swing T. 
ASCAP, 1 Ascent. BMI / Nouveau. BMQ. ML. RBH 40 

I AM MINE (Innocent Bystander, ASCAP) Hioo 65 
I CARE 4 U (Virginia Beach, ASCAP/ Mass Confusion, 
ASCAP/WB. ASCAP/ Irving. BMO, HL/WBM, Hioo 19; RBH 



ID LOVE TO LAY YOU DOWN (Music City Music 
ASCAP/EMI ApriL ASCAP), HL CS 49 

ID RATHER (Shep n Shep, ASCAP/Almo, ASCAP/Uni- 
versaL. ASCAP), HL HlOO 84 

IF HER LOVIN" DONT KILL ME (EMI Full Keel, 
ASCAP/ Big Grape, ASCAP/WB, ASCAP/Wamer-Tamer- 
Lane, BMI).HL/WBM,C5 40 

IE I COULD GO) (Angie Martinez. ASCAP/ Mo Loving. 
ASCAP/Cypherclefl. ASCAP/EMI ApriL ASCAP/LH 
Masiefls, BMI), HL Hioo 30 

IGNITION (Zomba. BMI/R.Ketly. BMO, WBM. Hioo 92; 
RBH 38 

I JUST WANNA BE MAD (EMI April. ASCAP/ Didn't Have 
To Be. ASCAP/Mosaic, BMI/HoM Jack. BMO. HL CS 20, 
Hioo 79 

I KEEP LOOKING (Sony/ATV Tree, BMI/Wenonga, 
BMI/Mosok. BMO. HL Hioo 87 

I'M GONNA G ETCH A GOOD! (Universal-Songs Of Poly- 
Gram International, BMI /Loon Echo, BMI /Out Of Pocket. 
ASCAP/Zomba. ASCAP), WBM. CS 11; Hioo 40 

r M NOT BREAK) N* (CDS, BMI/Wooley Swamp, 
BMI/Careers-BMG. BMI/Lingle, BMO, HLCS32 

THE IMPOSSIBLE (EMI April, ASCAP/ Didn't Have To 
Be. ASCAP/Mosaic BMI /Love Rant h, ASCAP), HL CS 14 

IN A UTTLE WHILE (Gaje. BMI/Wamer-Tamerlane. 
BM I /Chunky Style. ASCAP/ Seven Peaks, ASCAP). 
HL/WBM. Hioo 6S 

IN DA WIND (First N Gold. BMI/Trick N' Rick. BMI/God 
Grven. BMI/Gnat Booty, ASCAP/Chrysalis. ASCAP/BubtM 
Gee. BMI /Warner- Tamerlane. BMO, WBM. H10099 

I NEED A GIRL (PART TWO) (Marsky, BMI/Janke 
Combs. BMI/EMI Blackwood. BMl/|ustln Combs, 
ASCAP/EMI April. ASCAP/Donceno, ASCAP/Hot Heat. 
ASCAP/ |*sse )ave, ASCAP/ Harmony Smcrf, BMI), HL 
Hioo 30; RBH 38 

IN THE NAME OF LOVE (Zomba. BMI/R. Kelly. BMI), 
WBM, RBH 73 

I SHOULD BE_ (ADS Musk Writers, ASCAP) RBH 46 

mi GO AWAY (March Family, BMI/Maleah, BMI/EMI 
April. ASCAP/ Sea Gayte. ASCAP). HL CS 53 

I WANT MY BABY BACK (Sony/ATV Tree. BMI/Gotd 
Watch, BMI/Wenonga. BMI/NEZ, BMO. HL CS51 

I WISH YOU'D STAY (EMI April. ASCAP/ Sea Gayte, 
ASCAP). HLCS 33 

-J- 

JENNY FROM THE BLOCK (Chocolate Factory, 
ASCAP/Tunesmith. BMI/Jaedon Christopher. 
ASCAP/ Sony/ATV Tunes, ASCAP/ Nuyorican. 
BMI/Sony/ATV Songs. BMI /BMG Songs, ASCAP/Zomba. 
ASCAP/EMI United Partnership). HL/WBM, Hioo 13; RBH 

JOHN |. BLANC HARD (Almo. ASCAP; Musk Of 
Windswept, ASCAP/ Songs Of Bud Dog. ASCAP), 
HL/W8M.CS41 

JUST LIKE A PI a (Pink Panther. ASCAP/EMI April, 
ASCAP/Cyptron. BMI/EMI Blackwood, BMO. HL Hioo 39 

-K- 

THE KETCHUP SONG (HEY HAH) (Sony/ATV Lalm, 
BMI/Shaketown. BMI) Hioo ^4 

— L— 

LA CHKA SEXY (Flamingo. BMI) LT 16 

LANDSLIDE (Welsh Witch. BMI/Sony/ATV Tree, BMI). 
HLCS 3; Hioo 33 

LA RE1NA DEL SUR (TN Edkiones, BMI) LT 10 

LA SALSA VTVE (Piloto, AS CAP /Universal Mustca. 
ASCAP/Sir George. ASCAP/WB, ASCAP) LT 32 

LIKE I LOVE YOU (Tennman Tunes, ASCAP/Zomba. 
ASCAP/EMI April. ASCAP/Chase Chad. ASCAP/The 
Waters Of Nazareth, BMI/EMI Blackwood, BMI). 
HL/WBM, Hioo 16; RBH 65 

UTTLE THINGS (Universal MCA, ASCAP/Universal. 
ASCAP/ Big Elk. ASCAP/Don Williams, BMI/Gotd & Iron, 
ASCAP/ Warner-Tamerlane, BMI/Wang Out. 
BMI/Sony/ATV Songs, BMI , 'Key 2 My Heart, BMI/WB. 
ASCAP), HL/WBM. Hioo 891 RBH 35 

LONESOME ROAD (Warner- Tamerlane. BMI, 1609 
Songs. ASCAP/ Music Of Windswept. ASCAP/ Chatawa, 
ASCAP). WBM.C5 57 

LOSE YOURSELF (Eight Mite Style, BMI/Ensign. BMQ. 
HL Hioo u RBH 17 

A LOT Of THINGS DIFFERENT (Sony/ATV Tree. 
6 Ml 'Mr Bubba. BMI/AcuffiRose. BMI). HLCS 21 

LOVE OF MY UFE (AN ODE TO HIP HOP) (Ugrnoe, 
ASCAP/Universal PolyGram InternationaL ASCAP/BMG 
Songs, ASCAP/ Divine Pimp. ASCAP /Tribes Of Kedai, 
ASCAP/Jake & The Phatman. ASCAP/Universal. 
ASCAP/lajapO, ASCAP/Songs Of Universal. BMI/Sense- 
less. BMI/Fo* Film. BM1/TCF. ASCAP). HL/WBM, Hioo 27; 
RBH 7 

THE LUCKIEST MAN IN THE WORLD (Chrysalis. 
ASCAP/Sltver-703. ASCAP/ Urwecsal, ASCAP/Lanark Vil- 
lage Tunes, ASCAP), WBM, CS 50 

UJV U BETTER (LL Cool J. ASCAP/ Sony/ATV Tunes, 
ASCAP/Chase Chad, ASCAP/EMI April, ASCAP/The 
Waters Of Nazareth, BMl/E Ml Blackwood. BMO, HL Hioo 
7; RBH 1 

— M— 

MADE YOU LOOK (III W1K, ASCAP/Zomba. ASCAP/EMI 
April. ASCAP/SaUam Remi. ASCAP). HL/WBM, RBH 79 

MAKE rTCLAPfT'Zlah's, BMI/ Dully Nigga, 
ASCAP/Cyphercleff. ASCAP/EMI April. ASCAP). HL Hioo 
93; RBH 41 

MAN TO MAN (Sony/ATV Tree, BMI/Magk Knee. 
BMQ, HLCS 39 

A MEMORY LIKE I'M GONNA BE (Cousin Mike. 
BMI/Murrah. BMI). WBM CS 37 

MENTIROSO (EMI April, ASCAP /Enrique Iglesias. 
ASCAP/ Hey Chubby, ASCAP) LT 13 

Ml DERROTA (Edimonsa, ASCAP) LT 49 

A MOMENT LIKE THIS (BMG Scandinavia, 
STIM/Sony/ ATV Timber, SESAC /Sony/ATV Tree, BMI). HL 
Hioo 5 

MORE THAN A WOMAN (Eddie F„ ASCAP/Sharay\ 
ASCAP/WB, ASCAP/ 1 Want My Daddy's Records, 
ASCAP/Jahqae Joints. SESAC /Southern Boy. ASCAP), 
WBM, RBH 63 

MOVE B"**H (ludacris, ASCAP/EMI April. 
ASCAP/ Block Off Broad, BMI /The Braids. ASCAP/Zomba. 
ASCAP/Copyright ControO. HL/WBM, Hioo 33; RBH 15 

MULTIPLY (Hennessey For Everyone. BMI/VOCO. 
BMI/Alexra. BMI/EMI Blackwood. BMI/EMI April, 
ASCAP), HL RBH 53 

MY OLD MAN (Mike Curb, BMI/ Diamond Storm. 
BMI/Curb. ASCAP). WBM, CS 43 

MY TOWN (Single Track. BM l/Gott ahaveaWe, 
BMI/Songs Of Windswept Pacific. BMI). WBM, CS 5; Hioo 
43 

-N- 

NEXT BIG THING (Vinnie Mae. BMI /Chad Jensen, 
BMI/Stairway To Bitnert. BMI/Songs 01 Windswept Pacrf 
k . BMI/Paclflc BMI/Little Blue Box. ASCAP) CS 59 



NO LETTING GO (Greensleeves. PRS) RBH 70 

NO ME ENSENASTE (World Deep. BMI/Sony/ATV 
Latwt. BMI/Blueplatinum. ASCAP/ Sony /ATV Discos. 
ASCAP) LT 2 

NO ME SE RAJAR (EMI April, ASCAP) LT 24 

NO QUE NO (Rodali. BMI) LT 36 

NO SUCH THING (Specific Harm. ASCAP/Me Hold You. 
ASCAP), CLM, H10050 

NOTHIN* (Off Da Yetzabutb, BMI /The Waters Of 
Nazareth. BMI/EMI Blackwood. BMI/Chase Chad, 
ASCAP/EMI April, ASCAP/Squish Moth. BMI/Wamer- 
Tameriane. BMI). HL/WBM, RBH 23 

NOTHINS FREE (TVT. ASCAP) RBH 81 

-O- 

OH YEAH! (Money Mack, BMI) Hioo 58; RBH 32 

ON A MISSION (WB, ASCAP/ Beec hi ree. ASCAP/ Old 
Desperados. ASCAP/N2D. ASCAP), WBM, CS 30 

ONE DAY CLOSER TO YOU (EMI FuU Keel, 
ASCAP/ Blakemore Avenue. ASCAP/Ap'll Blue, 
ASCAP/Oaimasongs, BMI/Ensign. BMQ. HL CS 28 

ONE LAST BREATH (Tremonti. BMI/Stapp. 
BMI/Dwight Frye. BMO H10014 

ONE MAN (Tank 1176, ASCAP/ Black Fountain. 
ASCAP/EMI April, ASCAP). HL RBH 56 

ONE Of THOSE DAYS IShek'em Down, BMI/ Hitco 
South, ASCAP/Buttaphly zPhly Muzkc ASCAP/Classk 
Musk South. ASCAP/Musk Of Windswept, ASCAP/ DAS.. 
ASCAP/Ground Breaking, A5CAP/ Sony /ATV Tunes. 
ASCAP/Bovina. ASCAP/EMI April. ASCAP). HL RBH 74 

ONE ON ONE (Twisted, ASCAP/EMI April. ASCAP/HIt 
Mecca, ASCAP; D Ron Dub, BMI). HL RBH 99 

THE ONE YOU LOVE (Songs Of Universal, 
BMI/Macadoo, BMI/ Sony/ATV Tree. BMI/Songs Of Tere- 
cel.BMI). HL/WBM, Hioo 97 

ON MY BLOCK (B. B. Skee The Chump. ASCAP; Nash 
Mack. ASCAP/ThreefiveTenn, ASCAP/WB. ASCAP/BMG 
Songs, ASCAP), WBM, RBH 91 

ORDINARY DAY (Songs Of Universal. BMI/Rosasham. 
BMO, WBM. Hioo 53 

-P- 

PARADISE (LL Cool j, ASCAP/ Sony/ ATV Tunes, 
ASCAP/ENOT. ASCAP/EKOP, BMI/Sony/ATV Songs. 
BMI/Mi Suk. ASCAP/Thlrd Palm, BMI/Fobur. BMI/Top 
Bound. BMO.HL RBH 76 

PEROONAME Ml AMOR (Seg Son. BMO LT 4 

PICTURE (Thirty Two Mile. BM I , Wamer-Tameriane, 
BMO. W6M.CS 46 

THE PLEDGE (Auretius. ASCAP/ DJ Irv. BMI/Blunts, 
Guns And Funs. ASCAP/ Pookietoots. ASCAP) RBH 87 

PO* FOLKS (Nappy Roots, BMI /Tarpo, ASCAP) Hioo 
3i; RBH 13 

POR LAS DAMAS (Edimonsa, ASCAP/EMI ApriL 
ASCAP) LT 50 

POR MASQUE INTENTO (Kike Santander. BMI) LT 14 

PRACTICE UFE (Sony/ATV Tree. BMI/ Mo Fujzy Dke. 
ASCAP/Famous. ASCAP/Almo, BMI). HL CS 36 

PRAYER (Mother Culture. ASCAP/WB. ASCAP). WBM. 
Hioo 64 

EL PROBLEMA (Sony/ATV Discos, ASCAP/Ariona 
Muskal, A5CAF^ IT 11 

PRODUCT OF OUR ENVIRONMENT (Top Tree, 
ASCAP/Shanghi. ASCAP) RBH 95 

_Q_ 

QUEDO TRISTE EL JACAL (Martre. BMI) LT 35 

-R- 

REACT (Erkk Sermon. ASCAP/Zomba. ASCAP/Funky 
NoUe. ASCAP/WB. ASCAP/F.O.B^ ASCAP). WBM, Hioo 
61: RBH 16 

RED RAG TOP (Acuff-Rose. BMI/Sony/ATV Songs. 
BMO. HLCS 13; Hioo 63 

RELAX YOUR MIND (Brown Lace. BMI/Hitco. 
BMI/Songs Of Windswept Pacifk. SMI/Perm. State. 
BMI/Urban Legendz, BMI/ World Of Flowers. ASCAP/Hrtco 
South, ASCAP/Musk Of Windswept, ASCAP/ Pinnacle 
Songs. ASCAP/Famous. ASCAP/fobete. ASCAP/EMI April. 
ASCAP). HL RBH 68 

ROCK IT (One Up. BMI) RBH B9 

ROCK THE PARTY (Big T-Rock. BMI/Marsky. BMI, 'latt- 
ice Combs. BMI/EMI Blackwood, BMI/EMI April. 
ASCAP/lustin Combs, ASCAP/ Hoi Heat, ASCAP), HL Hioo 
83; RBH 49 

RUB ME THE RIGHT WAY (Curb. ASCAP/Blue Tattoo. 
A5CAP/ Sixteen Slars, BMI/k»hn Ramey. BMI). HL/WBM. 
CS53 

RUNNING AWAY (Spread Your Cheeks And Push Out 
The Musk, ASCAP/WB. ASCAP). WBM Hioo 59 

-S- 

SATISFACTION (Ladybug. ASCAP/WB. ASCAP/Ain't 
Nuthin' Goin' On But Funking. ASCAP). WBM RBH 67 

SHADY (McMurrays, ASCAP) RBH 98 

SHE HATES ME (WB. ASCAP/ Puddle Of Musk, 
ASCAP/Stereo Supersonic. ASCAP). WBM Hioo 29 

SHE'LL LEAVE YOU WITH A SMILE (Cal TV, 
ASCAP/Larga Vrsta, ASCAP/ Sony/ATV Tree, BMI /Big Yel- 
low Dog, BMI). HL CS 6; Hioo 43 

SKK OF BEING LONELY (Kuntry Slim. BMI /Two Four 
Fifteen, BMl/Bubba Gee. BMI/Noontime Tunes. 
BMI/Pride And toy, BMI/ Black Toney Montana's, 
BMI/Wamer-Tamerlane, BMO, WBM, RBH 61 

SINGLE FOR THE REST OF MY UFE (State Of Mind 
Muzik. ASCAP/Hitco South, ASCAP/Musk Of Windswept. 
ASCAP/Kandacy. ASCAP/Ak Control, ASCAP/EMI April. 
ASCAP/J. Boyd. ASCAP/C.5ills. ASCAP). HL/WBM. Hioo 
80; RBH 69 

SI NO ESTAS (Rubet ASCAP/ Universal Muska. 
ASCAP/2oooAmot.ASCAP/Unrversal-PDlyGfam Latin, 
ASCAP) LT 36 

SI NO FUCRA POR Tl (Estefan, ASCAP) IT 38 

5IRENAfWB,ASCAP)lT47 

SI TUY1ERAQUE ELEGIR (Hecho A Mano, ASCAP/EMI 
April. ASCAP/Songs Of Castillo. BMI/Unrversal-Musica 
Unka.BMQ LT17 

SK8ER BOf (Almo, ASCAP/Avril Lavigne, 
ASCAP/Wamer- Tamerlane. BMI/Hollylodge, BMI/Rain- 
bow Fish. BMI /Mr. Spock. BMI/WB, ASCAP/TU. 
ASCAP/Ferry Hill. ASCAP). HL/WBM, Hioo 13 

SOMEBODY UKE YOU (Coburn. BMI ; Ten Ten, 
BMI/WB, ASCAP/Dylan Jackson. ASCAP). WBM, CS 1; 
Hioo 34 

SOMEONE TO LOVE YOU (Cori Tiffani, BMI/Sony/ATV 
Songs, BMO.HL RBH 39 

SOMETHING (A&SPrrjdiKtions, BVBA'Be's Songs. 
NV, E Ml Blackwood. BMI). HL. Hioo 85 

SOMEWHERE OUT THERE (Under Zenith. 
SOCAN/Sony/ATV Canada. SOCAN), HL HlOO 57 

STARRY EYED SURPRISE (Mule, BMI/Universal UK. 
ASCAP; Shifty Shell. ASCAP/EMI April, ASCAP/Cariin, 
ASCAP). HL H100 41 

STINGY (W B M. Music. SESAC/ Baby bo/s utile. 
SESAC/Noontime South, SESAC/Black Baby, 
SESAC/lasons Lyrics. SESAC/ Chrysalis, ASCAP /Naked 
Under My Clothes, ASCAP), WBM. Hioo 48; RBH 12 

STOLE (BMG Songs. ASCAP/Lrtrte Engine, ASCAP/ Big 
Caboose. ASCAP/EMI ApriL ASCAP/Sonk Graffiti. ASCAP), 
HL Hioo 36; RBH S4 

THE STREETS (Base Pipe. ASCAP/Scott Slorch. 



ASCAP /TVT, ASCAP/Nate Oogg. BMO Hioo 81; R8H 48 
STRONG ENOUGH TO BE YOUR MAN (Post Oak. BMO 

CS15 

SUENAiSerCa.BMIILT jo 

-T- 

TALKIN- TO ME (Vice Game. BMI) RBH 34 
TEN ROUNDS WITH JOSE CUERVO (Acuff-Rose, 

BMI/Sony/ATV Cross Keys, ASCAP/Brg Purple Dog. 

ASCAP), HLCS 19; Hioo 78 

TE SOLTE LA RIEHDA (BMG. BMO LT 13 
TE VA5 (Rubet. ASCAP/Universal Musica. 

ASCAP/ 2000 Amor, ASCAP / Universal - PolyGram Latin. 

ASCAP) LT 38 

THERE'S NO UMIT (Deanallng, ASCAP /PB I. 

ASCAP /Wamer-Tameriane. BMO, WBM. CS 43 
THESE DAYS (Got! ahaveaWe, BMI/Songs Of 

Windswept Pacifk. BMI/Sony/ATV Tree, BMI/Songs Of 

TereceL, BMI/Rondor, PRS/lrving. BMO, HL/WBM CS 6; 

Hioo 33 

THIS IS MY PARTY (Desert Storm. BMI) RBH 59 

A THOUSAND MILES (Songs Of UniversaC 
BMi/Rosasharn. BMI), WBM Hioo 34 

THUG HOLIDAY (First N" Gold. BMI/Trick N* Rkk. 
BMI/FNG 75. BMl/Who Wrote That Musk. BMI/Joicy 
Tyme. ASCAP/EMI April. ASCAP). HL RBH 82 

THUG LOVIN* (Slavery. BMI/Songs Of Universal. 
BMI/Dj Irv. BMI/Sold*n Touch, ASCAP/ Black BulL 
ASCAP/lobete. ASCAP/EMI April, ASCAP). HL RBH 42 

TIGHT WHIPS (LP Boy;, BMI) RBH 80 

TIL NOTHING COMES BETWEEN US (Curb Congrega 
tion. SESAC/Monkids. SESAC /Lit- Stratton. SESAC/Hope 
N-Cal. BMI/ Rebecca Marshall. ASCAP). HLCS 24 

TO DO Ml AMOR [THE ONE YOU LOVE) (Songs Of Uni- 
versal. BMI/Macadoo. BMI/Sony/ATV Songs. BMI/Songs 
OfTerecel, BMI) LT $ 

TONIGHT I'M GONNA LET GO (Zomba, 
ASCAP/ Nikeeya. A5CAP;Dunn Ruff Mu/ique, 
ASCAP/Acuff-Rose. BM I /Warner- Tamerlane, BMI/T'Ziahs, 
BMI Ramp. BMI/Killa 4, ASCAP/ Dutly Nlgga, ASCAP) RBH 
64 

TRADE IT ALL (EM I April. ASCAP/ Them Damn Twins, 
ASCAP/O. Brasco. ASCAP/ Desert Storm. BMI /Mr. Manat- 
ti, BMI/EMI Blackwood. BMI/Duro, BMI Air Control. 
ASCAP). HL Hioo 53; RBH 27 

THE TRUTH (Zomba, BMI/R. Kelly. BMI). WBM. RBH 93 
TU FORMA DE SER CUMBIA (CopyrigtK ControO IT 44 
TU NO SOSPECKAS (Verfura. ASCAP) LT 39 
TU SABES BIEN (Don Cat, ASCAP) LT 34 
TWO WRONGS (Huss Zwingli. ASCAP /Sony /ATV 
Tunes. ASCAP/EMI Blackwood, BMt/Te-Bass, BMQ. HL 
Hioo 91; RBH 43 

-U- 

UNA LAG R I MA NO BASTA (ADG. SESAQ LT 39 
UN BESO (Que Loco. ASCAP) LT 46 
UNBROKEN (WB. ASCAP /Platinum Plow, 

ASCAP/Almo. ASCAP/Anwa. ASCAP). HL/WBM. Hioo 88 
UNDERNEATH IT ALL (World Of The Dolphin. 

ASCAP/UnrversaL ASCAP/ Eligible. ASCAP/BMG Songs. 

ASCAP). H I / WBM H10O 6 

UNUSUALLY UNUSUAL (WB. ASCAP). WBM CS 35 
UP A DOWN (IN & OUT) (Deborah Co*. BMI/EMI 

Blackwood, BMI/EMI April. ASCAP/ Flyte Tyme. 

ASCAP/Mlnneapolis Guys. ASCAP/Ji Branda. ASCAP /Who 

Knows, BMO, HL RBH 73 

-V- 

VIRGINITY (Hotting Hill. SESAC /Young Fiano. 
SESAC/Put 11 Down, SESAC/ Notting Dale. ASCAP/T. Scott 
Style, SESAO RBH 88 

VTVTENDO (Wamer-Tameriane. BMI/Femando Osono. 
BMI/ Mart Arrthorty. ASCAP/ Sony/ATV Tones, ASCAP) LT 
30 

VUELA MUY ALTO (World Deep. BMI/Sony/ATV Latin. 
BMO LT 7 

-W- 

WAJTIN- FOR THE D| (Pen Skills. BMI/Jazzmen, 
BMI/Wamer-Tamerlane. BMI/Houdah. BMI/Zomba. BMO. 
WBM, RBH 86 

WAITIN- ON JOE I MAS Venture, BMI Miyrrsfcppi. 
BMOCS 35 

WAKE UP iD vine Mill. ASCAP/WB. ASCAP/Flngaz 
Goal. ASCAP/Nate Dogg. BMI/E.balastin. ASCAP/EMI 
April. ASCAP, 1 Warren G. ASCAP/ National League, 
ASCAP/ Sl one City, ASCAP/ Mt urn e. BMI /Universal. BMI). 
HL/WBM. RBH 66 

WANKSTA(22t, ASCAP/ Hidden Scrolls, ASCAP/so 
Cent. ASCAP) RBH 24 

WAY TOO DEEP (ChikJs Eyes. ASCAP/Songs Of Bod 
Dog. ASCAP/Musk Of Windswept. ASCAP, More Extreme 
Songs. SESAC /Big One Three. SESAC/Exteme Writer's 
Group. SESAQ CS 55 

THE WAY WE BALL (Lucky, BMO RBH 75 

WHAT A BEAUTIFUL DAY (Mark Hybner. ASCAP/Uni- 
versal. ASCAP/Lanark Village Tunes. ASCAP) CS 58 

WHAT'S GOLDEN f (Inshatlah. ASCAP/DJ Nu-Mark. 
BMI/Manphibian, ASCAP/Najla, ASCAP. 1 Upper Cut, 
ASCAP/ Macari ft Me. ASCAP /Terrodome. BMI/Reach 
Global. BMI/Songs Of Universal. BMI) RBH 93 

WHAT WE DO (Efartooee. ASCAP/F.O.B-. 
ASCAP/Carter Boys, ASCAP/Shakur Al-Oin. ASCAP/Hitco 
South. ASCAP/UnkhappelL BMI/Alrexscar, BMI/EMI ApriL 
ASCAP), HL RBH 58 

WHAT WE'RE GONNA DO ABOUT IT (Mosak. BMI/EMI 
April. ASCAP Sea Gayte. ASCAP). HLCS 44 

WHEELS (Seed house, BMI) CS 60 

WHEN THE LAST TIME (Terradome. ASCAP/ GenMarc 
ASCAP/The Waters Of Nazareth. BMI/EMI Blac kwood, 
BMI/Chase Chad. ASCAP/EMI ApriL ASCAP), HL Hioo 26; 
RBH 9 

WHERE WOULD YOU BE (Castle Street, ASCAP,' Mr. 
Noise. BMl/We Make Music. BMI/Wamer-Tamerlane. 
BMI). WBM CS 7; Hioo 56 

WHO'S YOUR DAOOY? (Tokeco Tunes. BMO CS 10. 
Hioo 51 

WHY I LOVE YOU (Kharatroy, ASCAP/ Nine Houses. 
A5CAP/Stra<*se Motel. ASCAP/David McPhersongs. BMI). 
HL Hioo 73; RBH 19 

WORK IN PROGRESS (EMI April. ASCAP/ Tri-angels, 
ASCAP),HLCS3; Hioo 37 

WORK IT (Mass Confusion, ASCAP/Virginia Beach, 
ASCAP/WB, ASCAP). WBM, Hioo 3; RBH 2 

-Y- 

YOU CANT HIDE BEAUTIFUL (Lights Of Denver, 
ASCAP/Famous, ASCAP/Musk Of Windswept, 
ASCAP/Songs Of Bud Dog. ASCAP). HL/WBM, CS 26 

YOU KNOW YOU'RE RIGHT (End Of Musk. BMI/EMI 
Vtrgln Songs. BMO. HL, Hioo 49 

YOUR BODY IS A WONDERLAND (Specific Harm. 
ASCAP). CLM Hioo 46 

Y TU TE WS (WB, ASCAP) LT 9 

-Z- 

THE ZEPHYR SONG (MoebeloWame. BMI /Warner 
Tamerlane. BMQ. WBM. Hioo 70 
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Amid Tragedy, 
TLC Survivors 
Cany On 

Continued from page 1 

in, inspiring everyone to focus on putting the 
new album together. They asked me to give them 
space to work, and I did for a couple of months." 

For remaining members Tionne "T-Boz" 
Watkins and Rozonda "Chilli" Thomas, there 
was nothing to discuss. "When the greatest-hits 
idea was put out there, I said, 'It's not time for 
that now. I'm not done,' " Watkins recalls. 
"Nobody knows Lisa better than us girls. She'd 
have said, 'Girl, you better get out there and fin- 
ish this.' When you know how someone would 
act if they were still here . . . That's why we had 
to finish this album and share Lisa's spirit." 

The result of Watkins' and Thomas' inspi- 
rational momentum is TLC's fourth album, 
3D, set for international release Nov. 1 1 and 
U.S. release the following day. A little more 
than half of the 13-track album was complet- 
ed before the car accident in Honduras that 
left Lopes dead. She already had conceived the 
title, devised the visuals, and written six 
songs, including lead single "Girl Talk." 

"Obviously, a lot of questions are being asked 
regarding what this album really is," Arista sen- 
ior VP of marketing and artist relations Mark 
Shimmel says. "It really is TLC. We were blessed 
with some solid participation on Lisa's part 
before her passing. So we were able to build a 
legitimate TLC record around the work she left." 

"It's the old TLC flavor," Watkins says, "but 
in the year 2003. It's CrazySexyCool [the 
group's 1994 albuml to the 10th degree. 1 gave 
all the T-Boz that Lisa liked about me on this 
album and the same for Chilli." 

Envisioned by Lopes as another look at the 
three different personalities that comprise 
TLC, 3D finds the threesome once again set- 
ting their sexy, sassy, girls-just-want-to-have- 
fun attitude to music while also showing a 
vulnerable side. The dishy "Girl Talk" — 
described by Watkins as "No Scrubs, part two" 
and peppered with Lopes' signature salty 
rap — takes male half-steppers in relationships 
to task, while the lush "In Your Arms Tonight" 
calls to mind old-school Prince. "Damaged," 
one of the six songs Watkins penned, paints a 
moving picture of a woman who is scared to 
go forward with a new relationship. 

It was also a little scary for Watkins and 
Thomas going back into the studio after Lopes' 
death. Both of them would not watch TV — too 
much reality. And Watkins would not allow 
anyone to play Lopes' songs when they worked. 
"We would psych ourselves up," Thomas says, 
"telling ourselves Lisa's on the way to the stu- 
dio or just leaving; we can do this. But I believe 
she was truly overseeing everything." 

For TLC manager Bill Diggins of New York- 
based Diggit! Entertainment, the new album's 
pending release is a bittersweet moment buoyed 
by the group's positive energy. TLC started out 
as three excited young girls getting together," 
he says. "Then they became superstars, and bag- 
gage got attached. 3D was the first time the 
three had been in the studio together in a long 
while. It was also a place in time for the three of 
them to reignite what really excited them about 
music and take different elements of the past 
three albums and embody those on this one." 

Sticking with what Thomas calls "our origi- 
nal formula and adding extra touches," TLC col- 
laborated again with past producers Organized 
Noize, Dallas Austin, and Kenneth "Babyface" 
Edmonds. The "extra touches" included team- 
ing up with producers Edmund "Eddie Hustle" 



Clement ("Girl Talk"), the Neptunes ("In Your 
Arms Tonight"!. Timbaland and Missy Elliott 
("Dirty"), and Raphael Saadiq ("So So Dumb"). 
Rodney Jerkins was brought in for three 
tracks — "Hey Hey Hey," "Over Me," and the elo- 
quent, inspirational "Turntable," which was 
penned by Watkins and is dedicated to Lopes. 

"Personally, the song |represents| all the expe- 
riences I've been through: sickle cell, 9/11. Lisa's 
death." says Watkins. who is afflicted with sickle 
cell anemia. This personal approach is nothing 
new for Watkins, who penned TLC's No. 1 hit 
"Unpretty' about female self-image. Of "Turntable" 
she says. "It's about the fact that good can come 
after bad. The tables can turn, and I'm living proof. 
As far as TLC is concerned, it's dedicated to Lisa. 
But everyone can get something out of it." 

MARKETING CHALLENGE 

"Girl Talk" currently stands at No. 38 on 
The Billboard Hot 100 and No. 30 on Hot 
R&B/Hip-Hop Singles & Tracks. With the 
album and lead single in place, there is still 
the challenge of marketing the project, which 
is compounded by the death of one group 
member and the health situation of another. 

Rather than focus on the fact that this will 
be TLC's last studio album as a trio. Arista has 
devised a marketing plan that celebrates the 



new album, as well as Lopes' life. 

"The interesting thing at Lisa's funeral was 
how celebratory it was," Shimmel says. "We've 
taken that sort of energy and are using it to 
launch a celebration of Lisa and the new project." 

With that in mind, the label has commis- 
sioned a "Girl Talk" video. Planning to premiere 
the video Wednesday (6) on BET and MTV. 
Arista remains mum about further details. Reid 
will only say. "It's really special, with incredible 
concepts. It was difficult, but they found a cool, 
creative way to deal with [Lopes' absence]." 

Tied around the video's premiere is a TLC 
mini-promotional tour in the top 15 radio mar- 
kets. At movie theaters in these markets, radio- 
station winners will see the new video, be treat- 
ed to TLC album gift packs, hear the new album, 
and view past TLC videos, with Watkins and 
Thomas calling in to radio stations the day of 
each promotional stop. The pair are also taping 
various BET shows, including 106 & Park and 
Access Granted. Also on Wednesday, TLC will co- 
host MTVs Total Request Lhv with Carson Daly. 
The video, directed by Dave Meyers, will premiere 
in Times Square on a Jumbotron video screen. 

In the meantime. TLC is set make the media 
rounds, including Prime Time with Diane 
Sawyer, Today, Good Morning America, CNN, 
Entertainment Tonight, The View, Access Holly- 



wood, CBS This Morning, and a VH1 Coming 
Home segment. Feature stories will run in USA 
Today, People magazine. US, Vibe, and 
Newsweek. 

To further promote the album, the label is 
doing five-second spots on the various video 
channels. That's being supplemented by a 
four-week TV campaign, radio and outdoor 
advertising, and ongoing Web-site updates 
that include the chance to win three days with 
TLC in Atlanta. When "Girl Talk" was released, 
the song was streamed online in partnership 
with AOL and T-Mobile. TLC was also AOL's 
artist of the month in October. 

Bringing added visibility to the project is 
the "TLC Anywhere" campaign, in affiliation 
with AOL and T-Mobile. "Through this tech- 
nology, fans can directly communicate with 
TLC through text messaging." Diggins ex- 
plains. "This is done by integrating off- and 
online channeling via cell phones, so the fans 
feel a more personal connection to TLC." 

Owing to Watkins' ongoing battle with sick- 
le cell and Lopes' absence, touring is not in 
the offing. Personal appearances are being 
considered on a case-by-case basis. 

"I think touring is over," Watkins says. 
"Chilli and I are just going day to day. If you 
think too far ahead, you might hurt yourself." 

BEYOND •3D' 

There's no question that the curiosity factor 
behind 3D is high. As Rico Brooks. Atlanta dis- 
trict manager for Peppermint Music, notes, 
"The new TLC album will be an instant collec- 
tor's item, because of the events surrounding 
the untimely death of Lopes. The buzz started 
early, with customers wanting to know when 
the new TLC album was dropping. With Girl 
Talk' blazing. I look for Arista to go three to 
four singles deep on this record." 

But beyond that what's in store for the group? 

Reid says at some point there will be a 
greatest-hits album. In the meantime, he 
adds, "We have so much material that didn't 
get on this album. There are opportunities for 
us to repackage and create special projects." 

One such opportunity is the domestic- 
release of Lopes' aborted solo debut, Superno- 
va. "I didn't want to release it here." Reid says. 
"We released it in Europe and didn't have huge 
success with it. Since then we've gone back, 
worked on it, and have plans to release it." 

As for their own pending solo projects, Watkias 
and Thomas say they have both been concen- 
trating so hard on 3D that they are not thinking 
about doing anything else musically just yet 

Outside of that. Watkins and producer 
Austin have teamed up on a movie production 
with Overbrook and Warner Bros. The script 
is based on Jellybean's, the Atlanta skating 
rink where Watkins. Thomas, and Austin used 
to hang out. Also, Watkins is still working on 
her cartoon project, It 's a Fly World. 

During the MTV Video Music Awards in 
August, TLC announced the establishment of 
a scholarship fund in lopes' honor. The fund 
is set at $25,000. "If we can send just one per- 
son to get an education, that will be great," 
Thomas says. "Lisa would always help any- 
body. I know she'd be happy with the fund." 

While time will tell how popular JO will ulti- 
mately be, the bottom line for Watkins and 
Thomas is that the album represents a labor of 
love. "I'm glad I did this," Watkins says. "I 
wouldn't change it for the world. We're no dif- 
ferent from other people; like everyone else, we 
got into disagreements. But we loved Lisa more 
than anything, and it will stay that way, no mat- 
ter what. She was our girl." 

Thomas adds. "She was our sister. And this 
is what she'd want us to do: Carry on the lega- 
cy. Despite the squabbles, we loved each other. 
And I hope people come away from this album 
feeling the love between the three of us. There's 
no breaking up of this group." 




TLC: CrazySexy Hits & Hot-Selling Albums 

The second-most-successful female group of all time (behind the Dixie Chicks). Atlanta's TLC first 
joined lorces in 1991. That's when Lisa "Left Eye" Lopes and Tionne "T-Boz" Watkins partnered with 
Rozonda "ChilliThomas after leaving another lemale group. Signing to Anion io "L.A." Reid and Kenneth 
"Babyface" Edmonds' LaFace Records, the threesome first came to music lans' attention with the 1992 
debut album, Ooooooohhh ... On the TLC Tip, which included the top 10 hits"Baby-Baby-Baby.""Ain't 
2 Proud 2 Beg." and "What About Your Friends." 

Amid various real-life dramas — Lopes' arrest for arson. Watkins' battle with sickle cell anemia, bank- 
ruptcy, royalty and management issues, and long-running breakup rumors — TLC proved its musical 
mettle with the release of 1994's CrazySexyCool.lbe sophomore set leatured the No. 1 pop crossover 
hits "Creep" and "Waterfalls." That was followed by Fanmail in 1999, which debuted at No. 1 on The 
Billboard 200,The album's "No Scrubs" introduced the term into the popular lexicon, while "Unpretty" 
denigrated unrealistic beauty standards. 

The trio's honors include two Grammy Awards for best R&B album (CrazySexyCool in 1995 and Fan- 
mail in 1999) and two for best R&B performance by a duo or group with vocal ("Creep" in 1995 and 
"No Scrubs" in 1999). 



Album Title 


U.S. Sales 
To Date 


Billboard 200 
Peak Position 
(Weeks At No. 1) 


Top R&B/Hip-Hop 

Peak Position 
(Weeks At No. 1) 


Ooooooohhh ... On the TLC Tip 


2.5 million 


14 


3 


CrazySexyCool 


7.1 million 


3 


2 


Fanmail 


4.7 million 


1(5) 


1(4) 


Source: Nielsen SoundScan 
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Box-Office Records 
Fall As McCartney 
Wraps Tour 

Continued from page 1 

pleased. "The money is obviously very important, but even 
more important is the response we saw." Marshall says. 
"Setting house records night after night was phenomenal, 
and we could not have asked for a more happy and suc- 
cessful tour. This has been a joy." 

The tour comprised two legs, 
in the spring and fall. The spring 
leg, under the Driving USA ban- 
ner, grossed $53.2 million from 
27 shows and drew 407.183 peo- 
ple. The top-grossing stop was a 
two-night stand at the MGM 
Grand Garden Arena in Las Vegas 
that took in $5.6 million: $4 mil- 
lion doubles were also notched at 
Dallas' Reunion Arena. Madison 
Square Garden in New York, and 
the United Center in Chicago. 

The 23-date fall run, called 
Back in the U.S., began Sept. 21 
at the Bradley Center in Milwau- 
kee and primarily played markets 
that were missed during the 
spring leg. Among the highlights 
was a $4 million gross for two 
shows Sept. 30-Oct. 1 at Fleet- 
Center in Boston. 

"This tour [was] the ideal size," 
McCartney says. "After the first 
leg, we said. What we need is a 
nice holiday.' so we took some 
time off; I got married |to 
model/activist Heather Mills June 
1 1 1 and had my honeymoon — a 
wonderful time." 

Ticket prices were mostly in the 
$50-$250 range, easily the highest 
the artist has ever charged; McCartney last toured in 1993. 
when his New World stadium tour grossed more than $35 
million from 30 shows, drawing more than 1 million peo- 
ple. Tickets in 1993 were $16.50-$32.50 in most markets. 

"I suppose some people would balk at | ticket prices], but 
no one who has come to the show wants their money 
back," McCartney says. 

McCartney's band for the tour included Paul "Wix" Wick- 
ens — who played with McCartney on the 1989-1990 and 
1993 tours and is the music director of the band — on key- 
boards; guitarist Rusty Anderson, who first played with 
McCartney on the 2001 album Driving Rain; Brian Ray, 
guitar/bass, who performed with Paul at this year's Super 
Bowl; and Abe Lahoriel Jr. on drums. The 35-song sets tilt- 
ed largely toward Beatles material but also included tunes 
by Wings and solo cuts. 

"I've played with most of these guys before, and we have 
a nice selection of songs." McCartney understates. "This 
band has really taken off." 

McCartney's 2002 North American touring efforts have 
taken the artist into many arenas for the first time, and he 
has been impressed. "I love em." McCartney says. 'They're 
great for taking our show in and out. We're looking at play- 
ing some dates in England, and they don't have any places 
like this built." 

Marshall adds, "My dream would be to take one of these 
buildings back to London — any of them. It's a shame a city 
like lx>ndon doesn't have one." 

If McCartney and crew love the arenas, the feeling is 
mutual. "This was one of the finest shows we ever had," 
says Dave Brown, director of Reunion Arena, where 
McCartney grossed more than $4 million for shows May 
9-10. "Everything clicked, no glitches. We could've proba- 
bly done a third show, given the opportunity." 

MULTIPLE PROMOTERS 

Marshall put together a unique tour-promotion model 
for McCartney. Clear Channel Entertainment (CCE) pro- 
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moted the bulk of dates on the first leg, with Anschutz 
Entertainment Group's Concerts West promoting the 
remainder. A similar setup was used in the fall, with House 
of Blues Concerts getting in on the action by promoting 
the Oct 18 date at the Rose Garden Arena in Portland, Ore. 
In total, CCE promoted 33 dates and Concerts West 12; 
there were four co-promotes between the two. 

The model worked very well." Marshall says, citing CCE 
touring VP Brad Wavra. production director Dave Clarke, 
and tour director Tim McWilliams as "top-notch people 
that really cared." At Concerts West, he applauds co-CEO 
Paul Gongaware and production manager Tom Rye. Of the 
two companies, he says. "The promoters got on with each 
other, as well." 

Wavra says the tour was challenging yet rewarding. "From 
the very start, Paul McCartney and Barrie Marshall had a vision 
of what they wanted to accomplish. 
The message was delivered clearly, 
and 1 think we executed the way it 
was envisioned." Wavra says. "Paul 
demands perfection, he deserves 
perfection, the audience deserves 
perfection, but delivering perfection 
every night is not an easy task." 

Gongaware agrees. "It was 
flawless. Barrie Marshall knows 
what he's doing . . . I've been 
doing this since Presley, and 
this has to be the best tour I've 
been on." 

McCartney had particularly 
high praise for his crew. "You 
couldn't have asked for a better 
group of people," he says. The 
team was made up of production 
director Jerry Stickells. produc- 
tion manager Mark Spring, his 
assistant Diane Eichorst, stage 
manager Scott Chase, front-of- 
house sound engineer Pab Booth- 
royd, and video director Paul 
Becher. Roy Bennett designed the 
lights and video with McCartney. 

"There is not one person on 
this tour that is not first-class," 
Marshall says. McCartney agrees, 
remaining appreciative of the 
crew's work ethic. 1 1 le conducted 
this interview via phone from Las Vegas, and when told his 
last stop there grossed more than $5 million, he respond- 
ed. "Oh yeah? Well, the drinks are on me. then.' l 

"I'm from Liverp<x>l," he says. "I had a number of jobs 
that don't nay as well as this one does. I was second man 
on a lorry, and I used to be a coil winder." 

INTERNATIONAL DATES 

While he has wrapped things up in North America. 
McCartney has not concluded his concert work for the year. 
The tour goes to Mexico City for concerts at Palacio de los 
Denortes Saturday (2), Sunday (3). and Tuesday (5) and 
then Japan for shows at the Tokyo Dome Nov. 11. 13, 14 
and the Osaka Dome Nov. 17 and 18. Ocesa Presents pro- 
motes the Mexico City shows; Kyodo Tokyo promotes the 
shows in Japan. 

McCartney is no stranger to Tokyo, the site of his noto- 
rious 1980 pot bust. "I'll be better-prepared this time." he 
jokes. "I know how to pack now." 

McCartney postponed what was to be his final concert of 
the year — and his only Australian show — out of consider- 
ation for the victims of the recent terrorist attack in Bali. 
The Nov. 23 date in Melbourne was to be his first date in 
Australia in more than a decade. 

Meanwhile, highlights from the tour will air Nov. 27 on 
the two-hour ABC special Hack in the US. A DVD and con- 
cert album of the same name will street Nov. 26 via Capitol. 

There is also talk of more dates in 2003, including a run 
through Europe, a possible performance at Red Square in 
Moscow, and a tour of Australia, Marshall admits. "Next 
year is a very exciting prospect." 

It is obvious that McCartney is still invigorated by the 
opportunity to perform live. "The thing with the Beatles 
was that we were all just kids and had never done it before." 
he says. "At Shea Stadium |in New York in 1965], we were 
playing through the baseball PA system. We're a little more 
at home now; this band is a great live band, and I'm sur- 
prised I still love doing this as much as I do." 
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Tropical 
Music Falters 
Despite 
Latin Boom 

Continued from page 1 

and encouraged artists to seek pop 
crossover success. 

Latin tropical music traditionally 
encompasses such dance subgenres as 
salsa, merengue. bachata, mllenato. 
and Colombian cumbia. Some of the 
tropical greats of recent decades 
include Perez Prado, Tito Puente. 
Ruben Blades, and the Fania All-Stars. 

The reasons cited for the genre's 
current decline are many, including 
lack of radio support, a slowdown in 
new-artist development, the eco- 
nomic downturn (particularly in 
Puerto Rico, a bastion for tropical 
music), shifting tastes among young 
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consumers, professional CD piracy 
(which disproportionately affects 
Latin music), and stagnation in tin 
genre itself. 

Whatever the cause, all agree that 
sales of tropical music have plummeted 
to the lowest point in recent memory, 
and getting the beat back may require a 
major shift in the way the music is 
viewed, created, and performed. 

BRIGHT SPOTS 

There are some bright spots, name- 
ly the rise of bachata, a traditional, gui- 
tar-based Dominican genre that has 
seen solid growth in the past two years, 
thanks to such rising stars as Monchy 
& Alexandra and Yoskar Serrante. And 
the best-selling title on the Billboard 
Top Latin Albums chart this year con- 
tinues to be Marc Anthony's Libre 
(Sony), a solid salsa disc. EMI's Carlos 
Vives, who plays a blend of vallenato 
and pop, is also charting well. 

But generally, "tropical music is in 
the dumps," says Universal Music Lati- 
no VP of A&R Eddie Fernandez, a 
Cuban raised in Puerto Rico who has 
long focused on the genre. "The way 
salsa stands today, it's hard for young 
listeners to |connect|. What I think will 
happen is |that| fusions will grow with- 
in tropical music; fusions that young- 
sters will detect as their own." 

But there is a catch. When those 
fusions do emerge, radio is reluctant 



to play them. And so. with few excep- 
tioas. tropical music has become the 
realm of a few big stars, with little 
room for new acts. 

"Generally speaking, tropical music 
is now for older people." says lan Frat- 
icelli. head buyer of Puerto Rico's Dis- 
tribuidora Nacional de Discos, which 
distributes product to more than 100 
outlets on the island. "In the 70s and 
'80s, salsa was youth music. Now, the 
trend is reggeton |a blend of reggae, 
rap. and tropical], which is real street 
music — not like salsa, which has 
become such a thought-out product 
that kids really don't relate." 

This is not the first time that tropi- 
cal music — salsa, specifically — has hit 
a bump in the road. But through the 
decades, some form of tropical dance 
music has remained at the forefront — 
from mambo to rumba to son, salsa, 
and merengue — and has been em- 
blematic of l^atin music as a whole. 

Today, that is simply not the case. 
According to mid-year figures from the 
Recording Industry Assn. of America, 
tropical music accounts for 1 1% of all 
Latin shipments, compared to 53% for 
regional Mexican and 36% for Latin 
pop and rock. The tropical share has 
slipped from the 13% reported six 
months ago and the 16% reported at 
year-end 2000. 

Tropical also takes a back seat on the 
radio. Of the Spanish-language sta- 
tions in the U.S. monitored by Nielsen 
Broadcast Data Systems, 54 report in 
regional Mexican. 39 in pop. and only 
17 in tropical (up one from last year), 
including five stations that report as 
both tropical and pop. 

According to Arbitron's 2002 study 
on Puerto Rico, adult contemporary is 
the most popular format on the island, 
followed by top 40 and tropical. The 
results are driven by women, who trail 
men in tropical listenership but out- 
pace them in the other two formats. 

Tropical music's decline can be 
traced back three or four years, to the 
time when radio stations in Puerto 
Rico — the hub of tropical music for 
the U.S. — started switching from salsa 
and merengue to other formats. 

"With these radio stations — which 
were driving this genre of music 
there — changing to rock or pop or 
eliminating salsa or merengue from 
[their] format, it limited tremen- 
dously the exposure opportunities for 
this music," says Oscar Llord, chair- 
man of Sony Discos — the major with 
the greatest emphasis on tropical 
music and a roster that includes 
Gilberto Santa Rosa, Elvis Crespo. and 
Victor Manuelle. 

Everyone interviewed for this story 
agrees that the format changes in 
Puerto Rico, which were duplicated 
on the mainland, resulted in an 
immediate drop in sales. As a result, 
Llord — who has changed the name of 
Sony's tropical division to Sony 
Dance — says, "we were one of the first 
companies to take our tropical artists 
into a more pop realm by recording 
songs in both formats." 

Today, that tactic is standard among 
most tropical acts, with such big 
names as Olga Tandn. Gisselle. Victor 
Manuelle, Jerry Rivera, Gilberto Santa 
Rosa, and Melina Leon putting out 
albums that mix the two genres — or, 
at the very least, recording tropical and 
pop versions of their singles. "With 



Son by Four — which was originally 
signed as a salsa act — what hit the note 
was a ballad version of | its smash hit| 
A Puro Dolor,' " Llord continues. 
"There's no other way. Gilberto Santa 
Rosa's career was starting to wane, and 
when we recorded |one of his hits| in 
a ballad form, his career exploded 
again. Why? Because we were expos- 
ing him to a broader audience." 

With the change in radio formats as 
"the main culprit." Llord says that 
"more artists were looking for other 
career opportunities. Rather than pur- 
suing salsa and merengue, they looked 
to other radio-friendly styles of music." 

And so. a downward spiral was set 
in motion. Today, there are fewer sta- 
tions programming tropical music 
and, programmers complain, less good 
music to program. 

"Definitely, the amount of product 
coming out has dwindled," WCAA New 
York PD Bryan Melendez says. "Most 
stations are surviving by playing five 
artists. 1 think there's less interest from 
the fans, and the labels are not putting 
out |as much product]." 

MAJORS SHOW CAUTION 

Even Sony has trimmed its roster, 
although it has also added major acts, 
including India. Celia Cruz, and Bren- 
da K. Starr. But. Llord says, "we've been 
much more cautious of signing new 
acts that require being developed." 

The same can be said of Universal, 
whose new acts include bachata singer 
Danielito el Bachiller. Additionally. Uni- 
versal acquired the catalog of RMM, an 
all-tropical label that folded last year. 

Beyond the number of acts. Melen- 
dez says listeners' reaction to tropical 
music — as measured by his station's 
research — has been declining in recent 
years. Many of those interviewed for 
this story say there is a "sameness" in 




the music, from melodies to arrange- 
ments to "boring" romantic lyrics. 

"The satsero stops buying albums, 
because he feels he's getting the same 
thing over and over." Sony Music artist 
Blades says. "People buy salsa not only 
because they want to dance but 
because they want personality. There's 
a repetition of formulas, of arrangers, 
composers, and even songs. And the 
singers are being cloned. Are people 
abandoning salsa as a result? No. 
They're buying old albums." 

Retailers confirm that catalog al- 
bums still sell briskly in the genre. 
They also say that new ones that sound 
radically different are selling, as evi- 
denced by this year's success stories, 
including Monchy & Alexandra, Vives. 
Anthony. Celia Cruz (with her salsa/ 
hip-hop track. "La Negra Tiene Tum- 
bao"). and even the tropical-based pop- 
rock of Juanes, whose music is played 
on some tropical stations. 

While many solutions can be pro- 
posed at a marketing and promotion 
level, the real issue is the evolution of 
the genre — both in how the music is 
made and in how it is perceived. 

"The genre can't be so closed, be- 
cause life isn't that way." says Sony's 
Santa Rosa, one of the hest-regardeit — 
and best-selling — soneros in the mar- 
ket. "We can't lose our roots or the 
sense of where we come from. But we 
have to evolve. Otherwise, we'll become 
a nostalgic genre — a museum genre." 

Although Santa Rosa and artists like 
Cruz and Crespo have shown signs of 
evolving, the bigger risks are being 
taken by acts at smaller, indie labels, 
where overhead is lower and the will- 
ingness to experiment is greater. 
Despite their lack of promotional budg- 
ets, the labels are moving product, 
although on a scale in keeping with the 
overall downturn in the business. 

In New York, labels like Cutting 
Records are releasing merenhouse, a 
mix of merengue and house music. On 
the other side of the spectrum. Rope- 
adope Records currently is on the Top 
Latin Albums chart with Un Gran Dia 
en el Barrio by Spanish Harlem 
Orchestra, an album that is reminis- 
cent of salsa from the '60s and 70s. 
Miami's Ciocan Music has recently 
released a live double-album by Cuban 
Manolin el Medico de la Salsa. 

On the West Coast— a fledgling 
tropica] market without a commercial 
tropical station — labels like Ahi-Nama 
are also making an impact with acts 
like Cuban flutist Maraca, whose 
album, Tremenda Rumba, went to No. 
15 on the Billboard Tropical Albums 
chart this year. Ahi-Nama, founded by 
American Jimmy Maslon in 1996. spe- 
cializes in current Cuban music, a fact 
that helped it find a niche of buyers 
both Latin and non-Latin. "We've 
hung around and tried to do stuff that's 
very danceable," Maslon says, who 
relies heavily on touring for promotion 
(this year, Maraca played 60 U.S. cities) 
and is now concentrating on the DVT) 
and concert-video market to offset CD 
sales lost to piracy. 

The most significant indie player is 
J&N Records, which is distributed by 
Sony Discos but is autonomous in its 
production, promotion, marketing, 
and A&R and has gained a reputation 
as a trendsetter with ears close to the 
street. Run by half-brothers Juan 
Hidalgo and Nelson Estevez, J&N 



broke the new wave of bachata in the 
U.S. (following on the more pop-driv- 
en success of Juan Luis Guerra) with 
such acts as Monchy & Alexandra. 
Now. most major labels are looking for 
bachata acts of their own. 

"We're looking everywhere. You 
never know where you'll find the next 
thing," says Estevez. who is now look- 
ing toward reggeton and perhaps bilin- 
gual bachata as the new trends to 
develop within the tropical market He 
believes indie labels are better-suited 
to this type of experimentation. "I don't 
care what they say: Tropical music is 
still marginalized at the multination- 
als — at least in comparison to pop." 

PLENTY Of TALENT 

Further, indies hotly dispute the 
assertion that there is not enough 
tropical music to choose from. 

Jorge Fuentes of indie label Miami 
Records — the U.S. arm of Colombia's 
Discos Fuentes. whose catalog in- 
cludes Joe Arroyo and Fruko y sus 
Tesos — says indies are handicapped 
because they cannot afford to spend 
the radio-promotion dollars available 




to majors. "If radio gave a window to 
all these artists and this music and 
didn't tell people that there's only five 
artists in salsa and merengue, then 
people would know how rich tropical 
sounds from all over the world are. But 
radio doesn't allow it" 

Tony Moreno, president of MP Rec- 
ords, says the way for indies to suc- 
ceed is through greater creativity. 
"[Do] not copy sounds but create new 
ones," Moreno says. "Everything has 
its stage, but the new stage has to be 
new music, and have this music play 
on the radio." 

One radio station in Miami has 
widened its definition of "tropical" 
music and is breathing new life into a 
tired genre. 

"Salsa is more than just a genre of 
music. To me it's the juice, the spice, 
the essence of the party and the good 
things," WRTO Miami PD Leo Vela 
says. The station has broken ground 
by programming a mix of tropical gen- 
res — from salsa and merengue to 
reggeton and rap and tropical pop 
from the likes of Juanes and Cabas — 
while also inserting tracks in English 
and Snanglish. 

"It just made sense to me." Vela says, 
explaining his programming decision. 
"Miami is no longer just a small, Cuban 
enclave. It's a multinational city. We 
have to grow up and reflect that We are 
a hicultural. bilingual city." 
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Portable 
Players 
Await 
Yule Joy 

Continued from page 1 



with a la carte downloads through 
such e-commerce sites as Best Buy, 
amazon.com. CDnow. and MTV Net- 
works. But the industry has not adopt- 
ed a standard format or rights-man- 
agement rules for its digital files. 

One of the devices that only plays 
M P3 files is Apple Computer's iPod. 
The sleek little iPod is perhaps the 
best bet to push through the clutter 
this holiday season. It is benefiting 
from a mountain of hype and a grow- 
ing cult of fans, thanks to its pleasing 
design, ease of use. and— with the 
high-end version — its ability to carry 
as many as 4,000 songs. 

The size of a deck of cards, the 
iPod — with models retailing at be- 
tween $299 and S499 — is emerging as 
a potential breakout product for Apple 
as it attempts to expand its presence in 
the computer and peripheral mar- 
ket — a domain long dominated by 
rival Microsoft. In fact. Apple is so bull- 
ish about the iPod that it has just 
released a Windows version of the item 
and — in an unconventional move for 
the computer maker — is lining up dis- 
tribution in such mass-merchant loca- 
tions as Best Buy and Target. 

FINDING THE RIGHT MARKET 

But Apple and its competitors in the 
music-player space still have their 
work cut out. Little more than 5 mil- 
lion portable players have been sold 
since the category hit the market in 
1998, according to the Consumer 
Electronics Assn. (CEA). a trade group 
in Arlington, Va. What's more, a 
majority of those that the CEA sur- 
veyed said they did not have any plans 
to buy such a product. 

"Three years ago, the general per- 
ception in the industry was that vol- 
umes would be a lot larger than they 
are today,'' says Gil Miller, director 
of product marketing for SonicBlue. 
one of the leading makers of por- 
table devices. 

Despite the slow start. Miller and 
other consumer-electronics execu- 
tives say the market will pick up 
steam as devices become cheaper and 
can hold more music. 

Apple executives say their iPod has 
the right formula. "Remember the rev- 
olution of the Walkman several years 
ago and how big that was?" Apple direc- 
tor of hardware Greg Joswiak asks. "We 
know there is something there |with 
digital music], yet it is so untapped, 
because the other products on the mar- 
ket aren't fulfilling that need.'' 

Apple's high hopes for iPod are root- 
ed in its performance last Christmas 
season, when with minimal market- 
ing, 125,000 units were sold in the six 
weeks following its introduction. But 
executives at competing manufactur- 
ers maintain that satisfying con- 
sumers' different needs when it comes 



to digital-music portables remains a 
challenge. A recent study by research 
firm Ipsos Reid found that the main 
factors in deciding which MP3 player 
to purchase were, in order of impor- 
tance: memory, quality, price, size, 
style, and the inclusion of FM radio. 

"People always ask me. 'What should 
1 buy?' and I say: 'What do you do?' " 
Miller says. "There isn't any one kind 
of equation that works for everybody." 

THE COMMON CATEGORIES 

Most digital-music players fall into 
one of three categories: devices that 
are essentially portable computer 
hard drives, devices that store files on 
a format called flash media, and CD 
players that can play MP3 files and 
other compressed audio. 




The iPod is perhaps the best-known 
example of a hard drive-based device, 
though others from the likes of Cre- 
ative Labs and SonicBlue exist. Addi- 
tionally. SonicBlue's line of Rio play- 
ers are the most popular flash-based 
devices: some come with FM receivers. 
Sony, SonicBlue, and RCA. among 
others, also make CD players that can 
playback MP3 files. 

Each type of product has its ad- 
vantages and disadvantages. The main 
appeal of the hard-drive devices is 
their ability to carry a massive 
amount of music. The high-end iPod, 
for instance, offers tremendous capa- 
city but a hefty price tag. 

Hard-drive devices are not nearly 
as dainty as flash-based ones, which 



trade storage capacity (they hold 
roughly two hours of music) for size 
(they can be as slender as a pen) and 
affordability (the newest Rios cost 
between $129-$199). 

Then there are CD players that play 
back MP3s that were bumed to discs. 
While perhaps the least elegant of all 
the options, they are the most afford- 
able (they can be as low as $80-$100) 
and fit well with the CD-burning cul- 
ture. Storage capacity is inexpensive: 
Coasumers can store 14 hours of MPS 
audio on individual blank CDs. 

"I think that people are definitely 
looking for more storage." Miller says. 
"But people are going to make the right 
tradeoff between what's the right cast 
for storage and their use requirement." 

In an attempt to bridge Hie best ele- 
ments of the three types of digital 
devices. Sony Electronics is pushing 
a fourth option: the MiniDisc. 

The company is marketing an up- 
dated version of the product called the 
Net MD. which offers the ability to store 
and play MP3 files on MiniDisc media. 
The benefit. Sony argues, is a CD-like 
experience from a unit that is closer in 
size to a flash device and has storage 
capacity comparable to a hard-drive 
device. The MiniDisc blanks — which 
retail for about $2 per disc — also are 
rewritable, like a hard drive. Net MD 
units range from $179-$349. 

Sony Electronics senior VP of per- 
sonal mobile products Robert Ash- 
croft says, "You have your capacity 
play, you've got your really tiny play: 
then you have your flexible, all- 
around play of the MiniDisc. That's 
the strength of the MiniDisc. It does 
a little bit of everything." 

It is also one of the more aggres- 
sively marketed music devices. Backed 
by Sony's promotional muscle, the 
product has been featured in a series of 
spots that run regularly on MTV. 

HERE COMES CHRISTMAS 

The approach appears to be work- 
ing. According to NPD Intellect data, 
when factoring it into the digital-play- 
er market. Sony's Net MD claimed a 
24% market share on a value basis be- 
tween March and August. Apple rep- 
resented 15% of the market and Rio 
held 14%, with the rest of the market 
split among more than a half-dozen 
other manufacturers. 



Apple is looking to change that 
landscape this Christmas. While it does 
not give any projections, executives say 
they are "optimistic" about what iPod 
will do over the holiday season. "We 
are now entering the season when 
these products are sold in their great- 
est numbers." Joswiak says. "And the 
amount of attention, buzz, and early 
sales are encouraging." 

The CEA reports that 78% of U.S. 
households are likely to purchase at 
least one consumer-electronics prod- 
uct as a gift during the upcoming 
shopping season. Comparable gadg- 
ets with similar price points — such as 
digital cameras — have proved to be 
popular gifts. 

Indeed. Apple executives point to 
the digital-camera market as proof 




that consumers are not afraid to pony 
up for pricier gadgetry. "When you 
look Idigital-music players' sales], it is 
amazing to look at the digital-camera 
market, which certainly has devices 
that are significantly more expensive 
than standard MP3 players." Joswiak 
says. "But the sales of digital cameras 
are substantially larger than music 
players. And right there you've got to 
say: 'This is odd.' It's not often where 
you see a more expensive device sell 
in greater numbers to what you would 
think is a similar crowd." 

Miller says hard-drive players have 
a great advantage in the long run be- 
cause of their storage capacity. The 
question, he says, is if they will be 
competitively priced. 



DIGITAL PORTABLES: HOWTHEY STACK UP 


HARD-DRIVE PLAYERS 


MANUFACTURER 


PRICE 


MEMORY 


WEIGHT 


iPod 

Archos Jukebox 
Rio Riot 
Nomad Jukebox 


Apple Computer 
Archos Technology 
SonicBlue 
Creative Labs 


$299-5499 
5333-S419 
$242-5359 
$279-$399 


5 CB-20CB 
20 GB 
20 GB 
20 GB 


6.5-7.2 oz 
10.2 oz 
10 oz 
10.5 oz 


FLASH PLAYERS 




Rio S50 
Nomad MuVo 
Panasonic SV-SD80 


SonicBlue 
Creative Labs 
Panasonic 


$151-5182 
$134-$ 165 
$189-$299 


128 MB 
64MB 
64MB 


2.5 oz 
1.0 oz 
1.0 oz 


REMOVABLE MEDIA PLAYERS 




Net MD (MiniDisc) 

Rio Volt (MP3 CD Player) 

TDK Mojo (MP3 CD Player) 


Sony Electronics 
SonicBlue 
TDK 


$179-$349 
S125-S199 
$79-5141 


296 min/disc 
700 MB/disc 
700 MB/disc 


4.48 oz 

8.3 oz 

9.4 oz 


For purposes of comparison: 20 GB = more than 200 hours of music: 64 MB = about 2 hours of music 



"If hard-drive players can just start 
coming down in price, then 1 think 
we're going to see a growth in the mar- 
ket." he says. "Unfortunately, that's not 
the way the market tends to go for 
hard drives. Instead of going down in 
price, they go up in storage size . . . 
We're going to have to see where the 
hard-drive market goes and see if any- 
one takes advantage of maintaining 
lower storage requirements and trying 
to bring the price down." 

In the meantime. Miller and oth- 
ers remain hopeful about consumer 
interest in flash devices. "Coming into 
the year, the general feeling was the 
flash-player market would be flat. But 
that's not what we've seen," Miller 
says. "Flash players have the ability 
now to really come down in price, 
especially when you look at the cost 
of memory formats like SD cards, 
where you can actually buy a 128 
megabyte card Iwhich holds four 
hours of music | for under $60." 

LABELS CAN GIVE A LIFT 

Sony's Ashcroft says the education 
of the consumer continues, albeit 
slowly. "Gen Y absolutely geLs it," he 
says. "They know about portable dig- 
ital-music devices: they know to 
choose between flash devices, hard 
drives, and MiniDisc in general. But 
there is a much bigger market out 
there that is not really aware of the 
benefits of these things." 

Device makers say that is where 
relationships with the labels and new 
label services can be helpful. 

The likes of MiniDisc and Rio are 
forging compatibility deals with such 
subscription-service operators as 
Pressplay and Real Networks — which 
offers the Real One version of Music- 
Net — in order to make sure that the 
services' music files can be traasferred 
to their respective devices. 

Meanwhile. Ecast — a specialist in 
Internet-connected play-for-play juke- 
boxes — recently completed its acqui- 
sition of RioPort, a leading provider of 
digital singles to the likes of MTV and 
Best Buy. partially in anticipation of 
the coming market in kiosk sales of 
digital tracks. 

"The labels are beginning to un- 
derstand that portable devices will 
help them in their desire to grow 
their own digital-content business," 
Miller says. "People want to be able to 
take music with them, and if the 
hardware providers and the content 
providers can work together to come 
up with some innovations, it will help 
drive both online distribution and 
hardware products." 

That said, Apple is on the sidelines 
when it comes to compatibility with 
label-backed digital services. 

While in the long run Apple sees 
the opportunity for tie-ins with the 
commercial digital-music market, for 
now it is focusing on promoting fair- 
use and anti-piracy messages in asso- 
ciation with iPod. 

Certainly, standards are difficult to 
create. Ashcroft says. "People want to 
be able to take their music with 
them. So obviously, being able to 
transfer your music to a portable 
device is a value to consumers. But 
how we manage that in terms of 
security and a common standard is 
the issue the industry has been, and 
still is. grappling with." 
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with Bob Kinoslev 

Billboard, ABC Radio 
Keep Counting Down 



Billboard and ABC Radio Networks have agreed to extend 
their longstanding licensing relationship for an additional 
seven years. Under the deal, ABC Radio produces two 
weekly syndicated shows based on Billboard's charts: 
American Cold and American Country Countdown. 

American Gold is hosted by Dick Bartley and provides lis- 
teners with a countdown of classic hits from the 1 960s and 
early 1 970s based exclusively on Billboard's original Hot 
1 00 singles charts of the era. The four-hour show can be 
heard every weekend on more than 200 radio stations 
coast to coast. 

American Country Countdown with Bob Kingsley takes lis- 
teners through Billboard's Hot Country Singles chart with a 
mix of music and stories about the top country artists. The 
four-hour program airs every weekend and is heard on 
more than 600 radio stations in the U.S. and on the Armed 
Forces Radio Network. It is distributed internationally 
through a joint venture with Radio Express. 

For more information on American Gold and American 
Country Countdown, visit www.abcradio.com. 
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BECKS THE FLAMING HPS 



COMING THIS WEEK: Beck and The Flaming lips have teamed up for 
a unique tour that finds the Lips opening the show with their own solo 
set and then serving OS the backing band for Beck's performance later 
in the night. A review of the pairing's Halloween night stop in New York 
will appear exclusively on Billboard.com. 

Biboard.com will tiso feature reviews ol comedian David Cross ' Shut Up 
You f""mg Baby (Sub Pop); German ektronic act Radon's rettxttm 
(Thrill Jockey); and a collection of early tracks from rack outfit Death Cab 
far Curie, You Con Play These Songs With Chords (Barsuk). 

The site will also offer a recap of The Wayne Shorter Quartet's per- 
formance as part of the Verizon Music festival in Tampa, Flo 

News contact: Jonathan Cohen • {acohen@billboard.com 
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Latin Music 6-Pack Set To 
Sizzle in 2003 
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upcoming events 

Billboard Music Awards 
Dec 9 • MGM Grand Garden Arena • Las Vegas 
for info 646 654.4600 * billboardawards@vnuinc.com 

Billboard/ Airplay Monitor Seminar & Awards 

Feb 6-8 ■ The Eden Roc Resort ■ Miami Beach 
for into 646 654 4660 • bbevents@billboard com 
www.btllboardcvefi1s.com 



The 2003 line-up is set for the Billboard 
latin Music 6-Pock. This 'magazine within a 
magazine* runs six times a year and fea- 
tures an in-depth look at the exploding Latin 
music market. 



In addition to reporting on the latest Latin music news, each edition 
of the 6-pack spotlights specific areas of the Lotin music market. The 
initial 6-pack will look at new artists and music video; No. 2 will pre- 
view the Latin Music Conference & Awards; No. 3 will examine Latin 
rap/hip-hop and music publishing; No. 4 will explore regional 
Mexican music; No. 5 will spotlight Latin retailing and fourth-quarter 
releases; and No. 6 will focus on Latin radio and artist management. 

For information on issue dates and advertising opportunities, contact 
Gene Smith at 646-6544616 or gsmith@billboard.com 



visit www.billboard.com 
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Charmed, I'm Sure 

Mariah Carey made a recent appearance at Seventeen 
magazine's New Star Showcase at Roseland Ballroom in 
New York. Her upcoming Island debut, Charmbracelet, 
hits the streets Dec. 10. 



Singer i^V 

Enrique Iglesias serenaded ^k 

a Los Angeles audience Oct. | M 
22 at the Staples Center. His ! 1 
new Spjnish-language set, . ~ ^sJJj^^^B 



Enrique Iglesias serenaded 
a Los Angeles audience Oct. 
22 at the Staples Center. His 
new Spanish-language set, 
QuUas, recently topped A 
the Billboardlop Latin 
Albums chart. 



Youthful Endeavor 




Population Services International recently held a dinner to 
launch YouthAIDS, a global initiative raising funds and 
awareness to prevent the spread of HIV/AIDS among the 
world's youth. Held at NewYork'sTribeca Rooftop, the event 
honored Robert Haas, chairman of Levi Strauss & Co. and 
president of the Levi Strauss Foundation; MTV Networks 
International president William H. Roedy and Elton John, 
among others. The event also featured performances by J 
recording artists Mario and Lamya. From left, are, Haas, 1 
recording artists Lamya, Mario, and Angie Stone, Colum- 
bia recording artist Wydef Jean, and Kate Roberts, direc- 
tor ofYouthAIDS. 




ts the old saying goes, sometimes 
you get the bean sometimes the 
bear gets you. It looked like the 
latter scenario might be played 
out for country singer Blake Shel- 
ton. who enjoyed a face-to-face 
encounter with a bruin while on a 
recent five-day Colorado elk bow- 
hunting trip with fellow singer/ 
sportsman Andy Griggs and their 
respective stepfathers. 

"The first morning I went out, I 
came up on a big cliff, 
and it was beautiful 
looking off with my 
binoculars," Shelton 
recalls. "I stood there 
about 10 minutes and 
when I turned around, 
about 20 steps away, 
there was this big black 
bear looking at me." 

Shelton says he thinks 
the bear was trying to figure out 
what kind of long-haired creature 
Shelton might be. "We looked at 
each other for two or three seconds, 
long enough for me to crap myself 
and him to realize what I was," he 
says. "Then the bear took off 
through the woods." 

The experience was "humbling," 
Shelton says. "It's overwhelming to 
be staring at a wild animal like that, 
in his house." 

Hunting and fishing have been 
lifelong passions for the Ada. Okla.. 
native, culminating in many ways 
with the Warner Bros, artist's recent 
purchase of 460 acres of of deer- 
infested property near Centerville, 
Tenn., west of Nashville. Like many 
outdoor enthusiasts, Shelton be- 
lieves sportsmen get a bad rap. 

"Hunters are the best conserva- 
tionists that exist," he says. "A lot of 




organizations talk a good game 
about saving animals, but when it 
comes down to it, we're the only 
ones getting it done, spending mil- 
lions of dollars every year on hunt- 
ing and fishing licenses, construct- 
ing and preserving habitats." 

Shelton points out that hunting 
keeps animal populations in balance 
via prudent game management. 
"There are more animals now than 
there have ever been, and the ani- 
mals are healthier now," 
he says. "Harvesting is 
the best way to keep 
herds healthy." 

Which, of course, is 
not Shelton's only goal. 
"I'm not gonna say my 
whole goal is to preserve 
wildlife. I love to hunt. 
It's something I was 
taught to do and will 
continue to do. It's my therapy." 

Even so, Shelton is doing his part 
to create habitat on his own comer 
of the country, rehabilitating acre- 
age on his Hickman County land. 
"Three hundred and forty acres of 
my land had been timbered, with- 
out a blade of grass there," he says. 
"I've made it my goal to build this 
place back up and make it suitable 
for wildlife again." 

As for the harvesting part, that's 
coming along as well. "My goal was 
to make enough money to have my 
own land to hunt on. whether it was 
20 acres or 2.000 acres," he says. "I 
just shot my first doe out there a 
week ago. with my bow. I learned a 
long time ago you have to take a good 
share of does off a place to keep the 
population in balance. Plus, anything 
you can get with a bow is a trophy." 

RAY WADDELL J 
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URBAN MUSIC CELEBRATED AT MIDEM 

THE WORLD'S BUSIEST EXHIBITION 



only truly 
ss-border 
Specialised exhibition zone. 
URBAN DAY: 
Happy-hour with live DJ session at the Martinez Hotel bar, 

• Customized conference sessions and work-shops, 

• Special Urban music industry report in the Midem News magazine, 
•Top artists showcase. 



WWW.MIDEM.COM 



MIDEM - Making business happen 

1 0,000 industry professionals and global media from 94 countries 
Cutting deals, 

Forging lifetime contacts and 
Spreading the news. 



A MIDEM EXPERIENCE 



37th INTERNATIONAL MUSIC MARKET 



GD 



MIDEM 

URBAN MUSIC VILLAGE 



HEADQUARTERS (FRANCE) 

Hot-line: 33 (0)1 41 90 44 60 
Fax: 33 (0)1 41 90 44 50 
info.midem@reedmtdem.conn 

Australia / New Zealand 

Tel/Fax: 61 (0)7 3217 3002 
cathenne.at1how@reedmidem.com 

C } Re t* Exhibitions 



USA / Latin America & Caribbean 

Tel:1 (212) 370 7470 
Fax:1 (212)370 7471 
midemusa@reedmidem.com 

Japan 

Tel: 81 (3)3542 3114 
Fan: 81 (3)3542 3115 
lily.ono@reedmidem.co.jp 



UK 

Tel: 44 (0)20 7528 0086 
Fax: 44 (0)20 7895 0949 
emma.dallas@reedmidem.com 

Midem Classtque & Jazz (Germany) 

Tel: 49 (0)7631 17680 
Fax: 49 (0)7631 176823 
info.germany@reedmidem.com 





' maoonna 

"Die Another Day 

The first single from 
Music From The MEM Motion Picture 
Die Another Day 

Single available as CO Maxi with remixes bg 
Dirtg l/egas, Thunderpuss and mare 

Soundtrack In stares November ISth 

Lank far Madonna's new studio album 



A 



coming earlg ROD3 




soundtrack also features 
The James Bond Theme - "Bond vs. Oakenfold" remixed by Paul Oakenfold 

Enhanced CO Soundtrack includes exclusive Madonna and Bond extras 
Die Another Day opens In theaters nationwide November BBnd 

xJ' * madonna, cam uibr.com/dieanotherdan 

Title Track Produced by Madonna and Mirwais AhmadzaT. Mixed by Mark "Spike" Stent, Management: Caresse Henry - Caliente Management 
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